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You  GET  more  buying  action  from  your 
advertising  when  you  ploce  it  in  the  medium 
from  which,  more  than  any  other,  people  get 
their  buying  ideas.  And,  on  the  basis  of 
results,  that  medium  is  the  newspaper. 

Thru  the  newspaper,  to  a  degree  unequalled 
by  any  other  medium,  people  get  the  stimulus 
and  satisfaction  they  seek.  It  is  their  primary, 
and  for  most  their  exclusive,  source  of  the  in> 
formation,  direction  and  help  they  wont  in 
order  to  get  more  out  of  life. 

As  Chicago’s  most  dynamic  newspaper,  the 
Triburte  is  bought,  read  and  bought  from  by 


hundreds  of  thousoiKfs  ntore  families  than  ore 
reached  by  any  other  Chicago  newspaper 
Their  buying  attracted  to  the  Tribune  duriitg 
the  twelve  months  ertded  Dec  31,  1 954  more 
than  $55,000,000.00  in  advertising. 

A  Tribune  representative  will  be  glad  to 
discuss  with  you  a  plan  that  will  help  you 
build  a  consumer  franchise  for  your  brand 
among  Tribune  readers  that  will  increase  your 
sales  and  give  you  a  stronger  position  in  the 
multi-billion  dollar  Chicago  market.  Why  not 
ask  him  to  call  today,  while  the  matter  is  fresh 
in  your  mind? 


EnginMri:  North  Amorican  oiiori  unuaual  opportoniHo*.  Writ*  Enginooiing  Portonnol  Oiiica,  Loi  Angoloi  or  Dowaoy,  Caliioraia;  or  Colaabus,  Ohio. 


North  American  Aviation  early  saw  the  need  for 
development  and  application  of  the  atom  to  peace¬ 
ful  purposes.  Using  its  own  funds,  the  company  set 
up  an  organization  staffed  by  leading  atomic  scien¬ 
tists  and  engineers.  This  Nuclear  Engineering  and 
Manufacturing  organization  conducts  work  for  the 
Atomic  Energy  Commission  and  has  initiated  many 
new  developments  in  nuclear  applications. 

This  continuing  effort  has  produced  several 
types  of  research  reactors.  Two  important  examples 
of  these,  produced  for  the  Atomic  Energy  Commis¬ 
sion,  are  now  in  operation.  One  is  being  used  by 


kbbIT'S  working  for  YOU! 

the  company  for  advanced  developmental  study  of 
other  reactor  designs,  and  general  nuclear  re¬ 
search  is  being  done  with  the  other.  Other  North 
American  designed  reactors  for  industrial  and 
medical  research  will  soon  be  in  operation. 

Still  another  example  of  North  American's  ad¬ 
vance  in  this  field  is  the  "Sodium  Reactor  Experi¬ 
ment”  a  new  reactor  concept  in  atomic  power.  This 
development  is  being  jointly  financed  by  the 
Atomic  Energy  Commission  and  the  company. 
From  this  will  come  many  answers  to  the  problem 
of  producing  economical  electricity  from  the  atom. 


ENGINEERING  AHEAD  FOR  A  BETTER  TOMORROW 


ORTH  American  Mviation,  inc. 


^  MIK 

t 

The  funny-looking  little  guy  armed 
with  an  ingratiating  personality  that 
will  capture  your  heart. 


He’s  making  millions  laugh  from  ear  to  ear  and 
coast  to  coast — six  days  a  week  and  Sundays,  too! 


PHONE,  WIRE  OR  WRITE  TODAY  FOR  ADDITIONAL  SAMPLES. 
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The  People's  Choice 

To  THE  Editor:  I  go  along 
with  F.  Kenneth  Beirn  whose 
ideas  you  examine  in  your 
Jan.  22  editorial.  He  says 
papers  should  go  back  to  “mak¬ 
ing  the  news.”  You  say  “they 
are  not  in  the  business  of  “mak¬ 
ing”  news — they  report  it.”  Was 
it  Stanley  who  both  made  news 
and  reported  it  by  finding 
Livingston?  Unfortunately,  too 
many  editors  and  reporters 
nowadays  consider  offical  hand¬ 
outs  as  news.  It  has  always 
seemed  to  me  that  many  ex¬ 
cellent  news  stories  are  gotten 
through  hunches,  leads,  a  lot 
of  leg  work  and  a  stick-to-it 
attitude.  The  readers  know  the 
difference. 

The  journalism  which  Mr. 
Beirn  outlines  is  the  people’s 
choice.  It  is  high  time  the  trend 
of  conservatism  be  walloped 
back  into  at  least  middle 
ground.  They  say  this  is  the 
age  of  atomic  energy,  but  when 
it  comes  to  current-day  papers 
there’s  not  enough  energy  to 
blow  up  a  balloon. 

Sy  Kopf 

Casper,  Wyoming 


would  like  to  point  out  that  the 
“Russian  Eagle”  was  a  symbol 
of  Russia  during  the  monarch; 
and  was  abolished  by  the  com¬ 
munists  in  1917.  Standard  So¬ 
viet  tunics  have  brass  buttoM 
with  a  five-point  star.  Officers’ 
uniforms  have  plain  brass  but¬ 
tons. 

Andrew  Borowiec 
New  York,  N.  Y. 

Required  for  Admen 
To  THE  Editor:  I  think 
that  Editor  &  Publishib 
ought  to  be  required  reading 
for  advertising  men.  There’s  so 
much  about  this  business  in  it, 
and  it  is  so  well  reported. 

A.  S.  Peabody  Ji. 
Cunningham  &  Walsh,  Inc., 
New  York,  N.  Y. 

An  A  for  Spelling 

To  THE  Editor:  I  don’t  want 
to  carp,  but  unless  I’m  under 
a  “singrular  delusion”  (E  &  P, 
Jan.  8,  page  53)  the  word  is 
“grammar”  and  not  “grammer.” 

Dorothy  N.  S.  Russhi 
New  York  23,  N.  Y. 


‘Fcry’  Very 
To  THE  Editor:  While  listen¬ 
ing  to  a  radio  show  concern¬ 
ing  college  education  the  other 
night  I  was  reminded  of  an 
old  friend  who  understood 
public  relations  and  human 
reactions  and  who  was  an  out¬ 
standing  reporter  on  the  late 
morning  World.  (He  was  not 
a  college  graduate,  I  believe.) 
On  this  program  an  educator 
described  something  as  “very 
excellent.”  This  friend  of  mine 
told  me  many  times  the  only 
really  appropriate  and  correct 
use  of  the  word  “very”  in  his 
opinion  was  when  someone  ask¬ 
ed  him,  “Is  Mrs.  D _  enter¬ 

taining  this  Winter?”  His  an¬ 
swer  would  be  “very,”  I  always 
agreed  with  him  on  that. 

W.  B.  Littell 
Morristown,  N.  J. 

Brass  Buttons 


Eliott  ^aL 


ed 


Correction  in  the  Baylor 
(Tex.)  Lariat:  “This  depart¬ 
ment  apologizes  for  this  error 
for  we  try  to  give  our  readers 
accuracy  in  our  articles.” 


Description  in  the  Buffalo 
(N.  Y.)  Courier-Express:  “He 
has  a  tatalog  firm  and  owns 
lucdative  oil  interests.” 

• 

Report  in  the  Clarksburg 
(W.  Va.)  News:  “Mr.  Blank  is 
going  on  a  six  mouth  missionarj 
tour  of  duty.” 

• 

Report  in  the  Paris  (Tenn.) 
Parisian:  “The  ends  of  the 
brides  are  not  marked  with  re 
fleeter.” 


To  THE  Editor:  In  regard  AP  stoi-y  in  the  Minneapola 
to  the  article,  (Jan.  29)  about  (Minn.)  Star:  “He  introduced 
the  Pottstown  Mercury  report-  a  resolution  asking  that  ^ 
er  who  travelled  freely  in  the  sculptor  be  sent  to  the  melting 
uniform  of  a  Soviet  colonel,  I  pot  and  recast  into  a  plaque." 
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WIND 
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PHILADELPHIA 


If  incessant  gales  of  advertising  from  down 
our  way  have  blown  dust  in  your  eyes,  we 
pass  the  eyewash  along  with  the  top  of 
the  morning. 

Just  in  case  you’ve  been  had,  there  are 
three  (3)  papers  in  Billy  Penn’s  Greene 
Towne.  Paper  B  (Bulletin) ,  Paper  C  (In¬ 
quirer)  and  our  bright  evening  tabloid, 
the  PHILADELPHIA  DAILY  NEWS. 

We’re  in  our  30th  year.  Gentle  Space 
Buyer,  and  kindly  chisel  these  words  on 
the  nearest  marble  slab:  in  Philadelphia, 
only  the  daily  news  is  racking  up  con¬ 
sistent  advertising  and  circulation  gains. 

Why?  Look  in  the  Philadelphia  news- 
pap>ers  for  your  answer.  Look  at  all  three. 
You’ll  see  why  more  and  more  Philadel¬ 
phians  are  reaching  out  for  the  paper  that 
gives  them  more  .  .  .  more  sparkle,  more 
features,  more  life.  The  daily  news  glis¬ 
tens  with  features,  from  Earl  Wilson  to 
Bishop  Sheen.  The  daily  news,  friends, 
is  bought  to  be  read,  not  wrapped  around 
a  day-old  pumpernickel. 

Next  time  you’re  in  our  town,  look  at  all 
three.  The  bright  paper  is  the  daily  news. 
That’s  why  it  has  scored  circulation  gains 
for  35  consecutive  months.  And  that’s  why 
it  pays  off  like  magic  for  advertisers. 


DAILY 


EWS 


Hitch  your  wagon  to  a  rising  star! 


PS.  Only  the  daily  news  is  gaining  in  Philadelphia! 
Total  Daily  Advertising  linage,  1954:* 

DAILY  NEWS  391309  CAIN 

Bulletin  128382  Loss 

Inquirer  1333327  Loss  *  Medi*  Records  Inc. 


Ntw  YORK:  William  A.  Atohsr 
415  Lsxington  Av«.,  Murray  Hill  2-9197 


CHICAGO:  J.  J.  Twomay 
333  N.  Michigan  Av«.,  Andovsr  3-5270 
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fi  Ray  Erwin*8 

^lippin^A 

Overmatter 


umn 


I  HIS  GRINNING  printer’s  devil  (I  became  one  at  13,  when 
did  you?),  a  huge  papier- 
mache  head  covered  in  news- 
paper  clippings,  will  parade  v 
in  the  1955  carnival  proces-  5l|'^  i  ’**'  ^ 

sion  in  Viareggio,  Italy.  U  JpM 

(United  Press  Photo)  ....  ^  ^ 

Don  Iddon,  London  Daily 
MaiCs  New  York  correspon- 
dent,  quotes  Adlai  Stevenson: 

“Journalists  do  not  live  hy 
words  alone,  although  some- 
times  they  have  to  eat  them.” 

.  .  .  And  Punch  captions  a  clever  drawing  of  an  old  dowager: 
“Fancy  the  montage  being  so  vieux-jeu  when  the  decolletage  is 
so  avant-garde.”  . . .  “One  of  the  occupational  hazards  of  column- 
ing  is  the  depressing  conviction  that  his  deathless  prose  goes 
right  in  one  paper  and  out  the  other,  with  the  reader — God 
bless  him! — not  remembering  from  one  day  to  another  who 
wrote  what,  which  and  where,”  wrote  Inez  Robb,  Scripps-How- 
ard.  Within  a  24-hour  period  she  was  congratulated  on  writmg 
columns  produced  by  Frederick  Othman,  Dorothy  Dix  and 
Walter  Lippmann. 

W  hat  Is  A  Daily  Newspaper? 

It  is  the  diary  of  community  life. 

It  is  the  link  that  makes  a  neighborhood. 

It  is  the  platform  of  opinions. 

It  is  the  champion  of  free  thinking. 

It  is  the  defender  of  righteousness. 

It  is  the  accuser  of  corruption. 

It  is  the  bulletin  of  good  business. 

It  is  history  in  the  making. 

— Dr.  Carlyle  Adams, 

Religion  Editor, 

Albany  (N.  Y.)  Timet-llnion, 

— Albert  Hines,  a  rural  philosopher  known  as  the  ‘‘Sage  of 
Bucksnort,”  who  writes  a  daily  column  for  the  Nashville  Tenne- 
sean,  didn’t  miss  a  single  column  while  hospitalized  after  a  serions 
operation.  Vicepresident  and  Editor  Coleman  A.  Harwell  praised 
him  for  his  “sense  of  duty,  determination  and  nerve’’  and  gave 
him  the  newspaper’s  “President’s  Award.’’  .  .  .  The  staid  Senate 
of  the  69th  General  Assembly  of  the  State  of  Illinois  unanimousb 
adopted  a  resolution  to  “officially  salute  this  great  occasion’' 
when  a  daughter  was  born  to  Roger  Lane,  AP  staffer  at  Springfield 
covering  the  capitol,  and  his  wife,  Millicent,  an  ex-AP  staffer, 
according  to  Malden  Jones’  “Capitol  Comment’’  column  in  the 
Illinois  State  Register,  Springfield.  .  .  .  City  Editor  Delmar  Gal¬ 
braith,  Portland  (Me.)  Evening  Express,  raises  a  red  flag  as  * 
warning  every  early  deadline  day,  following  a  suggestion  by 
Reporter  Edgar  A.  Comee. 

AJG  and  FJS  of  the  AP 

The  rash  of  initialitis  in  The  AP  World  evoked  this  jingle  from 
“Pat’’  Patterson,  Spokane  (Wash.)  Spokesman-Review  slotman: 

Said  AJG  to  FJS,  To  FJS,  “I’ll  fix  you  up; 

“We’re  really  caught  in  quite  I’ll  send  you  off  to  G«r- 
a  mess.  many — 

We’ve  pabbed  a  load  of  TNT  ^  dNB”. 

Since  hearing  from  APME. 

It^seems  they  ve  dropped  the 

And  taken  up  with  INS. 

And  now  the  old  ANPA  ^on  t  breathe  a  word,  said 

Has  passed  us  up  for  NEA.  AJG, 

But  don’t  you  worry,”  said  “I’ve  got  a  contract  with 

AJG  UP”. 
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LIKE  WE  PROMISED".  ..  A  NEW  WRITING  STAR  ...  STIRRING 


SPONTANEOUS  READER  INTEREST  FROM 
THE  METROPOLIS  TO  THE  HAMLETS 
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PAUL  HARVEY 
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And  here’s  a  typical  reader  letter  from  Phil  Bowman  of  Seattle:  “There 
appeared  in  the  SEATTLE  TIMES  January  16th,  a  very  splendid  column  by 
you.  The  article  is  so  superbly  written  that  every  member  of  the  House  Ways  and  Means  Committee  ought  to  read 
H.  Let  me  congratulate  you  on  writing  one  of  the  finest  stories  to  appear  in  a  newspaper  in  a  long  time.”  These 
ore  typical  comments  about  PAUL  HARVEY’S  column  ...  he  is  making  newspaper  history  in  headlines  everywhere 
with  his  new,  meaty,  straight-to-the-point  style. 

PAUL  HARVEY  brings  new  blood  to  American  newspapers  that  have  been  searching  for  a  fresh,  inspiring  writer 
who  can  put  into  type  a  strong  constructive  approach  to  the  American  Way  of  Life  .  .  .  His  name  is  already  famous 
to  millions  and  he  gives  the  reader  a  new  type  of  news  coverage  ...  It  is  a  wise  and  penetrating  column  that  will 
pull  new  readers  to  your  newspaper  .  .  .  you  can  count  on  that.  Released  for  three-times-a-week  .  .  .  serviced 
via  airmail.  Wire  or  phone  collect  for  latest  samples  and  rates. 


The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP 

150  PARK  AVE.,  N.  Y.  17,  N.  Y.  T.l.  Piai.  1-2470 
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How  to  trim  a  morgue  down  to  size...without  losing  a  fact 


Easy  does  it.  All  you  need  is  a  file  of  The  New  York  Times 
on  Microfilm. 

It  pays  for  itself  in  the  space  it  saves— and  it  makes  your  fact 
finding  a  lot  easier. 

You  get  the  complete  Late  City  Edition  on  reels  of  film  that 
take  up  less  than  4%  of  the  space  required  by  newspaper  files 
and  clippings.  And  your  morgue  is  always  up-to-date ! 

A  new  reel  of  The  New  York  Times  on  Microfilm  is  completed 
every  ten  days  .  .  .  and  rushed  to  you  within  three  days 
of  the  period  it  covers. 

Until  you’ve  adopted  this  space-saving,  convenient,  way  of 
keeping  yesterday’s  news  on  file,  you’ll  never  guess  what  a  boon 
it  can  be  to  a  hard-working  newspaper  staff.  And  it’s 
inexpensive  ...  a  whole  year  of  The  New  York  Times  on 
Microfilm  costs  only  $160.  (Outside  the  U.S.  $164.) 

Order  your  subscription  today  to  start  with  the  current 
edition.  If  you  haven’t  a  film  viewer,  we’ll  be  glad  to  send  you 
information  about  the  various  makes  and  models. 


^0rk  Slimejs  on  microfilm 

229  West  43rd  Street,  New  York  36,  New  York 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Circulation  of  U.  S.  Dailies 
Soars  Above  55  Million 

Substantial  Increase  in  All  Fields  ot^Unn  “.LK! 
Shown  by  E&P  Compilation  S7y8‘^35°i?i.5i 


Circulation  of  daily  newspapers  in  the  U.  S.  exceeded 
55,000,000  in  1954,  highest  mark  in  history,  and  attained 
the  largest  annual  increase — more  than  600,000 — since  1950. 

These  stimulating  statistics  cept  for  1952,  when  there  was 
will  be  shown  in  the  1955  E&P  a  slight  decline  from  the  pre- 
Year  Book,  35th  of  these  an-  ceding  year. 

Duals,  which  is  expected  to  be  Total  circulation  of  the  317 
off  the  press  early  in  March,  it  morning  daily  newspapers  at 
was  revealed  by  Robert  U.  the  end  of  1954  was  21,705,436, 
Brown,  president  and  editor  of  a  gain  of  292,962,  or  1.36  per- 
Editob  &  Publisher.  cent,  over  1953.  A  1.2  percent 

in  increase  was  achieved  in  this 

All  rields  Gain  _  .  -nco  mm 

,  ,  .  field  in  1953  over  1952. 

Substantial  circulation  gams  -j-otal  circulation  of  1,448 
m  all  fields— morning,  evening  evening  newspapers  at  the  end 
ind  Simday-were  achieved  in  .54  33,367,044,  an  in- 

spite  of  a  net  loss  of  20  daily  307,232  per  day,  or 

newspapers  dunng  the  year  and  93  percent  In  1953  an  in- 
competition  from  radio,  televi-  32  percent  was  re- 

sion  and  magazines.  corded  over  1952  in  this  group. 

In  the  loss  column — daily 
newspapers  which  went  out  of  Reversal  of  Field 

business  during  the  year — were  Total  circulation  for  644  Sun- 


The  cost  of  buying  one  line 
of  space  in  1,448  evening  news¬ 
papers  with  total  circulation  of 
42,067,968  (  33,367,044  a.m.  plus 
8,690,924  p.m.  through  combina¬ 
tions)  was  $182,629  in  1954. 
This  increased  from  $179,114 
the  preceding  year.  The  milline 
rate  increased  from  $4.29  to 
$4.34. 

Cost  of  buying  one  line  of 
space  in  544  Sunday  papers 
with  total  circulation  of  60,746,- 
742  (46,176,450  Sunday  plus 

4,570,292  daily  added  through 
combinations)  was  $140,556, 
an  increase  from  $139,811  a 
year  ago. 

The  milline  rate  in  this  group 
increased  only  1  cent  from 
$2.75  to  $2.76. 


Sat  Price  Cut, 
Sundays  Go  Up 

The  ChietJkgo  Ayneriean 
announced  this  week  it  is 
reducing  the  Saturday  price 
from  10c  to  5c.  The  home 
delivery  rate  (Monday 
through  Saturday)  continues 
at  35c. 

The  Chicago  Daily  News 
continues  at  10c  on  Saturday 
for  its  weekend  edition. 

The  Sunday  American  will 
go  from  15c  to  20c  in  city 
and  suburbs,  beginning  Feb. 
13,  remaining  at  15c  in  the 
country. 

The  Sunday  Sun-Times  is 
increasing  from  10c  to  15c 
in  city  and  suburbs. 

The  Sunday  Tribune  price 
will  be  raised  from  15c  to 
20c  in  city  and  suburbs,  re¬ 
maining  at  15c  in  the  zone 
beyond  40  miles. 


newspapers  which  went  out  of  Reversal  of  Field 

business  during  the  year — were  Total  circulation  for  644  Sun- 

10  News  Digest  and  other  pa-  day  newspapers  at  the  end  of 
pers  published  over  a  period  1954  was  46,176,450,  an  in- 
of  a  few  years  with  the  help  crease  of  227,896,  or  .49  per- 
of  International  Typographical  cent.  This  reverses  a  series  of 
Union  funds  in  strike  situa-  annual  losses  in  this  group 
tions.  since  1950  and  places  Sunday 

There  were  1,766  daily  news-  circulation.s  close  to  their  total 
papers  on  Jan.  1,  1955.  Their  in  1962. 

average  net  paid  total  circula-  The  number  of  newspapers  is 
tion  was  55,072,480,  a  gain  of  based  on  the  tabulation  of  ev- 
600,194,  or  1.1  percent,  over  the  ery  daily  and  Sunday  news- 
previous  year.  (Circulation  fig-  paper  listed  in  the  1955  E&P 
ures  are  based  on  Sept.  30  Year  Book. 

ABC  figures.)  Morning  newspapers  have 

The  newspapers  fell  into  had  intermittent  gains  and  loss- 
these  categories:  317  morning,  es  in  the  years  since  World  War 
»  loss  of  10;  1448  evening,  a  II. 

loss  of  10.  The  number  of  Sun-  The  evening  newspapers  have 
day  newspapers,  544,  was  un-  had  increases  with  the  excep- 
'hanged.  tion  of  1952. 

Upward  Trend  .Milline  Rate  Unchanged 

This  was  the  largest  annual  An  increase  of  almost  300,000 
decrease  in  the  number  of  daily  circulation  daily  for  morning 
newspapers  since  1943,  when  newspapers  brought  no  change 
there  was  a  loss  of  33  because  in  the  milline  rate.  The  rate 
of  wartime  conditions.  It  for  buying  space  in  all  317 
places  the  number  of  daily  morning  papers  increased  from 
newspapers  at  two  more  than  in  $89.79  to  $90.66,  for  which  an 

advertiser  received  30,066,362 
The  total  circulation  increase  circulation  (21,705,436  a.m.  plus 
continues  an  upward  trend  that  8,360,926  p.m.  through  combi- 
has  been  consistent  since  1938,  nations). 

**cept  for  the  war  years  of  Thus  the  milline  rate  stayed 
®*wsprint  rationing  and  ex-  the  same  at  $3.01. 


Saturday’s  Orphans 

Fourth  of  U.S.  Dailies 
On  Five-Day  Schedule 

By  Ron  Wolk 

Since  the  late  1930s,  the  number  of  daily  newspapers  dropping 
Saturday  editions  has  steadily  increased.  No  one  can  say  for 
certain  that  this  is  a  trend  in  the  business,  nor  how  it  will  affect 
the  field.  There  is  certainly  reason  enough  for  examining  the 
situation,  however. 

Today,  approximately  25% —  five  days  and  Sunday.  In  1948, 
one  quarter — of  America’s  gen-  107  dailies  published  evenings 
eral  daily  newspapers  are  pub-  except  Saturday  and  Sunday, 
lishing  five  days  a  week,  or  five  Today  166  papers  are  five-day 
weekdays  plus  Sunday.  This  is  dailies  without  Saturday  or 
an  unprecedented  high  in  news-  Sunday  editions.  In  1948,  four 
paper  history.  papers  published  only  four  days 

Dailies  as  far  back  as  1880  a  week  and  Sunday,  not  pub- 
have  eliminated  an  issue  of  lishing  on  Saturday  and  Mon- 
their  paper  for  one  reason  or  day.  Today  18  papers  have  no 
another,  but  it  was  not  until  Saturday  and  no  Monday  edi- 
1938  that  such  a  move  became  tion. 
common.  Between  1938-1940  at  Texas  Leads  List 


least  25  publishers  dropped  one 


There  has  been  no  increase. 


edition.  -  tt  o  j  i-  to  speak  of,  in  the  5-day  plus 

^”  ^'  *^^^***  Sunday  dailies;  241  published 
published  five  days  a  week  or  1943^ 

and  242  published  five  days  and 
(Material  for  this  report  was  Sunday  in  1954. 
gathered  by  .Mr.  Wolk,  a  grad-  Breaking  down  the  1954  fig- 
uate  journalism  student  at  ures  even  more,  it  is  noted  that 
Syracuse  University,  in  a  spe-  out  of  a  total  of  94  dailies  in 
cial  research  project  last  Fall.)  (Continued  on  page  64) 
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Brooklyn  Eagle  Shut 
By  Wage  Parity  Issue 

Federal  mediators  failed  to  the  Eagle  listed  percentage  in- 
bring  about  a  settlement  be-  creases  in  hourly  wage  rates 
tween  management  and  more  since  1941.  The  table  showed 
than  300  striking  business  and  electricians  up  69%;  pressmen 
editorial  workers  of  the  Brook-  89%;  engravers  94%;  typo- 
lyn  Eagle  this  week  and  the  graphers  102%;  stereotypers 
suspension  of  publication  went  111%;  drivers  117%;  machin- 
into  the  second  week.  ists  117%;  paperhandlers 

The  Newspaper  Guild  of  New  124%;  mailers  132%,  and  guild 
York  City,  whose  members  211%.  Dollar  figures  were  not 
struck  at  12:01  A.  M.,  Jan.  29,  given.  The  reporter  minimum 
demanded  an  average  $5.80-a-  has  been  slightly  under  that 
week  pay  increase  over  a  two-  of  Manhattan  dailies  for  the 
year  period,  the  same  package  last  several  years, 
recently  obtained  at  newspapers  in  a  pre-strike  paid  ad,  the 
published  in  Manhattan.  Guildsmen  said  the  Eagle  “at 

The  Eagle  offered  $1.40  a  once  agreed  to  pay  the  $5.80 
week  for  the  first  year  and  $1  asked  by  the  other  unions — 
a  week  the  second  year.  The  representing  about  half  of  the 
old  contract  minimums  ranged  Eagle’s  employes,  those  in 
from  $34  to  $131.50.  mechanical  crafts.”  The  ad 

Publisher  Frank  Schroth  said  went  on  to  say  that  “these 
the  Guild  has  145  contracts  Brooklyn  Eagle  employes  are 
covering  177  daily  newspapers  now  paid,  or  are  to  be  paid  the 
and  “the  Eagle  is  number  same  wage  with  the  same  in¬ 
eight  in  top  salaries  paid  to  crease  as  are  paid  to  employes 
gruild  employes.”  on  the  major  Manhattan  pa- 

D6TS 

’Financially  Impossible’  ™  „ 

u  -j  «<T4.  ■  f  •  11  The  walkout  interrupted  a 

^  ^  114-year  Eagle  record  of  never 

impossible ’to  meet  the  pay  de-  publication.  In  1937 

^  m  Cl  1.  some  300  editorial  and  business 

Earlier,  Tom  Schroth,  man-  j  ^^^e  out  for  14  weeks 

aging  editor,  said  the  Eagle  in  a  dispute  involving  a  five-day 

was  ready  for  a  “long  siep,” 

adding  that  “if  the  craft  unions 

cross  the  picket  line,  we’ll 

print.”  Members  of  nine  craft 

unions  honored  the  guild  pick-  .  m-r 

et  line.  Lhicago  INcws 

While  18  guildsmen  circled  _  , 

entrances  to  the  Eagle  building  rLarillllgS  Up 
one  day  this  week,  several  me-  ^ 

chanical  workers  told  E&P  they  CHICAGO 

believe  “the  unions  should  stick  Net  earnings  of  Chicago 
together.”  Daily  News,  Inc.,  in  1954  total- 

Guild  Pay  Up  211%  $1,024,249,  as  compared  to 

T  #  *  u  V,  u  $992,874  in  1953,  John  S. 

In  a  front  page  box  publish-  knight,  president,  reported  to 
ed  as  the  strike  time  neared,  shareholders  this  week. 

The  annual  report  also  dis- 
E  &  P  INDEX  closed  gains  in  circulation  and 

Advertising  News  . 15-30  advertising  during  the  past 

Circulation  . 40  year.  The  Daily  News  carried 

Classified  Clinic  46  20,315,562  lines  of  advertising 

Editorial  .  34  in  1954,  representing  a  gain  of 

letters  .  2  532,015  over  1953.  The  News, 

Personals  .  35  for  the  12th  consecutive  year. 

Photography  .  38  igj  the  nation’s  afternoon  news- 

R^y^Ei^in’s  Column^^^^^^^  advertising 

’Round  Their  Beats  12  according  to  Mr. 

Shop  Talk  64  Knight’s  report. 

Short  Takes  .  2  Monday-through-Friday  cir- 

Syndicates  42  culation  averaged  580,730,  the 

Any  article  appearing  in  this  highest  in  the  paper’s  79-year 
publication  may  be  reproduced  history  and  20,284  over  1953, 
provided  acknowledgment  is  ^he  previous  high  mark.  The 
made  of  the  Editor  &  Pub-  Saturday  circulation  average  of 
USHER  copyright  and  date  of  580,735,  also  an  all-time  high, 
iague.  "'as  27,460  over  the  previous 

_  record  set  in  1953. 


The  Pull  of  Color  Lasts  Longer 


We  would  be  remiss  if  we  did  not  urge  the  use  of  color  in 
your  future  advertising.  In  most  communities,  you  will  have  this 
Geld  to  yourself  if  you  will  study  and  develop  its  processes.  We 
have  found  that  the  pull  of  color  will  last  four  or  five  days 
longer  than  a  black  and  white  ad  ...  I  would  suggest  co¬ 
ordinated  color  themes  in  which  you  tie  your  windows,  store 
interiors,  and  sales  people  into  your  ads,  so  that  you  can  create 
a  color  impact  on  your  store  traffic. 


ALBERT  MYERS,  promotional  director  of 
Myers  Brothers,  Springfield,  III.,  at  the  third 
annual  Retail  Advertising  Conference  in 
Chicago,  Jan.  22. 

wtm 


‘Toonerville  Trolley’ 
At  End  of  Long  Run 


A  famous  cartoonist  and  his 
creation,  the  Toonerville  Trol¬ 
ley,  will  make  their  last  run 
together  Feb.  12. 

On  that  day  Fontaine  Talbot 
Fox  Jr.,  who  will  be  71  in  June, 
will  retire  himself  and  his 


Fontaine  Fox 


panel,  “Toonerville  Folks,”  one 
of  the  oldest  comic-page  attrac¬ 
tions.  The  Toonerville  trolley, 
and  its  assorted  passengers, 
were  introduced  in  1908  while 
the  artist  was  working  for  the 
Louisville  (Ky.)  Times. 

John  Wheeler,  president  of 
Bell  Syndicate,  which  handled 
the  product  from  1925  to  1942 
and  since  1949,  said  there  is  no 
plan  to  continue  the  panel.  Mr. 
Fox  is  now  in  Vero  Beach,  Fla., 
where  he  has  a  Winter  resi¬ 
dence. 

The  artist  was  bom  in  Louis¬ 
ville.  He  attended  Indiana  Uni¬ 
versity  for  two  years,  ran 
short  of  funds  and  left  in  1906 
for  a  job  as  reporter  and  staff 
cartoonist  with  the  Louisville 
(Ky.)  Herald.  After  two  years 
there  Mr.  Fox  switched  over  to 
the  Times. 


His  Toonerville  characters, 
including  the  Skipper,  Hr. 
Bang,  Tomboy  Taylor  and  Aunt 
Eppie  Hogg,  were  brought  to 
life  on  the  Times  and  created 
so  much  attention  that  he  was 
made  an  attractive  offer  by  the 
Chicago  Evening  Post,  where 
his  popularity  further  in¬ 
creased. 

Mr.  Wheeler,  who  ran  his 
own  syndicate  then  (a  fore¬ 
runner  of  Belt),  picked  up  the 
characters  in  1915  and  carried 
then  until  1920,  at  which  time 
Mr.  Fox  changed  to  McNaught 
Syndicate  and  the  panel  was 
named  “Toonerville  Folks.”  In 
1925  the  artist  went  with  Bell 
and  stayed  until  1942.  That 
year  he  rejoined  McNaught, 
only  to  return  to  Bell  in  1949. 

In  1952,  as  a  concession  to 
progress,  Mr.  Fox  transformed 
his  aged  vehicle,  the  Tooner¬ 
ville  Trolley,  into  a  combination 
trolley-bus.  That  is,  the  upper 
half  was  trolley,  the  lower  half 
bus. 

This  ingenious  contraption 
was  the  result  of  an  accident 
in  which  the  trolley  was  con¬ 
siderably  damaged.  The  Skip¬ 
per  hired  a  truck  to  haul  the 
upper  half  of  the  trolley  away. 

Passengers  approved  the  odd¬ 
ity  and  so  it  remained  in  busi¬ 
ness. 


Cox  Buys  Hotel 

Dayton,  Ohio 
James  M.  Cox,  Jr.,  president 
of  the  Evening  News  and  Jour¬ 
nal  Herald,  has  purchased  ^ 
126  -  room,  11  -  story  Moraine 
Hotel  here  for  $500,000.  A 
realty  firm  will  continue  to 
operate  it  under  lease.  The 
hotel  is  adjacent  to  the  site  of 
a  new  newspaper  plant. 
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‘Kiss  and  Tell’  Doctrine 
Impractical  and  Indecent 

NLRB  Urged  to  Review  Rulings 
And  Be  More  Realistic  and  Moral 


In  ioveral  recent  decisions,  the  National  Labor  Relations  Board  has 
ordared  newspaper  publishers  (and  other  employers)  to  furnish  unions  with 
complete  payroll  data — jobs,  names,  amounts  received  in  salary  and  merit 
pny — for  the  purposes  of  collective  bargainin9.  Herewith  is  a  digest  of 
remarks  on  the  situation  before  the  Industrial  Relations  Conference  of  the 
United  States  Chamber  of  Commerce,  Jan.  27,  at  Dayton,  Ohio.  .  .  . 

By  Robert  C.  Bassett 

Publisher,  Milwaukee  Sentinel 

We  are  gathered  here  to  pay  our  respects  to  an  unrealistic 
monstrosity  which  I  shall  call,  for  want  of  a  more  dignified 
name,  the  “Kiss  and  Tell”  Doctrine. 

That  doctrine  is  predicated  upon  the  naive  belief  that  col¬ 
lective  bargaining  can  and  should  be  a  cozy  love-feast  at  which 
the  parties  embrace  in  deep  affection,  tell  all  their  secrets,  and 
then  lapse  into  a  refined  intellectual  seance  out  of  which  even¬ 
tually  hatches  complete  and  amicable  agreement  on  all  issues. 

Unless  unions,  management 
and  government  alike,  immedi¬ 
ately  wake  up  to  the  real  sig¬ 
nificance  of  the  doctrine,  all 
three  will  find  themselves  out 
in  left  field  without  a  glove  or 
sun-visor. 

No  specific  provision  of  Fed¬ 
eral  law  requires  disclosure  of 
information.  The  doctrine  arises 
through  the  NLRB’s  exercise  of 

its  broad  discretion  in  deter-  decided  cases  stare  us 

mining  what  is  a  refusal  to  bar-  face.  So  far  the  decisions 


(Before  he  was  appointed 
publisher  of  the  Milwaukee 
Sentinel  Mr.  Bassett  was  for 
many  years  a  labor  relations 
counsel  for  the  Hearst  News¬ 
papers.  He  is  a  member  of  the 
Industrial  Relations  Committee 
of  the  Chamber  of  Commerce 
of  the  United  States.) 


gain  in  good  faith. 

Within  this  wage  data  area, 
the  Board  and  courts  have  held 
that  there  is  no  individual  em¬ 
ploye  privilege  against  dis¬ 
closure  to  the  agent  bargaining 
for  him,  and  that  there  is  no 
confidential  privilege  even 
though  the  employe  expressly 
requests  it.  In  fact,  just  this 
month  in  the  Utica  newspaper 
case,  the  Board  held  that  the 
employer  had  illegally  under¬ 
cut  the  bargaining  agent  by 
even  asking  each  employe 
whether  he  wanted  his  salary 
records  disclosed  and  by  with¬ 
holding  in  the  four  cases  re¬ 
questing  it. 

Wall  of  Privacy  Wrecked 

It  is  quite  evident  that  the 
anions  have  been  highly  suc¬ 
cessful  in  tearing  down  the 
sacrosanct  wall  of  confidence 
and  privacy  surrounding  al¬ 
most  every  type  of  company 
record  and  operation,  regardless 
of  direct  relevancy, — an  almost 
onlimited  privilege  denied  by 
law  and  the  Constitution  to 
atockholders,  to  grand  juries,  to 
courts,  to  the  Chief  Executive, 
and  to  Congressional  Commit- 
loes.  Perhaps  the  present  Board 


indicate  no  logical  terminal 
point. 

Is  this  doctrine  wise? 

I  have  long  preached  the 
need  for  better  communications 
with  our  employes,  and  for  a 
more  full  and  frank  voluntary 
disclosure  to  employes  of  our 
business  problems.  At  the  Mil¬ 
waukee  Sentinel  I  am  inaugur¬ 
ating  a  program  of  monthly 
sessions  with  union  officers  to 
apprise  them  of  such  facts  as 
would  not  be  harmful  in  the 
hands  of  competitors,  and  which 
do  not  violate  the  rights  of  in¬ 
dividuals.  I  believe  that  in¬ 
tegrity,  fairness,  frankness  and 
common  decency  on  the  part  of 
management  makes  for  a  more 
loyal  and  productive  employe. 
Much  of  this  employer  infor¬ 
mation  is  useful  and  necessary 
to  the  unions,  and  should  be 
given  voluntarily.  As  you  can 
see,  I  am  no  Tory  in  this  field. 
But  neither  am  I  so  bubble¬ 
headed  as  to  suggest  that  there 
are  no  limitations  to  a  good 
thing.  Even  Santa  Claus  must 
be  protected  from  prying  eyes. 

It  is  my  first  suggestion  that 
it  would  be  prudent  for  the 

_  Board  to  lock  itself  in  the 

li«8  sound  mental  reservations,  woodshed  with  the  express  pur- 
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pose  of  examining  the  whole 
doctrine  from  the  beginning,  of 
doing  a  little  soul  searching,  of 
honestly  and  impartially  weigh¬ 
ing  the  moral  values  involved, 
and  of  deciding  on  a  new  ap¬ 
proach  based  upon  the  realities 
of  life  rather  than  upon  any 
social  crusade  to  advance  the 
cause  of  the  once-but-no-longer 
downtrodden. 

In  the  process  of  soul-search¬ 
ing,  a  few  fundamental  ques¬ 
tions  might  be  asked. 

Let  us  start  with  the  prob¬ 
lems  of  the  employer  who  has 
been  forced  to  disclose  his  con¬ 
fidential  records  to  his  compe¬ 
titors  and  to  the  world,  par¬ 
ticularly  in  the  inability  to  pay 
cases. 

Is  there  a  man  alive  with 
substantial  practical  labor  ex¬ 
perience  who  would  really  ex¬ 
pect  the  average  union,  and 
100%  of  its  members,  to  keep 
this  information  from  the  com¬ 
petitors,  especially  when  it  is 
too  often  requested  for  the  pur¬ 
pose  of  using  it  against  the 
competitor  ? 

Is  it  proper  for  this  Board 
to  take  a  “competition  be 
damned’’  attitude  in  a  society 
dedicated  to  the  free  enterprise 
competitive  profit  system  which 
has  always  protected  a  man’s 
right  to  manage  better  and  to 
prosper?  How  far  is  it  from 
sharing  secrets  to  sharing 
wealth  to  a  full  Marxian 
ideology  ? 

Dangers  Apparent 

As  practical  men  the  Board 
must  know  the  danger  of  pub¬ 
lic  disclosure  of  a  company’s 
financial  condition,  its  profit 
position,  its  manufacturing 
costs,  its  revenue  sources,  its 
cash  position,  its  trends  and 
plans.  It  must  realize  that,  as 
important  as  s  ome  of  these 
matters  are  to  big  business, 
they  are  infinitely  more  im¬ 
portant  to  millions  of  small 
businesses  which  publish  no 
financial  statements  of  any 
kind.  If  the  Board  doesn’t,  then 
it  just  doesn’t  understand  free 
enterprise  and  what  happens  to 
the  thousands  of  businesses 
which  go  to  the  wall  each  year 
in  this  country. 

And  does  the  Board  realize 
that  the  crystallization  of  this 
doctrine  will  leave  every  em¬ 
ployer  under  a  necessity  of 
conducting  phony  negotiations? 
He  can’t  plead  inability  to  pay. 


Robert  C.  BassoH 

or  economic  weakness,  because 
he  can’t  afford  to  open  his 
books.  His  alternatives  are  to 
give  and  go  bankrupt,  take  a 
crippling  strike,  or  clutter  up 
the  bargaining  table  wittj 
adroit  double  talk.  Is  this  what 
the  Board  wants? 

Are  we  aware,  too,  that  the 
rule  will  stop  the  collection 
and  interchange  of  comparative 
data  between  employers,  thus 
stifling  the  employer’s  ability 
to  bargain  intelligently?  Why 
should  I  tell  other  newspapers 
of  our  Milwaukee  practices, 
policies  and  profit  position  if  I 
know  some  strange  union  in 
Denver  can  demand  the  infor¬ 
mation  and  pass  it  around  to 
competitors?  And  don’t  be  de¬ 
luded  into  thinking  that  doesn’t 
happen  in  the  newspaper  or 
any  other  business!  I  depend 
on  the  loyalty  of  my  own  em¬ 
ployes,  but  I  can’t  rely  on 
strangers. 

Suggests  Espionage 

And  if  one  employer  is  sub¬ 
ject  to  the  unreasonable  search 
and  seizure  of  his  books,  for 
the  benefit  of  his  competitors, 
why  should  he  not  plant  a 
member  in  the  competitor’s 
union  for  the  purpose  of  bring¬ 
ing  out  equivalent  data?  Do 
we  want  to  start  that  little 
game? 

Lastly,  is  anyone  naive 
enough  to  think  a  competitor 
wouldn’t  use  simple  wage  data 
to  pirate  choice  employes  from 
across-th  e-street? 

But  let  us  turn  to  the  prob¬ 
lems  of  the  individual  employe 
whose  right  of  privacy  and  con- 
(Continued  on  page  52) 
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AP  Approach’  Suggested 


To  Spread  TV  Ad  Money 


Network  Affiliation  Barriers  and 


Spot  Sales  Attacked  in  ‘Study’ 


Washington 

Application  of  the  doctrine 
of  the  Associated  Press  Case  to 
network  affiliation  was  sug¬ 
gested  semi-officially  this  week 
as  part  of  a  program  to  increase 
the  flow  of  advertising  revenue 
to  struggling  television  sta¬ 
tions. 

The  fact  that  many  stations, 
particularly  those  in  the  UHF 
bands,  are  dying  on  the  vine 
because  they  are  unable  to  ob¬ 
tain  the  benefits  of  network 
membership  formed  the  basis 
for  a  memorandum  which  Harry 
M.  Plotkin  supplied  to  the 
Senate  Committee  on  Inter¬ 
state  and  Foreign  Commerce. 


Material  for  Study 
Senator  Warren  G.  Magnuson, 
committee  chairman,  empha¬ 
sized  that  the  material  in  the 
Plotkin  report  was  designed 
for  further  study,  not  as  con¬ 
clusions  that  the  Federal  Com¬ 
munications  Commission  should 
adopt  at  once. 

Basically  the  point  was  made 
that  the  American  system  of 
broadcasting  depends  upon  ad¬ 
vertising  revenue.  The  chief 
drawback  for  those  stations 


as  an  approach,  the  problem 
might  be  solved  in  requiring 
networks  (at  least  the  domi¬ 
nant  ones)  to  make  available 
membership  on  a  non-discrimin- 
ary  basis  up  to  the  point  of 
duplication  in  a  market.  It  was 
conceded  that  such  a  policy 
would  require  considerable  defi¬ 
nition  and  policing  but  it  was 
proposed  that  the  networks  be 
made  to  file  their  standards  of 
affiliation. 

“A  good  network  affiliation 
is  the  difference  between  finan¬ 
cial  success  and  deficit  opera¬ 
tion  for  most  stations,”  the  re¬ 
port  stated. 

Competitive  Disadvantage 

In  this  same  area  Mr.  Plot¬ 
kin  frowned  upon  the  business 
of  networks  also  selling  spot 
time;  he  would  leave  this  field 
open  to  individual  stations’ 
representation.  Advertisers,  he 
noted,  are  reluctant  to  go  out¬ 
side  the  network  spot  sales  be¬ 
cause  of  the  complications  that 
arise  when  a  show  or  spot 
broadcast  is  “bumped”  by  a 
network  presentation  that  has 
priority. 

The  suggestion  was  preceded 


by  this  explanatory  comment: 

“The  networks  not  only  at¬ 
tempt  to  sell  network  programs 
to  national  advertisers  but  since 
each  of  the  networks  also  owns 
stations  they  are  interested  in 
national  spot  business  on  their 
own  stations.  The  networks 
act  as  their  own  national  sales 
representatives  in  whole  or  in 
part  for  the  purpose  of  securing 
national  spot  business  for  the 
stations  owned  by  them.  In  ad¬ 
dition,  CBS  and  NBC  also  act 
as  national  spot  representatives 
for  some  of  their  affiliates.  •  .  . 

“The  practice  effectively  de¬ 
nies  to  national  advertisers  in 
many  markets  any  opportunity 
of  dealing  with  two  vigorous 
competitors  each  seeking  busi¬ 
ness  for  his  medium — network 
or  national  spot — and  limits  the 
advertiser’s  choice  to  one  or¬ 
ganization  representing  both 
media.  Moreover,  the  practice 
places  national  spot  representa¬ 
tives  at  a  serious  competitive 
disadvantage  in  their  solicita¬ 
tion  of  national  spot  business.” 

Mr.  Plotkin  said  full  develop¬ 
ment  of  TV  programming  will 
come  when  the  networks’  hold 
on  the  business  is  broken  down. 

“The  source  to  look  to  for 
additional  progn*Ainn)ing  mate¬ 
rial,”  he  wrote,  “is  national  and 
regional  advertising  revenue 


which  are  unwanted  by  the 
major  networks  was  seen  in  the 
practical  light  of  an  advertiser’s 
refusal  to  buy  duplicate  cov¬ 
erage. 

“If  the  network  is  required 
to  accept  affiliation  requests 
from  all  stations,”  the  Plotkin 
memorandum  explained,  “it 
could  well  be  faced  witb  the 
necessity  of  feeding  its  pro¬ 
gram  to  2,  3,  or  4  stations  in 
the  same  market.  There  is  no 
way  to  make  the  advertiser  pay 
for  the  coverage  of  more  than 
one  station  in  that  market. 

“If  such  an  attempt  were 
made,  the  cost  of  advertising 
over  television  would  become 
so  prohibitively  expensive  that 
the  advertiser  would  take  his 
business  elsewhere.  After  all, 
television  advertising  is  a  high¬ 
ly  competitive  business.  The 
television  companies  must  be 
able  to  offer  as  good  or  better 
buy  than  newspapers,  maga¬ 
zines,  and  other  advertising 
media  in  order  to  attract  the 
advertising  revenue.” 

Thus  it  was  suggested  that 
if  the  AP  doctrine  were  used 


Senate  Group  to  View 
FCC’s  Media  Policy 


Washington 

Already  before  one  Senate 
committee  and  involved  in  a 
federal  court  case  to  be  heard 
in  April,  the  question  whether 
the  Federal  Communications 
Commission  may  lawfully  dis¬ 
criminate  against  newspaper- 
affiliated  applicants  for  radio 
and  telev-ision  licenses  is  to  be 
taken  up  by  another  Senate 
group. 

Senator  Warren  G.  Magnu¬ 
son,  chairman  of  the  Interstate 
and  Foreign  Commerce  Com¬ 
mittee,  said  this  week  a  new 
appropriation  for  communica¬ 
tions  study  will  be  used,  in  part, 
to  come  to  grips  with  the  long- 
debated  but  not-yet-determined 
question  whether  the  commis¬ 
sion  has  the  right  to  prefer  non- 
newspai>er  applicants  over  those 
who  show  a  financial  interest 


in  publishing. 

Meanwhile,  the  American 
Newspaper  Publishers  Associa¬ 
tion  has  been  granted  permis¬ 
sion  to  intervene  in  a  suit  test¬ 
ing  whether  newspaper  affilia¬ 
tion  may  be  considered  a  bar  to 
entry  into  the  field  of  televi¬ 
sion. 

McClatchy  Broadcasting  Com¬ 
pany,  denied  a  television  per¬ 
mit  at  Sacramento,  Calif.,  has 
taken  the  FCC  into  U.  S.  Dis¬ 
trict  Court  on  appeal.  CJlaim 
is  made  that  association  in  own¬ 
ership  of  the  McClatchy  News¬ 
papers  was  the  basis  of  FCC 
rejection. 

The  AN  PA  application  to 
enter  the  case  as  amicus  curiae 
was  filed  by  General  Counsel 
Elisha  Hanson.  FCC  objected 
but  the  court  invited  this  in¬ 
dustry  participation  in  the  case. 


channeled  through  national  spot 
business.  If  the  national  spot 
advertiser  could  be  assured  that 
once  his  program  was  placed 
on  a  station  it  could  not  be  dU- 
placed  to  make  way  for  a  net¬ 
work  program,  it  is  entirely 
possible  that  more  time,  money 
and  effort  would  be  expended 
by  national  advertisers  in  de¬ 
veloping  good  programs  th«t 
would  be  available  on  a  national 
spot  basis.” 

Mr.  Plotkin,  who  criticized  the 
operations  of  radio  and  tele¬ 
vision  chains  as  being  able  to 
dominate  individual  stations  b^ 
cause  of  the  importance  of  net¬ 
work  affiliations,  said  no  leg¬ 
islation  was  required  to  remedy 
the  situation.  He  insisted  the 
FCC  and  the  Department  of 
Justice  already  have  ample 
authority  to  take  the  necessary 
steps  to  remedy  the  situation. 

Recommendations 

Among  his  other  important 
recommendations  were: 

•  That  networks  be  required 
to  make  available  to  non-af- 
filiated  stations  those  programs 
which  its  own  affiliated  station 
does  not  broadcast; 

•  That  VHF  stations  in 
cities  containing  fewer  than  4 
VHF  stations  be  restricted  in 
the  amount  of  time  they  can 
devote  to  each  network; 

•  That  the  Justice  Depart 
ment  study  whether  antitrust 
violations  take  place  under  ex¬ 
isting  procedures  and  practices 
in  television; 

•  That  a  study  be  instituted 
as  to  whether  television  net¬ 
works  should  be  permitted  to 
own  stations  other  than  those 
in  the  historical  talent  centers 
of  New  York,  Los  Angeles  and 
Chicago,  and  whether  any  single 
person  or  company  should  own 
more  than  three  stations; 

•  That  further  study  be 
given  whether  television  net¬ 
works  should  be  barred  from 
also  owning  radio  networks,  as 
they  do  now. 

The  report  rejected  the  sug¬ 
gestion  that  all  television  sta¬ 
tions  be  moved  up  into  the  UHF 
band  to  alleviate  the  crisis 
facing  UHF,  as  working  a  hard¬ 
ship  on  30,000,000  owners  of 
television  sets  but  recommend¬ 
ed  that  the  FCC  earnestly  cos- 
sider  proposals  for  the  elimina¬ 
tion  of  intermixture  of  VHF 
and  UHF  stations  in  the  same 


area. 

Senator  Magnuson  said  be 
had  been  distressed  at  the  de¬ 
lay  in  getting  final  decisions 
from  regulatory  bodies  like  the 
FCC  and  that  some  of  the  G)®- 
mission’s  procedures  seem  de 
signed  to  impair  rather  than 
improve  its  administrative  and 
quasi-judicial  functions. 
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U.  S.  Winds  Up  Case  Early, 
Star  Defense  Opens  Feb.  7 


said,  “if  we  couldn’t  work  out 
something  to  prevent  the  loss 
of  these  accounts.  As  nearly  as 
I  can  recall  Sees  stated  it  was 
certainly  no  policy  on  the  part 


if  something  was  stated  to 
point  out  that  was  the  policy 
of  the  Star”  and  he  said  Sees 
told  him  he  felt  it  would  not  be 
necessary  to  state  the  policy  in 
writing. 

“Didn’t  Mr.  Sees  make  it  very 
clear  to  you  that  this  was  con¬ 
trary  to  the  policy  of  the 
Star?”  Elton  Marshall  asked  in 
cross-examination. 

“Yes,  he  did,”  Davis  replied. 

“Since  Roy  A.  Roberts  be¬ 
came  president  of  the  Star 


paper  been  unusually  good?” 
Marshall  asked. 

“Yes,”  Davis  said.  “1  would 
say  so.” 


Judge  Denies  Acquittal  Motion, 

Evidence  ‘Sufficient’  for  Jury 

By  Donald  T.  Jones  .  ^  •  j  -  -  —  —  - 

If  PiTv  restrain  any  ad-  haven’t  your  relations  with  the 

ivAwsAs  v-iii  vertiser  from  using  any  media  " 

The  Government  rested  its  case  Wednesday  in  the  anti-trust  he  might  choose  to  use.” 
suit  against  the  Kansas  City  Star  Company  and  Emil  A.  Sees,  Davis  said  he  told  Sees  “it 
advertising  director.  would  certainly  be  a  help  to  us 

Motions  for  judgments  of  acquittal  were  denied  on  Thursday 

TZZt  meit  Advertiser  Says  Use  of  Cooperative 

Elton  L.  Marshall,  attorney  for  the  Star,  on  the  ground  that  Funds  ill  Rivul  PuDCr  Ncttcd  Profit 
the  government’s  evidence  was  insufficient  to  sustain  convictions.  * 

Mr.  Sees  and  the  Star  are  ticularly  Mr.  Sees.  The  placing  of  advertisements  Enggas,  an  attorney  for  the 

accused  of  monopolization  and  Witnesses  who  appeared  for  their  position  in  the  Star  Star,  asked  Gleeson: 
attempt  to  monopolize  in  the  the  government  since  the  trial  continued  as  a  main  theme  in  “Aren’t  you  and  haven’t  you 
dissemination  of  news  and  ad-  began  Jan.  17,  related  that  they  the  government’s  anti-trust  case  been  on  very  friendly  terms 
vertising  in  Kansas  City  area,  were  required  to  advertise  in  this  week.  with  the  people  on  the  sports 

Judge  Duncan  said  he  had  fol-  both  the  Star  and  the  Times,  James  J.  Gleeson  of  Kansas  page  of  The  Star  for  the  last 
lowed  the  testimony  carefully  morning  edition  of  the  Star,  City,  a  former  baseball  player  20  years?” 
and  he  believed  the  evidence  and  that  representatives  of  the  for  the  Cleveland  Indians  and  “For  more  than  that,  sir,” 
was  sufficient  to  present  the  Star  discouraged  the  use  of  later  with  the  Chicago  Cubs  Gleeson  replied, 
case  to  the  jury.  other  media.  The  government  and  the  Cincinnati  Reds,  related  Justus  Putsch  owner  of  a 

The  court  also  denied  a  mo-  sought  to  prove  that  the  poli-  a  conversation  with  Emil  A  restaurant,  testified  he  was  told 

tion  by  the  defense  that  would  cies  of  the  Star  were  designed  »ees,  advertising  manager  of  discontinued  adver 

have  required  the  Government  toward  putting  the  Konsos  the  Star. 

Ctty  J^mal.Post  out  of  busi-  said  he  went  to  the  his  ad  positions  in  the 

ness.  That  newspaper  ceased  5>tar  because  he  did  not  feel  he  o+ar  wnuM 
publication  in  1942.  could  afford  to  pay  $180  for  an  improve. 

Mr.  Marshall  said  it  would  ad  in  connection  with  the  There  were  several  other  wit- 

take  about  a  week  for  the  Star  opening  of  the  Golden  Arrow  "ss®®®  for  the  Government  along 
In  making  the  motion  for  to  present  its  defense.  Inn,  a  tavern.  e  same  me. 

judgment  of  acquittal  the  de-  Earl  Jinkinson,  chief  govern-  Gleeson  related  that  “Mr.  During  cross-examination, 

fense  counsel  contended  that  ment  prosecutor,  had  estimated  Sees  said  I  shouldn’t  feel  that  Harold  C.  Price,  president  of 
the  record  was  “practically  at  the  start  of  the  trial  that  way  about  the  ad,  that  it  was  Mace-Ryer  Company  since  1937, 

silent”  as  far  as  both  of  the  the  government  would  require  only  $180  and  that  I  had  re-  admitted  that  he  had  made  a 


to  elect  which  of  the  two  counts 
would  be  given  to  the  jury. 
Granting  of  this  motion,  it  was 
argued,  would  have  narrowed 
the  defense  presentation. 


ceived  a  million  dollars  worth  for  his  firm  by  advertis- 

of  publicity  on  the  sport  page.  lag  in  the  Journal-Post  rather 

He  said  he  would  see  to  it  that  f^an  the  Star.  This  resulted 

my  name  would  never  appear  from  the  fact  that  the  Journal- 

on  the  sports  page  again.”  Post  billed  him  11  cents  a  line 

“Did  you  take  the  $180  ad?”  I’at  he  billed  the  distributor  20 

.  „  T  ^  •  TT  J  #  •  Charles  W.  Houchins,  a  govern-  cents  a  line  and  often  obtained 

QK  F-I^renzen  of  Miami  Under  further  questioning,  ^ent  attorney,  asked.  better  than  50%  cooperative 

Shores,  Fla.,  retired,  formerly  the  wtness  Mid  the  policy  of  „  J'  ,  money-some  times  as  much  as 

a  partner  in  Lorenzen  and  reqmnng  subscribers  to  buy  peared  in  the  Star  the  day  vve  76%  of  the  ad  bill  was  paid  by 

Thompson,  Inc.,  newspaper  rep-  both  a  morning  and  afternoon  ^^ed.”  ^  the  mannfarturer 

Houchins  asked  Gleeson  if  he 


defendants  was  concerned,  par-  30  days  to  present  its  evidence. 

Newspaper  Representative  Critical 
Of  Morning-Evening  Combination 


resentatives,  was  qualified  by 
the  government  as  an  expert  in 
national  advertising.  When 
asked  to  define  combination 
rate,  Lorenzen  said  “in  plain 


edition  of  the  paper  does  not 
double  the  number  of  subscrib¬ 
ers.  He  said  it  increases  the 
circulation  of  a  newspaper  but 
advertisers  are  interested  in 


the  manufacturer. 

The  Journal-Post  told  him, 
continued  to  receive  publicity  in  Price  said,  that  50,000  copies 
the  Star  and  he  said  that  he  did.  were  printed  above  the  subscrip- 
On  cross-examination,  Carl  E.  tion  list. 


English  it  means  the  advertiser  subscribers. 

ii  obligated  to  use  both  papers  Lorenzen  said  in  cross-exami-  XrUmail  Fricnd  Tclls  of  ContrOVCrSy 


or  none. 

Lorenzen  said  that  although 
repetition  was  an  important 
principle  of  advertising  he 


nation  that  the  Journal-Post 
was  one  of  the  accounts  han¬ 
dled  by  his  firm. 

Dowdal  H.  Davis,  general 


Involving  Ads  and  Station  Logs 

Incidents  in  program  listings  friend  of  former  President  Har- 


^onght  that  ad  repetition  com-  manager  of  the  Kansas  City  for  KCMO  in  the  Kansas  City  ry  S.  Truman,  said  that  Crown 
ing  twice  a  day  is  “too  close  to  Call,  a  Negro  newspaper,  and  Star  when  that  station  was  un-  had  increased  its  advertising  in 
be  effective.”  prior  to  1947  advertising  and  dergoing  a  power  change  in  the  Journal-Post  and  that  the 

He  said  he  believed  a  morn-  business  manager,  said  he  told  1937  were  related  by  Tom  L.  late  Earl  McCollum,  then  treas- 
ing  newspaper  should  be  used  Emil  Sees  the  Call  had  been  Evans,  former  president  of  the  urer  of  the  Star,  inquired  if 
by  advertisers  to  direct  their  unable  to  obtain  certain  adver-  board  of  the  Crown  Drug  com-  Crown  intended  to  discontinue 
tppeals  to  women  while  after-  tising  accounts  he  felt  the  pa-  pany  and  chairman  of  KCMO’s  advertising  in  the  Star  if  the 
i»on  and  Sunday  newspapers  per  was  entitled  to.  executive  committee.  power  increase  for  KCMO  was 

bold  a  larger  appeal  to  men.  “I  wanted  to  see,”  Davis  Mr.  Evans,  a  close  personal  (Continued  on  page  66) 
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’Round  Their  Beats 

Press  Deploys  Force 
In  Formosan  Crisis 


The  U.  S.  press — like  the  flew  to  Formosa  from  his  To¬ 
ll.  S.  Navy — is  deploying  its  kyo  headquarters  more  than  a 
forces  in  the  South  Pacific  to  week  ago  to  be  on  the  scene  of 
meet  any  strategic  emergency  the  increasingly  critical  situa- 
that  erupts  over  Formosa.  tion.  Both  Mr.  Hoberecht  and 

A  year-end  story  from  For-  Mr.  Miller  are  working  as  cor- 
mosa  by  Spencer  Moosa,  As-  respondents  as  well  as  super- 
sociated  Press,  stated:  “Mili-  vising  coverage  of  the  For- 
tarily,  the  Chinese  Reds  vdll  mosan  .';tory.  The  former  is 
probably  keep  the  vest  pocket  reporting  political  and  military 
war  alive  (in  1955)  and  try  to  developments  in  Taipei  and  the 
expand  it,  even  at  the  risk  of  latter  is  aboard  a  cruiser  with 
an  all-out  war  with  the  United  the  7th  Fleet. 

States.”  The  amphibious  con-  Assisting  in  handling  the 
quest  of  Yikiangshan,  the  news  in  the  Nationalist  capital 
mounting  tempo  of  Red  air  is  Albert  Yuan  of  the  UP  staff 
raids  and  the  belligerent  utter-  in  Taipei.  He  joined  the  UP  in 
ances  from  Peiping  bear  out  Canton  in  1949,  subsequently 
the  prediction,  scarcely  a  month  reported  the  last  battle  of 
old,  of  Red  China’s  intention  Chiang  Kai-shek’s  forces 
to  expand  and  risk.  against  the  Reds  on  the  main- 

Mr.  Moosa,  a  British  subject  innd.  Before  joining  the  UP, 
bom  in  Shanghai,  has  spent  Mr.  Yuan  was  for  nine  years 
his  life  in  China.  He  was  with  chief  reporter  for  the  Central 
Reuters  when  he  joined  the  News  Agency  of  China  in 
AP  in  1940.  He  has  been  joined  Hong  Kong,  and  manager  and 
in  Formosa  by  Jim  Becker  of  editor  of  the  Chinese-language 
the  Tokyo  bureau  and  Fred  newspaper  Yuet  Hua  there.  Newsmen  also  were  told  they  and  rented  car  through  23 

Hampson  who  has  been  the  Albert  E.  Kaff,  another  UP  would  be  requested  to  sign  a  states,  visiting  the  homes  of  all 
AP’s  chief  of  bureau  in  Hong  correspondent,  is  at  sea  on  the  -witnessed  document  agreeing  to  the  youths,  their  friends,  neigh- 
Kong  Two  AP  photographers  Yorktown,  one  of  the  carriers  certain  restrictions  governing  bors,  relatives,  and  others. 
Fred  Waters  of  the  Slin^anore  of  Task  Force  77.  their  movements  and  conduct.  A  Washington  correspondent 

bureau  and  George  Sweerf  of  United  Press’s  Asia  division  They  also  were  told  that  the  with  her  late  husband,  Fred, 
the  Tokvo  bureau  also  have  newspictures  editor,  Norman  commanding  officer  of  each  ship  before  coming  to  Newsday, 
checked  in  at  Taipei  the  capital  W.  Williams,  left  his  headquar-  in  the  7th  Fleet  would  be  au-  Mrs.  Pasley  covered  the  White 
city  of  Formosa.^  ’  ^  ters  in  Tokyo  and  is  in  charge  thorized  to  pass  on  the  security  House  during  the  war  years, 

annftioY.  AP  5  /.Wf?  of  photographlc  coverage  on  of  dispatches,  which  would  then  spotlighting  her  stories  on 

cal  area  i^  F^rit  Edwa^S'  FonSosa.  He  covered  the  Ko-  be  forwarded  to  Washington.  Mrs.  Eleanor  Roosevelt  Pre- 
He  and  Mr.  Waters,  photogra-  ^  and  formerly  headed 
pher,  have  been  assigned  to  the  picture  service  s  bureaus  in 
fleet  coverage  and  are  cruising  Harrisburg,  Pa.,  and  Detroit. 

with  the  7th  U.  S.  Fleet.  .^P^^senting 

United  Press  Movietone  News 
2  Co-Captains  in  Taipei,  is  motion  picture 

Marvin  Stone,  Far  Eastern  news  cameraman  Charles  Lowe, 
director  for  the  International  formerly  a  photographer  for 
News  Service,  with  headquar-  the  news  agency  of  the  Chinese 
ters  in  Tokyo,  has  gone  to  Nationalists’  Ministry  of  the 


KREMLIN  VISITORS — ^Thi$  INP  radiophoto  shows  the  Hearst  party  is 
Moscow  just  before  Soviet  Foreign  Minister  Molotov  granted  an  80- 
minute  interview  Jan.  30.  Left  to  right — Prank  Conniff,  William  Ran¬ 
dolph  Hearst  Jr.,  and  Kingsbury  Smith,  They  are  on  a  bridge  spanning 
Moscow  River;  in  background  is  the  Kremlin  wall,  cathedrals  and  Ball 
Tower  of  Ivan  the  Great. 


*  ,  Battery  Juice 

publication  of  „ 

a  b  o  o  k  -  ^  ^  Habbi-sburg.  Pa. 

I  “Twenty  One  Bowers  Battery  Company, 

Staved”  Beading,  Pa.,  has  become  spon- 
sor  of  a  half-hour  weekly 

bor  cpHpq  nf  nr  pancl  show  “Capitol  Corre- 
her  series  of  ar-  j  ^  i. 

tides,  “Escape  «Pondents  ’.  Members  of  the 

Into  Hell”  telecorps  question  a  state  capi- 

»hich  appeared  ^  *>'»"'• 

per‘tt”F:r'  Making  Neu,. 

The  s  e  r  i  e  s  San  Diego,  Calif, 

the  21  American  An  investigation  by  the  San 
ured  in  the  Kore-  Union  of  laxity  in  ad- 

irho  gave  up  home  ministration  of  relief  cases  has 
to  accept  the  phil-  led  to  a  Grand  Jury  probe  and 
vay  of  life  of  the  recommendations  for  broad 
nunists.  changes  in  welfare  practices, 

based  on  three  For  more  than  three  months, 
research  into  the  working  seven  days  a  week, 
and  associations  of  Ge"e  Fuson,  Union  reporter, 
irpt  tbp  storv  Mis<»  delved  into  suspected  cases  of 
Sd  mor7’  Uian  welfare  chiseling.  A  tip  in- 
by  plane  and  train  (Continued  on  page  53) 
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THE  SCARLET  LEHER 

Cargill,  Central  Press  Association 


WHATCHA’  GONNA  DO  NOW?  WAY  TO  GET  THROUGH 

Dobbins,  Boston  Post 


Warren,  Cincinnati  Enquirer 


1  No  Twinkle 

I 

In  Sun.  Paper 
For  Women 

By  Bethami  Probst 

London 

The  first  issue  of  the 
Woman’s  Sunday  Mirror  on 

Jan.  30  pledged  itself  “to  voice 
t  (woman’s)  views,  to  further 

i  (woman’s)  causes,  to  provoke, 

I  please  and  entertain.” 

I  It  wasn’t  very  provoking.  The 
“twinkle  in  its  eye”  which  is  its 
slogan  was  difficult  to  find. 

The  most  daring  feature  came 
from  New  York.  The  story 

said  “swap-your-wife  parties” 
are  making  church  leaders  and 
social  workers  fear  “that  the 
spread  of  this  crazy  cult  could 
destroy  family  life  in  the 
United  States.”  According  to 
the  story,  husbands  at  well* 
liquored  parties  (“to  break 
down  moral  conventions”) 
throw  their  door  keys  on  the 
floor  and  then  depart  with 
whichever  wife  grabs  his  key. 

Drab  Ads 

The  tone  of  the  rest  of  the 
paper  was  set  by  drab  ads, 
nearly  half  of  which  were  de¬ 
voted  to  such  foods  as  cereals 
and  cake  mixes.  There  was 
only  one  fashion  ad,  for  a  $4 
house  dress.  The  beauty  ads, 
a  third  of  all,  were  confined  to 
shampoos,  face  soap  and  tal¬ 
cum  powder. 

1110  three  penny  (3%^)  tab¬ 
loid,  the  first  new  Sunday  pa¬ 
per  in  37  years  and  the  first 


national  Sundayer  for  women, 
carried  its  name  in  lower  case 
italic  against  a  blue  field. 

The  front  page  broadcast  the 
rumor  that  “a  girl  with  an 
Audrey  Hepburn  look”  may 
marry  a  Lord  who  was  recently 
convicted — although  the  story 
did  not  mention  it — of  a  homo¬ 
sexual  offense. 

Another  front  page  story, 
“Slimming  Sensation”  (all 
caps),  revealed  that  a  house¬ 
wife  lost  112  pounds  in  eight 
months  by  just  talking  to  (a 
doctor  who  used  psychological 
therapy,  it  turned  out  in  the 
full  story  on  the  inside).  Was 
Actress  Dawn  Addams  right  to 
go  dancing  in  a  night  club  24 
hours  after  leaving  the  hospital 
with  her  new-born  son?  (An¬ 
swer  on  the  inside,  by  a  nurse: 
Why  not?) 

WSM,  which  has  a  male  edi¬ 
tor  and  assistant  editor,  a 
woman  news  editor  and  six 
woman  reporters  out  of  nine, 
recognized  the  battle  of  the 
sexes  only  once.  “Is  your  hus¬ 
band  playing  the  game  with 
money?”  it  asked  its  readers 
in  a  story  which  pointed  out 
that  millions  of  wives  go  out  to 
work  and  then  do  housework  at 
night,  “while  the  Old  Man  sits 
back,  potters  around  or  just 
gets  in  the  way.” 

WSM  suggested  that  six- 
year-old  Prince  Charles  should 
be  allowed  his  first  ride  on  a 
London  double-decker  bus,  gave 
rules  for  gaining  and  losing 
weight,  presented  a  new  hair 
style  by  Princess  Margaret’s 
hairdresser  (“for  YOU”)  and 
started  a  novel  about  a  girl 
with  amnesia. 


And  the  woman — ^no  men  al¬ 
lowed — who  writes  the  best  25- 
word  recipe  for  a  happy  mar¬ 
riage  and  matches  up  the  pic¬ 
tures  of  eight  wives  with  eight 
husbands  will  win  £1000 
($2800). 

British  retail  news  agents 
voted  to  boycott  WSM  four 
days  before  the  first  issue  ap¬ 
peared. 

A  spokesman  for  the  paper 
said,  “We’re  still  printing  more 
than  a  million  copies  and  we 
shall  sell  everyone  of  them.” 

Many  news  agents  handled 
the  paper  despite  the  boycott 
and,  in  London  at  least,  few 
women  had  difficulty  getting 
copies. 

• 

Court  Upholds  Mail 
Ban  on  Nudist  Pix 

Washington 

The  U.  S.  District  Court  has 
upheld  the  Postmaster  General 
in  his  refusal  to  permit  two 
nudist  magazines  to  go  through 
the  mail  because  he  considers 
the  art  work  is  obscene.  The 
litigation  involved  Sun,  and 
Sunshine,  health  magazines  of¬ 
fered  for  posting  at  May’s 
Landing,  N.  J. 

• 

Labor  Writer  Cited 

Toledo,  Ohio 

Frank  R.  Kane,  labor  reporter 
for  the  Blade,  was  awarded  the 
1954  distinguished  service 
award  presented  annually  for 
outstanding  contributions  to 
journalism  by  the  Northwest¬ 
ern  Ohio  Chapter  of  Sigma 
Delta  Chi. 


Neue  Zeitung, 
U.S.-Backed 
Daily,  Folds 

Bonn 

Neue  Zeitung,  the  German- 
language  American  daily  news¬ 
paper  in  Germany,  terminated 
operations  Jan.  30. 

The  newspaper  had  been 
launched  on  Oct.  18,  1945,  by 
the  U.  S.  Military  Government 
as  a  medium  for  interpreting 
the  American  policy  and  the 
American  way  of  life  to  Ger¬ 
man  readers  and  for  providing 
the  then  badly  needed  interna¬ 
tional  news  coverage.  Later  on 
it  was  handed  over  to  the  U.  S. 
High  Commissioner  and  by  then 
was  the  only  daily  newspaper 
in  the  world  published  by  a  dip¬ 
lomatic  mission  in  a  foreign 
country. 

In  1953  publishing  headquar¬ 
ters  were  moved  from  Frank¬ 
furt,  West  Germany,  to  West 
Berlin  where,  amidst  the  So¬ 
viet  Zone  of  Germany,  its  serv¬ 
ices  were  needed  most.  Accord¬ 
ing  to  the  paper’s  latest  state¬ 
ment  Neue  Zeitung’s  circulation 
was  34,335  (54,335  on  Sun¬ 
days)  . 

U.  S.  High  Commissioner 
James  B.  Conant  is  now  con¬ 
vinced  that  German  newspa¬ 
pers  can  fulfill  the  task  of  giv¬ 
ing  impartial  and  complete 
news  coverage. 

Neue  Zeitung  was  running  at 
a  monthly  deficit  of  around  the 
DM  equivalent  of  $300,000. 
Compared  with  other  German 
dailies  it  had  a  very  small  ad¬ 
vertising  section. 
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State  Times 
Aims  to  Start 
On  March  1 


Wall  Street 
Journal  Plans 
D,  C.  Plant 


The  Wall  Street  Journal 
plans  to  publish  an  edition  in 
Washington,  D.  C. 

A  building  (at  1015  14th 
Street,  N.W.)  has  been  placed 
under  long-term  lease;  remodel¬ 
ing  work  will  begin  immediate¬ 
ly  to  convert  the  building  into 
a  newspaper  plant.  Actual  pub¬ 
lication  of  the  Journal  there  is 
scheduled  for  late  Spring. 

Bernard  Kilgore,  president 
and  publisher  of  the  Wall  Street 
Journal,  said  the  new  plant 
will  make  possible  better  serv- 
ice  to  subscribers  in  the  South 
and  East  as  well  as  in  Washing;- 
ton  and  the  surrounding  area. 

Washington  will  be  the  fifth 
city  in  which  the  Journal  has  a 
publishing  plant.  Editions  with 
the  same  basic  news  content 
are  printed  in  Chicago  (Mid¬ 
west  Edition),  Dallas,  Texas 
( Southwest  Edition)  ,  San 
Francisco  (Pacific  Coast  Edi¬ 
tion)  and  New  York  (Eastern 
Edition).  The  Washington 
plant  will  be  a  branch  of  the 
Eastern  Edition.  News  and  ad¬ 
vertising  content  will  be  the 
same  as  in  the  New  York  edi¬ 
tion. 

The  building  also  will  house 
the  newspaper’s  Washington 
news  bureau,  the  Washington 
staff  of  Barron’s  National  Busi¬ 
ness  and  Financial  Weekly,  an 
affiliated  publication,  and  the 
Washington  facilities  of  Dow 
Jones  News  Service. 

All  news  coverage  in  Wash¬ 
ington  will  continue  to  be 
headed  by  Albert  E.  Clark, 
now  manager. 

The  plant  will  be  equipped 
with  Electro-Typesetters,  a  sys¬ 
tem  of  remote  control,  electrical 
composition  developed  by  the 
newspaper’s  engineering  staff 
and  built  in  the  Journal’s  own 
engineering  plant. 

The  Journal  recently  pur¬ 
chased  a  building  in  San  Fran- 
Southern  College  to  become  .  -  _  ’  Hamilton,  Ont.  cisco, 

general  manager  of  the  State  Agency  Losses  Llown  Thomas  E.  Nichols  has  been  More  Comets 

Times,  announced  the  following  At  a  recent  meeting  of  the  appointed  publisher  of  the  The  Wall  Street  Journal  has 
other  personnel:  Newspaper  Credit  Managers’  Hamilton  Spectator,  succeeding  ordered  14  additional  Linot3rpe 

Charles  T.  Patten,  former  Association,  of  New  York  City,  St.  Clair  Balfour  Jr.,  who  be-  Comets  and  56  fonts  of  type, 
general  sales  and  business  it  was  the  consensus  that  direct  comes  executive  vicepresident  it  was  announced  by  J.  W.  Reid, 
manager  of  the  Howard  Parish  accounts  showed  a  distinct  im-  of  the  Southam  Company.  vicepresident  in  charge  of  sales 
Organization  at  Miami,  Fla.,  provement  in  collections  during  Mr.  Nichols,  47,  was  for  for  the  Mergenthaler  Linot3n)e 
advertising  director;  George  the  last  quarter  over  the  pre-  some  years  associate  editor  of  Company.  Ten  of  the  machines 
McMurry,  formerly  of  the  ceding  quarter.  Figures  pre-  the  Spectator  and  recently  was  will  be  used  in  Washington, 
Jackson  Daily  News,  circulation  sented  also  showed  that  losses  appointed  assistant  publisher,  two  in  New  York  and  two  in 
manager,  and  James  Butchart,  through  advertising  agency  fail-  He  came  to  Hamilton  in  1934.  Chicago. 

formerly  of  Ernst  and  Ernst  ures  during  1954  were  at  a  rec-  Mr.  Balfour  is  the  son  of  With  this  order,  the  Journal 
accounting  firm  in  New  Or-  ord  low  for  recent  years.  Sec-  Mr.  and  Mrs.  St.  Clair  Balfour  will  have  34  Comets  in  its  coun¬ 
leans,  office  manager  and  con-  retary-Treasurer  Ruth  Wallace  and  grandson  of  the  late  Wil-  try-wide  operation — more  than 
troller.  reported.  liam  Southam.  any  other  organization. 


DRAWING  of  Wall  Sfraat  Journal  building  at  1015  14th  Street,  N.W. 
Washington,  by  Irwin  S.  Porter  &  Sons,  architects. 


The  newspaper  is  owned  by 
Citizens  Publishing  Co.,  which 
was  formed  soon  after  the 
morning  Clarion-Ledger  pur¬ 
chased  the  afternoon  Daily 
News. 

R.  E.  Dumas  Milner,  young 
Jackson  industrialist,  who  is 
president  of  the  corporation, 
said  $1,000,000  in  stock  has 
been  subscribed  by  citizens. 

Members  of  the  corporation’s 
executive  committee,  in  addition 
to  Mr.  Milner,  are  W.  P.  Brid¬ 
ges,  realty  broker,  vicepresi¬ 
dent;  Leland  Speed,  former 
mayor  and  bond  company  ex¬ 
ecutive,  secretary  -  treasurer; 
W.  R.  Newman,  president  of 
the  Standard  Life  Insurance 
Co.;  Richard  McRae,  large  de¬ 
partment  store  executive;  and 
Thad  Ryan,  appliance  company 
official. 

When  the  Daily  News  was 
puchased  by  the  Clarion  Ledger, 
Maj.  Frederick  Sullens,  for  50 
years  one  of  the  Daily  News 
owners  and  its  editor,  remain¬ 
ed  in  that  capacity. 

Walter  Giles  Johnson,  other 
former  Daily  News  owner  and 
its  general  manager,  is  open¬ 
ing  an  apparel  store  in  the  old 
Daily  News  plant  to  be  known 
as  “Giles.” 

Burke,  Kuipers  &  Mahoney 
has  been  appointed  national 
advertising  representatives  for 
the  State  Times. 


Energy  Edition 
In  20  Papers 

Grand  Junction,  Colo. 

Twenty  daily  and  weekly 
newspapers  in  five  states  of  the 
Colorado  Plateau  area  are  co¬ 
operating  in  the  publishing  of 
a  special  Energy  Edition  which 
will  be  distributed  Feb.  17. 

The  120-page  tabloid-sized 
edition  will  have  a  total  circu¬ 
lation  of  48,000.  An  additional 
3,000  papers  will  be  run  for  in¬ 
dividual  sale  at  25  cents  a  copy. 

Contents  of  the  edition  will 
be  devoted  to  energy  resources 
of  the  Colorado  Plateau — ura¬ 
nium,  oil,  oil  shale,  natural  gas, 
coal,  electricity,  and  water. 

The  edition  will  be  printed 
on  the  Daily  Sentinel  press 
here.  According  to  Preston 
Walker,  general  manager  of  the 
Sentinel,  it  is  the  only  edition 
of  its  kind  in  which  20  papers 
cooperated  in  putting  out  a 
single  edition. 

The  edition  with  55-45  ratio 
of  advertising-editorial  content 
is  being  prepared  by  Plateau 
Features  Syndicate  headed  by 
Robert  D.  Lockwood  of  Denver, 
a  former  Texas  newspaper  ad 
man.  The  syndicate  has  a  staff 
of  14.  Ad  rates  were  set  at 
$500  a  page. 
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Advertiser  •  Newspaper 


Section  Edited 
By  Robert  B.  McIntyre 


Local  vs.  Natl.  Seen 
As  Ethics  Problem 


The  question  of  local  vs.  na¬ 
tional  rates  as  a  “ethical  prob¬ 
lem  of  advertising”  was  raised 
last  week  by  John  E.  Drewry, 
dean,  Henry  W.  Grady  School 
of  Journalism,  University  of 
Georgia. 

Speaking  on  the  subject  of 
“Newspaper  Advertising  and 
Ethics”  before  the  Newspaper 
Advertising  and  Circulation 
Clinic  of  the  Georgia  Press 
Association  in  Atlanta,  he  said 
that  ethical  consideration 
should  be  given  local  vs.  na¬ 
tional  rates,  and  the  preferen¬ 
tial  considerations  which  are 
proper  for  local  merchants. 

“You  know,  of  course,  the 
reasons  for  charging  more  for 
national  than  local  advertis¬ 
ing.  The  most  important,  per¬ 
haps,  is  that  a  margin  must  be 
allowed  to  cover  commissions 
to  agencies  and  jobbers-in- 
gpace. 

“There  is  more  to  this  eth¬ 
ical  problem  than  rates,  how¬ 
ever,”  Dean  Drewry  continued. 
“Should  the  local  paper  accept 
advertising  from  competing 
firms  in  nearby  cities?  Is  it 
fair  to  local  merchants? 

“Before  answering  these 


questions,  the  small  town  pub¬ 
lisher  must  also  ask  himself 
this:  Do  I  not  also  have  an  ob¬ 
ligation  to  the  individual  read¬ 
er — to  the  consumer  as  well 
as  to  the  seller  ?  If  he  can 
learn  through  an  advertise¬ 
ment  in  my  paper  of  lower 
prices  in  an  Atlanta  or  Savan¬ 
nah  store,  is  it  not  a  social 
obligation  of  mine  to  open  my 
pages  to  such  an  outside  ad¬ 
vertiser  ?” 

Admitting  that  these  were 
“knotty  questions,”  Dean 
Drewry  told  how  an  Atlanta 
department  store  partially 
solved  this  problem  with  an 
ad  that  appeared  in  papers 
within  100  miles  of  Atlanta.  It 
featured  a  map  of  Georgia 
with  only  two  towns  indicated 
— a  small  picture  of  the  store 
in  the  Atlanta  location,  and 
the  name  of  the  other  town. 
Copy  read:  “Try  to  get  it  first 
in  your  home-town  stores.  If 
they  don’t  have  it,  it  is  only 
(number  of  miles)  to  (name 
of  firm).” 

“This,”  said  Dean  Drewry, 
“is  an  approach  which  has  not 
been  exploited  nearly  as  much 
as  it  might  be.” 


294  on  Times’ 

Ad  Sales  Force 

The  Ntao  York  Timea'  36th 
consecutive  year  of  advertis¬ 
ing  linage  leadership  in  New 
York  City  was  the  result  of 
work  done  by  a  far-flung 
sales  force  of  294  men  and 
women,  according  to  Timea 
Talk,  employe  publication. 

Advertising  Director  Mon¬ 
roe  Green  runs  the  show.  The 
retail  branch  of  his  depart¬ 
ment  has  a  20-man  staff. 
Five  men  on  the  department 
store  staff  averaged  732 
pagres  per  man. 

Total  linage  for  1954  was 
44,124,630. 


Another  ethical  problem  of 
advertising  involving  rates, 
touched  on  by  the  dean,  was 
the  question  of  cooperation 
with  or  service  to  an  advertiser. 

“Of  course,  a  medium 
strengthens  its  own  value 
when  it  sees  to  it  that  the 
goods  advertised  are  available 
at  the  retail  outlets.  This  and 
related  services,  if  within  the 
framework  of  the  rate  struc¬ 
ture,  are  proper,  but  there  is 
always  the  danger  of  the  ad¬ 
vertiser  seeking  more  than  is 
proper  and  of  the  publisher, 
eager  for  the  business,  yield¬ 
ing.” 


Grocery  Chain 
Ad  Budget 
At  New  High 

Chicago 

The  recent  addition  of  11 
wholesalers  to  the  ranks  of 
the  Independent  Grocers’  Al¬ 
liance  will  increase  IGA’s  1966 
newspaper  advertising  budget 
by  $100,000,  bringing  it  to  a 
new  record  high  of  nearly 
$3,000,000. 

Orville  Johler,  vicepresident 
in  charge  of  advertising  and 
promotion,  said  IGA’s  use  of 
2,200  newspapers  weekly  is  “the 
largest  local  advertising  budget 
in  the  history  of  the  retail  food 
field”, 

“Effective  newspaper  adver- 
ti.sing  coupled  with  planned 
merchandising  and  adequate 
promotion  have  been  the  key¬ 
stones  of  success  for  IGA,”  he 
said.  “Without  newspaper  ad¬ 
vertising  IGA  would  not  be  em¬ 
barked  on  an  expansion  pro¬ 
gram  calling  for  10,000  stores 
and  a  volume  of  five  billion  dol¬ 
lars  by  1963.” 

“Early  last  Fall,”  he  said, 
“IGA  stores  in  Michigan  held 
a  ‘Farm  Surplus’  sale.  Full 
page.s  and  double  trucks  in 
newspapers  locally  served  as 
(Continued  on  page  16) 
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The  basic  guide  to  media  selection  is  reali¬ 
zation  of  the  simple  fact  that  markets  make 
media. 

Once  a  market  is  clearly  defined  by  types 
of  people,  then  the  advertiser’s  task  is  to  se¬ 
lect  the  media  which  will  reach  people  of  the 
type  desired,  with  as  little  ineffective  or 
waste  circulation  as  possible. 

All  of  which  brings  us  to  Donald  0.  Poarch, 
advertising  manager  for  Roberts  Brothers 
department  store,  Portland,  Ore.,  and  the 
thinking  behind  his  use  of  retail  newspaper 
space. 

“We  are  a  pioneer  firm  of  some  70  healthy, 
progressive  years  and  of  late  have  added  four 
branch  outlets  to  the  parent  store,”  Don  ex¬ 
plains. 

“We  find  it  essential  to  use  newspapers 
for  the  basis  of  all  our  retail  promotions. 
They  give  us  coverage  to  all  classes — all  types 
of  people,  hence  all  potential  customers  for 
Roberts  Brothers. 


“Whatsmore,”  Don  adds,  “the  results  from  | 
newspaper  advertising  are  immediate,  allow-  ^ 
ing  us  a  wonderful  opportunity  to  react  quick-  g 
ly  to  further  retail  sales  opportunities.”  5 

Don,  41,  in  the  past  16  years  has  probably  I 
played  every  position  on  the  retailing  team.  g 

Starting  as  a  stock  boy,  he  touched  all  rungs  | 
in  the  chain,  specialty  and  department  store  S 
ladder,  serving  successively  as  card  writer,  | 
window  trimmer,  display  manager,  assistant  | 
advertising  manager,  art  director  and,  finally,  | 
advertising  manager.  g 

During  a  brief  interlude,  Don  doubled  in  g 
brass  as  a  photographer  and  photoengraver,  5 
but  he  soon  returned  to  the  field  of  retailing.  | 
Result  of  this  varied  experience  has  been  m 
to  convince  Don  that  through  the  daily  news-  ] 
paper  retailers  in  general  can  “most  convinc-  J 
ingly  tell  of  their  ability  to  satisfy  their  cus-  m 
tomers’  needs.  Consequently,”  he  concludes,  g 
Donald  O.  Poarch  “a  consistently  high  percentage  of  our  ad  | 

Roberta  Brotkara  budget  goes  to  newspapers.” — R.  B.  McI.  1 
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Panel  Scans 
Discount  Ad 
Procedures 

San  Francisco 
Discount  houses  have  caused 
important  linage  curtailments 
and  will  continue  to  affect  ad¬ 
vertising  and  retailing  far  into 
the  future,  members  of  the 
California  Newspaper  Advertis¬ 
ing  Association,  northern  unit, 
were  warned  by  a  panel  of  re¬ 
tailers  and  merchandisers  in  a 
session  held  in  the  vast  West¬ 
ern  Merchandising  Mart  here 
this  week. 

While  discount  house  claims 
can  be  met  successfully  with 
the  right  kind  of  advertising, 
customer  confidence  will  be 
disturbed,  restless  relationships 
will  develop  between  retailers 
and  manufacturers,  and  pres¬ 
sure  tactics  can  be  expected, 
speakers  said. 

In  a  show  of  hands,  more 
than  half  the  advertising  man¬ 
agers  indicated  their  newspa¬ 
pers  would  accept  advertising 
offered  by  discount  houses.  The 
question  arose  from  the  report 
by  Ed  Kom,  Western  Admats, 
that  a  newspaper  now  faces  a 
suit  because  of  refusal  to  run 
copy  offered  by  a  discount 
house. 

In  Los  Angeles  recently  a 
discount  house  ad  which  ad¬ 
vised  that  “all  could  join”  was 
shopped  by  a  Better  Business 
Bureau  investigator  who  found 
the  “$400  diamond  ring”  offered 
for  $200  was  actually  a  $75 
ring,  reported  Vernon  A.  Libby, 
general  manager  for  BBB  in 
San  Francisco. 

The  discount  house  now  has 
20  to  25%  of  the  furniture  and 
appliance  business,  it  was  esti¬ 
mated  by  Ramsay  Oppenheim, 
San  Francisco  advertising  con¬ 
sultant. 

“The  discounter,  who  does 
not  believe  in  advertising,  is 
here,”  he  said,  “but  I  believe 
in  the  advertising  business  and 
I  believe  that  the  newspaper 
is  the  one  medium  in  which  we 
can  do  battle.  This  battle 
should  be  at  the  consumer  level, 
and  the  place  to  sell  is  in  the 
newspaper.” 

He  suggested  copy  concentra¬ 
tion  on  the  value  of  service, 
on  policy  line,  and  on  services 
performed. 

Retailer’s  Stand 
Vernon  Morris,  introduced  by 
Chairman  Roger  Reeve,  Pitt$- 
burg  (Calif.)  PosUDispatch,  as 
Northern  California’s  largest 
independent  furniture  dealer, 
declared  he  would  refuse  to 


Denver  Post, 
Toledo  Blade 


Set  Bulk  Rate 


VISITING  AGENCY  MEN  In  Norfolk,  Va.,  for  the  March  of  Dimas 
Pabsf  Blue  Ribbon  boxing  carnival  took  time  out  to  look  over  the 
home  of  the  Virginian-Pilot  and  Ledger-Dispatch,  as  guests  of  Ellis  L 
Loveless,  vicepresident  of  the  two  newspapers.  In  the  mailing  room 
looking  at  advance  tabloid  gravure  copies  of  "The  Norfolk  Story," 
official  city  report  which  appeared  Jan.  30  in  the  Virginian-Pilot,  are 
(left  to  right):  Henry  Legler  and  Lester  Malitz,  both  vicepresidents 
of  Warwick  &  Legler;  Nathan  Pearlstein,  director  of  advertising,  Pabst 
Brewing  Company;  Jack  Lubell,  representing  the  Columbia  Broadcast¬ 
ing  System;  and  Mr.  Loveless. 


Two  more  newspapers — the 
Denver  (Colo.)  Post  and  the 
Toledo  (Ohio)  Blade  —  thie 
week  joined  a  growing  list  of 
dailies  that  have  dropped  the 
flat  rate  for  general  advertis¬ 
ing  in  favor  of  bulk  space 
rates. 

(Standard  Rate  &  Data  Serv¬ 
ice  reports  that  out  of  some 
1,600  dailies,  71  offer  bulk  and 
frequency  discounts  in  national 
ad  rates.) 

Announcement  of  the  Post’s 
and  the  Blade’s  rate  switch  was 
made  as  of  Feb.  1,  effective 
April  1.  Both  papers’  scales 
are  identical  as  to  brackets, 
ranging  from  1,000  up  to  200,- 
000  lines.  At  the  same  time, 
the  Post  announced  it  has  es¬ 
tablished  a  2%  cash  discount 
for  the  first  time.  The  Blade 
has  had  such  a  discount  in 
effect  and  will  continue  it. 


T 


r: 


I 

s 


'* 

f 


handle  lines  of  those  manufac¬ 
turers  who  enable  discount 
houses  to  “under  set”  prices. 

Scientific  advertising  that 
presents  price,  terms,  beauty, 
style  and  the  institutional 
punch  is  the  proper  key  to  re¬ 
tailing,  Mr.  Morris  stressed. 

Public  confidence  is  being 
imdermined  by  the  discount 
house,  which  by  its  own  nature 
is  a  parasite,  declared  Jack 
Hickey,  South  San  Francisco 
and  Peninsula  area  furniture 
and  appliance  retailer.  Adver¬ 
tising  volume  of  the  average 
dealer  has  shrunk  becau.se  it  is 
futile  to  try  to  establish  some 
products  for  no  other  reason 
than  to  establish  a  market  for 
the  discount  house,  he  added. 
As  a  result,  advertising  today 
is  not  what  it  should  be  in  the 
furniture  and  appliance  fields, 
he  declared. 

Responding  to  floor  ques¬ 
tions,  Jack  Millikin,  Vallejo 
Newspapers,  said  that  a  large 
number  of  Vallejo’s  citizenry 
belong  to  a  government  em¬ 
ployes’  discount  house.  Mem¬ 
bership  is  open  to  all  holding 
a  civil  service  card. 

Discount  purchasers  of  tele¬ 
visions  learn  they  must  shop 
for  service  facilities  in  Lodi, 
reported  James  Harrah,  Lodi 
News-Sentinel.  A  retailer  pres¬ 
ent  said  control  operations  have 
to  start  at  the  manufacturers’ 
level.  In  1932  the  druggists 
took  a  tooth  paste  off  their 
counters  for  60  days  in  a  pro¬ 
test  move,  he  added. 


Lure  for  Advertisers 
In  the  case  of  both  newspa¬ 
pers,  the  switch-over  from  flat 
to  bulk  rates  was  made  as  a 
means  of  encouraging  general 
advertisers  to  use  more  space, 
the  only  advertising  used  for  “The  Blade  adopted  a  sliding  i 
the  sale.  The  results  were  al-  scale  rate  card  up  to  200,000  , 
most  unbelievable,”  he  said,  lines  because  it  seemed  to  us  to  I 
“Retailers  throughout  Michigan  be  a  coming  trend.  We  believe  I 
reported  sales  increase  of  20  to  it  to  be  a  means  of  encourag-  f 
50%,  while  our  IGA  wholesale  ing  the  general  advertiser  to  f 
houses  recorded  a  21%  in-  use  more  space  in  our  papers,”  J 
crease  the  week  of  the  sale  and  LeRoy  F.  Newmyer,  advertising  | 
23%  the  following  week.”  director,  said.  | 

Two  other  examples  show-  “Newspapers  throughout  the  ] 
ing  the  effectiveness  of  newspa-  country  have,  for  the  most  part,  | 
per  advertising  were  cited  by  a  sliding  scale  for  retail  adver-  | 
Mr.  Johler:  tising,  and  we  see  no  reason  | 

“Just  over  a  year  ago  IGA  why  the  large  general  adver- 
held  a  special  potato  sale  in  a  tiser  should  not  also  receive  a 
large  mid-western  city.  One  rate  consideration  for  large 
full  page  newspaper  ad  point-  space.” 
ing  out  the  food  value  of  pota-  Long  Planned 

toes  was  employed  in  the  cam-  Karl  J.  Shull,  advertising  di- 
paign.  Local  retailers  sold  200  rector  of  the  Post,  explained 
tons  of  potatoes  and  averaged  his  paper’s  action  this  way:  f 
sales  of  400  ten-pound  bags  “We  have  been  planning  a  rate  • 
each.  Every  store  was  sold  out.  raise  for  some  time,  now, 
“Last  Summer  in  Chicago,  that  would  be  commensurate  | 
IGA  used  a  full  page  ad  featur-  with  our  circulation  increase,  ij 
ing  picnic  grills  at  $1.98  each,  and  felt  that  a  sliding  scale 
in  an  afternoon  newspaper,  rate,  plus  inclusion  of  a  2%  ’ 
From  this  one  advertisement,  cash  discount,  would  encourage 
14,000  of  these  grills  were  sold  general  advertisers  and  agen-  j 
by  our  160  Chicagoland  stores  cies  to  more  adequately  use 
in  just  a  few  days.”  newspapers  as  their  basic 

•  medium.”  t 

(SR&DS  also  reports  that 
Western  Dailies  INamed  only  2%,  or  about  16  newspa- 
Western  Dailies,  Chicago,  pers,  have  reported  national  ad 
this  week  were  appointed  na-  rate  increases  since  Jan.  1.) 
tional  advertising  representa-  Both  the  Post  and  the  Blade 
tives  of  the  Oceanside  (Calif.)  are  represented  nationally  by 
Blade  Tribune.  Moloney,  Regan  &  Schmitt,  Inc. 


Grocery  Chain 

(Continued  from  page  15) 
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FOSTORIA  tiffin 

CAREY  BUCYRUS 

MARION' 


NILES 


^  SALEM 

WOOSTER  MASSILLON \  BARBERTON  ^SEBRING 

ALLIANCE 

MILLERSBURG  \  NEW  PHILADELPHIA 

MT.  VERNON 


The  Cleveland  Plain  Dealer  carries 

greater  Cleveland  PLUS  26  ad|acent  count! 


When  it  comes  to  campaigning  for  advertising 
dollars,  the  Plain  Dealer’s  platform  can’t  be  beat: 
two  markets  jor  the  price  oj  one!  Greater  Cleveland 
is  solidly  behind  their  century-old  newspaper. 
And  the  26  adjacent  counties  fall  right  into  line. 
Here’s  a  2-in-l  market  that  is  bulging  with  dol¬ 
lars  . . .  over  five  billion-dollar  sales  potential! 
You  pick  a  winner  when  you  pick  the  Cleveland 


{CltvtUmJ)  26  Adjmttnt 

Cmyahtt^Cy.  Ctmmty  Artm* 

Total  Reuil  Sales  .  .  $1,976,290,000  $1,623,161,000 

Food  Sales .  522,053,000  403,343,000 

Gen.  Merchandise  Sales  279,064,000  128,040,000 

Drug  Sales .  63,158,000  38,334,000 

Furn.,Hsld.,Radio  Sales  100,473,000  73,949,000 

Eff.  Buying  Income  .  2,998,737,000  2,333,739,000 

*Aknn,  CMntoii,Yomntst9wn  m»t  includttl. 

Figtirtt—Smlts  Mamagtmtiit  Sttrvty,  Mtiy,  1934 


Plain  Dealer  for  your  sales  message. 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc^ 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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RETAIL  AD  SURVEY 


Downtowners  Plan 
5-  Year  Ad  Drive 


Sacramento,  Calif. 


Full  pagre  advertisements  in 
this  city’s  newspapers  are  plan¬ 
ned  in  a  “Downtown  Sacra¬ 
mento”  promotion  desigrned  to 
extend  over  five  years.  Spon¬ 
sorship  of  the  promotion  is 
vested  in  the  Retail  Merchants 
Association  of  Sacramento. 

Fund-raising  activities  are 
now  in  the  final  “all-out”  stage 
and  the  program  should  get 
under  way  by  March  1,  reports 
Walter  Christensen,  chairman. 
Already  all  major  stores  and 
banks  have  made  substantial 
pledges  for  the  first  year,  he 
advised. 


3  Pages  Used  in  Test 


Double  Trucks 


$50,000  for  a  Year 
The  first  year’s  goal  is  for 
a  $50,000  fund  which  would  in¬ 
clude  provision  for  78  full 
pages  in  the  Sacramento  Bee 
and  the  Sacramento  Union. 
These  would  appear  on  a  reg¬ 
ular  basis  throughout  the  year. 
This  sum  would  also  provide 
for  art  work  and  engraving 


Sell  Mattresses 


setup,  a  20%  allocation  for 
signs,  ad  holders,  and  printing 
expenses  incidental  to  the  fund¬ 
raising  campaig^n. 

Expansion  of  the  promotion 
in  future  years  would  enable 
the  downtown  Sacramento  or¬ 
ganization  to  add  radio,  tele¬ 
vision  and  outdoor  boards.  But 
the  basic  program  relies  on 
newspaper  advertising  in  all  of 
the  four  proposals  which  have 
been  presented  to  directors. 


A  preliminary  test  was  giv¬ 
en  newspaper  page  copy  in  the 
Christmas  Shopping  season. 
Two  pages  were  then  run  in 
the  Bee  and  one  in  the  Union. 
These  stressed  downtown  ad¬ 
vantages  and  a  special  bus 
service  provided  shoppers. 

The  long-term  promotion  is 
aimed  at  a  19-county  market 
as  large  as  Ohio  and  compris¬ 
ing  42,219  square  miles,  Mr. 
Christensen,  manager  of  The 
Eastern  Store,  reports. 


A  new  record  in  newspa¬ 
per  advertising  was  set  by 
the  E.  B.  Malone  Company, 
Miami  and  Tampa,  Fla., 
mattress  manufacturers 
recently  when  double  trucks 
(via  E.  M.  Eisfeld,  adver¬ 
tising  management)  ap¬ 
peared  in  three  South  Flor¬ 
ida  dailies,  the  Miami  Her¬ 
ald,  Tampa  Tribune  and  the 
St.  Petersburg  Times  an¬ 
nouncing  their  new  837  coil 
mattress.  This  was  the  first 
time  a  double  spread  has 
been  used  to  •  advertise  a 
single  mattress,  according 
to  Malone. 

In  compliance  with  a  new 
policy  adopted  by  the  Na¬ 
tional  Association  of  Bed¬ 
ding  Manufacturers  pro¬ 
hibiting  comparative  prices 
no  comparatives  were  used 
in  the  ad.  According  to  Ed¬ 
ward  V.  Duffy,  gfeneral 
manager  of  Malone,  the  re¬ 
sults  were  better  than  with 
previous  ads  in  which  com¬ 
paratives  were  used. 


sidiary  of  Sears,  Roebuck  and 
Co.,  this  week  beg^an  testing 
the  sale  of  a  promotional  and 
merchandising  plan  utilizing 
trading  stamps  to  retailers  in 
a  group  of  Illinois  cities.  News¬ 
paper  advertising  at  the  local 
level  is  being  used  to  introduce 
the  plan. 

The  trading  stamps  sold  by 
the  new  company  will  not  be 
gpven  out  by  Sears,  Roebuck 
and  Co.  Under  the  plan  cus¬ 
tomers  of  merchants  offering 
the  stamps  will  be  able  to  re¬ 
deem  them  in  merchandise, 
services  or  cash  at  any  Sears 
retail  store,  catalog  sales  of¬ 
fice,  or  through  the  company’s 
catalogrs. 

The  ease  and  convenience  of 
redeeming  stamps  through  a 
merchandising  concern  such  as 
Sears,  is  viewed  as  one  of  the 
highlights  of  the  new  plan.  The 
stamps  are  being  issued  in  25- 
cent  denominations. 


“Figures  from  the  last  Cen¬ 
sus  of  Business  indicate  that 


N.  Y.  Financial  Admen 
Elect  Goat  President 

Edwin  W.  Goat,  assistant 
vicepresident  in  charge  of  ad¬ 
vertising  of  the  Bowery  Savings 
Bank,  last  week  was  elected 
president  of  the  New  York 
Financial  Advertisers  at  the  or¬ 
ganization’s  annual  meeting. 


i^an^lifgo  tinion 
Evehinq,  Tribune 


American  Legion  Mats 

Newspaper  advertising  man¬ 
agers  this  week  were  urged  to 
contact  local  American  Legion 
Posts  for  permission  to  use  co¬ 
op  ad  mats  honoring  the  Le¬ 
gion’s  36th  birthday,  March  15- 
17,  by  C.  M.  Wilson,  director, 
membership  and  post  activities, 
Indianapolis,  Ind.  ’The  five-and 
three-column  mats  are  being 
sent  to  local  Posts. 


Youngstown,  Ohio 
Schonoctody,  N.  Y. 
Portland,  Oro. 
Momphis,  Tonn.  . 
Rockford,  III.  .  . 
Donver,  Colo.  .  . 
Tulsa,  Oklo.  .  . 


Dolo  Cepyrtghted  1934  Soles  Monegement,  Survey 
of  Buying  Power;  further  reproduction  net  kerned. 


Your  best  odvertising  buy  in  Ihg  $on 
Diego  Union  ond  Evening  Tribune  » 
covering  over  90%  of  the  billion  doltor 
Son  Diego  market  doily. 


A  simple  way  to  streamline 
your  composing  room  setup 

How  the  addition  of  a  TELETYPESETTER  system  can  double 
the  output  of  your  present  linecasting  machines 

Running  your  composing  room  efficiently  As  for  the  convenience,  there’s  nothing 

may  be  second  in  importance  to  getting  your  like  the  teletypesetter  system.  Tape  can  be 


newspaper  out.  But  it’s  first  in  importance 
when  you  want  to  cut  costs.  And  that’s 
where  the  teletypesetter  system  comes  in. 
By  casting  type  automatically,  it  stream¬ 
lines  your  entire  composing  room  setup. 

With  the  TELETYPESETTER  system,  instead 
or  setting  type  directly,  a  touch-typist  simply 
punches  tape  (at  speeds  of  400  or  more  lines 
an  hour)  on  a  Perforator.  The  rest  of  the  job 
is  taken  over  by  an  Operating  Unit  which  is 
attached  to  the  linecasting  machine. 


As  the  punched  tape  feeds  into  the  Oper¬ 
ating  Unit,  a  steady  and  continuous  flow  of 
type  is  produced  automatically  and  at  a 
cadence  and  speed  impossible  to  achieve 
manually.  Actual  performance  records  show 
that  TELETYPESETTER  equipment  will  double 
the  output  of  standard  linecasting  machines 
and  triple  the  output  of  high  speed  machines. 


punched  at  any  time,  at  any  place;  it  can 
be  used  immediately  or  stored  for  the  future, 
thus  permitting  the  most  flexible  arrange¬ 
ment  of  office  space  and  work  hours.  And 
since  the  teletypesetter  system  is  composed 
of  compact,  mechanical  equipment,  it  is  esisily 
installed,  operated  and  maintained. 


More  than  1,200  publishers  in  all  48  states 
are  already  taking  advantage  of  the  re¬ 
markable  economies  and  conveniences  of  a 
TELETYPESETTER  System. 

That  is  the  best  testimony  we  know  of  its 
practical  value.  If  you’d  like  to  know  more 
about  what  teletypesetter  equipment  can 
do  for  you,  just  drop  a  card  to  us  today: 
Teletypesetter  Corporation,  Dept.  .E2,  2752 
North  Clyboum  Ave.,  Chicago  14,  Illinois. 


TELETYPESETTER 
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Detroit  Free  Press,  San  Frn^  I 
cisco  Chronicle,  Clevelani 
Press,  St.  Louis  Globe  Demo¬ 
crat,  Pittsburgh  Post  Gazette, 
Boston  Herald  Traveler,  Lee 
Angeles  Times,  and  Da  Hat 
Times-Herald. 

The  ad  highlig^hted  Time’i 
coverage  of  the  news  in  1956. 
Its  news  reports  were  visas, 
lized  as  week-to-week  install¬ 
ments  equaling  "a  great  library 
of  memorable  books”  on  scores 
of  subjects  ranging  from  the 
Far  East  crisis  to  color  TV. 
The  spread  was  headlined; 
“Eleven  Months  to  Go  ...  of 
the  Most  Eventful,  Exciting, 
Successful  Year  Since  Time 
Began.” 

Other  Campaigns  .  .  . 

•  Good  Housekeeping  maga¬ 
zine  is  running  full-pages 
monthly  in  key  dailies  to  pro¬ 
mote  its  guaranty  backed  by 
its  Homemakers’  Bureau  of 
Standards. 

•  Quaker  Oats  Company, 
Chicago,  on  Feb.  6  will  break 
large-size  ads  (via  Wherry, 
Baker  &  Tilden,  Inc.)  in  83 
newspapers  throughout  the 
U.  S.  offering  an  authentic 
deed  to  one  square  inch  of  land 
in  the  Yukon  gold  rush  coun¬ 
try  now  held  by  Klondike  Big 
Inch  Land  Co.,  Inc.  One  box 
top  per  square  inch  is  required. 

•  Advertising  in  30  metro¬ 
politan  Sunday  newspaper  sup¬ 
plements  is  being  used  by  the 
Maine  Sardine  Industry  as  part 
of  an  extensive  campaign. 

•  Heavy  newspaper  support 
will  augment  a  spring  cam¬ 
paign  in  magazines  and  TV  for 

during  the  year  in  national  S.  C.  Johnson  &  Son’s  auto 
magazine,  radio-TV,  and  local  polish.  Deep  Gloss  Carnu. 
newspaper  advertising.  Ap-  .  ^  hard-hitting  newspaper, 
proxiniately  $1,800,000  will  be  radio-TV  advertising,  promo- 
spent  m  local  newspaper  adver-  ^nd  merchandising  cam- 

tising,  along  with  Sunday  sup-  paign  (via  Warwick  &  Legler) 
plements.  Balance  will  go  to  launched  last  week  by  Hoff- 
TV  advertising  and  display  man  Beverage  Company  to 
and  merchandising.  punch  home  its  “new  look’’ 

sales  program. 

Time  Lures  Ad  $  •  plans  for  intensive  news- 

Via  Newspaper  Space  paper,  radio-TV  promotion  (via 
Time  magazine  this  week  ^rey  Advertising  Agency)  of 
turned  to  newspaper  advertis-  Krueger  beer  throughout  Souft 
ing  to  offer  advertisers  an  op-  Delaware  are  in  the 

portunity  to  order  a  full  black- 

and-white  page  in  every  issue  •  Special  800-,  1,000-  and 
of  Time  for  the  rest  of  1955  2,240-line  newspaper  mats  for 
for  $374,440.  use  in  local  dailies  have  been 

The  two-page  ad,  which  ap-  announced  by  Hotpoint  Com¬ 
peared  in  newspapers  through-  Pany  merchandising  section  to 
out  the  country  on  Feb.  1,  also  dealers  introduce  the  1966 

offered  an  ll-month  snhscrin-  Golden  Anniversary  line. 


AD  CAMPAIGNS 


Newspapers  Hold 
Lead  in  Ad  Race 


Pan  American  Ups 
’55  Schedule  10  Percent 


Newspapers  during  1954 
continued  to  hold  their  lead  in 
the  race  for  the  advertisers’ 
dollars  by  gobbling  up  $2,670,- 
900,000,  or  32.8%  of  a  total 
advertising  outlay  of  $8,145,- 
100,000,  according  to  a  survey 
prepared  for  Printers’  Ink  by 
the  Central  Research  Depart¬ 
ment  of  McCann-Erickson,  Inc. 
Newspapers’  take  of  the  total 
pie  represented  a  1%  gain  over 
1953. 

Television  showed  the  great¬ 
est  rate  of  increase  among 
media  for  the  sixth  consecu¬ 
tive  year.  Advertisers  put 
$809,100,000,  or  9.9%  of  the 
total  ad  volume,  into  TV,  an 
increase  of  33.5%  over  1963. 
Radio’s  take  fell  3.3%.  Maga¬ 
zines  reaped  $674,100,000  of  the 
total  to  show  a  I'Vo  gain. 


Pan  American  World  Air-  Most  of  the  ads  will  be  of  600 
ways  will  increase  its  news-  lines  with  numerous  1,000-line 
paper  advertising  by  10%  in  display  ads  planned.  Also 
1955,  Willis  G.  Lipscomb,  vice-  planned  is  a  high-frequency 
president  traffic  and  sales,  an-  schedule  of  200-line  ads  to 
nounced  this  week.  stress  the  airline’s  leadership 

The  airline  will  advertise  in  the  various  fields  of  air 
55  newspapers  this  year,  11  transportation, 
more  than  in  1954.  The  new  Foreign  language  newspapers 
papers  are:  Buffalo  (N.  Y.)  will  also  receive  more  adver- 
Evening  News;  New  York  tising  from  Pan  American  in 
World-Telegram  &  Sun;  Fitts-  1955  with  a  17%  increase 
burgh  (Pa.)  Post-Gazette;  Cin-  planned.  With  the  addition  of 
einnati  (Ohio)  Time  -  Star;  the  Spanish  press,  the  number 
Hartford  (Conn.)  Courant;  of  foreign  language  newspa- 
Chicago  (Ill.)  Sun-Times;  pers  carrying  ads  will  be  66. 
Newark  (N.  J.)  News;  Van-  “Newspapers  remain  our 
couver  (B.  C.)  Sun;  Vancouver  front  line  of  advertising,”  Mr. 
Province;  and  Toronto  (Ont.)  Lipscomb  said,  but  he  pointed 
Globe  and  Mail.  out  that  the  company  will  con- 

The  additional  newspapers  tinue  to  make  use  of  TV  and 
will  bring  the  airline’s  schedule  magazines, 
to  some  1,000,000  lines  this  .rvi  i 

year.  Mr.  Lipscomb  said  heavy  Hialeah 

emphasis  would  be  placed  on  Via  7  Color  Insertions 
cargo  with  63%  more  funds  They’re  off  at  Hialeah  Race 
budgeted  to  sell  Pan  American’s  Course  this  winter  with  a  se- 
freight  service.  ries  of  seven  four-color  ads  in 


Jong  With  Ohio's  Metropolitan  'Musts 


•  SALEM 


CANTON  • 


EAST  LIVERPOOL  • 


STEUBENVILLE 


Like  a  letter  irom  home,  our  papers  brinq 
their  communities  into  erery  reader's 
lieinq  room  with  a  warm,  personal, 
human  touch  that  inspires  confidence. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  < 

plus  in  retail  sales!  / 


TMf  CANTON  RtPOSITOIV 
•  THE  STIWENVIUi 
HMALO-STAR 

gs»  'rtpr<u*»ti4/  ky 

BllftORS  *  EIMLET 


•  TMI  MARION  STAR  •  TNC  SALIM  NtWS 

•  TMI  PORTSMOUTM  TIMtS  e  THE  IRONTON 
TRIStlNI  e  TNI  EAST  LIVERPOOL  RIVIIVT 

rtprtsraird  M/itrKulIt  by  .  ■ 

!•««  W.  CSLIIN  COUPANV 


This  busy  highway  is  paved  with  Steel 


The  crack  passenger  trains  and  swift 
freights  now  serving  shippers  and  the 
traveling  public  roll  on  a  smooth,  dura¬ 
ble  highway  in  which  the  chief  element 
is  steel — the  steel  railroad  rail. 

While  railroad  men  are  adding  so 
many  innovations  giving  new  appeal 
to  transportation  by  rail,  steelmakers 
are  turning  out  the  heavier,  longer-last¬ 
ing  rails  that  modern  service  requires. 

To  get  an  idea  of  the  kind  of  burden 
a  railroad  rail  must  carry,  stand  by  the 
track  as  a  fast  express  goes  thundering 
past,  and  keep  your  eye  on  the  rail.  The 
railroad  rail  must  stand  up  year  after 
year  under  speeds  that  are  often  as  high 
as  100  miles  per  hour  and  trains  weigh¬ 
ing  thousands  of  tons.  Nothing  made 


of  steel  is  more  deserving  of  respect 
than  the  modern  railroad  rail. 

Rails  installed  today  are  not  only 
much  heavier  than  those  of  a  genera¬ 
tion  ago.  They  are  tougher,  more  dura¬ 
ble,  more  dependable,  thanks  in  part  to 
three  major  developments  advanced  by 
Bethlehem; 

Control-Cooling  prevents  the  forma¬ 
tion  of  internal  flaws  called  "shatter 
cracks”  that  used  to  cause  failures. 
Some  railroad  men  call  control-cooling 
the  greatest  single  advance  since  the 
birth  of  the  steel  railroad  rail  itself. 


End- Hardening  gives  the  rail-ends 
extra  hardness  for  improved  resistance 
to  terrific  battering  at  the  rail  joints. 

Heat-Treatment  improves  the  prop¬ 
erties  of  rails  to  lengthen  their  life  in 
severe  service,  such  as  on  curves,  and 
on  switches  and  crossings. 

There  is  a  further  reason  why  rails  are 
more  capable  today.  Rails  are  better 
because  the  steel  itself  is  better.  Steel¬ 
makers  are  always  looking  for  ways 
to  make  a  better  product,  and  rails,  like 
other  forms  of  steel,  share  in  the  benefits 
of  these  advancements. 


BETHLEHEM  STEEL 
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Tool  Firm  5  Ad 


‘Reports^  To  All 


“Year-end  special  editions  of 
the  home-town  newspaper  can 
be — and  all  too  frequently  are 
— regarded  by  many  business¬ 
men  as  simply  an  invitation  to 
go  along  with  almost  ‘any  old 
kind’  of  a  space-filling  adver¬ 
tisement,’’  according  to  Leonard 
H.  Church,  technical  director. 
Hill  and  Knowlton  of  Cleve¬ 
land,  publicity  and  public  re¬ 
lations. 

“On  the  other  hand,”  he  told 
Editor  &  Publisher  this  week, 
“these  occasions  can  be  wel¬ 
comed  as  opportunities  to  re¬ 
port  to  the  community  on  the 
policies  and  current  accomplish¬ 
ments  of  a  company.” 

Mr.  Leonard’s  remarks  were 
prompted  by  a  full-page  ad  (see 
cut)  recently  run  by  H-K  client 
Monarch  Machine  Tool  Com¬ 
pany  in  the  Sidney  (Ohio) 
Daily  News. 

“Our  client,”  he  said,  “chose 
to  report  to  the  community  on 
its  policies  and  accomplishments 
and  accordingly  took  a  page  in 


a  special  financial  supplement 
of  the  News  to  ‘report’  to  em¬ 
ployes,  customers,  stockhold¬ 
ers,  and  the  community  at  large 
on  the  discharge  of  its  obliga¬ 
tions  as  one  of  Sidney’s  largest 
companies,  and  one  of  the 
world’s  largest  producers  of 
machine  tools.” 

Bugli  Says  Promotion 
Is  Not  a  *  Dirty  Word* 

Professional  groups  and  in¬ 
dividual  professionals  should 
get  away  from  the  idea  that 
“promotion”  is  a  dirty  word,  a 
New  York  public  relations  con¬ 
sultant  suggested  last  week. 

Ralph  W.  Bugli,  president, 
Eldean  -  Bugli  -  Chesrown,  Inc., 
addressing  a  meeting  of  the 
New  York  Chapter  of  the  Amer¬ 
ican  Society  of  Landscape 
Architects,  said  some  profes¬ 
sional  groups  still  make  a  fetish 
of  shying  away  from  direct 
reference  to  selling  or  promo¬ 
tion. 


What's 
Going  on 


arou 


High  School  Editor’s  Cluh! 

Teen-age  journalists  meet  and  inter¬ 
view  personalities  like  Audrey  Hep¬ 
burn,  Adlai  Stevenson,  Richard 
Rodgers. 


Editors'  Club  is  just  one  more 

of  the  Globe's  famous  projects  for 
youth  .  .  .  just  one  more  example  of 
the  Globe's  famed  "youthful  touch." 


I  H  E 

BOSTON  GLOBE 


^^oniing  •  Evening  •  Sunday 


“There  is  nothing  fundamen¬ 
tally  dirty  or  unclean  or  re¬ 
prehensible  about  the  idea  of 
promotion,”  Mr.  Bugli  declared. 
“If  the  word  has  been  debased, 
it  has  been  debased  by  specific 
people  doing  things  that  offend 
good  taste  or  common  sense. 

“What  is  so  reprehensible,” 
he  asked,  “about  wanting  to 
dignify  an  individual’s  profes¬ 
sional  practice,  or  an  entire 
profession?” 

Mr.  Bugli  noted  that  the 
American  Medical  Association 


a  great*  market 


because  of.*. 

, _  liiii 


®iine^-Pici^unc 

NEW  ORLEANS  STATES 


KEPKSENTED  IT  JANN  A  KELLEY  INC. 

272,283  Daily,  276,265  Sunday 

A.I.C  ruMisker's  SlatnMilt  4  iiim.  tiidiiM  S«»f.  30.  1tl4 


and  the  American  Institute  of 
Architects,  among  other  profes¬ 
sional  groups,  have  already  in¬ 
stituted  large-scale  paid  pro¬ 
motional  programs. 

Statens  Publicity 
Is  Big  Business 

Albany,  N.  Y. 

It  cost  the  State  of  New  York 
$1,100,000  to  staff  its  Com¬ 
merce  Department  in  1954  to 
promote  new  business,  stimulate 
travel  and  vacation  trade  and 
help  to  publicize  government. 

In  addition  to  the  huge  pub¬ 
licity  staff  maintained  by  the 
Commerce  Department,  another 
100  press  agents  were  on  the 
payrolls  of  other  state  agen- 
cie.-<. 

Appointments  .  .  , 

•  Bruce  Watson,  PR  direc¬ 
tor,  General  Foods  Corp.,  White 
Plains,  N.  Y.,  last  week  an¬ 
nounced  the  promotion  of  Miss 
Jean  Gordon  as  a  special  as¬ 
sociate  in  his  office.  He  also 
announced  appointment  of  Ed¬ 
gar  S.  Nelson  to  succeed  Miss 
Gordon  as  corporate  manager 
of  community  relations. 

• 

To  Join  S-H  Staff 

Louis  C.  Caligaris  of  the 
San  Francisco  (Calif.)  News, 
a  Scripps-Howard  newspaper, 
will  join  the  New  York  gen-, 
eral  advertising  department 
staff  of  the  organization  about 
March  1,  it  was  announced  this 
week. 

AAM&W  to  Celebrate 

The  Association  of  Advertis¬ 
ing  Men  &  Women,  New  York 
City,  founded  in  1915,  will  cele¬ 
brate  its  40th  anniversary  on 
Feb.  18  with  a  dinner  in  the 
.Advertising  Club  of  New  York. 
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Sales  Success 
Of  Reynolds 
Metals  Told 

Chicago 

Modem  Metals,  an  industrial 
magazine,  printed  the  outside 
covers  of  its  January  issue  in 
three  colors  on  aluminum  foil 

The  occasion  was  a  “Man-of- 
the-Year”  article  on  David  P. 
Reynolds,  sales  vicepresident  of 
Reynolds  Metals  Co.,  Louisville, 
Ky.  Mr.  Reynolds  was  chosen 
because  of  the  company’s  re¬ 
cent  merchandising  and  sales 
campaign,  featuring  the  use  of 
aluminum  for  packaging. 

Noting  that  Reynolds’  pack¬ 
aging  seal  had  appeared  on 
more  than  two  billion  aluminum 
foil  packages  sold  in  the  U.  S. 
last  year,  the  article  said  the 
program  was  part  of  “one  of 
the  most  dramatic  and  success¬ 
ful  advertising,  promotion  and 
sales  campaigns  ever  under¬ 
taken  by  a  producer  of  a  basic 
raw  material.” 

Reynolds  Metals,  said  the 
article,  has  intensively  pro¬ 
moted  its  two  well-knoMm  con¬ 
sumer  products  —  Reynolds 
Wrap  aluminum  foil  for  house¬ 
hold  uses,  and  Do-It-Yourself 
aluminum  for  home  craftsmen 
—  in  newspapers,  consumer 
magazines,  radio  and  television. 

“By  taking  its  product  direct¬ 
ly  to  the  market  place,  Reynolds 
has  scored  a  brilliant  mer¬ 
chandising  triumph,”  says  Mod¬ 
em  Metals.  “The  success  of 
the  Reynolds  campaign  stands 
out  as  the  most  significant  light 
metals  achievement  of  1954.” 

Total  sales  are  expected  to 
exceed  $300,0<)0,000  this  year, 
as  compared  with  $149,000,000 
in  1948,  when  David  Reynolds 
took  charge  of  the  sales  depart¬ 
ment,  says  the  article. 

• 

Over  Million  Lines 
For  Weekly  Group 

Quality  Group  Weeklies  of 
New  Jersey,  Inc.,  wrote  1,152,- 
247  lines  of  national  advertis¬ 
ing  for  the  newspapers  it  repre¬ 
sents  during  1954,  according  to 
the  annual  report  of  Joel  G. 
Harris,  the  manager.  This  com¬ 
pared  to  971,662  lines  placed 
in  1953. 

Of  the  1954  total,  841,656 
lines  went  to  the  17  suburban 
weeklies  that  formed  the  or¬ 
ganization  11  years  ago,  270,- 
893  lines  to  nine  affiliated  pa¬ 
pers,  and  20,148  lines  (in  the 
last  four  months  of  the  year) 
to  a  new  group  of  seven  rural 
weeklies.  Other  miscellaneous 
papers  received  19,550  lines. 
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PROTECTING  YOU  IN  MORE  WAYS  THAN  YOU  KNOW 


This  ad  is  appearing  nationally.  To  encourage  supplementary  home  town  advertis¬ 
ing,  the  National  Board,  through  State  insurance  agents’  associations,  provides 
mats  and  suggested  copy  for  local  insurance  boards.  These,  with  other  artwork  and 
suggested  copy,  radio  and  TV  spots,  are  available  to  your  advertising  department. 


Clipping  the  wings  of  the  firebug 


Firebugs  were  once  a  serious  Every  hour  of  the  day  and  night, 
MENACE— causing  millions  of  dollars  capital  stock  hre  insurance  compa- 
damage— because  there  was  no  ade-  nies  are  on  the  job  protecting  you— 
quate  machinery  for  catching  these  your  home,  your  family,  job  or 
criminals.  But  local  authorities,  with  business. 

the  help  of  fire  insurance  investiga-  But  adequate  protection  for  you 
tors,  tackled  this  job.  Better  tech-  changes  as  time  passes.  Also,  fire,  ex- 
niques  of  arson  detection  have  been  plosion  or  windstorm  strike  without 
developed.  Today,  within  every  warning.  Sickness  does  too— so  you 
State,  there  are  special  forces  for  see  your  doctor  and  dentist  to  pro¬ 
arson  investigation  and  prosecution.  tect  your  health.  See  another  spe- 
The  result:  arson  is  now  mainly  the  cialist— your  insurance  agent  or 
work  of  youthful  or  unbalanced  per-  broker— to  make  sure  you  are  ade- 
sons;  the  professional  arsonist  knows  quately  protected  against  loss  by 
he  has  little  chance  of  getting  away  fire  or  other  disaster. This  protection 
with  it.  is  also  necessary  to  your  security. 
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Capital  Stock  Fire  Insurance  Companies 

are  represented  by  independent  local 
agents  or  brokers.  It’s  the  insurance 
service  that  gives  you  the  personal  ad¬ 
vice  of  a  man  right  in  your 
own  neighborhood.  And  he 
protects  you  in  more  ways 
than  you  know;  he’s 
the  man  who  can 
take  care  of  ALL  your^^^jj^^^K , 
insurance  needs! 
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John  Street  New  York  3S,  N.  Y. 

223  Watt  Adorns  Straat.  Chicago  6,  Illinois 
465  Colifornio  Straat,  Son  Francisco  4,  Col. 
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at  one 

LOW  RATE*** 


ADVERTISE 
IN  ACTIVE  AKRON 


One  LOW  rate  in  the  evening 
and  Sunday  Beacon  Journal 
—Akron,  Ohio’s  ONLY  news¬ 
paper — ogives  you  full  cover¬ 
age  of  Akron’s  $990,000,000 
market.  The  Beacon  Journal 
is  one  of  your  best  newspaper 
buys  in  the  middle  west. 
R-O-P  Color  is  also  available. 

Story,  Brooks  &  finley 

Repr«Mntativ«s 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight.  Publithtr 


Iowa  Brand 
Study  Shows 
Sales  Patterns 

The  fourth  Iowa  Brand  In¬ 
ventory,  reporting  more  than 
14,000  brands  in  Des  Moines 
(Iowa)  Sunday  Register  sub¬ 
scriber  homes,  has  been  issued 
by  the  new.spaper’s  general  ad¬ 
vertising  department  headed  by 
Charles  J.  Feldmann. 

The  inventorj'  reports  the 
standing  of  brand  names  from 
about  150  different  products  in¬ 
cluding  food  and  groceries, 
household  items,  tobacco  prod¬ 
ucts,  drugs  and  toiletries,  home 
appliances,  automotive  prod¬ 
ucts,  and  farm  items. 

One  apparent  sales  trend  re¬ 
ported  is  the  sudden  swing 
toward  instant  coffee.  The  1953 
inventory  showed  32.8%  of  the 
families  using  some  brand  of 
instant  coffee.  The  current  re¬ 
port  shows  53.6%  using  instant 
coffee,  while  there  is  a  .slight 
drop  in  the  use  of  regular 
coffee. 

Another  sales  pattern  shows 
a  large  increase  in  the  use  of 
margarine  in  Iowa  since  it  be¬ 
came  legal  to  color  margarine. 
In  1953,  margarine  was  used  by 
56.3%  of  the  families.  Today 
67.5%  use  it.  Among  farm 
families  in  Iowa,  margarine 
users  have  increased  from 
35.1%  to  49.0%. 

Among  other  things,  the  in¬ 
ventory  notes  that  37%  of 
lowans  are  using  frozen  orange 
juice;  77%  are  users  of  cake 
mixes;  9%  use  frozen  chicken 
i  pies;  28%  use  dry  milk;  48% 
use  electric  razors;  27%  use 
pressurized  shaving  cream;  and 
39%  are  using  home  permanent 
waves. 

In  addition,  9%  own  a  clothes 
I  dryer;  20%  own  a  home  food 
freezer;  59%  own  a  TV  set; 


I  Everything  in  ^ 
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WSJ  Runs  Ad 
In  Gals’  Book 

The  Wall  Street  Journal 
has  scheduled  a  full-page, 
two  color  ad  in  the  Febru¬ 
ary  issue  of  Ladies'  Home 
Journal  and  believes  it  is 
the  first  time  a  business 
publication  has  ever  taken 
space  in  a  national  women’s 
magazine  to  sell  advertising 
space. 

Although  the  idea  seems 
like  a  paradox,  in  view  of 
the  opposite  appeals  of 
these  two  publications,  F. 
X.  Timmons,  WSJ  adver¬ 
tising  promotion  manager, 
says  his  paper  is  actually 
promoting  benefits  it  offers 
to  business  and  national 
consumer  advertisers. 

The  ad  in  almost  its  en¬ 
tirety  was  written  by  a 
woman  subscriber  who,  in  a 
letter  to  the  editor,  took  is¬ 
sue  with  a  WSJ  ad  which 
implied  that  the  national 
business  daily  was  written 
for  men  only. 


17%  own  a  fully  automatic 
washing  machine;  2%  own 
dishwashers;  and  3%  have  win¬ 
dow  air  conditioners. 

The  study  was  made  during 
the  month  of  July,  1954. 

• 

Manning  Resigns  Post 
At  West-Holliday  Co. 

Stanford  Manning  has  re¬ 
signed  his  West-Holliday  Com¬ 
pany  assignment  at  Los  An¬ 
geles,  Calif.,  to  join  Conaway 
&  Klaner,  magazine  publishers 
rep  resentati  ves. 

Mr.  Manning  was  with  San 
Diego  (Calif.)  Union  &  Eve¬ 
ning  Tribune  before  joining 
West-Holliday  five  years  ago. 

*  *  « 

•  The  Williston  (N.  D.) 

Herald  has  appointed  Bogner  & 
Martin  as  national  representa¬ 
tives,  effective  Feb.  1,  accord¬ 
ing  to  Chuck  Stiles,  advertis¬ 
ing  manager  of  the  Herald. 

•  The  Carrollton  (Ga.) 
Times-Free  Press  has  appointed 
Theis  &  Simpson  Company, 
Inc.,  New  York,  as  national 
advertising  representative,  ef¬ 
fective  Feb.  1.  At  the  same 
time  the  paper  announced  sus¬ 
pension  of  its  weekly  issue  and 
a  new  daily  flat  ad  rate  of  six 
cents  per  line. 

•  The  Bowling  Green  (Ky.) 
Park  City  Daily  News  has  ap¬ 
pointed  Wallace  Witmer  Com¬ 
pany  as  its  exclusive  national 
advertising  representative,  ef¬ 
fective  Feb.  1. 


Minnesota 
Homemaker 
Survey  Issued 

The  Minnesota  Homemaker 
Survey  No.  3 — conducted  by  the 
Minneapolis  Star  and  Tribunt 
research  department  under  the 
Continuing  Survey  of  Minne¬ 
sota  Living  is  currently  being 
mailed  to  distributors,  manufac¬ 
turers,  advertising  agencies  and 
allied  commercial  interests. 

Sales  Trends 

The  Homemaker  studies  show 
sales  trends  of  special  value  in 
planning  sales  and  advertising. 
More  than  50  products  are  cov¬ 
ered  in  No.  3  including  31  gro¬ 
cery  items,  six  major  applian¬ 
ces,  nine  drug  products  and  two 
items  in  the  women’s  wear  field. 
Comparisons  with  data  from 
Minnesota  Homemaker  Survey 
No.  1,  published  a  year  ago,  or 
with  previous  Continuing  Sur¬ 
vey  of  Minnesota  Living  data, 
are  shown  in  more  than  30  in¬ 
stances. 

The  finding  came  from  ques¬ 
tions  answered  by  1,200  Minne¬ 
sota  homemakers  21  year's  of 
age  or  older.  Half  of  the  inter¬ 
views  were  obtained  in  Henne¬ 
pin  county — the  state’s  most 
populous  area.  The  survey  is 
thus  designed  to  give  balanced 
emphasis  to  differences  or  simi¬ 
larities  between  metropolitan 
and  state-wide  product  use.  A 
special  city-town-farm  break¬ 
down  is  given  for  almost  all 
product  categories. 

Some  of  Findings 

Here  are  a  few  of  the  find¬ 
ings  of  Homemaker  Survey  No. 
3: 

•  92%  of  Minnesota  women 
buy  packages  of  gelatin  for 
making  salads  or  desserts; 
about  41%  of  Minnesota  city 
women  have  electric  sewing  ma¬ 
chines  as  compared  with  about 
35%  of  the  town  and  32%  of 
the  farm  women;  76.8%  of 
Minnesota  city  women  say  they 
do  “most”  of  the  family  grocery 
shopping  although,  apparently, 
men  helped  more  in  1954  than 
they  did  in  1953;  pop  or  other 
soft  drinks  are  bought  for  use 
in  71.9%  of  Minnesota  homes. 

•  12%  of  Minnesota  women 
now  have  an  automatic  clothes 
dryer  —  showing  an  increase 
over  the  7%  that  owned  auto¬ 
matic  clothes  dryers  in  1953; 
cake  mixes  are  bought  by  78.8% 
of  city  women  and  81.7%  of 
farm  women  in  Minnesota; 
34.8%  of  Hennepin  county  wo¬ 
men  buy  cream  shampoo,  while 
61%  buy  liquid  shampoo. 


24 


EDITOR  8C  PUBLISHER  for  Febroan  ■).  IO« 


5,300  INDEPENDENT  TELEPHONE  COMPANIES 


...A  GROWING 
NATION-WIDE  INDUSTRY 


and  a  growing  outlet 
for  IT^T 


engineering 
and  manufacturing 
facilities. 


Greater  rapacity  for  exist* 
ing  telephone  lines  is  made 
possible  by  the  compact 
and  economical  ‘‘carrier” 
system  of  telephone  com¬ 
munications.  Carrier  can 
provide  as  many  as  18  ad¬ 
ditional  circuits,  superim¬ 
posed  on  existing  lines 
without  the  necessity  of 
stringing  more  wires. 
Short,  medium  and  long- 
range  types  for  voice  as 
well  as  signal  transmission 
are  available.  With  the 
Kellogg  Type  No.  5  Car¬ 
rier,  shown  at  right,  four 
simultaneous  conversa¬ 
tions  may  he  carried  on 
one  wire  circuit. 


Topical  of  advanced  design  and  performance  in  dial  telephone  switching  systems 
is  Kellogg  Crossbar,  developed  by  Kellogg  Switchboard  and  Supply  Company, 
a  division  of  IT&T,  for  use  in  telephone  exchanges.  Together  with  Kellogg  Relay- 
matic,  as  well  as  Step-by-Step  and  Rotary  dial  switching  equipment  made  by 
Federal  Telephone  and  Radio  Company,  also  a  division  of  IT&T,  Kellogg  pro¬ 
vides  a  complete  range  of  automatic  switching  systems  as  well  as  other  equip¬ 
ment  and  supplies  for  the  independent  telephone  industry. 


.  he  same  skill  in  manufacturing  and 
research  huilds  better  performance  into 
products  for  home,  business  and  industry 
made  by  the  manufacturing  divisions 
of  IT&T— a  great  American  trademark. 


Microwave  radio  relay  carries  telephone  circuits  over  mountains, 
rivers,  deserts,  lakes  and  other  difficult  terrain  without  wire  lines. 
Between  Bartow  and  Tampa.  Fla.,  the  Peninsular  Telephone  Co. 
has  installed  the  first  independent  telephone  company  microwave 
link  connecting  with  the  nation-wide  inter-toll  dialing  system.  The 
complete  equipment  was  designed  by  Federal  Telecommunication 
Laboratories,  research  division  of  IT&T  at  Nutley,  N.  J. 
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INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION 
67  Broad  Str.ot,  Now  York  4,  N.  Y. 

For  information  about  telephone  e<|ulpment  and  supplies,  write 
Kellotric  Switelilamrd  and  Supply  Co.,  78  W.  .Monroe  St.,  C'liicaKO  S,  III. 
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THE  TRUTH  ABOUT 

UJU^AJ^ 

PRESS  INSTALLATION! 

We’d  like  to  lay  it  on  the  line  about  who  pioneered  the  intact  press 
installation  technique.  We’re  quite  frankly  upset  about  the  recent 
tendency  among  press  manufacturers  to  run  “first  of  its  kind” 
claims  in  press  releases  of  their  intact  installations.  Actually  intact 
press  installation  was  pioneered  by  HOE  some  24  years  ago  and 
has  been  standard  practice  on  most  deliveries  of  HOE  presses  since 
that  time.  The  accompanying  illustrations  give  a  history  of  our 
development  of  the  technique. 

Why  is  this  important  to  us? 

Twenty-five  years  ago  we  worked  out  the  intact  installation  method 
with  two  major  objectives  in  mind:  1)  To  save  the  publishers 
substantial  amounts  in  time  and  money  on  installations.  2)  To 
assure  our  clients  of  a  completely  factory-tested  and  approved 
unit.  Since  these  objectives  are  a  vital  part  of  the  basic  business 
philosophy  on  which  HOE  is  built . . .  you  can  see  why  we’d  like 
to  keep  the  record  straight. 

•10  East  ISttli  Straat  Haw  Varli  14.  H.V. 

BIANCHES:  BOSTON  •  CHiCAOO  •  SAN  FBANCISCO 
BIRMINGHAM  •  PORTLAND.  ORE. 


He*  Vertical  Typ*  Sup*f 
Production  Press  Unit  ready 
for  delivery  fo  New  York 
Journal-Amorican  as  a  com* 
piete  urrit.  With  Hoe's  intact 
installation  technique,  press 
is  factory  assembled,  tested, 
adjusted  and  run  in  on 
actual  bed  plate  to  be  used 
in  the  newspaper's  plant. 


Complete  Ho*  Arch  Typ* 
Super  Production  units  for 
Grit,  Williamsport,  Penna. 
After  testing,  complete  press 
is  transferred  to  special 
heavy  cast  shipping  bed 
plate  which  assures  rigidity 
and  prevents  misalignment 
in  transit. 


Ho*  Color  Convertible  newspaper  printing 
press  unit  (complete  even  to  color  cylinder) 
is  raised  to  level  of  pressroom  floor  at 
Philadelphia  Inquirer.  The  actual  bed  plate 
used  to  factory  test  the  unit,  which  has  been 
shipped  in  advance,  is  already  in  place  to 
receive  the  complete  press. 


AD  AGENCIES 


BBDO  Study  Shows 
What  Women  Want 


Most  women  favor  self-serv¬ 
ice  in  their  grocery  stores,  but 
they  still  want  the  butcher 
around  in  spite  of  pre-pack¬ 
aged  meats. 

These  are  some  of  the  con¬ 
clusions  of  a  consumer  study 
Just  completed  by  the  Market¬ 
ing  and  Research  Department 
of  Batten,  Barton,  Durstine  and 
Osborn,  Inc.  The  results,  ob¬ 
tained  from  among  more  than 
8,000  housewives  in  the  BBDO 
National  Panel  of  Consumer 
Opinion,  have  been  published  in 
a  booklet  entitled  “If  I  Were 
a  Grocer  .  .  .”  This  study  is  the 
18th  in  a  series  conducted  by 
BBDO  in  the  interest  of  the 
grocery  trade. 

Here  are  some  of  the  high¬ 
lights  of  the  study:  56%  of  all 
the  respondents  commented  on 
customer  service.  Within  this 
category  37%  of  all  the  women 
replying,  mentioned  self-service 
vs.  service  and  over  36%  of 
the  respondents  favored  self- 
service.  While  15%  mentioned 
pre-packaged  meats,  only  5% 
wanted  a  completely  pre-pack¬ 
aged  meat  department  without 
butchers  in  attendance. 

Immaculately  clean  and  up 
to-date  stock  was  preferred  by 
30%  of  all  respondents  and 
22%  said  they  would  stock  well- 
known  brands.  More  adequate 
and  complete  stock  was  import¬ 
ant  to  13%  of  the  respondents. 

The  subject  of  store  layout 
and  appearance  was  mentioned 
by  53%  of  those  replying 
with  store  cleanliness  stressed 
by  37%. 

Courtesy  was  desired  by  43% 


of  the  housewives  replying  and 
was  far  and  away  the  most 
often  mentioned  feature  by 
those  commenting  on  store  per¬ 
sonnel. 

Pricing  was  mentioned  by 
33%  of  the  respondents  with 
legible  price  marking  being 
mentioned  by  17%  of  all  the 
housewives.  Reasonable  and 
lower  prices  were  requested  by 
13%  of  all  those  replying. 

Copies  of  the  study,  BBDO 
Food  Staff  Presentation  No.  18, 
may  be  obtained  by  writing  to 
the  Grocery  Marketing  Depart¬ 
ment;  Batten,  Barton,  Durstine 
&  Osborn  Inc.,  383  Madison 
Avenue,  New  York  17,  New 
York. 

Ex-Publisher  Elected 
Veep  of  N,W,  Ayer 

John  W.  Garberson,  formerly 
the  owner  and  publisher  of  the 
Marshall  (Minn.)  Messenger, 
has  been  elected  a  vicepresident 
of  N.  W.  Ayer  &  Son  in  con¬ 
nection  with  the  agency’s  De¬ 
troit  Office  Service. 

For  the  past  18  months  Mr. 
Garberson  has  been  in  Detroit 
working  with  J.  Widman 
Bertch,  vicepresident  and  man¬ 
ager  of  Ayer’s  Detroit  office, 
as  a  service  executive  with  the 
Plymouth  Division  of  Chrysler 
Corporation. 

$42-Million  Billings 

Compton  Advertising,  Inc., 
New  York,  this  week  announced 
that  its  estimated  annual  bill¬ 
ing  for  1954  was  $42,000,009, 
an  increase  of  110%  since 
1944. 


Army  Recruiting 
Contract  Pending 

Washington 

A  one-year  army  recruiting 
advertising  contract  will  be 
announced  about  July  1,  ex¬ 
piration  date  of  the  contract 
which  has  been  held  by 
Dancer  -  Fitzgerald  -  Sample, 
Inc.,  since  October  1952. 

The  agency  will  be  picked 
on  the  basis  of  information 
supplied  on  questionnaires 
sent  to  those  having  annual 
domestic  billing  of  $5,000,000 
or  more. 

The  scope  of  the  account 
and  the  variety  of  services 
required  makes  it  necessary 
to  keep  invitations  within 
that  category,  the  Army  ex¬ 
plained.  These  questionnaires 
must  comply  with  a  Feb.  21 
deadline. 

The  Adjutant  General,  De¬ 
partment  of  the  Army,  Pent¬ 
agon  Building,  is  handling 
contract  arrangements. 
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If  your  paper  derives  regular  weekly  income  from 
one  of  the  finest-looking  pages  ever  designed. 
If  this  page  is  produced  for  you  in  mat  form  com¬ 
plete  and  can  be  sold  easily  on  a  long-term  basis. 
If  it  creates  goodwill  throughout  your  community 
and  attracts  unusually  large  reader-interest. 


Yes,  consider  yourself  lucky  if  you  ore  running  the  Keister  "Support  the 
Church"  series.  If  you've  never  used  this  outstanding  feature  (now  running 
in  over  900  newspapers),  write  today  for  proofs  and  prices  ta 


Appointments  ,  .  . 

•  Marcella  Belcher  has  been 
made  a  space  buyer  in  the  ex¬ 
panded  media  department  of 
Erwin,  Wasey  &  Co.,  Chicago. 
Miss  Belcher  joined  E-W  in 
1950  as  assistant  to  John  L. 
Gwynn,  media  director. 

•  Appointment  of  Warren 
Rebell,  formerly  director  of 
sales  and  public  relations  for 
Advertest  Research,  as  direc¬ 
tor  of  research  for  Calkins  & 
Holden,  New  York,  was  an¬ 
nounced  this  week. 

•  William  J.  DeGrace  has 
joined  Harris  and  Coy,  Inc., 
as  account  executive  on  the 
Detroit  Parking  Association 
account.  He  formerly  was  chief 
copy  writer  with  the  Dodge 
News  Bureau  at  Grant  Adver¬ 
tising.  At  one  time  he  was 
real  estate  news  editor  of  the 
Detroit  (Mich.)  Free  Press 
and  building  news  editor  of 
the  Pontiac  (Mich.)  Dail^ 
Press. 

•  Harold  H.  Jaeger,  previ¬ 
ously  with  Geyer  Advertising 
as  vicepresident  and  general 
manager,  has  joined  Warwick 
&  Legler,  Inc.,  in  the  New 
York  office,  as  a  vicepresident 
and  general  executive. 

•  Promotion  of  Bruce  P. 
Mattoon  as  space  buyer  was 
announced  this  week  by  Jesse 
J.  Haight,  president,  Wilson, 
Haight,  Welch  &  Grover,  Inc., 
Hartford,  Conn.,  and  New 
New  York. 


Study  Finds 
Average  Gal 
Reads  20  Ads 

In  readership  study  of  the 
October  3,  1954,  Roanoke  (Vt.) 
Sunday  Times  it  was  revealed 
that  the  average  woman  read 
20  display  ads  of  half-coluna 
or  larger  size.  Six  of  the  20 
ads  read  were  general  ads,  the 
other  14  were  retail.  The  study 
was  conducted  by  Publication 
Research  Service  of  Chicago. 

Read  12  Stories 

On  the  editorial  side  the 
average  woman  interviewed  also 
read  12  general  news  stories, 
10  continuing  features,  11  com¬ 
ics  and  32  pictures. 

The  average  male  reader 
read  9  ads  in  the  survey  issue- 
five  general  and  four  retail,  but 
he  also  read  22  general  news 
stories,  eight  features,  14 
comics  and  22  pictures. 

Ninety-four  per  cent  of  the 
men  interviewed  and  97%  of 
the  women  read  one  or  more 
of  the  display  ads  in  the  issue. 
In  the  general  field  82%  of  the 
men  and  83%  of  the  women 
read  at  least  one  ad.  In  retaO 
advertising  86%  of  the  men 
and  96%  of  the  women  read 
one  or  more  local  ads. 

In  almost  all  departments 
(both  advertising  and  editorial) 
the  Times  equaled  or  exceeded 
the  national  averages  establishd 
by  Publication  Research  Serv¬ 
ice. 

Top  general  ad  in  the  entire 
Sunday  Times  was  a  full-page 
Swift  Baby  Food  ad  which 
stopped  36%  of  the  men  and 
57%  of  the  women. 

The  best  local  ad  was  a  de¬ 
partment  store  ad  for  Pugh’s 
which  attracted  65%  of  the 
women  on  page  29  in  the  So¬ 
ciety  section. 

Best  News  Story 

Best  news  story  in  the  entire 
issue  for  both  men  and  women 
was  entitled  the  “Cop-Hating 
Youth  Poses  Problem  for 
Judge.”  It  was  found  at  the 
bottom  of  page  one,  rating 
Men — 68%;  Women — 66%.  The 
banner  story  announcing  “West 
Germany  to  Join  Atlantic  Pact” 
with  an  eight-column  streamer 
was  read  by  Men — 31%;  Wom¬ 
en — 8%.  In  view  of  this  score 
for  this  momentous  story  it  is 
interesting  that  back  on  page 
four,  62%  of  the  men  and  76% 
of  the  women  were  searching 
through  the  local  death  notices. 
Copies  of  the  study  are  avail¬ 
able  from  the  Roanoke  Sunday 
Times  at  Roanoke,  Va. 
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ANSWER:  Modernized  street  lighting  that 


Protects  property 
Increases  evening  shopping 
Increases  church  attendance 
Stimulates  business 
Increases  property  values 
Reduces  insurance  costs 


Increases  civic  pride 
Increases  the  city’s  prestige 
Saves  human  life 
Prevents  personal  injuries 


Reduces  suffering 
Lessens  grief  and  sorrow 
Reduces  property  damage 
Reduces  lost  working  time 


How  about  your  cityp  Mr.  Editor? 

Write  for  further  in/ormotion  on  safety  after  dark. 

Bookies  **Everybody  Wins  with  Modem  Street  Lighting*%  sent  free  on  request. 


Reduces  street  crimes 
Protects  women  and  children 
Prevents  frightful  experiences 
Saves  twice  as  much  as  it  costs 


National  Street  and  Traffic  Safety  Lighting  Bureau 

1410  TERMINAL  TOWER  •  CLEVELAND  IS,  OHIO 
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SPECIAL  SECTIONS 

ColorFeatured 
In  6-Page  Real 
Estate  Section 

What  is  believed  to  be  the 
first  full-color,  six-page  real 
estate  advertising  section  ever 
published  by  a  newspaper  ap¬ 
peared  in  the  San  Diego 
(Calif.)  Union  and  Evening 
Tribune. 

The  section,  according  to 
Paula  Kent,  promotion  direc¬ 
tor,  resulted  in  reservations 
being  made  for  1016  homes, 
with  an  approximate  value  of 
$10,668,000,  in  Lake  Park  De¬ 
velopment. 


Industrial  Ad  Series 
Nets  50,568  Lines 

A  total  of  50,568  additional 
lines  of  advertising  are  being 
added  to  the  Yakima  (Wash.) 
Sunday  HeraUTs  1955  linage 
volume  as  the  result  of  a  series 
of  full-page  industrial  ads  cnr- 
rently  running. 

Each  Sunday  pagre  in  the  ser¬ 
ies  contains  20  2  x  2  card-size 
ads  which  are  arranged  to  fill 
columns  one  and  two,  seven 
and  eight.  The  center  four  col¬ 
umns  are  devoted  to  a  story- 
and-picture  layout  about  the  re¬ 
maining  sponsor.  These  small 
ads  are  standing  throughout  the 
series.  Their  position  is  ro¬ 
tated  so  that  all  share  equally 
in  position  during  the  21  weeks 
the  series  runs. 

Other  Sections  .  .  . 


Park.  The  back  page,  in  two  carried  an  architect’s  drawing 
colors  and  black,  featured  ap-  of  one  of  the  seven  model 


HOME  BUILDERS  AWARD— WUhard  A.  Brown,  left,  business  manager, 
and  Jack  Weese,  right,  general  ad  manager,  of  the  San  Rafael  (Calif.) 
Independent  Journal,  receive  award  from  Dick  Hughes,  president  of  the 
National  Association  of  Home  Builders,  for  the  best  special  newspaper 
section  devoted  to  National  Home  Week. 
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The  cover,  in  blue  and  white,  pliances  and  carpet  available  homes,  done  with  full  color  •  ^  56-page  Free  Enter-  f 
featured  the  birth  of  Lake  on  low  terms.  Each  inside  page  process  plates.  prise  and  Industrial  Review  edi-  \ 

tion  was  published  recently 
with  the  regrular  edition  of  S 
the  Long  Beach  (Calif.)  Inde-  I 
pendent  Press-Telegram.  Some  I 
107  advertisers  used  5,549  a 
inches  of  space.  I 

•  The  financial  edition  of  i 

the  Sidney  (Ohio)  Daily  News,  1 
issued  Jan.  14  for  the  third  | 
consecutive  year,  totaled  56  tab-  | 
loid  pages  containing  38,750  I 
lines  of  advertising,  a  gain  of  I 
35%  over  1954’s  edition.  | 

•  A  review  of  Longview,  p 
Tex.,  $15,000,000  development  ^ 
in  1954  was  featured  in  a  258-  y 
page  20th  annual  East  Texas  ^ 
Industrial  Progress  edition  of  I 
the  Longview  News  and  Jour-  I 
nal.  The  edition  was  dedicated  H 
to  Carl  L.  Estes  on  the  occa-  ^ 
sion  of  his  20th  anniversary  as 
publisher. 

•  M  c  C  u  r  d  y’s  Department  ‘j 
Store  in  Rochester,  N.  Y.,  pro- 
moted  storewide  January  sales 
with  a  16-page  tabloid  insert 
in  the  Rochester  Democrat  and 
Chronicle. 

•  Two  special  sections  were 

published  as  a  part  of  the  reg¬ 
ular  edition  of  Louisville  (Ky.) 
Courier- Journal.  One  was  the 
annual  business  review  and 
forecast  section  totaling  12 
standard-size  pages.  The  other 
was  an  all-advertising  seed  cat¬ 
alog  section  by  Bunton  Seed 
Co.,  totaling  48  half-tabloid 
pages  printed  in  rotogravure.  I 

•  A  six-page  color  ad  sec-  I 

tion  in  the  San  Diego  (Calif.)  I 

Union  and  Evening  Tribune  led 
to  “fantastic”  results  for  de¬ 
velopers  of  new  housing.  During 
the  three-day  weekend  the  ad-  I 

vertising  appeared,  some  100,-  | 

DOO  persons  viewed  the  model  ( 

homes.  Sales  after  11  days 
were  close  to  1,000. 

I 
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NEEDED .  .  . 

1.  AN  ASSISTANT  ADVERTISING  DIRECTOR 

2.  AN  ASSISTANT  NATIONAL  MANAGER 

If  you  happen  to  face  circumstances  in  1955,  where,  for  further  progress  or 
other  reasons,  a  change  in  your  connection  is  indicated,  you  may  be  interested 
in  one  of  the  following  positions  for  which  you  are  qualified. 

AN  ASSISTANT  ADVERTISING  DIRECTOR 

This  progressive  newspaper  in  a  competitive  city  will  need  an  aggressive  Assist¬ 
ant  Advertising  Director  who  knows  Retail  Advertising  thoroughly.  He  needs 
to  have  ex])erience  in  organizing  a  staff  and  being  its  inspirational  leader. 

This  man  probably  would  be  in  his  early  forties  and  if  he  is  able  to  deliver,  the 
position  offers  excellent  future  opportunities. 

AN  ASSISTANT  NATIONAL  MANAGER 

This  man  is  probably  in  his  middle  thirties  and  must  have  a  thorough  knowl¬ 
edge  of  how  to  develop  National  Advertising  in  a  competitive  city.  He  must 
have  thorough  experience  in  working  with  advertisers,  brokers  and  district 
offices  to  obtain  their  support.  He  must  know  how  to  organize  a  staff  and  super¬ 
vise  their  work  closely. 

For  the  right  man  this  position  offers  excellent  opportunities  for  future 
advancement. 

AH  replies  will  be  held  confidential  by  the  newspaper  executive  who  has  placed  this 
advertisement,  and  by  the  two  publishers  to  whom  your  reply  may  be  forwarded.  Box 
#622,  Editor  &  Publisher. 


general  stores  are  cleaning  up! 


Pennsylvania 


where  local  newspapers  sell  national  products 


KAVER  FALLS  NEWS-TRIBUNE  (E)  •  CHAMBERSBUR6  PUBLIC  OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER 
(E)  •  INDIANA  GAZETTE  (E)  •  JEANNEHE  NEWS-DISPATCH  (E|  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY 
DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (MAE)  •  WILLIAMSPORT 

GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E) 
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Boy,  oh  boy!  The  cash  registers  make  sweet  music  in  these  14  Pennsylvania  cities. 
Take  general  merchandise  stores!  Department,  variety,  and  chains  are  ringing  up 
$77  million  worth  of  business  right  now.  They  go  for  advertising  like  Junior  heads 
for  the  toy  section.  And  nothing  encourages  them  to  push  your  own  brand  like  a 
hard-hitting  campaign  in  their  hometown  newspapers.  Need  we  say  more? 
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or  wire  youi 


AP  NEWSFEATURES’  NEW  UUBH  COMIC 


u  Air  acre 


nereis  a  new  comic  that  has  every* 
thing! 

It  ties  in  with  the  national  family 
movement  to  smaller  towns  and  to 
suburbs.  It  ticks  off  the  fondly  familiar 
foibles  of  handy  man,  teen  ager  and 
activity«minded  mama.  Above  all,  it’s 
just  plain  funny. 

The  creator  of  “Half  Acre  Castle,** 
John  Milt  Morris,  is  a  living  example 
of  the  village-to-village  cycle.  He  moved 
to  the  city  to  get  paid  for  drawing  pic* 
tures.  Now  he*s  living  on  a  suburban 
hilltop  because  he  can  have  more  fun 
there  while  still  getting  paid  for  draw* 
ing  pictures. 

Do  look  now,  for  the  pictures  he 
draws  might  be  of  you  and  your 


FUNNY 


as  a  fixit  fan  with  two  le^ 


ACARPCNTCR 
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^TfORTUNE/-  OOKT  '>toU  PEAUZE . 
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REAL  .  .  .  as  a  second  mortgage! 


FRESH  .  .  as  a  suburban  breeze! 
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rVE  BEEN 
THWKJNG-  IT  ISNT  FAIR  OF  ME  tO'WB 
TME  CAR  TO  VWORK  EVERY  CKV/ 
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newsfeatures 
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55,000,000  DAILY 

THE  newspaper  industry’s  answer  to 

the  challenges  of  all  other  media,  par¬ 
ticularly  television,  is  the  more  than  600,- 
000  increase  in  daily  sales  during  1954 
bringing  total  daily  net  paid  newspaper 
circulation  to  more  than  55,000,000. 

These  fig^ures,  released  this  week  by 
E  &  P,  will  appear  in  detail  in  the  35th 
annual  International  Year  Book  expect¬ 
ed  off  the  press  early  in  March. 

If  ever  there  was  evidence  that  the 
newspaper  is  an  indispensable  commodity 
in  the  daily  lives  of  the  people,  here  it  is. 

There  is  more  competition  for  the  so- 
called  leisure  time  of  the  American  peo¬ 
ple  today  than  ever  before  in  history. 
They  are  being  subjected  to  a  constant 
barrage  of  appeals  from  all  media.  Tele¬ 
vision  extravaganzas  are  longer,  more 
lavish  and  costly.  There  are  more  radio 
and  TV  sets,  and  more  time  on  the  air, 
than  ever  before.  Magazines  are  flooding 
the  mails  with  special-price  gimmicks 
through  department  stores — “three  for 
the  price  of  one”  offers,  cut-rate  offers, 
etc.  Moving  pictures  are  making  a  come¬ 
back  with  bigger  and  better  pictures  and 
higher  attendance. 

And  yet,  the  American  public  is  spend¬ 
ing  more  and  more  nickels  and  dimes  for 
its  newspapers  every  day. 

There  were  1,765  daily  newspapers  in 
the  U.  S.  as  of  Jan.  1,  1955 — 20  less  than 
the  previous  year.  Yet  their  combined 
daily  circulation  climbed  600,194  per  day 
to  a  new  high  of  55,072,480,  a  gain  of 
1.1%. 

Every  category  of  morning,  evening 
and  Sunday  showed  increases.  For  317 
morning  papers  the  gain  was  292,962,  or 
1.36%,  to  a  total  of  21,705,436.  For  1,448 
evening  papers  the  gain  was  307,232,  or 
.93%  to  a  new  high  of  33,367,044.  Even 
the  Sunday  newspapers,  which  were  sup¬ 
posed  to  take  the  biggest  licking  from 
the  new  competition  for  leisure  time, 
showed  substantial  gains — 227,896  copies 
per  Sunday,  an  increase  of  .49%  to  46,- 
176,450  for  544  papers. 

Newspapers  do  not  sell  more  copies 
per  day  unless  they  have  an  appeal — 
something  the  people  need  and  want.  Cir¬ 
culations  do  not  increase  unless  news¬ 
papers  are  supplying  that  want.  The 
people  have  too  many  other  choices  of 
leisure-time  activity  for  them  to  spend 
money  for  newspapers  unless  they  are 
worth  it. 

One  conclusion  is  that  newspapers  are 
giving  the  public,  in  their  day-to-day  serv¬ 
ice,  something  that  they  cannot  get  else¬ 
where.  They  cannot  get  it  free,  as  they 
do  over  radio  or  television.  They  must 
pay  for  it.  But  it  is  so  vital  that  the 
people  are  willing  and  eager  to  buy  it. 

Our  own  opinion  is  that  newspaper¬ 
reading  cannot  be  classified  any  longer 
as  a  leisure-time  activity.  Newspapers 
provide  the  permanent  record  of  the  im- 


EDITG  RIAL 


Be  not  deceived;  evil  communications 
corrupt  good  manner. 

I.  Corinthians,  XV ;  33. 


portant  events  of  the  day — the  reading 
of  them  is  not  something  that  is  done 
when  the  spirit  moves  and  the  time  is 
available. 

Newspaper  reading  has  become  a  part 
of  the  every-day  routine — like  breakfast, 
luncheon  and  dinner,  it  is  something  the 
people  cannot  do  without.  No  other  me¬ 
dium  can  fulfill  the  same  function.  Both 
the  reader  and  the  local  advertiser  have 
demonstrated  their  conviction  of  this  fact 
by  their  purchases. 


DOWNTOWN  PROBLEM 

THE  spread  of  decentralization — the 

growth  of  suburban  shopping  centers — 
has  plagued  both  newspapers  and  down¬ 
town  merchants.  Some  of  the  latter  have 
invested  heavily  in  the  suburban  store 
development  on  the  theory  that  “if  you 
can’t  lick  ’em,  join  ’em.”  Generally  speak¬ 
ing,  however,  there  has  been  much  wring¬ 
ing  of  the  hands  and  crying  “what’ll  we 
do,”  with  little  action. 

Wo  do  not  underestimate  or  belittle 
the  threat  in  the  growth  of  the  suburban 
shopping  center  to  the  downtown  mer¬ 
chant  or  to  the  newspaper’s  retail  and 
department  store  linage.  But  there  is 
something  that  can  be  done  by  the  down¬ 
town  merchants,  who  may  be  either  in  or 
out  of  the  shopping  center  development, 
and  the  newspapers  can  help  them. 

Merchants  in  Sacramento,  Calif.,  have 
embarked  on  a  five-year  campaign  in¬ 
volving  full-page  newspaper  ads  pro¬ 
moting  the  advantages  of  downtown  shop¬ 
ping.  Merchants  in  some  other  cities  are 
working  on  similar  plans.  There  is  plenty 
in  their  favor  and  if  shopping  centers  get 
much  larger  they  promise  to  encompass 
all  the  disadvantages  of  downtown  shop¬ 
ping  with  few  of  the  advantages. 

Some  of  the  prophets  of  doom  would 
have  us  believe  the  large  metropolitan 
store  districts  will  soon  be  deserted.  We 
can’t  see  it  that  way.  All  the  people  don’t 
live  in  the  suburbs,  and  all  the  stores 
can’t  move  out  there.  The  so-called  down¬ 
town  shopping  district  will  always  have 
more  than  the  branch  stores  can  offer  and 
newspapers  can  help  themselves  and  their 
long-time  advertising  clients  by  develop¬ 
ing  campaigrns  to  promote  these  facts. 


SCREWY  THINKING 

TYPICAL  of  the  confused  and  screwy 

thinking  about  information  media  that 
frequently  comes  to  the  surface  among 
law  makers  at  all  levels  of  govemmait 
is  the  proposal  to  the  Utica,  N.  Y.,  Com¬ 
mon  Council  to  prohibit  tape  re-broadcasts 
of  the  meetings.  Live  broadcasts  of  the 
entire  meetings  apparently  are  okay  with 
the  town  fathers. 

Why?  Because  some  of  the  local  coun¬ 
cil  members  want  their  words  of  death¬ 
less  prose  broadcast  in  full  or  not  at  all. 

The  Utica  aldermen  should  be  com¬ 
plimented  for  permitting  their  sessions 
to  be  recorded — not  many  local  governing 
bodies  do.  But  in  proposing  this  broad¬ 
cast  restriction,  why  didn’t  its  sponsor 
also  demand  that  the  newspapers  print 
the  record  in  full  without  editing?  Ob¬ 
viously,  it  was  known  that  no  one  would 
read  it  all  and  the  newspapers  couldn’t 
print  it  all.  Well,  the  same  reasons  apply 
to  broadcasts. 

We  trust  the  local  lawmakers  will 
realize  that  the  essence  of  their  delibera¬ 
tions  and  their  decisions  are  of  vital  in¬ 
terest  to  the  people,  but  these  can  be 
carried  to  the  people  by  newspapers  and 
radio  without  the  excess  verbiage  in¬ 
herent  in  any  group  meeting. 

Another  example  of  this  screwy  think¬ 
ing  is  the  comment  of  a  state  senator  in 
Tennessee  who  is  trying  to  change  the 
rules  of  a  committee  to  bar  newspaper¬ 
men  from  checking  on  how  members 
voted:  “When  the  going  gets  rough  in 
here  you  don’t  want  them  bothering  you 
about  how  you’re  going  to  vote.  I  don’t 
think  it’s  any  of  their  business.” 

What  could  be  more  to  the  point?  The 
gentleman  thinks  he  has  a  vested  right 
to  help  run  the  people’s  affairs  unex¬ 
posed  to  the  public’s  prying  eyes. 

We  don’t  know  what  prompts  ordi¬ 
narily  intelligent  people  (they  must  have 
shown  some  or  they  wouldn’t  have  been 
elected)  to  forget  their  responsibilities  to 
the  electorate  the  minute  they  don  the 
cloak  of  public  office. 

They  just  can’t  seem  to  get  it  through 
their  heads  that  newspapermen  are  try¬ 
ing  merely  to  act  as  informational  go- 
betweens  for  their  readers. 


ROYAL  FAMILY 

WE  do  not  have  a  royal  family,  nor  do 
we  have  a  press  council,  in  the  U.S.A. 
But  we  wonder  what  would  be  the 
comment  of  the  average  American  news¬ 
paper  editor  if  he  was  told,  by  way  of  a 
press  council,  that  a  family  (royal,  or 
otherwise),  in  which  the  public  hap¬ 
pened  to  be  intensely  interested,  had 
passed  down  word  that  unauthorized  and 
unofficial  news  and  comment  about  its 
members  would  be  unwelcome.  Britain’s 
royal  family  has  just  made  such  senti¬ 
ments  known. 

Never  mind!  We  know  what  the  aver¬ 
age  U.  S.  editor  would  say. 
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Executive  Spotlight 

HENRI  WOLBRETTE  II,  city  editor  for  the 
past  five  and  a  half  years,  has  been  named 
managing  editor  of  the  IS etc  Orleans  (La.)  Item 
tncceeding  JAMES  A.  WOBBE,  who  recently 
retired  after  more  than  a  quarter  century  with 
the  Item.  Mr.  Wolbrette,  a  32-year-oId  native 
of  New  Orleans,  broke  into  the  newspaper 
field  in  1941  on  the  Shreveport  (La.)  Times, 
He  joined  the  Item  in  1947  as  a  reporter  and 
two  years  later  took  over  as  city  editor.  LES 
BENNETT,  until  now  assistant  city  editor,  be¬ 
comes  city  editor.  His  former  post  is  being 
filled  by  JERRY  COHEN. 


HERBERT  C.  BAKER,  city  editor,  has  been  moved  into  the 
managing  editor’s  slot  on  the  Eugene  (Ore.)  Register-Guard. 
Mr.  Baker,  29,  has  been  with  the  Register-Guard  staff  for  the 
past  five  years.  DAN  H.  SELLARD,  county  news  editor,  replaces 
Hr.  Baker  as  city  editor. 

*  «  • 

JIM  TRENT,  editor  of  the  Anadarko  (Okla.)  ISetvs  for  the 
past  11  months,  has  been  appointed  editor  of  the  Okmulgee 
(Okla.)  Daily  Times  replacing  JOE  N.  CROOM,  who  resigned 
to  assume  duties  of  county  assessor.  Mr.  Trent,  prior  to  taking 
the  Anadarko  position,  was  sports  editor-reporter-feature  writer 
for  the  Ardmore  (Okla.)  Ardmoreite. 


PERSONAL 

MENTION _ 

John  M.  Richardson,  pub¬ 
lisher  of  the  Rockland  (Me.) 
Courier-Gazette,  is  a  patient 
at  Knox  County  Hospital  and, 
according  to  Mrs.  Richardson, 
is  under  undue  strain  since  fire 
damaged  the  Courier  -  Gazette 
plant  in  mid-December, 
s  «  * 

Joe  W.  Seacrest,  co-publish¬ 
er  of  the  Lincoln  (Neb.)  Jour¬ 
nal,  has  been  appointed  to  a 
three-year  term  as  director  of 
the  Federal  Reserve  Bank  in 
Kansas  City. 

«  *  * 

Elmo  E.  Smith,  publisher  of 
the  John  Day  (Ore.)  Blue 
Mountain  Eagle,  has  been  unan¬ 
imously  elected  president  of 

the  Oregon  state  senate  for  the 
current  term.  He  has  been  a 
member  of  the  upper  chamber 
since  1949. 

*  *  * 

Lincoln  O’Brien,  president 
of  New  Mexico  Newspapers, 
Inc.,  has  purchased  an  option 
on  a  1300-acre  ranch  in  La 

Plata  Valley  near  Farmington, 
N.  M.  He  plans  to  move  there 
from  Santa  Fe,  N.  M.,  in  June. 
«  «  * 

James  Saxon  Childers,  ed¬ 
itor  of  the  Atlanta  Journal,  has 
been  named  Greater  Atlanta 
chairman  of  the  1955  Easter 
Seal  Appeal. 

•  •  * 

M.  J.  Triy,  publisher  of  the 
Portland  (Ore.)  Oregonian,  was 
re-elected  president  of  the  Paci¬ 
fic  Northwest  Newspaper  As¬ 


sociation  at  its  annual  meeting 
in  Spokane,  Wash. 

«  *  * 

Charles  Guptill,  Associated 
Press  bureau  chief  in  Mexico 
City,  has  been  named  1955 
president  of  the  Foreign  Cor¬ 
respondents  Association 
of  Mexico. 

On  the  Business  Side 

John  Prescott,  formerly 
with  the  advertising  sales  staff 
of  the  Baltimore  (Md.)  Sun, 
has  been  named  business  man¬ 
ager  of  the  South  Macomb 
(Mich.)  News  and  South  Ma¬ 
comb  Progress. 

*  *  s 

Darwin  Schultz  has  been 
named  assistant  circulation 
manager  of  the  Salinaa  (Calif.) 
Californian.  The  post  was  for¬ 
merly  held  by  Robert  S. 
Proctor,  now  directing  the 
Californian’s  circulation. 

*  *  * 

Don  W.  Farmer,  past  presi¬ 
dent,  California  Circulation 
Managers  Association  and  for¬ 
merly  with  the  San  Jose 
(Calif.)  Mercury-News  is  now 
promotion  manager  of  the 
Wichita  (Kas.)  Beacon. 

*  «  * 

W.  J.  Morrissey,  formerly 
circulation  manager  of  the  St. 
Joseph  (Mo.)  News-Press  and 
Gazette  has  been  appointed  to 
that  position  on  the  Long  Beach 
(Calif.)  Independent  and  Press- 
Telegram.  Mr.  Morrissey,  with 
the  St.  Joseph  newspapers  for 
11  years,  is  a  past  president  of 
the  Midwest  Circulation  Man¬ 
agers  Association. 


William  A.  Hill  has  suc¬ 
ceeded  Eugene  Sparmbn 
as  advertising  manager  of  the 
McAllen  (Tex.)  Valley  Eve¬ 
ning  Monitor.  Mr.  Sparmen  has 
gone  to  Laredo. 

In  the  Editorial  Rooms 

Martin  Hayes,  city  hall  re¬ 
porter  for  the  Scranton  (Pa.) 
Times  for  many  years,  has  been 
shifted  to  the  courthouse  beat 
replacing  Neil  Whitney  who 
was  recently  promoted  to  asso¬ 
ciate  editor  of  the  Times. 

*  «  * 

Leland  B.  Duvall,  editor  of 
the  Russellville  (Ark.)  Courier 
Democrat,  has  resigned  to  be¬ 
come  a  farm  columnist  for  the 
Little  Rock  Arkansas  Gazette. 
*  «  « 

Mrs.  Madera  A.  Spencer  has 
taken  over  the  duties  of  society 
editor  of  the  Montgomery 
(Ala.)  Advertiser,  succeeding 
Mrs.  Phyllis  Kraus,  who  re¬ 
signed  after  eight  years. 

«  *  « 

Luther  Nichols  has  joined 
the  San  Francisco  (Calif.)  Ex¬ 
aminer  to  write  a  daily  book 
column,  the  “Book  Comer.” 

*  *  * 

Richard  Kent  has  left  the 
editorial  staff  of  the  Boston 
(Mass.)  Post  to  become  State 
House  correspondent  for  the 
Philadelphia  Daily  News  at 
Harrisburg,  Pa. 

«  «  « 

Riddell  T.  Perry,  a  1950 
graduate  of  the  U.  S.  Naval 
Academy,  has  joined  the 
Charleston  (S.  C.)  News  and 
Courier's  reportorial  staff. 


Edwin  J.  Johnson  has  re¬ 
turned  to  his  duties  as  man¬ 
ager-managing  editor  of  the 
Ironwood  (Mich.)  Daily  Globe 
after  having  been  laid  up  for 
several  weeks  with  injuries  suf¬ 
fered  in  an  automobile  accident. 


Betty  Brennan,  formerly 
with  the  Scranton  (Pa.)  Times, 
has  joined  the  newstaff  of  the 
Scranton  Tribune  and  Sunday 
Scrantonian. 


John  VanCamp  has  been 
transferred  from  Baltimore  to 
the  Washington  Bureau  of  the 
Sunpapers. 


Bill  Prouty,  who  formerly 
worked  on  the  Durham  (N.  C.) 
Herald  state  desk,  has  joined 
the  AP  Bureau  in  Raleigh  to 
help  cover  the  current  session 
of  the  General  Assembly. 


Howard  E.  Pill,  who  left  the 
Montgomery  (Ala.)  Journal 
post  of  sports  editor  25  years 
ago  to  become  one  of  the  found¬ 
ers  of  WSFA,  Montgomery’s 
first  radio  station,  has  re¬ 
turned  to  the  staff  to  write  a 
daily  column,  “Sidewalks  of 
Montgomery.” 

«  «  « 

Paul  R.  Conrad  has  been 
named  city  editor  of  the 
Great  Bend  (Kas.)  Daily  Tri¬ 
bune  following  the  resignation 
of  Norman  W.  Noble.  Mr. 
Conrad  was  formerly  editor- 
manager  of  the  weekly  Great 
Bend  Herald-Press  during  the 
past  year. 

(Continued  on  page  36) 


Strengthen  your  reader-interest  ties 
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By  Mel  Casson 


Angel’s  pixie  antics  win  her  a  loyal 
reader-following  wherever  she  goes— 
and  editors  also  like  the  way  this 
versatile  b-times-weekly,  2-colunin 
panel  fits  hoth  standard  and  narrow 
column  measures.  You  have  to  see 
*‘Angel”  to  appreciate  the  hold  she’U 
have  on  your  readers.  Send  for  sam¬ 
ples  today! 
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Duncan  (Okla.)  Banner  on 

Personal  ,  ,  , 

(Continued  from  page  35)  Margaket  Kracke  has  joined 

J.  Carlton  Moore,  for  the  Oriando  (Fla.)  Sentinel- 
past  five  years  city  editor  of  Star  s  women  s  department, 
the  Longview  (Wash.)  Daily 

News,  has  assumed  the  title  of  Where  They  Are  Now 

executive  news  editor.  - 

*  *  *  Frank  P.  Wooding,  political 

Bill  Sullins,  sports  editor  editor  of  the  Bridgeport 
of  the  Lawton  (Okla.)  Morning  (Conn.)  Herald,  has  resigned 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


Press,  replaced  Tom 


to  become  promotion  director 


stabile  as  sports  editor  of  the  of  Station  WKNB-TV,  West 
^z=::====^=  Hartford,  Conn. 


Editor  &  Publisher  ,  „  „  ,  , 

T-i.  ^  t.r  u  -  J  ■  J-  Henry  Brown,  formerly 

The  Oldest  Publishers  and  Advertisers  a  «  ««  ^ 

Newspaper  in  America  on  the  Allentown  (Pa.)  Mom- 

WiA  which  has  ^en  merged  The  Jour-  Call,  has  been  named  pub- 

ualist  established  March  22,  1884;  News-  y  iu  v  i 

paperdom,  March  1892;  Fourth  Estate,  llClty  manager  Of  the  Yale 
March  1,  1894;  Editor  &  Publisher,  De-  Materials  Handling  Division, 
cember  7,  1901;  Advertising  February  1, 

1925.  Titles  Patent^  and  Registered.  Philadelphia. 


titles  patented  and  Roistered.  * 

Contents  cimyrighted  1954  by  ^itor  &  *  ♦  * 

P^ej_e^nc. - _  jjjjg  Patricia  Dayton, 

THi  Editor  &  Publisher  Co.,  Ikc.  ^  j.  ^  j  i. 

James  Wright  Brown  the  last  lour  and  a  hall  y 

Chairman  of  the  Board  Woman’s  editor  of  the  S 

_ P®°«"^^a«<f£ror _ _  Barbara  (Calif.)  News-P 

General  Publication  Offices:  has  been  named  associate 

Seventeenth  Floor,  Times  Tower  tor  of  St.  Joseph  Magazine. 

42nd  St.  and  Broadway  ,.  ,  v,-  ..  y  ii.  ti 

New  York  36,  N.  Y.  tional  publication  of  the  1 

Telephones;  dictine  Press  at  Mount  A 

BRyan.  9-3052.  3053,  3054,  3055  and  ^^bey.  Mount  Angel,  Ore. 

^>OMB  H.  Walkeb,  Executive  Editor;  .  *  * 

Dwight  Bentel,  Education  Editor;  S.  E/r«D.KTXT 

Richard  Brooks;  James  L.  Collihos,  MaRTIN  TUCKER  has  left 


Mrs.  Patricia  Dayton,  for 
the  last  four  and  a  half  years 

woman’s  editor  of  the  Santa  ...  ,  w 

Barbara  (Calif.)  News-Press,  The  press  play, ng  cards.  Your  Honor; 

.  ,  J  -  X  J-  ♦hey  said  for  you  to  go  down  therel 

has  been  named  associate  edi-  ^ _  _ 

tor  of  St.  Joseph  Magazin^  na-  bertil  Gustavson,  James-  Buddy  Drizin,  formerly  with 
Donal  publication  of  the  Bene-  Y.)  Post-Journal  re-  the  advertising  staff  of  the 

dictine  Press  at  Mount  Angel  _ i 


Bertil  Gustavson,  James-  Buddy  Drizin,  formerly  with 


uwiGHT  BENTBL,  tiaucation  tLaiior;  a.  R/r*«mwTET  nr*TTyiv™  lyn^d.  t-Ueu  -  -  -- — 

Richard  Brooks,  James  L.  Collimgs,  MARTIN  TUCKEHl  has  left  the  ♦  ♦  ♦ 

Ray  Eewin  features;  Robert  b.  staff  of  the  Farmington  (N.M.)  Roy  Bosson,  assistant  city 
B.  Keeney,  Marketing  and  Research  Daily  Times  to  work  on  a  liter-  editor  of  the  Little  Rock  Arkan- 
Manager;  Janet  Haslett,  Librarian, _  ary  magazine  in  Rome,  Italy.  aQo  Dernocmt,  has  resiirned  to 


porter,  has  left  newspaper  work  Philadelphia  (Pa.)  Daily  News, 
to  enter  the  television  and  tele-  has  been  named  advertising  and 
vision  repair  field.  promotion  manager,  Chatlin 


lion  repair  field.  promotion  manager,  Chatlin 

*  *  ♦  Department  Store,  Norristown, 

Roy  Bosson,  assistant  city  Pa. 


Manager;  Janet  Haslett,  Librarian.  ary  magazine  in  Rome,  Italy. 
Chables  T.  Stuart,  Publisher;  James  ... 

Weight  Brown,  Jr.,  General  Manager;  „  „  ,  .  .  . 

Leach  Laney,  Advertising  Manager;  BURT  HOFFMAN  has  joined 

Beenadette  Borries,  Advertising  Pro-  the  staff  of  Congressional 
ductton  Manager;  William  L.  Laened,  ,  xt  t-,  . 

Art—Cop^Creative;  Geoege  s.  Me-  Quarterly  News  Features  in 
Beide,  Circulation  Director;  George  H.  Washington,  D.  C.  after  22 
Strate,  Circulation  Manager;  Evelyn  *4.  i,  ii  i  a.  s 


y  magazine  in  Kome,  Italy.  gg^  Democrat,  has  resigned  to  William  B.  (Buck)  Lanies, 
•  *  *  become  director  of  the  Arkansas  formerly  sports  editor  of  the 

Burt  Hoffman  has  joined  Division  of  the  United  States  Roswell  (N.  M.)  Daily  Record, 
e  staff  of  Congressional  Brewers  Foundation.  has  resigned  to  become  publicity 

larterly  News  Features  in  ...  director  at  New  Mexico  Military 

ashington,  D.  C.  after  22  Willard  Baldwin,  a  report-  Institute,  Roswell. 


Z.  Kolojay,  Classified  Manager. 
IVashington  4,  D.  C.  Bureau,  James  J. 
Butler,  1140  National  Press  Bldg., 
Telephones,  Metropolitan  8-0823,  8-0824, 
8-0825. 


months  on  the  city  hall  beat  of  er  for  three  years  on  the  BaltU 
the  Elmira  (N.  Y.)  Advertiser,  more  Evening  Sun,  has  re- 


Donald  Michael  Rauh,  a  New  York, 


more  Evening  Sun,  has  re-  Frank  True,  for  many  years 
signed  to  enter  TV  work  in  a  golf  and  baseball  writer  for 


Chicago  Bureau,  703  London  Guarantee  member  of  the  Washington 
Avt".''^Chicago°'’l!%l!°^Te\^^^^  editorial  depart- 


5w  York.  the  old  New  York  Sun,  has 

♦  *  *  taken  a  position  with  the  United 

Charles  W.  Pratt,  former  States  Golf  Association,  New 


2-4898-99.  George'  A.  Beandenbubg,  ment,  will  join  the  Washington  editor  and  associate  publisher  York  City. 

^dlTrii^^^Mana  jJ*”*'*'*"**’  bureau  of  Topics  Publishing  of  the  Pratt  (Kas.)  Tribune 

Ph^^rfS  'BH”°aMri046  Commercial  a  until  1950,  and  a  veteran  Kan-  Clifford 


PhiJadciphiJ' Burcauj~i046  Commercial  York  next  week  as  a  until  1950,  and  a  veteran  Kan-  Clifford  Sandahl,  former 

Trust  Bldg.,  15th  and  Market  St.,  Philo-  staff  Writer  to  cover  Congress.  sas  newspaperman,  has  been  editor  of  the  North  Platts 
Joseph  w.%eImn«Vi‘.“‘'°"”  ®  ,  „,  *  *  *  .  director  of  the  state  (Neb.)  Daily  Telegraph-BulXe- 

'  . .  '  alcoholic  beverage  commission  tin  and  formerly  with  the  As- 


Pacific  Coast  Editor,  Campbell  Watson, 


Jack  Wilkins,  former  na- 


Milis  Bldg.,  San  Francisco  4.  Tel.  GAr-  tional  advertising  salesman  for  by  incoming  Gov.  Fred  Hall  of  sociated  Press  in  Nebraska  and 
Rjp^eJSwfnf^cAN'T  sH^^uZ  the  Portland  (Ore.)  Journal,  Kansas.  Washington,  D.  C.,  is  now 

2,  Penthouse.  Mills  Bldg.,  San  Francisco  nas  been  named  new  Pacific  ...  northeastern  regional  supervisor 


o;  J'^  -GArfieid  1-7950;  2978  Wiishire  Northwest  manager  for  Sunset 
Blvd.,  Los  Angeles  5.  Tel.  DUnkirk  ,,  .  *’ 


8-4151. _ _ _ 

London,  England  Office.  Allan  Dela- 
PONS,  Manager,  19  Dorchester  Court, 
Mustvell  Hill,  London,  N.  10. 

Paris.  France,  Editor,  G.  Langelaan,  48, 
Avenue  de  Paris,  Vincennes  (Seine). 


Magazine. 


Kansas.  Washington,  D.  C.,  is  now 

•  *  •  northeastern  regional  supervisor 

Richard  S.  Simons,  former  for  the  Distilled  Spirits  In- 
editor  of  the  Tipton  (Ind.)  stitute  and  Licensed  Beverage 


*  *  *  Tribune  and  more  recently  a  Industries,  the  combined  trade 

Robert  Thornton,  reporter  .writer  on  the  Indianapolis  Star  and  public  relations  organiza- 
on  the  Atlantic  City  (N.  J.)  Sunday  magazine,  has  resigned  tions  for  the  alcoholic  beverage 
Press,  has  received  an  appoint-  and  returned  to  his  home  in  industry. 


«»  «'■?  Sftes  I-  Manon,  Ind.,  to  aaalst  his 


Service  20,  rne  Dnphot,  Paris  (ter),  formation  Service,  and  departs 

- this  month  for  a  post  in  Indo- 

Chinx  Ha  has  baen  laplaaad  on 
Publications.  6  mo.  average  net  p^d  to  the  Press  staff  by  ROBERT  J. 


formation  Service,  and  departs  father  in  the  operation  of  a 
this  month  for  a  post  in  Indo-  clothing  store. 


ther  in  the  operation  of  a  Gene  Warren,  reporter  of 
jthing  store.  the  Greensboro  (N.  C.)  News, 

*  *  *  has  resigned  to  join  the  staff 

John  Wilhelm  has  taken  of  Radio  Station  WMFD,  Wil- 


/^BC  aiidit^*^  19,234  as  condoned  by  McGiLL,  who  was  recently  sepa-  over  duties  in  New  York  as  mington,  N.  C. 
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rated  from  the  Army.  editor  of  World  News,  the  Me-  ... 

*  *  •  Graw-Hill  foreign  news  net-  Eugene  Phillips,  former 

Phyllis  Seidkin,  formerly  work,  after  serving  as  chief  of  Milwaukee  Journal  and  Associ- 
of  the  San  Francisco  (Calif.)  the  Mexico  City  bureau.  Mr.  ated  Press  staffer,  has  been 
Examiner  and  the  Santa  Rosa  Wilhelm  worked  for  the  Chicago  named  to  direct  publicity  for 
(Calif.)  Press-Democrat,  has  Tribune  and  United  Press  be-  Delta-C&S  Air  Lines  as  man- 
opened  The  Copy  Farm,  a  copy  fore  joining  the  McGraw-Hill  ager  of  its  news  bureau  at  the 
service,  in  San  Francisco,  service.  airline’s  Atlanta  headquarters. 
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Seek  Better 
Coverage 
Of  Hospitals 

Chicago 

Better  cooperation  between 
newsmen  and  hospital  officials 
in  the  Chicago  metropolitan 
area  is  in  the  offing.  A  prac¬ 
tical  step  in  that  direction  was 
taken  at  the  Jan.  20  dinner 
meeting  of  the  Headline  Club, 
Chicago  professional  chapter 
of  Sigma  Delta  Chi. 

Four  panelists,  representing 
both  sides  of  the  problem,  ex¬ 
pressed  their  views  and  offer¬ 
ed  suggestions. 

They  were:  Bill  Block,  po¬ 
lice  reporter,  Chicago  Sim- 
Times,  C.  Owsley  Shepherd, 
assistant  city  editor,  Chicago 
American,  (Chicago) ;  Jim 
Hague,  executive  editor,  Haa- 
pitals  magazine  and  public  re¬ 
lations  director,  American  Hos¬ 
pital  Association,  and  John 
Bach,  director  of  press  rela¬ 
tions,  American  Medical  As¬ 
sociation.  Lyman  McKean,  di¬ 
rector  of  public  relations, 
American  Hospital  Supply 
Corp.,  Evanston,  was  modera¬ 
tor. 

Mr.  Shepherd  portrayed  the 
plight  of  the  newsman  under 
the  pressure  of  a  deadline,  when 
the  principal  figure  in  a  news 
story  is  hospitalized. 

He  told  a  story,  attributed 
to  a  former  official  at  Cook 
County  Hospital,  Chicago.  The 
official  looked  out  of  his  win¬ 
dow  at  County  Hospital  and  saw 
a  body  falling  through  the  air. 
Before  the  falling  body  was  out 
of  sight,  he  received  a  call  from 
the  city  desk  of  a  Chicago  news¬ 
paper  asking  for  details  about 
the  suicide. 

“Time  is  the  essence  of  news,” 
Mr.  Shepherd  said.  He  praised 
some  of  the  hospitals  in  the 
Chicago  area  for  their  prompt¬ 
ness  in  supplying  requested  in¬ 
formation  and  making  arrange¬ 
ments  for  interviews  and  pho¬ 
tographs.  However,  he  said, 
there  was  no  uniformity.  If 
some  hospitals  can  cooperate 
satisfactorily,  others  should  do 
the  same,  he  contended.  Mr. 
Hague  said  that  hospitals 
were  guided  by  “ethical  codes” 
and  that  it  was  their  respon¬ 
sibility  to  protect  the  privacy 
rights  of  patients.  He  said 
that  in  1945  an  agreement  had 
been  drawn  up  by  the  four 
Chicagfo  dailies  and  association 
hospitals,  outlining  what  news 
was  to  be  made  available  and 
methods  for  obtaining  it. 

Mr.  Block  said  it  was  some- 
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times  difficult  for  a  reporter 
to  get  beyond  the  switchboard 
operator  in  requesting  news  by 
phone.  Reporters  on  night  beats 
were  often  up  against  it,  he 
said,  because  authorized  persons 
could  not  be  contacted. 

In  some  instances,  he  said, 
information  would  be  denied  to 
one  who  said  he  was  a  “news¬ 
paper  reporter,”  and  then  be 
supplied  to  one  who  said  he  was 
a  relative  of  the  person  hos¬ 
pitalized. 

Mr.  Bach  said  he  was  opti¬ 
mistic  about  the  problem,  be¬ 
cause  a  better  understanding  of 
news  values  was  being  realized 
by  doctoi-s  and  hospital  person¬ 
nel.  He  said  that  no  informa¬ 
tion  about  a  patient’s  condition 
should  be  released  without  the 
consent  of  the  physician. 

During  the  discussion,  it  was 
brought  out  that  a  more  satis¬ 
factory  agreement  covering  hos¬ 
pital  news  in  the  Chicago  area 
would  be  forthcoming  in  the 
next  few  months. 

• 

Additions  to  Staff 
Of  New  Newspaper 

Jackson,  Miss. 

Carl  Walters  has  resign^ 
as  sports  editor  of  the  Daily  \ 
News  to  assume  that  post  with 
the  new  afternoon  and  Sunday 
newspaper,  the  State  Times, 
scheduled  to  begin  publication 
here  March  1. 

Jimmy  McDowell,  formerly 
on  the  News  sports  staff,  but 
lately  sports  publicist  for 
Mississippi  Southern  Collegfe 
at  Hattiesburg,  has  been 
named  as  his  successor. 

Mrs.  Kay  Amburgey  of  the 
Daily  News  photographic  sec¬ 
tion  also  resigned  to  join  the 
State  Times. 

Paul  Tiblier,  managing  edi¬ 
tor  of  the  State  Times,  an¬ 
nounced  that  0.  C.  McDavid, 
state  editor  of  the  New  Or¬ 
leans  (La.)  Times-Picayune, 
will  join  the  new  newspaper  as 
news  editor. 

• 

Religious  News  Column 
Wins  Ministers’  Okay 

Greenville,  S.  C. 

Religious  news  has  been  col¬ 
lected  into  a  daily  column  in  the 
Greenville  News,  chiefly  on  the 
instigation  of  Gil  Roland,  a 
member  of  the  city  staff. 

At  first,  some  ministers  did 
not  like  the  idea,  but  they  came 
to  realize  that  their  story  could 
rate  a  headline  if  it  was  im¬ 
portant  and  to  recognize  the 
column  for  its  other  advan¬ 
tages. 

Now,  larely  does  a  religious 
item  come  in  marked  “not  for  j 
Religious  News”. 

for  February  5,  1955 


ITALY 

TrLTJTJlTLfTjar 

as  in 


ALL  Lands 
ALL  Languages 


Dr.  Realino  Carbone 


people  love 

LOCALNEWS 


Dr.  Realino  Carbone,  publisher  of  “Memento- 
sera,”  Rome,  Italy,  says:  “Le  notizie  che  possoiie 
facilmente  effettuare  la  vendita  di  iin  qiiotidiano  di- 
pendono  esclusivamente  dalla  loro  importanza  —  di 
scandali  o  di  indole  sportivo.  Come  terza  possibilita, 
sono  le  notizie  sulla  politica  nazionale. 

“Le  notizie  del  Levante  o  dell’Oriente  sono  anche 
di  grande  importanza,  ma  il  90%  delle  notizie  nei 
quotidiani  italiani  banno  origine  in  Italia.” 


ALL  business  is  people 

ALL  people  love  LOCALNEWS 

lOCALNEWS  DAILIES  —  basic  advertising  medium 


At  the  recent  opening  of  the  plant  of  the  Middle- 
town  (Conn.)  Press,  a  thoroughly  modern  and  up-to- 
date  equipment  for  the  production  of  a  first-rate 
LOCALneM’5  Daily,  over  3000  visitors  viewed  the 
whole  process  of  producing  a  newspaper.  An  intelli¬ 
gent,  middle-aged  lady,  obviously  an  enthusiastic 
American  but  of  definitely  Italian  extraction,  after 
her  tour  of  the  building,  slapped  her  forehead  and 
said,  “yVo  wonder  you  have  to  charge  a  nickel  for 
such  a  good  paper” 


The 
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PHOTOGRAPHY 


E&P  Judges  Selected; 
Entries  Due  Feb.  15 


By  James  L.  CoUings 

The  five  judges  for  Editor  & 
Publisher’s  16th  annual  spot 
news  photo  contest  have  been 
selected. 

They  are: 

Richard  Morseman,  photo 
editor,  Newsday; 

Carl  D.  Nesensohn,  photog¬ 
rapher,  Wide  World  Photos; 

Richard  L.  Sarno,  director 
of  photography,  Hearst  News¬ 
papers  ; 

George  Schmidt,  picture  as¬ 
signment  editor.  New  York 
Daily  News; 

William  J.  Sumits,  photo  lab 
chief.  Life. 

The  jurors  will  meet  March 
11  for  the  judging,  and  the 
winners  will  be  announced  the 
following  week.  Closing  date 
for  the  contest  is  Feb.  15,  with 
entries  limited  solely  to  spot 
news  pictures.  First  prize  is 
$200;  2d— $100  and  3d— $75. 
■There  are  also  five  honorable 
mentions  worth  $15  each. 

Warning  to  Photogs: 
Beware  Pocket  Static 

For  a  while  last  week  there 
was,  to  put  it  mildly,  a  boom 
in  the  flashbulb  business  in 
Richmond,  Va. 

It  began  when  a  neophyte 
photographer  named  Sam 
Straus  strolled  across  a  school- 
yard  to  take  some  pictures  for 
his  school  paper.  A  dozen  bulbs 
in  his  pocket  suddenly  went  off. 

The  students  came  up  with  a 
theory:  radar.  The  “electric 
eye”  that  police  cruisers  use 
must  have  done  it,  they  decid¬ 
ed.  After  all,  they  had  seen 
the  police  car  pass  at  the  mo¬ 
ment  Sam  got  lit. 


Police  scurried  to  the  school 
with  their  radar  equipment. 
They  waved  bulbs  in  front  of 
the  radar  set.  They  piled  bulbs 
on  top  of  it.  Nothing  happened. 

Then  someone  suggested  hav¬ 
ing  young  Sam  re-enact  what 
happened.  He  did  .  .  .  and  an¬ 
other  pocketful  of  bulbs  went 
off. 

Why?  Static  electricity  that 
built  up  in  Sam’s  wool  coat. 

Gun  in  His  Face, 

Ruse  Saves  Film 

On  Tuesday  morning,  Jan.  25, 
the  cashier  at  the  First  Nation¬ 
al  Bank,  Lewisville,  Tex.,  com- 
mitted  suicide. 

On  Friday  the 
story  broke  that 
$235,000  was 
missing,  and  it 
appeared  that 
the  dead  cash¬ 
ier  and  several 
depositors  were 
involved. 

%  Ik  R*  Sheldon 
u  .  Hershorn,  one 

of  five  United 
Press  camermen  assigned  to 
the  local  staff  of  the  Dallas 
Times-Herald,  was  sent,  along 
with  a  reporter,  Dick  Johnson, 
to  cover  the  story. 

C.  Y.  Milliken,  the  bank’s 
president,  was  sitting  at  his 
desk  in  the  rear  of  a  store 
which  he  runs.  He  refused  to 
pose  for  any  pictures. 

As  Mr.  Johnson  went  to 
phone  in  his  story,  Mr.  Hersh- 
om  sat  down  and  started  to 
talk  to  Mr.  Milliken.  Suddenly 
the  banker  buried  his  face  in 
his  hands  and  began  to  weep. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES,  PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PRICUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

so  Federal  St.  Boston,  Mass. 

317  South  Tryen  St.  Charlotte,  N.  C. 


Picture  of  banker  that  wasn't  spoiled. 

“I  set  my  camera  at  four 
feet,  stood  up  and  made  my 
picture,”  Mr.  Hershorn  related. 
“Milliken  looked  up  at  me  and 
shouted,  you’ve  got  to  destroy 
that  picture.  I  told  you  I  didn’t 
want  to  have  any  pictures 
taken. 

“Milliken  opened  his  desk 
drawer,  came  up  with  a  re¬ 
volver  and  pointed  it  right  at 
me.  ‘You’ve  got  to  destroy  that 
film,’  he  said  in  a  shaking 
voice. 

“It  came  to  me  how  I  might 
possibly  save  my  picture  by 
pretending  to  destroy  the  film. 
I  was  using  a  Grafmatic  maga¬ 
zine  which  holds  six  pieces  of 
cut  film.  I  pulled  the  unit  mov¬ 
ing  the  exposed  piece  to  the 
rear  of  the  magazine  where  it 
was  protected  from  further  ex¬ 
posure  to  light.  I  took  the 
magazine  from  the  camera, 
pulled  the  dark  slide  and  show¬ 
ed  him  the  top,  but  blank,  piece 
of  film. 

“I  fumbled  with  it  and  said, 
‘Well,  the  light  has  ruined  the 
film  and  it’s  no  good  now.’ 

“He  nodded  his  head  and  put 
the  gun  back  in  the  drawer. 

“I  put  the  magazine  back  in 
the  camera  and  walked  out  of 
the  store — with  his  picture  and 
my  life.” 

Short  Course  Debt 
Paid  in  Full 

Enterprise  has  been  one  of 
the  characteristics  of  the  Caro- 
linas  Press  Photographers  As¬ 
sociation  ;  Sebastian  Sommer, 
president. 

This  was  evidenced  back  in 
1949  when  the  association  bor¬ 
rowed  $1,5C0  from  the  North 
Carolina  Press  Association  to 
start  the  Southern  Short  Course 
in  Press  Photography,  report¬ 
edly  one  of  the  finest  seminars 
in  the  country. 

The  course  has  been  so  suc¬ 
cessful  that  the  last  $500  of 
the  debt  has  been  paid  off. 

“The  presentation  (of  the 
check),”  said  Mr.  Sommer, 


“marks  the  complete  solvency 
and  independence  of  the  South¬ 
ern  Short  Course  in  Press 
Photography  so  far  as  sub¬ 
sidization  funds  are  concerned.” 

The  course  this  year  runs 
April  14-16  at  Chapel  Hill. 

Honors  Dept. 

Top  honors  in  the  Califomis- 
Nevada  Associated  Press  photo 
contest  were  shared  by  John 
Gaunt,  Los  Angeles  Times,  and 
Reginald  McGovern,  Redwood 
City  Tribune.  Mr.  Gaunt’s 
beach  scene  of  parents  whose 
baby  had  been  drowned  was 
judged  best  spot  news  photo  of 
the  year  in  the  metropolitan 
class.  A  photo  showing  an  an- 
toist  taking  an  intoxication  test 
was  judged  best  spot  picture 
from  cities  under  75,000  popu¬ 
lation. 

Bob  Martin,  Los  Angeles  Mir¬ 
ror,  and  Jim  Sargent,  Burlin¬ 
game  Advance-Star,  won  firsts 
in  the  sports  class. 

*  «  « 

Thomas  Abercrombie,  Mil¬ 
waukee  (Wis.)  Journal,  was 
named  “Photographer  of  the 
Year”  in  the  Wisconsin  Press 
Photographers’  Association 
awards.  Winners  of  “firsts” 
included:  Ernest  W.  Anheuser, 
Milwaukee  Sentinel,  sports; 
Richard  Friedman,  EauClaire 
Press,  personalities;  Jack  Fin¬ 
ley,  LaCrosse  Tribune,  picture 
story. 

«  «  « 

Owen  Johnson,  chief  photog¬ 
rapher  of  the  Houston  (Tex.) 
Post,  has  been  named  “press 
photographer  of  the  year”  by 
the  Texas  Gulf  Coast  Press 
Photographers  Association.  For 
first  prize  he  won  $250. 

Faster  Color  Job 

A  color  news  photo  produced 
from  the  new  35mm.  Eastman 
high  speed  Ektachrome  film 
was  run  in  the  Minneapolis 
Star  Jan.  12. 

The  film,  which  has  an  ASA 
rating  of  32  and  is  several 
times  faster  than  any  color  film 
previously  available,  was  used 
to  record  action  at  the  Minne- 
sota-Indiana  basketball  game. 

A  Star  and  Tribune  photo 
team  took  the  picture  on  a 
35mm.  Contax  camera  using  a 
f2.8  wide  angle  lens  set  at  f4. 
Two  1,000  watt-second  S-R 
strob  units  with  polished  re¬ 
flectors  served  as  the  main 
light  sources  and  were  placed 
about  70  feet  from  the  baskets 
on  the  court.  A  third  strob 
unit  was  used  to  light  up  the 
background. 

Photographers  said  the  new 
film  has  no  more  grain  in  the 
separation  negatives  than  other 
color  film  previously  available. 
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Kodak 

TRI-X 

Roll  film 

— new  synonym 

for  SPEED 


Ever  since  the  introduction  of  Kodak’s  Royal  Pan 
Sheet  Film,  users  of  roll-film  cameras  have  asked  for 
a  similar  emulsion  combining  high  speed,  moderate 
graininess,  and  wide  latitude  in  both  exposure  and 
development. 

The  answer  is  the  new  Kodak  Tri-X  Roll  Film;  its 
A.S.A.  daylight  rating  is  a  conservative  200;  its  tung¬ 
sten  rating,  160. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


Trade-tested  as  “Improved  High-Speed  Super- 
XX,’’  Kodak  Tri-X  Film  has  been  immediately 
adopted  by  critical  professional  users.  With  ap¬ 
proximately  the  same  graininess  as  Super-XX,  Tri-X 
film  opens  up  a  new  world  of  picture  possibilities 
using  natural  light  under  difficult  conditions. 

Try  Tri-X  today.  Your  Kodak  dealer  has  it  in  1 20, 
620,  and  35mm  roll  sizes,  and  in  4  x  5  film  packs. 
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Plans  of  Founders 
Live  in  CNF  Today 

By  Campbell  Watson 


San  Mateo,  Calif. 

“The  California  Newspaper- 
boy  Foundation  is  today  effec¬ 
tively  carrying  out  all  six  pur¬ 
poses  as  set 
forth  by  its 
original  board 
of  directors,” 
reports  Don  M. 
Wilson,  manag¬ 
ing  director. 

Results  have 
been  proven  and 
expert- 
m  e  n  t  a  - 
t  i  o  n  of  the 
Wilton  early  days  is 
ended.  Moreover,  the  plans  set 
up  in  the  Foundation’s  blue¬ 
prints  are  being  advanced  con¬ 
tinuously  on  a  budget  once 
thought  inadequate. 

Ample  documentation  of  the 
progress  made  by  the  project 
launched  more  than  eight  years 
ago  as  an  innovation  in  news- 
paperboy  activities  is  found  in 
the  records  of  CNF  and  in  the 
expressions  of  some  of  its  mem¬ 
bers. 

The  original  purposes  were 
set  forth  as  follows: 

“To  conduct  education  activi¬ 
ties  to  inform  the  public  re¬ 
garding  true  conditions  govern¬ 
ing  the  sale  and  distribution  of 
newspapers  by  boys. 

“To  preserve  for  newspaper- 
boys  the  right  to  engage  in  a 
part-time  occupation  or  busi¬ 
ness  of  their  own  choosing. 

“To  promote  and  encourage 
the  award  of  scholarships  to  de¬ 
serving  newspaperboys,  and  to 
provide  helpful  vocational  guid¬ 
ance  for  them. 
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“To  act  as  a  clearing  house 
for  members  on  all  informa¬ 
tion  pertaining  to  newspaper- 
boys. 


Delinquency  Fight 

“To  combat  juvenile  delin¬ 
quency  by  encouraging  health¬ 
ful  and  beneficial  activities  for 
newspaperboys,  and  to  pro¬ 
mote  a  better  understanding  of 
United  States  citizenship. 

“To  promote  and  encourage 
the  habits  of  thrift,  industry 
and  responsibility  among  news¬ 
paperboys.” 

Foundation  activities  benefit 
55,000  California  newspaper¬ 
boys  who  earn  close  to  $20,000,- 
000  annually.  More  than  98% 
of  these  boys  are  covered  by  in¬ 
surance  in  some  form  or  an¬ 
other,  Mr.  Wilson  advises. 
That’s  just  one  avenue  of  ac¬ 
tivity,  but  the  results  provide 
one  of  the  factors  of  greatest 
CNF  satisfaction,  he  added. 

Boys  Met  with  CNPA 

Seven  newspaperboys  from 
throughout  the  State  will  join 
publishers  of  the  California 
Newspaper  Publishers  Associa¬ 
tion  in  the  annual  convention  of 
the  organization  this  weekend. 
These  are  the  members  of  the 
Junior  Advisory  Council. 

Last  Fall  16,000  newspaper¬ 
boys  gathered  at  the  twb  major 
California  fairs. 

Promotion  of  newspaperboy 
activities  is  reflected  in  a  grow¬ 
ing  annual  total  of  printed  ma¬ 
terial.  In-paper  promotion  tal¬ 
lied  39,049  inches  last  year  as 
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the  result  of  a  steady  growth 
from  17,401  inches  in  1951, 
CNF  tabulations  show.  The 
1953  total  was  28,724  inches. 

Indirect  Benefits 
Importance  of  the  indirect 
benefits  of  the  Foundation  is 
reflected  in  the  annual  report 
by  John  Tuttle,  San  Fernando 
Valley  Times  and  immediate 
past  president. 

“The  standing  of  the  news- 
paperboy  and  the  work  oppor¬ 
tunities  he  has  are  in  higher 
esteem  today  with  the  PTA,  the 
Youth  Authority  and  other 
youth  groups  than  they  have 
been  for  many  years,”  he  ad¬ 
vised  members. 

Five  $250  high  school  schol¬ 
arships  offered  in  open  compe¬ 
tition  throughout  the  State  are 
awarded  annually. 

In  addition,  plaques  are 
given  the  state’s  scholastic 
achievement  leaders  in  three 
groups  of  school  competition. 
Similar  plaques  are  given  for 
heroism,  community  service, 
business  achievement  and 
thrift.  Special  CNF  medals  are 
awarded  for  distinctive  commu¬ 
nity  service  and  for  heroism. 

Boys  Donate  $7,000 
In  evidence  of  the  citizen¬ 
ship  taught  the  boys,  the  an¬ 
nual  collections  from  CNF 
newspaperboys  for  the  March  of 
Dimes  exceeds  $7,000. 

Conceived  by  an  ardent 
group,  CNF  has  from  the  first 
been  a  joint  activity  of  both 
circulation  managers  and  of 
publishers.  The  presidency  cus¬ 
tomarily  alternates  between  the 
two  groups. 

Directors  have  been  chosen 
from  the  newspaper  executive 
field.  C.  Robert  Payne,  former 
business  manager  and  circula¬ 
tion  manager,  San  Jose  News, 
was  the  first  manag^ing  direc¬ 
tor.  A  member  of  the  family 
that  once  owned  the  News  and 
a  foiTner  president,  California 
Circulation  Managers  Associa¬ 
tion,  he  served  until  his  resig¬ 
nation  in  April,  1951,  to  enter 
State  Department  service. 

Mr.  Wilson  joined  the  Foun¬ 
dation  from  the  New  Kensing¬ 
ton  (Pa.)  Dispatch,  where  he 
was  general  manager  and  part 
owner.  He  formerly  was  as¬ 
sistant  publisher  to  Alfred  Hill 
at  the  Chester  (Pa.)  Times  and 
learned  circulation  with  the 
Des  Moines  (Iowa)  Register- 
Tribune. 

The  First  .Award 

Fonned  at  Sacramento  in 
October,  1946,  the  Foundation 
presented  its  first  award  to  Gov. 
Earl  Warren,  now  Chief  Jus¬ 
tice.  The  award  was  a  statu¬ 
ette  of  a  figure  designed  by 
Clayton  Beaver,  now  with  the 
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Oregon  Journal,  for  use  at  the 
Long  Beach  Press-Telegram.  It 
was  inscribed:  “Yesterday  a 
newspaperboy,  today  Califor. 
nia’s  leading  citizen.” 

Endorsing  the  CNF  program 
at  that  first  CNF  meetiof, 
Chief  Justice  Warren  observed 
that  he  “would  be  happy  to 
have  my  own  sons  have  the 
same  experience”  in  meeting  a 
newspaper  route’s  responsibili¬ 
ties  that  he  had  had  as  a  car¬ 
rier  for  the  Bakersfield  Cali, 
fomian. 

The  Warren  award  inscrip¬ 
tion  was  later  paraphrased  in¬ 
to  a  CNF  slogan,  “Today’a 
newspaperboys,  tomorrow’s 
leaders.” 

Begun  with  43  newspaper 
members,  CNF  membership 

now  totals  71  newspapers. 

CNPA  publishers  have  an  in¬ 
vestment  of  approximately 

$250,000  in  the  Foundation,  but 
standardization  of  procedures 
has  enabled  economies  of  opera¬ 
tion.  Members  representing  a 
total  circulation  of  close  to 
3,000,000  today  pay  three- 

quarters  of  a  cent  per  ABC 
subscriber.  This  reflects  a  25% 
reduction  in  dues  effective  since 
Jan.  1,  19.53. 

• 

Circulation  Gain 
Credited  to  Boys 

Greenwich,  Conn. 

Some  101  Gresmunch  Tims 
carrier  boys  were  guests  of 
honor  Jan.  12  at  the  newspa¬ 
per’s  sixteenth  annual  award 
dinner.  Most  were  accompanied 
by  their  parents. 

The  program  included  distri¬ 
bution  of  awards  by  First  Se¬ 
lectman  C.  Carleton  Gisborne, 
Editor  Ted  Yudain,  General 
Manager  Ellis  Rietzel  and  Miss 
Florence  Nixon,  assistant  to  the 
president  of  Greenwich  Publish¬ 
ing  Co. 

Circulation  Manager  John  V. 
Connor,  who  served  as  toast¬ 
master,  praised  the  young 
guests  for  their  industry. 

Mr.  Yudain  said  the  boys 
were  responsible  for  increasing 
home  delivery  of  Greenwich 
Time  by  10%,  some  .500  new 
customers. 

Mr.  Rietzel  described  plans 
for  a  scholarship  to  be  awarded 
next  year  and  presented  each 
boy  with  more  than  a  year’s 
service  with  a  bank  book  con¬ 
taining  a  one  dollar  deposit. 

Mrs.  John  Beach,  president  of 
the  newspaper,  sent  a  cable¬ 
gram  from  Africa  congratulat¬ 
ing  the  boys  for  “a  job  well 
done.” 

Carriers  with  three  years  of 
seiwice  received  bill  folds  and 
those  with  two  years,  pens. 
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Secrecy  Helps 
School  Beauty 
Sun.  Feature 

Portland,  Ore. 

For  the  third  annual  showing, 
the  Oregon  Journal  is  present¬ 
ing  its  series  of  “Pretty  Prep- 
pers”  in  its  Sunday  feature 
magazine.  Northwest  Living. 

The  series  is  featuring  an 
oatstanding  student  -beauty 
from  each  of  Portland’s  eight 
public  high  schools  enrolling 
girl  students.  Each  is  pre¬ 
sented  in  a  4-color  centerspread 
in  the  tabloid  mag^azine,  using 
from  six  to  nine  pictures  of  the 
girl. 

Photography  is  being  done 
on  special  assignment  by  Max¬ 
well  F.  Allara,  noted  Northwest 
portrait  expert,  with  stories  by 
Frances  Blakely,  Journal  fea¬ 
ture  writer. 

Secrecy  is  playing  an  even 
larger  role  in  this  year’s  eight- 
Sunday  series  than  in  either  of 
the  two  previous  Pretty  Prep- 
per  presentations.  “For  our 
first  Pretty  Prepper,  only  the 
school  principal,  her  mother  and 
father  and  I  knew  the  identity 
of  the  girl,”  Allara  explains. 
“We  kept  the  facts  hidden  from 
her  small  brother,  and  no  one 


in  the  school  knew  who  it  would 
be.” 

No  one  in  the  public  schools 
even  knew  which  school  is  being 
featured  each  Sunday,  either, 
says  Clayton  Beaver,  Journal 
circulation  director.  'The  Jour¬ 
nal  is  using  a  series  of  “teaser” 
placards  on  bulletin  boards  of 
the  high  schools  and  at  news¬ 
stands  in  vicinity  of  schools, 
saying,  “Another  Pretty  Prep¬ 
per  will  appear  in  Sunday’s 
Journal — Who  will  she  be?” 
The  response  to  this  hidden 
feature  has  been  excellent,  Mr. 
Beaver  reports. 


‘Weather  Moppets’ 
Appeal  to  Readers 

Greenville,  S.  C. 

Even  after  a  two-year  con¬ 
tinuous  run,  the  Greenville 
News’  “weather  moppets”  is  a 
popular  feature. 

F.  C.  McConnell  III,  a  Inem- 
ber  of  the  city  staff,  was  the 
one  who  suggested  using  half¬ 
column  cuts  of  small  children 
in  clothes  typical  of  the  par¬ 
ticular  kinds  of  weather  to  il¬ 
lustrate  the  daily  forecast. 

For  a  time,  staff  photograph¬ 
ers  made  the  shots,  taking 
several  pictures  of  each  child 
in  different  costumes. 

But  now  readers  supply 
snapshots. 


Warren  Named 
As  Publisher 

Bangor,  Me. 

The  Bangor  Daily  Newt  this 
week  announced  three  changes 
in  its  organization. 

Richard 
K.  Warren, 
former  assist¬ 
ant  publisher 
and  treasurer, 
was  elected  edi¬ 
tor  and  pub¬ 
lisher  of  the 
century  -  old 
newspaper  at 
the  annual 
W.rr.n  "™®«ting  of  the 
company.  He 
succeeds  Mrs.  Fred  D.  Jordan 
who  succeeded  her  husband  as 
publisher  on  his  death  in  1947. 
Mrs.  Jordan  continues  as  presi¬ 
dent  of  Bangor  Publishing 
Company. 

Robert  E.  Kiah,  elected  treas¬ 
urer,  will  continue  as  business 
manager. 

Arthur  E.  McKenzie,  office 
manager,  was  elected  assistant 
treasurer. 

Frank  L.  Ames  was  re-elect¬ 
ed  vicepresident  and  general 
manager. 

Son  of  Mr.  and  Mrs.  George 
E.  Warren  of  New  York,  the 
new  publisher  was  graduated 
from  the  Sheffield  Scientific 
School  of  Yale  University.  He 
served  as  a  gunnery  officer  on 


a  destroyer  escort  during  World 
War  II,  and  came  to  the  News 
in  1947  after  service  with  the 
Hartford  (Conn.)  Times.  Mr. 
Warren  just  completed  a  term 
as  president  of  the  Maine  Daily 
Newspaper  Association. 

Mrs.  Warren  is  the  former 
Joanne  Jordan,  daughter  of 
Mrs.  Fred  D.,  and  the  late  Mr 
Jordan. 


Women  Readers 
for  Othman 

Pittsburgh 

Two  thousand  Pittsburgh  dis¬ 
trict  women  have  named  Fred 
Othman  their  favorite  news¬ 
paperman  in  a  write-in  survey 
made  by  Guide-Post  Research  in 
December. 

In  second  place  was  local 
columnist  Gilbert  Love,  follow¬ 
ed  by  Robert  Ruark,  E.  V. 
Durling,  Charles  Danver,  Bis¬ 
hop  Sheen,  Dr.  George  Crane, 
Westbrook  Pegler,  Dr.  Norman 
Peale  and  Earl  Wilson,  in  that 
order. 

The  women  answered  the 
question:  “Of  all  the  men  who 
write  for  newspapers,  whom  do 
you  enjoy  reading  the  most?” 

In  answer  to  a  similar  ques¬ 
tion  about  women,  Dorothy  Kil- 
gallen  topped  the  poll,  leading 
Inez  Robb,  Mrs.  Walter  Fer¬ 
guson,  Molly  Mayfield  and  Faye 
Emerson. 


the  Oregonian 
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Oregonian 
Daily  Lead 
Over  2nd  Paper 


10,281  City  Carrier  Lead 
7,001  ABC  City  Zone  Lead 
3,544  Retail  Trading  Zone  Lead 
40,848  Total  Circulation  Lead 


Source:  ABC  Publishers  statements  for  12  months' 
ending  Sept.  30.  1954. 
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Panel  2  New  Strips 
Make  Their  Debut 


By  James  L.  Collings 


Stallings 


Two  new  comic  strips  and  a 
panel  introduced  this  week  em¬ 
phasized  the  comic  in  the  base¬ 
ball  world,  in 
family  situa¬ 
tions  and  in 
child  life. 

‘Soapy  Waters’ 
This  strip  by 
George  Stal¬ 
lings,  out  of 
Mirror  Enter¬ 
prises  Syndi¬ 
cate,  is  for  re¬ 
lease  Feb.  7, 
and  concerns  a 
hillbilly  character,  Soapy  Wat¬ 
ers,  a  southpaw  so  fast  he  can 
blast  a  hole  in  a  catcher’s  mitt. 

Soapy  is  discovered  by  Yap- 
py  McLoud,  manager  of  the 
New  York  Yazoos,  while  the 
peerless  leader,  as  they  call 
some  managers,  is  enroute  to 
Spring-training  camp. 

For  his  peace  of  mind — and 
everyone  else’s,  for  that  matter 
— Yappy  should  never  have 
stopped  to  watch  Soapy  extin¬ 
guish,  with  a  rock,  a  candle 
perched  on  his  little  brother’s 
head.  The  head  is  a  fur  pitchin’ 
distance  away. 


Never  a  Hero 

As  talented  as  he  turns  out 
to  be,  Soapy  never  hits  the 
winning  homerun,  never  strikes 
out  the  last  man  in  a  bases- 
loaded  breath-taker. 


“He’s  just  a  lovable  guy,” 
his  sponsor  claims,  “who  plays 
baseball  for  a  living  and  in  do¬ 
ing  so  is  pretty  funny  on  and 
off  the  diamond.”  The  claim 
is  well  taken. 

George  Stallings,  for  the  last 
^  years  an  art  director  at  the 
Walt  Disney  studio,  comes  by 
his  love  for  baseball  naturally. 
His  father,  the  late  George 
Tweedy  Stallings,  managed  the 
Boston  Braves  to  the  National 
League  pennant  and  the  world 
championship  in  1914. 

The  cartoonist  tried  baseball 
himself,  but  after  a  few  undis¬ 
tinguished  seasons  in  semi-pro 
ball  left  the  game  to  work  as 
an  artist  on  the  Atlanta  Jour¬ 
nal.  He  joined  Disney  in  1936. 

*Mommy^ 

Arnold  (Arnie)  and  Ann 
Mossier,  parents  of  two  young 
children,  will  have  an  addition 
to  their  family  on  March  21, 
which  is  the  release  date  for 
their  “Mommy,”  a  two-column 
panel  to  run  five  times  a  week 
through  the  New  York  Herald 
Tribune  Syndicate. 

“Mommy”  is  —  well,  in  the 
words  of  the  syndicate’s  Bob 
Gillespie,  a  calm  redhead. 
“Mommy”  is  the  “not-so-calm 
eye  of  a  minor  suburban  hurri¬ 
cane.” 

In  the  course  of  her  harassed 


Betsy  Ross  to  Iwo  Jima ... 

At  Lexington,  Gettysburg,  the  Marne,  Sniper 
Ridge,  Heartbreak  Hill  men  gave  their  lives,  in  a 
trickle  of  red . . .  that  a  living  symbol  would 
live,  our  flag  fly  forever . . . 

The  Old  Glory  Story 

#  # 

pictures  the  exciting  evolution  of  the  U.  S.  flag . . .  packs  romance 
and  drama ...  is  true  in  fact  and  spirit!  Timely  today,  the  feature 
draws  enthusiastic  readers  of  all  ages  and  both  sexes,  praise 
from  local  American  Legions,  D.A.R.,  clergymen,  school  teachers, 
public  oSicials,  and  editors.  Available  in  standard  third-page 
format,  black  and  white  or  color,  suitable  for  comic  sections  or 
Sunday  magazines.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

ChieagaTwibune^IVew 

Wmm^  .V«ir«  BnfffNfiff.  .Veir  Voric 
MnCm  Trlhmn^  Totr.r,  f  'hlraQa 


life,  the  young  lady  in  the 
strip,  mother  of  three  children, 
kicks  up  more  fuss  than  a  doz¬ 
en  squirrels  feeding  on  a  bush¬ 
el  of  nuts  in  the  attic.  But 
whatever  her  predicament,  she’s 
believable  and  funny. 

One  panel,  for  instance,  shows 
her  standing  over  the  stove. 
While  stirring  food  that  is  spill¬ 
ing  over  onto  the  floor,  she  is 
reading  a  book  called  “The  Ro¬ 
mance  of  Cooking.”  Her  young 
son  is  tugging  at  her  skirt. 

Joint  Effort 

This  work  is  the  combined 
effort  of  Ann  and  Amie  Moss¬ 
ier,  with  Ann  creating  the  sit¬ 
uations  and  Arnie  doing  the 
drawing. 

The  male  member  of  the 
team  is  37  and  a  native  of  Chi¬ 
cago.  He  attended  the  Univer¬ 
sity  of  Wisconsin  for  two 
years,  and  the  Chicago  Acad¬ 
emy  of  Fine  Arts. 

While  still  in  school,  and  la¬ 
ter  on,  Amie  played  trumpet, 
bass  violin  and  sax  with  vari- 
rious  bands,  including  Red 
Nichols’.  Wartime,  he  was  a 
rifleman  in  the  Army;  peace¬ 
time,  he  did  a  teenage  panel, 
“The  Young  Idea”  for  United 
Feature  for  five  years. 

Then,  in  1952,  Arnie  became 
an  editorial  cartoonist  for 
Nowaday,  where  he  is  still 
turning  out  two-three  editorial 
cartoons  a  week,  plus  daily 
spots. 

Ann,  a  graduate  of  the  Mil¬ 
waukee  Hospital  School  of 
Nursing,  was  a  nurse  in  the  Mil¬ 
waukee  Hospital  when  she  met 
Amie.  Their  two  children  are 
Judy,  11,  and  Mike,  8. 

*Old  Harrigan* 

Linus  A.  Maurer,  28-year-old 
I  Minnesotan,  created  his  prod- 
I  uct,  “Old  Harrigan,”  available 
now,  for  the 
Register  and 
Tribune  Syndi¬ 
cate  out  of  the 
belief  “most 
comic  pages  are 
over  burdened 
with  a  d  V  e  n  - 
ture.” 

Encouraged 
by  R&T  editors 
after  submit¬ 
ting  a  strip 
with  a  lad  named  Claude  in  it, 
Linus  finally  produced  Old  Har¬ 
rigan,  a  likeable  kid  who  likes 
himself  quite  well. 

The  author  sees  his  stripchild 
“as  an  egotist  who  really  knows 
he  isn’t  so  hot,  as  an  optimist 
who  knows  everything  really 
can’t  be  so  bright,  as  the  kind 
of  a  little  boy  everybody  can 
like  —  including  Old  Harrig^an 
himself.” 


Maurer 


Ann  and  Arnia  Mossier 


The  creator  is  reported  to  be 
something  like  Old  Harrigan 
when  it  comes  to  a  practical 
joke.  Linus,  ’tis  said,  is  “the 
sort  of  fellow  who  would  paint 
toes  on  a  classmate’s  shoes  in 
an  art-school  class.” 

That’s  what  the  folks  in  his 
hometown  of  Sleepy  Eye,  Minn., 
say  about  him.  He  lives  there 
with  his  mother,  sister  and  bro¬ 
ther.  The  young  man  took  off 
from  this  town  for  the  Navy 
in  1943. 

After  a  three-year  hitch  as 
a  pharmacist’s  mate  on  an  air¬ 
craft  carrier,  Linus  attended  St. 
Thomas  College  for  one  sem¬ 
ester  and  studied  at  the  Minne¬ 
apolis  School  of  Art  for  three 
years.  , 

TV  Solon  Opposes 
Televised  Congress 

Albany,  N.  Y. 

“I  am  fearful  of  the  camera 
as  a  substitute  for  the  report¬ 
er”,  said  Repr.  Leo  W.  O’Brien, 
Democrat,  in  explaining  his 
support  of  Speaker  Sam  Ray- 
bum,  who  is  opposed  to  televi¬ 
sion  coverage  of  House  pro¬ 
ceedings. 

Mr.  O’Brien,  former  news¬ 
paperman  and  still  a  television 
commentator  here,  made  a  20- 
minute  speech  in  the  House 
Feb.  3,  outlining  his  position. 
Explaining  in  advance  his 
stand,  he  said:  “Television  is 
not  a  full  brother  of  the  press. 
It  looks  only  for  the  bizarre  or 
unusual,  instead  of  trying  to 
give  a  rounded  picture,  as  the 
press  does”. 

“This  sort  of  thing  doesn’t 
add  to  public  information ;  it 
adds  confusion”,  he  added. 

TV  coverage  of  his  speecn- 
he  said,  would  show  a  House 
almost  empty,  because  he  spoke 
during  a  period  set  aside  for 
congressmen  to  “sound  off”.  Yet 
the  camera,  he  pointed  out, 
would  give  the  public  the  im¬ 
pression  all  congressmen  were 
loafing.  A  newspaper,  he  said, 
either  would  ignore  the  poor  at¬ 
tendance,  or  explain  it. 
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A  Positive  and 
Practical  Guide  to  a 
Happy  Old  Successful  Life 

HAPPINESS 

THROUGH 

CREATIVE  LIVING 


ONE  OF  THE  NATION'S  OUTSTANDING  SPIRITUAL 
LEADERS  TELLS  HOW  TO  REPLACE  TODAY'S  PROBLEMS. 
TENSIONS  AND  FEARS  WITH  RIGHT  THINKING,  OPTI¬ 
MISM  AND  FAITH— HOWTO  FIND  HAPPINESS  THROUGH 


CREATIVE  LIVING. 


45  installments 

each  about  1000  words 

for  release  February  20 


BY  DR.  PRESTON  BRADLEY 

THE  PEOPLE’S  CHURCH  OF  CHICAGO 


write,  phone  or  wire  (collect) 


Bill  Berger,  Mgr. 

575  Madison  Avenue 
Murray  Hill  8-5300 
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PROMOTION 


Retailers  and  Readers 
Applaud  Weekly  Award 


By  T.  S.  Irvin 

By  publicly  honoring  the 
“salesperson  of  the  week”  every 
wieek,  the  Lebanon  (Pa.)  Daily 
News  is  making  friends  among 
both  readers  and  merchants. 

The  promotion  is  both  simple 
and  inexpensive.  Every  week, 
a  group  of  unidentified  “shop¬ 
pers”  observes  retail  sales 
clerks  in  action.  The  group 
selects  a  winner.  The  winner 
receives  a  special  citation  and 
a  $5  cash  prize,  gets  his  or 
her  picture  in  the  paper  and 
a  story  about  the  award. 

Purpose  of  the  award,  the 
News  explains,  is  to  give  de¬ 
served  recognition  to  the  “for¬ 
gotten  profession”  of  retail 
selling. 

Response  so  far  has  been  ex- 
oellent,  the  News  reports. 
“Merchants  have  been  im¬ 
pressed  by  the  newspaper’s 
gesture,  the  sales  people  flat¬ 
tered,  and  the  general  public 
pleased  by  improved  service.” 

Hotc  They  Do  it 

One  sure  area  of  interest 
among  newspaper  readers  is  the 
story  of  how  the  newspaper 
does  what  it  does.  That’s  why 
the  story  of  “how  we  do  it”  is 
a  basic  in  any  newspaper’s  pro¬ 
motion.  The  Houston  (Tex.) 
Chronicle  tells  its  story  in  a 
20-page  tabloid  and  distributes 
it  as  part  of  the  Sunday  paper. 

The  Chronicle  tabloid  is  ex¬ 
cellent  promotion,  and  making 
it  a  part  of  the  Sunday  paper, 
so  that  all  its  readers  get  it,  is 
smart  figuring.  In  addition,  the 
Chronicle  uses  the  tabloid  as  a 
souvenir  for  plant  visitors  and 
for  distribution  in  the  schools. 


It  brings  tbe  tabloid  up-to-date 
each  year. 

We  have  only  one  criticism 
to  make  of  it.  The  stories  are 
pretty  much  all  written  from 
the  Chronicle  point  of  view, 
the  Chronicle  talking  about  it¬ 
self.  It  seems  to  us  the  promo¬ 
tion  would  have  been  better  if 
the  point  of  view  had  been  the 
reader’s — to  serve  you,  to  help 
you,  to  make  you  better  in¬ 
formed,  etc.,  etc.,  this  is  what 
we  do. 

Bonus  Bus 

A  tiny  plastic  bus  is  sent 
out  by  the  Cincinnati  (Ohio) 
Enquirer  to  point  up  its  story 
that  advertisers  are  getting  a 
big  bonus  in  the  paper  right 
now  in  the  form  of  extra  cir¬ 
culation  at  no  extra  cost. 

The  bus  comes  in  a  box  that 
says  “467  bus  loads  .  .  .  free.” 
When  you  pull  the  bus  out  of 
the  box,  you  pull  with  it  a 
strip  that  gives  you  the  pitch. 
Right  now,  the  Enquirer  says, 
it  is  delivering  23,388  more 
families  than  any  other  Cincin¬ 
nati  newspaper.  To  provide  a 
seat  for  just  one  shopper  from 
each  of  these  families  would 
take  467  buses. 

Market  Stuff 

Wbat  catches  the  eye  in  a 
market  data  folder  the  Reading 
(Pa.)  Eagle-Times  is  distribut¬ 
ing  is  a  photograph  of  a 
pagoda  on  the  cover.  What, 
you  wonder,  does  a  pagoda  have 
to  do  with  Reading?  A  note 
inside  the  folder  tells  you 
about  the  pagoda,  Reading’s 


>  ' 

folder  also  tells  you  all  the 
market  facts  you  want  to  know 
about  Reading.  A  little  local 

Write  or  Wire  Today 

For 

...IN  POPULATION, 

BUYING  POWER^ 
AND  CIRCULATION 

LiiTdiriGs  Tor  ^Gnx 

A  series  of  40  Lenten  Messages 
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capital.  The  price  is  right  for 
youl 

FARRAR'S  NEWS  FEATURES, 

Suite  210,  1311  G  Street.  N.  W., 
Washington  5,  D.  C. 
Quality— at  bargain  prices  1 

color  like  this  makes  a  routine 
market  promotion  memorable. 

A  20-page  illustrated  maga¬ 
zine  is  used  by  the  Rapid  City 
(S.  D.)  Daily  Journal  to  tell 
advertisers  the  story  of  busi¬ 
ness  in  its  territory.  There 
are  facts  and  stories  in  this 
booklet  enough  to  feed  a  whole 
year’s  campaign  for  the  Jour¬ 
nal  and  keep  it  all  alive  and 
interesting. 

Die-cut  folder  showing  a 
couple  of  characters  gazing  at 
the  “brighest  star  in  the  na¬ 
tion’s  business  sky,”  Oklahoma 
City,  is  used  by  tbe  Daily  Okla¬ 
homan  and  Times  to  tell  its 
current  market  story.  This  is 
one  of  a  series  of  bright,  at¬ 
tention-compelling  folders  the 
papers  have  been  sending  out 
telling  pretty  much  the  same 
story,  but  keeping  it  fresh  and 
lively  each  time  with  new  facts. 

“You  sell  to  homes,  not  to 
vacant  lots”  is  the  irrefutable 
story  Weekend,  Canada’s  maga¬ 
zine  supplement,  tells  in  its 
latest  market  promotion,  a  big 
map  of  Canada  distorted  to 
show  retail  sales  throughout 
the  Dominion.  The  map  is 
scaled  to  sales  rather  than  to 
miles,  so  that  it  talks  the  ad¬ 
vertiser’s  language  rather  than 
the  cartographer’s  or  the 
traveler’s. 

In  the  Bag 

Parade  helps  tell  its  story 
of  gains  in  1954  by  sending  out 
a  folder  that  contains  the 
feather  in  its  cap.  You  can 
slip  it  out  and  put  it  in  your 
own. 

Conducted  tours  of  the  pub¬ 
lishing  plant  have  proved  so 
successful  that  the  Spokane 
(Wash.)  Spokesman-Review 
and  associated  publications 
have  made  plans  to  expand 
this  service.  Forty  employes 
representing  17  different  de¬ 
partments  have  been  selected 
and  trained  to  serve  as  tour 
guides. 

On  Jan.  30  the  Spokesman- 
Review  published  its  20th  an¬ 
nual  Progress  Edition — a  120- 
page  tabloid-size  magazine  sec¬ 
tion  on  special  paper.  Distribu¬ 
tion  topped  183,000  copies. 

Local  information,  including 
data  from  the  Buffalo  office  of 
the  U.  S.  Corps  of  Engineers 
on  the  constantly-changing  Ni¬ 
agara  River,  is  a  bulwark  of 
the  1955  edition  of  the  Buffalo 
Evening  News  Almanac  and 
Fact  Book,  edited  by  Promo¬ 
tion  Editor  David  E.  Peugeot. 
The  pocket-size  book  is  on  sale 
through  the  News  Personal 
Service  Bureau  and  most  news 
dealers  at  50  cents  a  copy. 


MacKinnon 


INO  Names 
MacKinnon 
As  Director 

Chicago 

Cyrus  L.  MacKinnon,  general 
manager  of  the  Franklin  Aa- 
sociation,  which  represents  CSii- 
c  a  g  0  commer- 
c  i  a  1  printing 
firms  has  been 
appointed  exec¬ 
utive  director  of 
the  Institute  of 
Newspaper  Op¬ 
erations. 

The  appoint¬ 
ment  was  an¬ 
nounced  t  h  i  a 
week  by  Lisle 
Baker,  Louis¬ 
ville  (Ky.)  Courier-Journal  and 
Times  and  president  of  INO. 
Mr.  MacKinnon  will  make  hia 
headquarters  in  Chicago,  along 
with  William  Braasch,  Institute 
training  director.  Headquarters’ 
address  is  yet  to  be  determined. 

Mr.  MacKinnon,  38  years  old, 
has  been  with  the  Franklin 
Association  for  eight  years. 
Prior  to  entering  the  graphic 
arts  field,  he  was  personnel  di¬ 
rector  of  Sherwin-Williams  Co., 
Chicago,  where  he  was  presi¬ 
dent  of  the  Industrial  Relations 
Association.  He  was  formerly 
a  printing  industry  member  of 
the  Wage  Stabilization  Board. 

Mr.  Baker  emphasized  that 
INO  is  not  engaged  in  labor 
relations,  nor  in  equipment  re¬ 
search,  but  its  main  concern  is 
better  operation  of  newspapers, 
through  personnel  and  use  of 
equipment.  Mr.  MacKinnon  in¬ 
dicated  that  one  of  his  first 
additions  to  his  staff  will  be 
an  industrial  engineer. 

Mr.  Baker  said  that  Institute 
membership  now  represents 
newspapers  with  an  aggregate 
daily  circulation  of  approxi¬ 
mately  16,000,000. 

• 

100  Attend  Seminar 
On  Religious  News 

Nashvilu 

Religious  journalism  is  high 
on  the  list  of  activities  which 
can  help  redeem  “our  blind  and 
reeling  age,”  Dr.  Webb  B.  Gar¬ 
rison  of  Scarritt  College  told 
the  second  religious  journalism 
seminar  of  the  Nashville  T'en- 
nessean  Jan.  27. 

More  than  100  ministers,  of¬ 
ficials  of  church  agencies,  stu¬ 
dents,  organization  presidents, 
publicity  chairmen  and  church 
secretaries  were  welcomed  to 
the  seminar  by  Coleman  A.  Har¬ 
well,  editor  of  the  Teiuiessean. 
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N.  C.  Editors 
Endorse  Code 
Of  Principles 

Chapel  Hill,  N.  C. 

The  press’s  responsibility  to 
society  is  defined  in  a  400-word 
statement  adopted  unanimously 
at  the  closing  session  of  the 
Midwinter  Institute  of  the 
North  Carolina  Press  Associa¬ 
tion  Jan.  22  at  the  University 
of  North  Carolina  and  Duke 
University. 

The  “Statement  of  Principle” 
follows : 

“The  newspapers  of  North 
Carolina,  conscious  of  their 
obligations,  and  mindful  of 
their  own  human  imperfections, 
rededicate  themselves  to  these 
principles  which  guide  a  re¬ 
sponsible  press  in  a  free  society. 

I.  “Freedom  of  the  press 
exists  in  a  democracy,  not  for 
the  power  of  profit  or  pleasure 
of  any  individual,  but  for  the 
common  good.  The  right  of  the 
people  to  know  cannot  be  denied 
or  diminished  without  endan¬ 
gering  democracy  itself.  It  is 
the  obligation  of  the  press  to 
provide  accurate,  timely  and 
complete  information  about  all 
developments  which  affect  the 
people’s  political,  economic  or 
social  well-being.  Given  the 
facts,  the  people  usually  will 
reach  wise  decisions. 

II.  “The  trusteeship  of  a  free 
press  is  the  final  responsibility 
of  the  publisher.  He  may  share 
it,  but  he  cannot  escape  it.  The 
good  publisher  provides  the 
necessary  money  and  space  for 
adequate  coverage  of  the  es¬ 
sential  news  and  employs  per¬ 
sonnel  of  integrity,  ability  and 
sound  judgment.  He  exalts  ac¬ 
curacy  above  evei’y  other  con¬ 
sideration,  and  insists  upon 
prompt,  full  and  even  generous 
correction  when  errors  occur. 

III.  “Every  citizen  deserves 
the  stimulus  of  a  strong  edi¬ 
torial  page,  on  which  the  editor 
voices  his  own  well-informed 
opinion,  clearly  and  forcefully, 
yet  willingly  provides  space  for 
contrary  opinion.  The  good  edi¬ 
tor  often  takes  sides,  but  with¬ 
out  arrogance  or  intolerance. 
He  champions  boldly  the  rights 
of  the  people,  sometimes  against 
government  itself.  He  provides 
leadership,  particularly  in  his 
own  community.  He  has  a  spe¬ 
cial  responsibility  to  defend  the 
weak,  to  prod  the  public  con¬ 
science,  and  to  speak  out 
•gainst  the  injustices  of  which 
a  majority  can  sometimes  bo 
guilty. 

IV.  “The  primary  function  of 


a  newspaper  is  to  report  the 
news.  The  good  reporter  strives 
constantly  to  find  and  write  the 
truth.  This  task,  no  matter 
how  difficult,  is  his  unescapable 
responsibility. 

“To  be  true,  a  story,  together 
with  its  headlines,  must  be 
honest.  To  be  honest,  it  must 
be  fair.  To  be  fair,  it  must  be 
accurate  and  complete. 

“Honesty  demands  objectiv¬ 
ity,  the  submergence  of  preju¬ 
dice  and  personal  conviction. 
Fairness  demands  regard  for 
the  rights  of  others.  Accuracy 
demands  courage,  painstaking 
care,  and  perspective  to  assure 
a  total  picture  as  true  as  its 
individual  facts. 

V.  “The  final  test  of  every 
story,  every  headline,  every  edi¬ 
torial,  every  newspaper  is: 

“Is  it  honest? 

“Is  it  fair? 

“Is  it  accurate? 

“To  the  end  that  they  can 
more  frequently  answer  these 
questions  in  the  affirmative,  the 
newspapers  of  North  Carolina 
adopt  this  statement  of  prin¬ 
ciple.” 

• 

Gracey  Heirs  Sell 
Stock  to  Williams 

Geneva,  N.  Y. 

George  B.  Williams,  81-year- 
old  editor  and  publisher  of 
the  Geneva  Times,  who  is  in  his 
51st  year  of  servce  on  the  pa¬ 
per,  announced  this  week  that 
he  had  acquired  full  ownership 
through  acquisition  of  stock  in 
the  Geneva  Printing  Company 
owned  by  the  heirs  of  W.  A. 
Gracey. 

Mr.  Williams  bought  his  first 
stock  in  the  paper  in  1904.  He 
became  editor  and  publisher  in 
1944,  succeeding  Mr.  Gracey. 
The  new  purchase  of  stock  was 
made  from  Mrs.  Katherine 
Merrill,  Lawrence  Gracey  and 
Lewis  A.  Gracey. 

Mrs.  Eva  N.  Williams,  who 
has  been  vicepresident,  is  also 
taking  the  office  of  secretary. 
John  F.  Bertram  continues  as 
treasurer  of  the  company  and 
general  manager. 

*  *  « 

Floyd  Bryan,  a  former  co¬ 
owner  of  the  Sparta  (Tenn.) 
Expositor,  has  re-purchased  the 
weekly  from  E.  J.  Hodges, 
owner  since  1951. 

*  «  • 

Mrs.  Kathryn  Nelson  has  sold 
the  Waverly  (Tenn.)  Democrat- 
Sentinel  to  the  Springfield  Pub¬ 
lishing  Co.,  headed  by  James 
E.  Charlet  of  Clarksfield,  Tenn. 
The  Democrat-Sentinel  will  be 
combined  with  the  company’s 
other  weekly,  the  Waverly- 
Johnsonville  News.  The  papers 


will  be  managed  by  Carl  Wal¬ 
lace. 

«  «  « 

Milton  M.  Ferguson  of  Bir¬ 
mingham,  Mich.,  has  purchased 
the  one-half  interest  from  Ray¬ 
mond  G.  Corbin  in  the  Syl- 
vania  (Ohio)  Sentinel-Herald 
and  assumed  editorial  direction 
of  the  paper.  Mr.  Ferguson 
formerly  published  the  Green- 
town  (Ind.)  News  and  more 
recently  was  associated  with  the 
Michigan  Rotary  Printing  Co., 
Detroit.  The  sale  was  arranged 
by  the  Dial  Agency,  Detroit 
newspaper  broker. 

*  «  * 

Mr.  and  Mrs.  Robert  Platt 
of  Port  Orchard,  Wash.,  have 
purchased  the  Gig  Harbor 
(Wash.)  Gateway  Peninsula 
from  Mrs.  C.  E.  Trombley, 
widow  of  the  pioneer  Gig  Har¬ 
bor  resident  who  operated  the 
newspaper  for  more  than  35 
years. 

*  *  * 

John  P.  Kline,  former  pub¬ 
lisher  of  the  Carrizo  Springs 
(Tex.)  Javelin,  has  purchased 


the  weekly  Corpus  Christi 
(Tex.)  Press  from  Jack  Black- 
well.  Mr.  Kline  has  won 
awards  from  the  South  Texas 
Press  Association  for  the  best 
all-round  weekly  and  from  the 
Texas  Press  Association  for  the 
best  weekly  column. 

«  •  « 

John  J.  Martin  has  added  the 
Newton  (Mass.)  Villager  to 
his  group  of  weekly  newspa¬ 
pers.  Others  owned  by  Mr. 
Martin  are  the  Belmont  (Mass.) 
Herald,  and  the  Watertoton 
(Mass.)  Herald  and  Sun. 

•  «  « 

The  weekly  McMinnville 
(Tenn.)  Southern  Standard,  in 
continuous  publication  since 
1879,  changed  hands  this  week 
when  James  W.  R.  White,  pub¬ 
lisher  of  the  Martin  (Tenn.) 
Weakley  County  Press,  pur¬ 
chased  the  entire  newspaper 
holdings  from  Lyman  B.  Tur¬ 
ner,  publisher  since  1929.  Mr. 
White,  a  past  president  of  the 
Tennessee  Press  Association,  is 
the  fifth  owner  of  the  Stand¬ 
ard,  founded  in  1879. 
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TINGULOK  “the  most  economical  and  the  simplest 
system  of  blanketing  rotary  presses’’ 

PRESSMAN  PREFER  TINGULOK,  because: 
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2.  Blankots  put  on  in  loss  timol 

3.  Blankots  more  securely  attached  to  impression  cylindersi 

4.  Blankets  do  not  shift  or  walk  from  side  to  sidel 

BEAT  THE  CLOCK! 

TINGULOK  blanket  system  helps  to  “BEAT  THE 
CLOCK’’!  Whether  you  are  making  a  routine  change  or 
a  change  during  the  run,  with  TINGULOK  you  are  run¬ 
ning  sooner! 

TINGULOK  Flaps  and  Blankets  are  made  up  complete 
...  no  preparation  of  Blankets  and  Drawsheets  neces¬ 
sary! 
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CLASSinED  CLINIC 


Previews  Adman  Asks 
CAMs  to  Provide  Data 

By  Daniel  L.  Lionel 


CAM,  New  York  Herald  Tribune 


Characterizing  Classified  as 
“Do  It  Yourself  Advertising,” 
Robert  T.  Furman  Jr.,  vice- 
president  and  advertising  man¬ 
ager  of  Previews,  Inc.,  a  na¬ 
tionwide  real  estate  organiza¬ 
tion,  pulled  a  switch  on  New 
York  CAMs  when  he  spoke  at 
their  recent  luncheon  meeting. 
He  said,  “Rather  than  tell  you 
about  classified  advertising,  I 
would  like  to  tell  you  what  I 
would  like  to  have  you  tell  me.” 

Pointing  out  that  most  clas¬ 
sified  advertising  has  to  be  writ¬ 
ten  by  the  advertiser,  as  few 
advertising  agencies  are  in¬ 
volved,  advertisers  like  him¬ 
self  are  “actually  hungry  for 
information  from  you  the  ex¬ 
perts.” 

Since  most  classified  adver¬ 
tising  is  written  by  “amateurs,” 
Mr.  F\irman  felt  that  it  is  up 
to  the  newspapers  to  provide 
their  clients  with  as  much  help¬ 
ful  information  as  possible  in 
order  that  the  ads  could  be 
made  most  productive.  When  a 
classified  advertiser  fails  to  get 
good  results  when  using  a  prov¬ 
en  classified  medium,  Mr.  Fur¬ 
man  said  it  is  not  the  paper’s 
fault,  “it  is  the  advertiser’s 
because  he  hasn’t  done  a  proper 
copy  job.” 

Information  He  Wa-4ts 

“What  I  am  saying  is — it’s  a 
logical  part  of  the  selling  job 
of  the  classified  advertising 
salesman  to  give  the  advertiser 
all  possible  help — ^“just  as  it  is 
a  logical  part  of  the  selling  job 
of  the  salesman  for  a  new  Do- 
It-Yourself  tool  to  educate  the 


prospective  buyers  as  to  exactly 
how  to  use  the  tool  to  get  the 
most  out  of  it.” 

What  kind  of  information 
does  a  real  estate  broker  want? 

“Here,”  said  Mr.  Furman, 
“is  the  kind  of  information 
which  would  make  me,  at  least, 
put  out  the  red  carpet  for  any 
salesman  of  classified  advertis¬ 
ing:  First  and  foremost,  we 
would  like  to  have  information 
about  the  other  fellow’s  experi¬ 
ence  with  classified  .  .  .  the 
other  fellow’s  experience  in  sell¬ 
ing  similar  properties  to  those 
which  we  want  to  sell. 

“We  would  like  to  see  an  an¬ 
alysis  made  of  the  classified  ad¬ 
vertising  of  the  more  success¬ 
ful  brokers.  We  would  hope 
that  an  impartial  expert  would 
come  up  with  sound  ideas 
about  why  this  advertising  was 
successful  and  how  the  princi¬ 
ples  which  it  reveals  can  be  ap¬ 
plied  to  any  classified  ad¬ 
vertising.” 

Other  queries  Mr.  Furman  be¬ 
lieves  newspapers  should  an¬ 
swer  concern  reader  habits  and 
market  trends: 

“We  would  also  like  to  know 
the  answer  to  the  question: 
what  percentage  of  the  readers 
of  any  given  newspaper,  on  any 
given  day,  read  the  real  estate 
classified  columns  ?  Are  the 
readers  of  the  classified  col¬ 
umns  only  those  who  are  inter¬ 
ested  in  buying  homes  or  is 
there  a  great  deal  of  window 
shopping  going  on?  And  how 
much  money  do  the  window 
shoppers  have? 

“We  would  like  to  have  some 
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kind  of  a  breakdown  of  the  price 
of  the  homes,  or  the  properties, 
which  the  people  who  read  the 
classified  advertising  columns 
are  interested  in  buying.” 

m  *  * 

“True  Stories  of  Want  Ad 
Results”  is  the  title  of  a  32- 
page  booklet  issued  by  the 
Toronto  (Ont.)  Star.  CAM  W. 
D.  Sutherland  has  gleaned  out¬ 
standing  result  stories  from 
other  papers  as  well  as  his  own 
to  add  human  interest  to  this 
want  ad  selling  tool. 

*  *  * 

Speaking  before  the  North¬ 
east  CAMs  conference  in  Bing¬ 
hamton,  CAM  Ralph  Sides, 
Lancaster  (Pa.)  newspapers, 
presented  a  paper  entitled 
“Looking  at  Classified  Side¬ 
ways.”  He  places  emphasis  on 
effective  promotion  in  stimulat¬ 
ing  transient  business. 

*  *  ♦ 

CAM  W.  H.  Pickett,  San 
Francisco  (Calif.)  Chronicle, 
writes  that  he  couldn’t  suppress 
a  chuckle  over  Jan.  15  column 
which  presented  the  Yule  verse 
promotion  in  the  rotogravure 
section  of  the  Baltimore  (Md.) 
Sun.  With  CAM  Pickett’s  let¬ 
ter  came  the  reason  for  his 
mirth  ...  a  full  page  color 
comic  section  classified  promo¬ 
tion  ad  on  the  same  theme. 
“  ‘Twas  the  night  before  Christ¬ 
mas,”  said  the  first  panel,  “and 
COLONEL  DOODLE  needed 
BOODLE$$$.”  The  verse  goes 
on  to  relate  that: 

“The  Colonel  was  nestled 
All  snug  in  his  bed 

But  visions  of  creditors 
Danced  thru  his  head  ...” 

Needless  to  say,  several  pan¬ 
els  later  the  idea  of  a  Chronicle 
Want  Ad  comes  to  the  rescue. 
• 

Cheyenne  Executive 
Appointments  Made 

Cheyenne,  Wyo. 

Several  personnel  changes 
have  been  made  by  Cheyenne 
Newspapers,  Inc.  They  include: 

Robert  McCraken,  formerly 
assistant  general  manager,  now 
associate  publisher. 

George  Johnston,  managing 
editor  of  the  Wyoming  Eagle, 
now  editor-in-chief,  succeeding 
R.  F.  MacPherson,  who  re¬ 
tired  as  editor  emeritus. 

Lewis  E.  Bates,  editor  of  the 
Tribune,  now  vicechairman  of 
the  newly  created  board  of 
management. 

Warren  Hoefer,  business 
manager  and  advertising  di¬ 
rector. 

T.  Ray  Cahalane,  office 
manager,  controller. 

Bernard  Horton,  managing 
editor.  Eagle. 


Editors  Predict 
Business  Pulse 

Financial  and  business 
editors  appear  to  be  better 
forecasters  than  the  profes¬ 
sional  economists,  according 
to  a  check  on  predictions 
made  by  them  just  sii 
months  ago  of  probable 
trends  in  the  U.  S.  economy. 

In  mid-July  last  year,  67% 
of  financial  editors  replying 
to  a  questionnaire  sent  them 
by  E^ysdale  Roche  Gibson 
Associates,  Inc.,  New  York, 
predicted : 

The  economy  will  level  off 
this  year  (1954)  to  slightly 
under  the  1953  high,  with  a 
good  chance  for  improvement 
next  year  (1955). 

'That  prediction,  the  com¬ 
pany  pointed  out  today,  was 
right  on  the  nose.  During 
mid-July  last  year,  many 
professional  economists,  un¬ 
like  the  financial  editors, 
were  warning  of  forthcoming 
declines  and  of  depression 
dangers. 

Moffett  Presents  3 

Staffers  with  Awards 

Minneapous 
A  new  award  for  creative 
selling  was  presented  by  Ad¬ 
vertising  Director  John  Moffett 
to  three  staff  members  at  the 
annual  Minneapolis  Star  and 
Tribune  advertising  sales  con¬ 
ference  this  month. 

Recipients  were  Wilford  A. 
Ryan,  retail  advertising  d^ 
partment,  Les  Gensmer,  classi¬ 
fied,  and  Jerry  Benson,  na¬ 
tional.  With  the  framed  cer¬ 
tificates  went  a  $100  U.  S.  sav- 
ingrs  bond.  Each  year’s  winners 
will  have  their  names  inscribed 
on  a  plaque  mounted  in  the 
advertising  department’s  con¬ 
ference  room. 

Mr.  Moffett  told  the  staff  that 
1954  was  a  “fair”  year  for  the 
Star  and  Tribune,  with  total 
linage  up  slightly  over  a  year 
ago. 

• 

Arons  Will  Direct 
Research  for  TV 

Appointment  of  Dr.  Leon 
Arons  as  director  of  research 
for  Television  Bureau  of  Ad¬ 
vertising  (TvB)  was  announced 
by  Oliver  Treyz,  president  of 
the  all-industry  sales  promotion 
organization. 

Dr.  Arons  resigned  from  the 
William  Weintraub  agency 
where,  as  vicepresident  and  di¬ 
rector  of  research,  he  worked 
on  such  accounts  as  Revlon, 
Kaiser,  Bab-0,  Lee  Hats  and 
Airwick. 


EDITOR  at  PUBLISHER  for  February  5,  1955 


r 

1- 


S 

iS 

X 

le 

J- 

% 

« 

m 

m 

k, 

iff 

ly 

a 

nt 

m- 

'as 

ng 

uy 

in- 

ira, 

ing 

ion 


)US 

tive 

Ad- 

fett 

the 

and 

con- 

A. 

de- 

Eissi- 

na- 

cer- 

sav- 

inert 

ribed 

the 

con- 

that 
r  the 
total 
year 


Leon 
learch 
[  Ad- 
unced 
nt  of 
notion 

m  the 
ency 
nd  di- 
rorked 
levlon, 
s  and 


Sweden  Ends 
Newsprint 
Export  to  U.S. 

By  George  Ed  Williamson 
Stockholm 
Sweden’s  diminishing  exports 
of  newsprint  to  the  United 
States  have  raised  the  question 
of  future  supply  among  many 
publishers  who  have  relied  on 
Scandinavia. 

The  sum  of  opinion  here  is 
that  Sweden’s  newsprint  ex¬ 
ports  to  all  countries  will  re¬ 
main  tight,  and  possibly  be 
further  reduced,  during  the 
next  two  years.  After  two  to 
three  years,  it  is  generally  ex¬ 
pected  that  projected  expan¬ 
sions  in  output  will  have  re¬ 
leased  more  newsprint  onto  the 
export  market. 

At  the  same  time,  research 
in  wood  chemistry  has  brought 
an  important  development  in 
the  use  of  raw  materials, 
which  is  making  a  larger 
quantity  of  spruce  available  to 
newsprint  manufacture  and 
might  eventually  lead  to  a 
worthwhile  increase  in  world 
supply. 

Down  to  a  Trickle 
It  was  reported  last  Fall 
that  Holmens  Bruk,  the  only 
Swedish  newsprint  mill  which 
continued  large-scale  exports 
to  USA  after  the  war,  had 
decided  to  cease  exporting 
there  with  its  1954  deliveries. 

Holmens  Bruk  exported 
about  30,000  tons  annually  to 
USA  in  some  postwar  years, 
then  cut  to  20,000  tons,  and  in 
the  last  two  years  they  have 
exported  only  about  12,000  tons 
a  year. 

Sweden’s  entire  export  of 
newsprint  to  USA  amounted  to 
only  16,085  tons  in  1952  and 
this  figure  dropped  to  14,122 
in  1953. 

In  .a  statement  to  the  Editor 
&  Publisher  correspondent  the 
Holmens  company  summed  up 
their  view  of  the  situation: 

“Newsprint  consumption  in 
Sweden  has  gone  up  very 
quickly  since  the  war.  From 
1938  to  1955  the  consumption 
of  the  Swedish  newspapers  will 
have  about  doubled  in  quantity. 
During  the  same  time  the 
newsprint  production  has  not 
been  able  to  rise  as  quickly  as 
the  consumption,  to  a  large 
extent  because  of  the  fact  that 
some  old  newsprint  machines 
have  taken  up  the  manufacture 
of  other  kinds  of  paper  than 
newsprint. 
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“The  result  has  been  that 
newsprint  producers  in  Sweden 
have  not  been  able  to  meet  the 
increased  demand  from  the 
home  market  without  relin¬ 
quishing  some  overseas  mar¬ 
kets.  As  regards  our  company, 
we  took  up  discussions  with, 
among  others,  our  U.  S.  cus¬ 
tomers  in  order  to  see  what 
cuts  could  be  made  in  our  deliv¬ 
eries,  and  due  to  the  situation 
on  the  newsprint  market  in  the 
States  we  found  that  our  cus¬ 
tomers  could  get  their  require¬ 
ments  of  newsprint  filled  from 
other  sources  without  any 
great  difficulty. 

Looking  Forward 
“We  look  forward  to  the  day 
when  the  Swedish  production 
of  newsprint  will  have  been 
brought  in  better  balance  with 
home  consumption  and  with 
demands  from  our  overseas 
markets.  We  sincerely  hope 
that  we  shall  be  able  to  re¬ 
gain  our  position  in  the  USA, 
where  we  have  been  the  last 
30  years,  with  the  exception 
of  the  war  years.” 

The  Swedish  Paper  Mills’  A.s- 
sociation  reported  total  produc¬ 
tion  of  newsprint  at  about 
330,000  tons  annually,  while 
home  consumption  amounts  to 
140,000  to  150,000  tons.  Ex¬ 
ports  are  being  directed  chiefly 
to  nearby  European  countries 
such  as  England,  Denmark, 
France,  Germany. 

One  of  the  most  promising 
developments  of  the  past  year 
has  been  the  announcement  by 
Stora  Kopparbergs  Bergslag 
Company  of  a  new  sulphite 
process  which  uses  northern 
pine  instead  of  spruce  in  mak¬ 
ing  pulp. 

New  Machine  Ready 

As  a  result  of  the  invention, 
an  additional  quantity  of 
spruce  corresponding  to  40,000 
to  45,000  tons  of  newsprint 
annually  will  be  available  for 
this  company’s  newsprint  mill 
at  Kvarnsveden.  A  new  news¬ 
print  machine  capable  of  utiliz¬ 
ing  this  quantity  is  to  be  in¬ 
stalled  at  that  mill,  which  will 
then  have  a  total  yearly  capaci¬ 
ty  of  165,000  tons,  or  about 
half  of  Sweden’s  present  news¬ 
print  production. 

The  Union  Paper  Mills  in 
Norway  have  purchased  li¬ 
censes  to  the  process,  and  it  is 
expected  that  some  other  na¬ 
tions  will  adopt  the  process 
within  a  reasonable  time. 

Paper  produced  from  this 
pulp  is  claimed  to  be  white 
and  strong  and  of  better  quality 
than  that  produced  from  other 
sulphite  pine  pulps. 
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First  Ws  Murder 
Now  Uranium! 

Dallas 

Sam  Shepherd,  red-headed 
classified  advertising  sales¬ 
man  for  the  Dallas  News, 
took  a  lot  of  kidding  about 
his  name  while  Dr.  Sam 
Sheppard  was  on  trial  for 
murder  in  Cleveland. 

But  that  didn’t  compare 
with  the  notice  he  got  after 
Life  magazine  came  out  with 
a  story  about  Sam  L.  Shep¬ 
herd  ot  Dallas  finding 
uranium  in  Oklahoma. 

The  News’  Shepherd — 
Sam  W. — is  the  only  Sam 
Shepherd  in  the  Dallas  tele¬ 
phone  book.  For  days,  he, 
his  wife  and  his  mother-in- 
law  were  busy  trying  to 
convince  callers  they  didn’t 
have  any  uranium  mines. 


Paper  Splicer  Uses 
Newsprint  Mill  Ends 

Oakland,  Calif. 

Newsprint  mill  ends  and 
heavier  material  are  spliced 
without  loss  of  strength  and 
rolled  on  a  new  machine  devel¬ 
oped  by  Dorr-Oliver,  Inc.,  it  is 
announced  by  Philip  J.  McGuire, 
research  development  director. 

The  machine,  known  as  the 
Web  welder,  can  increase  mill 
production  by  as  much  as  5%  by 
utilizing  products  which  now 
have  to  be  reprocessed,  it  is 
declared. 

The  machine  was  developed  in 
a  year  of  experimentation  using 
newsprint  mill  ends,  Mr.  Mc¬ 
Guire  said.  The  equipment 
grinds  the  sheet  to  half  its 
thickness,  applies  adhesive,  and 
then  winds  rolls  at  the  rate  of 
500  feet  per  minute. 

• 

Column  Steps  Up 
Social  Security  Business 
Miami,  Fla. 

Social  Security  activity  in 
South  Florida  has  increased 
sharply  in  the  past  three 
months,  and  federal  officials 
give  “virtually  all”  the  credit 
to  the  Miami  Herald’s  daily 
column  in  which  Staff  Writer 
David  Kraslow  answers  read¬ 
ers’  questions. 

In  12  weeks,  according  to 
William  B.  Weaver,  Miami  SS 
office  manager,  claims  filed  are 
up  30%. 

Since  Nov.  1  the  Herald  has 
received  1,515  inquiries  by  mail 
from  readers.  The  column  has 
answered  564  of  them;  others 
have  been  referred  to  SS  of¬ 
fices. 


Leased  Plant 
Upkeep  Costs 
Deductible 

A  recent  decision  of  the 
United  States  Court  of  Ap¬ 
peals  allowed  a  deduction  of 
$2,463.64  by  the  Sioux  City 
(Iowa)  Joumal-Tribime  Puh- 
lishing  Company  from  its  1948 
income  for  machinery  upkeep 
and  replacements  as  a  business 
expense.  A  similar  deduction 
of  the  cost  of  a  moving  pic¬ 
ture  camera  was  disallowed. 

The  court  pointed  out  that 
the  plant  of  this  publisher  is 
operated  under  a  99-year  lease 
from  its  co-owners,  Perkins 
Brothers  (Company  and  Tribune 
Company,  at  an  annual  rental 
of  $50,000,  60%  payable  to 
Perkins  and  40%  to  Tribune. 

Disallows  Deductions 
The  Tax  Court  had  disal¬ 
lowed  both  deductions  and  had 
rested  its  decision  on  a  ruling 
by  the  Supreme  Court  of  the 
United  States,  disallowing  ex¬ 
penses  incurred  by  the  Central 
Railroad  of  New  Jersey  under 
a  999-year  lease  in  which  the 
railroad  had  agreed  to  main¬ 
tain  and  keep  the  property  in 
good  order  and  repair  and  “fit 
for  efficient  use.” 

In  that  instance,  the  Su¬ 
preme  Court  had  said,  “Do 
such  expenditures  come  within 
the  words  ‘rentals  or  other 
payments  required  to  be  made 
as  a  condition  to  the  continued 
use  and  possession  of  prop¬ 
erty’?  We  think  not.  *  *  • 
“Expenditures  made  for  bet¬ 
terments  and  additions  to 
leased  premises  cannot  be  de¬ 
ducted  under  the  term  ‘rent¬ 
als’  in  the  absence  of  circum¬ 
stances  fairly  importing  an  ex¬ 
ceptional  meaning.” 

Sioux  City  Cited 

The  Sioux  City  case  is 
readily  distinguishable,  the  ap¬ 
peals  court  said.  In  principle, 
it  sustains  the  contention  of  the 
taxpayer  so  far  as  the  ex¬ 
penditures  for  the  machinery 
and  equipment  purchased  to  re¬ 
place  discarded  machinery  is 
concerned. 

In  disallowing  the  camera 
item,  the  court  said,  “’This 
equipment  was  not  a  part  of 
the  property  when  it  was 
leased  to  this  newspaper.  It 
was  the  purchase  of  additional 
property  in  the  nature  of  a 
betterment.  Had  it  been  made 
by  the  owner  it  would  have 
constituted  a  capital  expendi¬ 
ture.” 
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Seattle  Times 
To  Continue 
Home  Awards 

Seattle 

Climaxing  a  successful  one- 
year  collaboration  between  a 
daily  newspaper  and  a  pro¬ 
fessional  group  of  architects, 
Gene  K.  Zema,  28-year-old 
Seattle  architect,  was  named 
winner  of  the  AIA — Seattle 
Times  Home  of  the  Month 
competition  for  1954.  He  was 
awarded  a  sculptured  bird, 
symbolic  of  visionary  design  in 
residential  architecture,  by 
Robert  L.  Durham,  president  of 
the  Washington  State  Chapter 
of  the  American  Institute  of 
Architects. 

As  owners  of  the  winning 
home,  Mr.  Zema  and  his  wife, 
Janet,  were  then  presented  with 
a  check  for  $500  from  the 
Seattle  Times  by  Frank  A. 
Blethen,  president. 

On  the  first  Sunday  of  each 
month  during  1954,  the  Times 
showed  the  work  of  a  member 
of  the  Washington  State  Chap¬ 
ter,  A.I.A.,  in  photographs, 
sketches  and  floor  plan,  with 
accompanying  article  by  the 
paper’s  architectural  writer, 
Mrs.  Margery  Phillips.  Then, 
with  the  owner’s  cooperation, 
the  home  would  be  opened  to 
the  public  for  that  one  day, 
prior  to  occupancy  but  at  a 
stage  near  completion.  Visitors 
to  the  12  homes,  located  in 
every  section  of  Seattle,  num¬ 
bered  from  800  to  3,500. 

At  the  Awards  Luncheon, 
Russell  W.  Young,  coordinator 
of  the  joint  program  on  behalf 
of  the  newspaper,  said  the 
Times  was  very  gratified  to 
see  the  wide  public  acceptance 
of  the  Home  of  the  Month 
feature,  and  was  pleased  to  an¬ 
nounce  its  continuance  during 
1955. 

• 

Palmer  and  Folland 
In  Foundation  Posts 

Toronto 

W.  G.  Palmer  for  many  years 
private  secretary  to  the  late 
Joseph  E.  Atkinson,  publisher 
of  the  Toronto  Star,  has  been 
appointed  executive  secretary 
of  the  Atkinson  Charitable 
Foundation. 

N.  A.  Folland,  formerly  in 
the  editorial  department  of  the 
Star,  has  been  appointed  held 
secretary  of  the  Foundation 
which  distributed  close  to 
$1,000,000  in  1954. 


AT  THE  CONCLUSION  of  the  first  yoar's  AIA-Saattla  Timas  Homa 
of  the  Month  program,  Russell  W.  Young  of  the  Timas  presents  a 
portfolio  of  newspaper  publicity  to  Robert  L.  Durham,  president  of 
the  Washington  State  Chapter,  A.IA.  Seated  is  Frank  A.  Blethen,  presi¬ 
dent  of  the  Times,  co-sponsor  of  the  unique  architectural  competition. 


Sunpapertt  Group 
Honors  Harry  Black 

Baltimore 

Seven  members  received  pins 
for  services  of  more  than  a 
quarter  century  and  the  chair¬ 
man  of  the  board  of  the  A.  S. 
Abell  Company  was  given  an 
honorary  membership  at  the 
45th  annual  dinner  of  the  Sun 
Route  Owners  Association,  Inc. 

The  honorary  membership 
was  given  to  Harry  C.  Black 
for  his  contribution  to  the  Sun- 
papers  over  a  period  of  44 
years.  The  presentation  was 
made  by  Andrew  J.  Fritz,  past 
president  of  the  owners,  and 
was  accepted  by  Mr.  Black’s 
nephew,  Gary  Black,  vice- 
chairman  of  the  board  of  the 
Abell  company,  publisher  of  the 
papers. 


Photo  Gallery  Visitors 
Pick  Their  Favorites 

Chicago 

Visitors  at  the  15th  annual 
Chicago  Tribune  News  Cam- 
eiamen’s  exhibit  in  Tribune 
Tower  gallery  have  voted  pho¬ 
tographs  by  Jack  Mulcahy,  Ed 
Feeney,  and  Alton  Kaste  their 
favorites  in  the  news,  sports, 
and  feature  classifications. 

Mr.  Mulcahy’s  winning  pic¬ 
ture,  titled  “Street  Car  Cas¬ 
ualty,’’  showed  an  injured 
woman  awaiting  rescue  from 
beneath  a  street  car.  Mr.  Fee¬ 
ney’s  photo,  “Taking  It  on 
High,”  showed  a  bird  dog  carry¬ 
ing  a  pheasant  over  a  fence. 
Mr.  Kaste’s  “Deep  Shadow” 
was  a  snow  scene. 

The  prints  were  among  265 
displayed  as  the  best  made  in 


Court  Awards 
Severance  Up 
To  Pact’s  End 

Atlantic  City,  N.  j. 

The  right  of  four  former  stall 
members  of  the  Atlantic  Citf  | 
Press  to  severance  pay  was  up¬ 
held  Jan.  29  by  Judge  Leon 
Leonard  here. 

The  four,  Arthur  (Jack) 
Owens,  now  of  the  Philadelphia 
Daily  News;  William  S.  Pei- 
fer,  presently  with  the  Plain- 
field  (N.  J.)  Courier-News; 
Miss  Irma  Lewallen,  now  with  > 
the  PleasantviUe  (N.  J.)  Week¬ 
ly  Press,  and  Bertram  S.  Wil¬ 
son,  residing  in  Ventnor,  N.  J. 
were  all  awarded  pay  up  to  the 
expiration  of  a  contract  on  Aug. 

22,  1952. 

Claim  Denied 

A  fifth  claim  that  of  Charles 
S.  Shapiro,  now  living  in  Phila¬ 
delphia,  was  denied  by  Judge 
Leonard  until  a  trial  is  held  to 
determine  whether  he  was  dis¬ 
charged  or  voluntarily  resigned. 

Three  of  the  plaintiffs  were 
discharged  in  May  1953,  and 
two  others  earlier  that  year  all 
for  reasons  other  than  listed  in 
the  contract.  The  final  contract 
provided  for  a  maximum  of  24 
weeks  of  severance  pay  after  12 
years  of  service.  ^ 

In  his  opinion.  Judge  Leonard 
found  that  severance  pay  is 
wages  earned  throughout  the 
period  of  service. 

Court  Rules 

“If  the  company’s  contention 
is  correct,”  the  court  said,  “it 
would  have  to  pay  severance  if 
the  plaintiffs  were  discharged 
on  Aug.  21,  1952,  but  it  would 
not  have  to  so  pay  if  they  were 
discharged  the  next  day.  This 
is  not  reasonable  construction 
of  the  contract  and  was  never 
intended  by  the  parties. 

“I,  therefore,  hold  the  sever¬ 
ance  pay  was  earned  and  ac¬ 
crued  and  only  the  time  of  pay¬ 
ment  was  postponed  until  tne 
time  of  the  discharges.” 

Denying  the  claims  up  until 
the  time  of  discharge,  the 
court  continued : 

“The  authorities  are  uniform 
to  the  effect  that  collective  bar¬ 
gaining  agreements  do  not  cre¬ 
ate  a  permanent  status,  give  an 
indefinite  tenure  or  extend 
rights  created  and  arising  un¬ 
der  the  contract  beyond  its  life, 
when  it  has  been  terminated  in 
accordance  with  its  provisions.” 


19.54. 
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The  People^s  Liberty  to  Know 

As  on*  who  believes  that  the  America  which  w*  know  and 
love  cannot  endure  without  an  informed  electorate,  I  deplore  all 
unjustified  efforts  on  the  part  of  the  occupants  of  public  offices 
to  withhold  from  the  people  basic  facts  about  current  events  in 
governmental  matters.  Officials  should  steadfastly  refrain  from 
thwarting  the  precious  liberty  of  the  people  "to  know,  to  utter, 
and  to  argue  freely  according  to  conscience". 

U.  S.  SENATOR  SAM  J.  ERVIN  Jr.  |D-NC). 
at  North  Carolina  Press  Association  meeting, 
Chapel  Hill,  Jan,  20. 
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FOTOGS 

News 

Picture 

Contest 


Select  your  best  1954 pictures  for  inclusion  in 
■  ■  ■  Editor  &  Publisher  16th  News  Picture  Contest 

THREE  CASH  PRIZES  wiU  be  awarded  by  EDITOR  &  PU6USHER  lor  the  best  SPOT 
NEWS  photographs  made  by  newspaper  or  news  service  employes  and  published 
in  DAILY  AND  WEEKLY  NEWSPAPERS  of  general  circulation  during  the  calendar 
year  1954.  Entries  will  be  received  at  the  address  given  below  until  Feb.  15.  1955. 

Winning  photographer  in  the  E.  &  P.  contest  will  receive  the  ANNUAL  AWARD 
of  Kent  State  University,  Kent,  Ohio,  for  his  contribution  to  pictorial  journal* 
ism,  and  the  winning  photo  will  be  hung  in  Kent  State's  HALL  OF  FAME. 


FIRST  PRIZE 


SECOND  PRIZE 


THIRD  PRIZE 


5  Honorable  Mentions  of  $15 

Csrtificcites  of  award  will  also  be  made 
le  newspapers  or  news  services  era- 
plering  the  winning  photographers. 


Conditions  of  the  Contest 

1.  Pictures  taken  by  photographers  employed  by  a  newspaper,  a  syndicate, 
a  news  service  or  by  an  accredited  freelance  in  the  U.  S.  and  its  posses¬ 
sions,  in  Canada  or  in  Mexico,  are  eligible.  No  stills  from  newsreels 
are  eligible. 

2.  There  is  no  limit  on  number  of  pictures  which  may  be  submitted  by  an 
individual.  Pictures  must  have  been  published  in  a  newspaper  during 
the  CALENDAR  YEAR  OF  1954.  Attach  as  proof  of  publication  a 
clipping  or  tear  sheet  bearing  date  line,  or  a  statement  from  your 
editor  or  chief  of  photo  staff  verifying  publication.  A  descriptive 
caption  on  the  back  of  each  picture  should  tell  the  circumstances  under 
which  it  was  made,  and  with  what  make  of  camera;  also  the  type  of 
film  and  bulb  employed,  shutter  speed  and  lens  stop.  Publication  of 
a  picture  in  a  magazine  or  other  periodical  does  not  qualify  it  for  this 
contest. 

3.  All  photos  will  be  judged  in  one  class:  SPOT  NEWS  PHOTOS. 
Cameramen  in  small  communities  have  an  equal  opportunity  with  the 
photographers  of  large  cities  to  win  recognition.  The  point  system  de¬ 
vised  by  the  National  Press  Photographers  Association  will  be  followed 
in  the  judging.  This  provides:  4  possible  points  for  dramatic  quality 
achieved  while  covering  spot  news  story  where  unrehearsed  action  is 
obvious;  3  possible  points  for  difficulties  encountered  and  competitive 
conditions  under  which  photographer  worked;  2  possible  points  for 
importance  of  story;  1  possible  point  for  technical  quality. 

4.  Pictures  must  be  submitted  in  8x10  size.  Prints  must  be  glossy  and 
should  be  mounted  on  board  (size  of  mounting  is  not  to  exceed  16x20) 
to  protect  the  print  and  show  it  effectively  to  the  judges.  A  flexible 
non-curling  board  is  best  for  exhibition  purposes.  EACH  PICTURE 
MUST  CARRY  A  TITLE  WRITTEN  OR  LETTERED  UNDER  IT. 
NO  NAMES  OR  OTHER  IDENTIFICATION  SHOULD  APPEAR 
ON  THE  FRONT  OF  THE  PICTURE. 

5.  Pictures  will  not  be  returned  unless  requested  at  time  of  entry.  All 
copyrights  will  be  carefully  respected  in  reproduction  for  news  purposes 
in  EDITOR  &  PUBLISHER. 

(TO  PHOTO  DEPARTMENT  HEADS:  Please 
post  these  rules  conspicuously  for  your  staff.) 


IMPORTANT 

All  entries  should  be  mounted  on  board, 
size  not  exceeding  16  x  20. 

SUBMIT  ALL  MATERIAL,  CARE¬ 
FULLY  PACKED  T  O  PREVENT 
damage,  on  or  before  FEB.  15, 
1955. 


•  •  • 

News  Picture  Contest 

Editor  &  Publisher 

N«w  York  36,  N.  Y. 
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Tribune-Raview,  racaivad  a  caica  containing  a  fila  from  a  sympathafic 
raadar  as  ha  and  six  othars  awaifad  haaring  on  a  confampt  of  court 
charge  for  violating  a  judge's  photo  ban. 


Huss  Given 
Holmes  Prize 
Second  Time 

Pierre  J.  Huss  was  named 
this  week  as  winner  of  the 

George  R.  Holmes  Award  for 

excellence  b  y 
an  Internation¬ 
al  News  Service 
reporter  in 
1954. 

Mr.  Huss, 
chief  of  the 

INS  United  Na- 

t  i  o  n  s  bureau, 
thus  became 
a  second-time 
winner  of  the 

16  -  year  -  old 
award  which  honors  the  late 
INS  Washington  bureau  chief 
who  died  in  1938. 

Mr.  Huss  was  cited  for  his 
year-long  coverage  of  the  UN, 
climaxed  by  a  “scoop”  on  Dec. 
17  revealing  that  Secretary 
General  Dag  Hammarskjold  had 
decided  to  fly  to  Peiping  and 
personally  try  to  obtain  the  re¬ 
lease  of  11  imprisoned  U.  S. 
airmen. 

The  award,  consisting  of  a 
cash  prize  and  embossed  plaque, 
was  presented  to  him  at  a 
luncheon  Feb.  2  attended  by  a 
group  of  INS  executives,  edi¬ 
tors  and  writers. 

In  1940  Mr.  Huss  first  won 
the  Holmes  Award  for  his  front 
line  reporting  of  the  Nazi 
sweep  through  France  to  the 
English  Channel. 

The  editors  of  INS  also  voted 
two  special  citations.  One  went 
to  the  Washington  bureau  for 
its  year  of  “consistently  out¬ 
standing  performance”  includ¬ 
ing  “thorough,  level-headed 
coverage  of  the  McCarthy  con¬ 
troversy.”  Bureau  Manager 
William  K.  Hutchinson  and 
Executive  Editor  Arthur  F. 
Hermann  won  recognition  for 


UNITED  PRESS 


teamwork  and  Alvin  Spivak 
and  James  Lee,  who  wrote 
most  of  the  McCarthy  stories, 
were  especially  commended  for 
“able  and  impartial  craftsman¬ 
ship.” 

Don  Dixon,  INS  war  corres¬ 
pondent,  released  last  Fall 
after  18-months  of  imprison¬ 
ment  by  the  Chinese  Reds,  was 
also  awarded  a  special  citation 
for  the  series  of  articles  he 
wrote  about  his  experiences  in 
Communist  hands  and  for  his 
courage  in  refusing  to  be  cowed 
by  the  torture  tactics  of  his 
captors. 

Given  honorable  mention 
were:  Marvin  Stone,  Far  East¬ 
ern  manager;  Kingsbury  Smith, 
European  general  manager; 
Chicago  bureau  as  a  team; 
(Gene  Roguski,  Gene  Schroeder, 
John  Barrow,  Edwin  Diamond 
and  Virginia  Kachan);  Bob 
Considine,  Jack  Lotto  and 
James  L.  Kilgallen. 

• 

Guild  Growth  Seen 

Ottawa 

Robert  Buchanan,  Ottawa 
Citizen,  re-elected  president  of 
the  Ottawa  Newspaper  Guild, 
forecast  continued  growth  of 
the  American  Newspaper  Guild 
in  Canada.  The  guild  now  has 
1,100  members  on  Canadian 
newspapers  and  he  predicted 
the  membership  would  exceed 
2,500  in  a  few  years. 


T-H  Violation  Found 
In  N.  O.  Item  Case 

Washington 
An  NLRB  trial  examiner  has 
filed  an  inteimediate  report  rec¬ 
ommending  that  the  board  find 
the  Item  Company,  of  New  Or¬ 
leans,  La.,  in  violation  of  the 
Taft-Hartley  Act  by  coercing 
distributive  wholesalers  and 
street  men  to  join  and  remain 
in  g^ood  standing  in  the  Team¬ 
sters  Union,  until  such  time  as 
that  union  is  designated  as  bar¬ 
gaining  agent  of  the  affected 
employes.  The  complaint 
against  the  newspaper  and  the 
teamsters  was  made  by  the 
American  Newspaper  Guild. 

• 

Mrs.  Reinhart  Dies 

San  Francisco 
Mrs.  Jean  Perry  Reinhart, 
43,  for  20  years  secretary  of 
the  San  Francisco  Newspaper 
Publishers  Association,  died 
Jan.  30.  She  previously  was 
with  the  Pacific  Northwest  Pub¬ 
lishers  Association. 

• 

Legal  Ad  Ruling 

San  Francisco 
Delinquent  tax  lists  must  ap¬ 
pear  in  all  editions  of  the  Cali¬ 
fornia  newspaper  carrying  the 
notice,  according  to  a  ruling 
by  Attorney  General  Edmund 
G.  Brown. 


CNPA  Cites 
2  Newsmen, 
Awards  Cups 

San  Francisco 

Award  of  two  citations  and 
the  distribution  of  cups  for 
leadership  in  nine  different 
classifications  of  excellenee 
marked  the  California  Newspa¬ 
per  Publishers  Association  con¬ 
vention  here  this  weekend. 

Editorial  citations  went  to 
Ward  Bushee,  Watsonville  Reg. 
ister-Pajaronian,  for  an  edi¬ 
torial  on  fluoridation,  and  to 
Harry  Lawton,  Riverside  En. 
terprise,  for  a  feature  series. 
Honorable  mentions  went  to 
Robert  E.  Nichols,  San  Diego 
Union,  and  to  David  Perlman, 
.Son  Francisco  Chronicle. 

The  spot  news  photo  contest 
trophy  went  to  the  San  Di^o 
Union  for  Sea  Dart  Explosion, 
by  Leslie  A.  Dodds. 

Two-Event  Winner 

The  Monterey  Peninsula 
Herald  won  two  first  place 
awards  and  two  honorable  men¬ 
tions  to  gain  top  share  of  the 
awards  to  dailies.  The  Vox 
Nuys  News  led  in  the  weekly 
competitions  with  a  first,  a  sec¬ 
ond  and  an  honorable  mention. 

The  weekly  Sonoma  Index- 
Tribune  won  Foote,  Cone  & 
Belding’s  outstanding  commu¬ 
nity  service  award,  open  to  all 
CNPA  newspapers.  Sigma 
Delta  Chi’s  general  excellenee 
cups  went  to  the  San  Jose  Mer¬ 
cury  and  the  weekly  Los  An¬ 
geles  Sentinel,  a  Negro  news¬ 
paper.  Other  first  place  win¬ 
ners; 

Editorial  page  —  Monterey 
Peninsula  Herald,  Lompoc  Rec¬ 
ord;  sports — Vallejo  Times-Her- 
ald,  Tulelake  Reporter;  page 
one — Whittier  News,  Van  Nuye 
Newis;  special  edition — Eureka 
Humboldt  Times,  Santa  Ynez 
Valley  News;  promotion — Son 
Diego  Evening  Tribune,  Mont¬ 
rose  Ledger;  women’s  page— 
Santa  Rosa  Press-Democrat, 
Lompoc  Record;  typography— 
Monterey  Peninsula  Herald. 

• 

Very  Informative 

The  Information  Bureau  of 
the  New  York  News,  now  in  its 
30th  year  of  service,  experi¬ 
enced  one  of  the  busiest  years 
in  its  history  during  1964. 
More  than  1,058,000  persons 
wrote  in,  telephoned,  or  called 
in  person  to  get  information 
or  have  a  service  performed. 
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If  Stations 
Give  All  Logs 
Papers  Will 

Spartanburg,  S.  C. 

In  answer  to  radio  stations’ 
protests  against  discontinuance 
of  free  logs  in  the  Herald  and 
Journal,  Publisher  Phil  Buch- 
heit  this  week  offered  them  a 
“public  service”  proposal. 

A  full  page  statement  gave 
the  newspapers’  reasons  for 
dropping  the  logs  of  the  three 
local  stations  and  then  pro¬ 
posed: 

“1 — For  its  part,  the  news¬ 
paper  (Herald-Joumal)  will 
begin  publication  of  radio 
schedules,  free  of  charge,  as 
soon  as  the  proposal  is  accept¬ 
ed  by  all  Spartanburg  radio  sta¬ 
tions. 

“2 — For  its  part  each  station 
will  give  each  hour  a  rundown 
of  the  programs  coming  up  on 
each  of  the  other  two  stations. 

“3 — If  this  proposal  is  ac¬ 
cepted,  and  we  see  no  reason 
why  it  shouldn’t  be,  it  will  give 
Spartanburg  radio  listeners 
the  maximum  in  programming 
information. 

“We  make  this  proposal  be¬ 
cause  the  radio  stations  have 
repeatedly  contended  that  it  is 
a  matter  of  public  service  in¬ 
volved.  We  are  still  of  the 
opinion  that  it  is  a  straight 
dollar  and  cents  competitive  si¬ 
tuation.  In  either  event,  we 
ImI  that  the  avenue  is  open  for 
the  radio  stations  to  make  the 
decision.” 

Hr.  Buchheit’s  statement 
also  took  exception  to  an  an¬ 
nouncer’s  declaration  that  “the 
newspaper  doesn’t  do  anything 
for  the  public.”  He  inventoried 
newspapers’  many  community 
and  other  public  services. 

• 

Higher  Mail  Rates 
Seen  by  Inlanders 

Chicago 

If  Congress  should  put 
through  two  15%  annual  in¬ 
creases  in  second  class  postage 
rates,  as  requested  by  the  Post¬ 
master  General,  70%  of  In¬ 
land  member  newspapers  say 
they  will  have  to  recover  such 
increases  through  higher  mail 
subscription  rates. 

Only  32  of  the  189  papers  re¬ 
plying  to  the  Inland  Daily 
Press  Association  survey  ex¬ 
pected  to  be  able  to  absorb  a 
30%  hike  in  postage  costs;  133 
predicted  they  would  have  to 
recover  the  higher  costs  from 
their  subscribers;  24  indicated 
uncertainty. 


NPC  Installs 
New  President 

Washington 
Lucian  C.  Warren,  Buf¬ 
falo  (N.  Y.)  Courier-Ex- 
preea,  was  installed  Jan.  29 
as  president  of  the  National 
Press  Club  by  Chief  Justice 
Earl  Warren  Who  comment¬ 
ed:  “One  of  the  Warrens 
finally  made  it!” 

The  inauguration  program 
drew  an  attendance  of  more 
than  800.  President  Eisen¬ 
hower  sent  his  congratula¬ 
tions  by  mail,  with  a  post¬ 
script:  “Has  anybody  asked 
YOU  what  you’re  going  to 
do  in  1956?” 


Powell  to  Conduct 
L.  A.  Publishers’  Office 

Los  Angeles 

William  R.  Powell,  58,  for  32 
years  a  Los  Angeles  newspaper 
executive,  has  been  named 
chairman  of  the  Los  Angeles 
Newspaper  Publishers’  Associa¬ 
tion. 

Mr.  Powell,  son  of  the  late 
publisher  of  the  Peoria  (Ill.) 
Star,  began  his  newspaper  work 
in  the  early  1920s  on  the  Los 
Angeles  Examiner.  Later  he 
was  in  the  classified  depart¬ 
ments  of  the  Express  and  the 
Hollywood  News. 

He  was  with  the  Los  An¬ 
geles  Daily  News  for  26  years 
as  classified  advertising  man¬ 
ager,  advertising  director,  sec¬ 
retary-treasurer,  and  general 
manager.  He  resigned  from  the 
Daily  News  a  year  ago  Decem¬ 
ber  and  has  since  been  in  pub¬ 
lic  relations. 

Mr.  Powell  replaced  Floyd 
Maxwell  who  retired  recently 
because  of  ill  health. 

Deliverers’  Uuiou 
Loses  iu  New  Jersey 

Trenton,  N.  J. 

The  Newspaper  and  Mail  De¬ 
liverers’  Union  of  New  York 
City  lost  in  an  attempt  to 
broaden  its  jurisdiction  to  cover 
newspaper  and  distributor  per¬ 
sonnel  here.  In  one  election  at 
the  Browninger  News  Company, 
the  vote  was  15  to  0  against 
the  union  as  bargaining  agent; 
at  the  Trentonian,  morning 
daily,  none  of  the  eligible  em¬ 
ployes  turned  out  to  vote. 

Recently  the  union  sought  to 
enlarge  its  jurisdiction  over  a 
100-mile  area  around  New  York 
City  in  a  contract  with  the  Pub¬ 
lishers  Association  of  New  York 
City,  but  such  a  clause  was  re¬ 
fused. 


Press  Exempted 
In  Race  Wire  Ban 

Washington 

Out  of  several  years  of  ef¬ 
fort  to  curb  off-track  gambling 
by  denying  operators  the  use 
of  transmission  facilities  has 
come  an  exemption  of  news¬ 
papers  and  other  periodicals,  in 
language  which  the  Depart¬ 
ment  of  Justice  considers  com¬ 
prehensive  and  fool-proof. 

Attorney  General  Herbert 
Brownell  caused  the  legisla¬ 
tion  to  be  reintroduced  this 
week.  It  carries  no  penalties 
but  authorizes  telephone,  tele¬ 
graph  companies  and  other  com¬ 
mon  carriers  to  refuse  service 
to  anyone  promoting  an  off¬ 
track  gambling  venture. 

The  exemption  for  news¬ 
papers  reads: 

“Nothing  in  this  Act  shall 
be  construed  to  prevent  the 
transmission  in  interstate  or 
foreign  commerce  of  informa¬ 
tion  in  connection  with  the 


news  reporting  of  sporting 
events  or  contests,  which  might 
be  gambling  information  as  de¬ 
fined  in  this  Act,  if  such  infor¬ 
mation  is  intended,  transmitted, 
supplied,  delivered,  and  re¬ 
ceived  only  for  printed  news 
publication  in  newspapers,  mag¬ 
azines,  journals  or  like  peri¬ 
odicals,  or  for  radio  and  tele¬ 
vision  broadcasting.” 

• 

New  Appraisal  Due 
On  Newspaper  Stock 

Wichita,  Kas. 

An  inventory  of  the  estate  of 
the  late  Louis  Levand,  publisher 
of  the  Wichita  Beacon,  on  file 
in  probate  court,  listed  the  cur¬ 
rent  value  of  the  Levand  estate 
at  $134,031.10. 

Probate  Judge  James  V.  Rid¬ 
del  said  an  amended  inventory 
would  be  filed  later.  He  said 
appraisers  had  not  been  able 
to  arrive  at  a  figure  on  the 
value  of  Wichita  Beacon  stock 
owned  by  Mr.  Levand.  He  died 
July  24,  1953. 
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^Planted^  Ideas 
Start  Crusades 

Carbondale,  Ill. 

All  communications  media — 
newspapers,  magazines,  radio, 
television — share  a  responsi¬ 
bility  in  keeping  the  nation 
sane  and  tolerant,  Houston 
Waring,  editor  of  the  Littleton 
(Colo.)  Independent  told  a 
Southern  Illinois  University 
student  convocation  J^n.  27  in 
an  Elijah  P.  Lovejoy  memorial 
lecture. 

What  the  community  and  the 
nation  need  are  courageous  edi¬ 
tors  to  battle  the  forces  of  evil 
and  safeguard  the  democratic 
rights  of  citizens,  he  said.  Mr. 
Waring  said  his  newspaper  re¬ 
sorts  to  a  psychological  ap¬ 
proach  to  accomplish  results  in 
long-term  crusades.  The  seed 
of  an  idea  is  planted  in  an  edi¬ 
torial  that  is  designed  not  to 
arouse  anger.  A  few  weeks  la¬ 
ter  the  newspaper  returns  to 
the  suggestion  and  finds  that 
many  readers  proudly  proclaim : 
“I’m  all  for  that;  I  have  been 
thinking  along  those  lines  my¬ 
self.”  By  then  the  battle  is 
half  won,  he  said. 

• 

Brother  Gives  Tip 
On  TV  Cabbie  Star 

Chicago 

A  brother  of  a  Chicago  taxi 
driver  tipped  off  the  Chicago 
American  that  Eddie  Hamilton 
was  to  be  the  hero  of  the  Jan. 
26  television  show,  “This  Is 
Your  Life.” 

As  a  result,  the  American 
carried  the  story  in  its  final 
edition  on  page  one  the  eve¬ 
ning  the  program  was  schedul¬ 
ed,  causing  a  storm  of  telephone 
protests  when  Ralph  Edwards 
told  his  audience  that  the  cab¬ 
bie’s  name  had  been  revealed. 
Hamilton,  driver  of  Checker  cab 
No.  5,000,  provides  daily  news¬ 
papers  and  other  reading  ma¬ 
terial  for  his  passengers. 


you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  ’’Down  Under.” 
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Kiss  and  Tell 

(Continued  from  page  9) 

^dence  has  been  stricken  down 
by  this  collectivist  doctrine. 

Could  the  Board  really  have 
meant  what  it  said  in  December 
in  the  Boston  Traveler  case, 
and  I  quote,  “the  argument  that 
some  employes  may  prefer  fi¬ 
nancial  anonymity  rests  on  but 
a  speculative  basis”?  If  you 
mean  that,  gentlemen,  I  sug¬ 
gest  you  take  a  course  in  the 
dignity  of  the  human  being, 
forget  the  faceless  masses  you 
seem  to  visualize,  and  come  out 
to  meet  the  men.  Come  into  the 
newspaper  business,  where  the 
unions  virtually  gave  up  ques¬ 
tionnaires  to  members  because 
of  less  than  a  10%  response! 

Merit  Recognition 

Why?  The  answer  lies  prin¬ 
cipally  in  the  field  of  merit  in¬ 
creases.  Not  only  does  common 
knowledge  breed  jealousy  and 
lousy  working  morale,  it  gives 
the  union  a  power  every  skilled 
American  workman  fears — ^the 
power  to  pursue  traditional 
union  practice  of  killing  incen¬ 
tive  recognition  and  levelling 
off  all  pay  scales.  Our  report¬ 
ers  and  salesmen  and  mechanics 
want  merit  recognition. 

And  does  anyone  doubt  the 
average  union’s  purpose  to  de¬ 
stroy  it?  If  he  does,  I  herewith 
quote  from  a  newspaper  union 
brief  in  a  pending  Board  case, 
“data  on  actual  salaries  may 
indicate  to  the  bargaining  agent 
the  desirability  of  a  proposal 
altering  the  present  wage  struc¬ 
ture  to  substitute  uniform  rates 
for  minimums  or  perhaps  to 
propose  a  system  for  the  regu¬ 
lation  and  control  of  above 
minimum  increases  .  .  .” 

Union  leaders  are  not  all 
fitted  to  be  custodians  of  the 
public  welfare.  They  have  all 
of  the  frailties  of  human 
beings.  They  will  strengthen 
the  unions  at  the  expense  of 
top  workers — but  is  this  a  col¬ 
lective  bargaining  function  to 
be  nursed  by  the  Board,  or  to 
cause  the  Board  to  say  that  it 
doesn’t  exist? 

Threatens  System 

Collective  bargaining  is  no 
bigger  than  the  union,  and  the 
union  is  no  bigger  than  its 
members.  If  its  members  want 
privacy,  how  sound  is  a  govern¬ 
ment  which  denies  it  by  instead 
fostering  a  monopoly  organiza¬ 
tion  power  not  wanted  even  by 
the  members? 

Does  the  Board  realize  that 
forced  disclosure  of  merit 
raises  will  only  force  the  realis¬ 
tic  manager  to  discontinue  this 
fine  American  system? 


Is  the  Board  aware  of  the 
fact  that  the  trend  of  its  de¬ 
cisions  eventually  will  permit 
any  union,  pleading  intra-plant 
inequities,  to  gather  payroll 
data  on  the  members  of  every 
other  union  in  the  plant? 

If  the  absence  of  all  this 
data  might  cause  some  union  to 
suffer  in  total  knowledge,  con¬ 
sider  the  suffering  to  employer 
and  individual  employe  caused 
by  its  disclosure.  Doesn’t  a 
balancing  of  equity  and  decency 
and  justice  call  for  a  different 
solution? 

Finally,  for  a  moment,  let’s 
put  the  shoe  on  the  other  foot. 
If  the  employer  must  disclose 
to  bargain  in  good  faith,  so 
must  the  union.  What  a  field 
day  for  employers!  What  a 
Pandora’s  box! 

Facts  From  Union  Side 

The  employer  first  demands 
a  contract  provision  on  the  sub¬ 
ject,  or  if  the  rule  of  irrele¬ 
vancy  prevails,  he  just  says  he 
wants  to  be  intelligent  about 
the  general  bargaining  process. 
Then  he  demands  the  union’s 
secret  bargaining  manual,  or 
he  wants  the  names  and  sala¬ 
ries  of  all  the  low-priced  non¬ 
union  help  employed  at  union 
headquarters.  He  goes  into 
the  International  Typographical 
Union’s  secret  books  on  its 
string  of  newspapers  which 
books  even  the  members  have 
never  seen. 

He  gets  data  on  the  possible 
dissipation  of  welfare  funds, 
the  harboring  of  Communists, 
the  little  game  of  who  flung  the 
paint  bomb  in  the  strike-break¬ 
er’s  living  room,  and  even  on 
whose  expense  account  was  the 
headquarter’s  secretary  taken 
to  the  last  Miami  convention 
(complete  with  mink  coat)  ! 
The  only  qualification  for 
NLRB  membership  would  be 
previous  experience  in  the  of¬ 
fice  of  the  District  Attorney! 

Far-fetched?  I’ll  guarantee 
you  a  legitimate  contract  de¬ 
mand  to  make  every  item  rele¬ 
vant.  Is  this  what  the  unions 
want? 

Perhaps  we  had  better  start 
all  over  again.  Perhaps  we  had 
better  recognize  that  competi¬ 
tors  are  competitors,  not  girl¬ 
hood  sweethearts.  Perhaps  the 
individual  employe  is  a  dignified 
human  with  an  American  right 
of  privacy,  not  a  faceless  pawn 
to  be  sacrificed  before  the  jug¬ 
gernaut  of  union  monopoly. 
Perhaps  the  rules  of  necessity 
and  relevancy  are  not  too  old- 
fashioned  for  this  half-collec¬ 
tivist  world. 

Perhaps  we  are  big  enough, 
and  decent  enough,  to  admit 
we  have  been  wrong. 


Quick  Contest 
Based  on  Strike 

Toronto 

Settlement  of  the  llO-day 
strike  at  Ford  Motor  Co.  of 
Canada  plants  Jan.  27  led 
the  Toronto  Star  to  give 
away  free  the  first  Ford  car 
to  roll  off  the  assembly  line 
at  the  Oakville  plant  on  re¬ 
sumption  of  production  early 
in  February. 

The  Star  announced  on 
Jan.  29  a  contest  for  winning 
the  first  Ford  off  the  line. 
Star  readers  could  send  in  as 
many  entries  as  they  wanted 
by  midnight  Feb.  2  on  entry 
blanks  in  the  paper.  The 
contest  was  to  guess  the 
exact  time  to  the  second,  but 
not  the  day,  when  the  first 
car  would  be  off  the  line. 

The  “Stop  the  Clock”  con¬ 
test  was  the  fastest  arranged 
contest  yet  devised  by  the 
Star. _ 

Former  Glamor  Editor 
On  New  York  Times 

Elizabeth  Penrose  Howkins, 
formerly  editor-in-chief  of 
Glamor  Magazine  for  12  years, 
is  the  new  women’s  news  edi¬ 
tor  of  the  New  York  Times. 
She  succeeds  Eleanor  Clark 
French,  who  held  the  post  for 
five  years. 

In  her  first  newspaper  job, 
Mrs.  Howkins  has  charge  of  all 
women’s  departments  and 
works  with  both  the  news  and 
Sunday  departments  in  develop¬ 
ing  spot  news  and  features.  She 
was  with  Conde  Nast  Publica¬ 
tions  for  22  years. 

Other  new  appointments  on 
the  Times  include:  Lawrence 
Hauck,  promoted  to  assistant 
news  editor;  and  Maurice  Fo¬ 
ley,  real  estate  editor. 

• 

Canadians  Mark 
50th  Anniversary 

Toronto 

Canadian  newspaper  men 
this  week  marked  the  50th  an¬ 
niversary  of  an  important  event 
in  the  history  of  co-operative 
enterprise  in  the  publishing 
field. 

Meeting  here  Feb.  3,  1905, 
31  publishers  of  Daily  Newspa¬ 
pers  formed  the  Daily  News¬ 
paper  Section  of  the  Canadian 
Press  Association. 

From  this  modest  beginning 
the  scope  of  the  organization 
widened  until  now,  as  the  Can¬ 
adian  Daily  Newspaper  Pub¬ 
lishers  Association,  it  is  the 
clearing  house  for  all  phases  of 
business  information  in  con¬ 
nection  with  daily  newspaper 
publishing. 
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^Round  Beats 

{Continued  from  page  12) 

volving  a  case  worker  started 
him  on  the  trail. 

The  Grand  Jury  gave  official 
credit  to  “representatives  of 
the  press,  who  had  detailed  in¬ 
formation  bearing  on  the  cases 
under  consideration.” 

*  *  * 

Cincinnati 
Spurred  by  newspapers,  the 
city  administration  apparently 
is  winning  its  war  against 
"silent  killer”  or  unvented,  dis¬ 
connected  gas  heaters,  which 
in  three  years  claimed  235  vic¬ 
tims,  including  49  fatalities. 

James  Feldman,  Post  re¬ 
porter,  visited  60  stores  to  de¬ 
termine  whether  they  were 
still  selling  these  heaters.  Only 
one  dealer  would  sell  him  a 
"silent  killer.”  The  newsman 
paid  $5.15  for  the  gadget  that 
the  store  owner  said  he  himself 
had  used  for  30  years. 

The  City  Manager  has  asked 
for  an  additional  $8,280  to 
finance  the  crusade  against  the 
menace  until  March  31. 

*  *  * 

Buffalo 

A  Courier-Express  survey 
team  toured  the  downtown  area 
and  found  six  cars  with  the 
key  left  in  the  ignition.  It  made 
a  Page  One  story  in  the  form 
of  a  warning  to  motorists.  The 
newspaper  noted  that  it  is  not 
only  an  invitation  to  theft,  but 
is  a  violation  of  law. 

The  Courier-Express  also  is 
running  a  series  of  stories  on 
crime,  and  what  the  police  are 
trying  to  do  to  stop  it.  The 
series  is  written  by  William  C. 
Marcus. 

New  Citizen^  ISew  Job 

Cleveland 
When  more  than  2,000  new 
citizens  were  naturalized  here 
recently,  among  them  was  a 
Cleveland  Plain  Dealer  copy 
editor. 

j  Tom  Guthrie,  native  of  Scot- 
I  land,  took  his  oath  of  allegiance 
I  in  Music  Hall  and  a  few  days 
later  he  took  on  a  new  job  at 
the  paper,  assistant  makeup 
I  chief. 

Mr.  Guthrie  landed  on  the 
I  Plain  Dealer  through  a  chance 
World  War  II  comradeship  with 
two  other  P.  D.  men,  Philip  W. 
Porter,  Sunday  editor,  and  John 
F.  Huth  Jr.,  associate  editor. 

They  worked  together  in 
North  Africa. 

I  After  the  war,  Mr.  Guthrie 
turned  down  offers  on  London 
newspapers  and  wrote  to  Mr. 
Porter  about  opportunities  here. 
The  43-year-old  newsman  was 
hired  by  the  Plain  Dealer. 


Junebug  Clark 


Full-Fledged  Lensman 
Still  in  Kindergarten 

A  “real  pro”  newspaper  pho¬ 
tographer  at  the  age  of  5 — who 
is  earning  his  way  through  col¬ 
lege  while  still  in  kindergarten 
— that  is  the  amazing  mark 
established  by  Junebug  Clark. 

This  “veteran”  of  two  years’ 
work  with  a  Leica  has  already 
had  a  couple  of  two-page 
spreads  in  the  Detroit  (Mich.) 
Times,  with  interesting  shots 
recording  such  things  as  a  day 
in  kindergarten. 

Junebug  (that’s  actually  part 
of  his  name)  is  the  son  of  Joe 
Clark,  Detroit  professional  pho¬ 
tographer,  who  has  made  quite 
a  reputation  with  his  camera 
in  the  national  magazines  in 
recent  years,  and  Bernice  Clark, 
also  considered  adept  with  the 
shutter  boxes. 

At  the  age  of  3,  Junebug  was 
following  Papa  Joe  around  pre¬ 
tending  to  take  shots  just  like 
the  Old  Man  did. 

Why  not  let  the  kid  have  a 
real  camera?  Joe  asked  himself. 

So,  he  got  little  Junebug  a 
Leica,  showed  him  how  to  op¬ 
erate  it  on  a  universal-focus 
basis,  and  turned  him  loose.  To¬ 
day  he  is  able  to  load  and  un¬ 
load  the  camera,  work  with 
variable  focusing  and  speeds, 
and  develop  film. 

His  “composition”  would  do 
a  lot  of  veteran  photogs  credit,  i 
according  to  Feature  Editor  L. 
B.  (Red)  Dunnigan,  of  the 
Times. 

“I  like  'sneakin’  pictures’  ; 
best,”  said  Junebug,  meaning, 
of  course,  unposed  shots. 

Juvenile  Officer's 
*  Whitewash'  Spoiled 

A  six-month  campaign  by  a 
New  Kensington  (Pa.)  Daily  [ 
Dispatch  reporter  this  week  re-  i 
suited  in  confessions  by  three 


teenagers  that  they  beat  a  28- 
year-old  veteran  with  a  tire 
iron  with  intent  to  rob  him. 

The  reporter,  William  E. 
Scrivo,  city  hall  reporter  for 
the  Dispateh,  wrote  the  first 
story  on  Aug.  17,  when  Walter 
Jordan,  hitchhiking  home,  was 
picked  up  by  three  youths,  driv¬ 
en  to  a  lonely  road  and  beaten. 
The  youths,  all  17,  were  cap¬ 
tured  by  a  posse  of  millwork- 
ers  when  they  returned  to  the 
scene  of  the  crime  later  that 
night. 

Jordan  was  hospitalized  for 
months,  and  upon  his  release, 
was  unable  to  work. 

Tipped  that  the  case  was 
“whitewashed”  at  a  hearing  be¬ 
fore  a  juvenile  officer,  Mr. 
Scrivo  wrote  a  series  of  stories 
on  Jordan’s  plight,  raising  a 
sum  of  money  for  him.  The 
case  was  reopened  and  the 
youths  admitted  that  they  made 
a  practice  of  beating  and  rob¬ 
bing  hitchhikers  or  drunks. 
They  were  turned  over  to  the 
juvenile  authorities,  and  their 
parents  have  indicated  they 
will  pay  Jordan’s  hospital  bills. 

Picture  at  Trial 
Surprises  Lawyer 

Judges  Walter  J.  Fourt  and 
Charles  F.  Blackstock  of  the 
superior  court  in  Ventura 
County,  Calif.,  have  granted 
newspaper  photographers  the 
right  to  take  pictures  during 
trials. 

'The  first  picture  was  taken 
by  Ed  Clarke  and  published  in 
the  Oxnard  Press-Courier,  Jan. 
26.  He  used  a  fast  film  and  no 
flashlight,  with  a  Speed  Graph¬ 
ic. 

One  of  the  trial  attorneys 
said  afterwards,  “You  mean 
you  took  a  picture  ?  Why  I 
didn’t  even  know  it.” 


Life  Is  Different 
With  a  Broken  Leg 

Newspaper  readers  in  Monte¬ 
video,  Uruguay,  are  reading  a 
lot  about  Buffalo,  N.  Y.  —  be¬ 
cause  of  a  broken  leg. 

Kurt  Cohen,  27,  a  reporter 
for  El  Debate,  said  his  paper, 
known  for  its  anti-American 
stand,  wanted  to  change  its 
editorial  policies  and  sent  him 
to  wTite  a  series  of  objective 
articles  on  life  in  the  U.  S. 

He  wrote  about  life  in  New 
York  City  and  Miami  Beach, 
Fla.  Then  he  broke  a  leg  while 
skiing  in  Vermont,  and  de¬ 
cided  the  best  thing  to  do  was  to 
stay  with  a  sister  in  Kenmore, 
a  Buffalo  suburb. 

“I  think  that  writing  about 
life  here  will  help  dispel  the  er¬ 
roneous  impressions  my  coun¬ 
trymen  have  of  this  country,” 
he  commented. 

Meanwhile,  he  has  been  dis¬ 
illusioned  on  one  item,  himself: 
His  Montevideo  press  card  does 
not  entitle  him  to  movie  passes 
and  other  privilegfes  he  enjoyed 
at  home. 

• 

$5,000  Collected 
For  Fireman’s  Family 

Union  City,  N.  J. 

Hudson  Dispatch  has  again 
raised  a  Public  Appreciation 
Fund  for  the  widow  of  a  fire¬ 
man  w4io  gave  his  life  in  line 
of  duty.  The  goal  of  $5,000 
was  reached  in  22  days  for  a 
valor  award  in  gratitude  for 
the  heroism  of  Deputy  Fire 
Chief  James  J.  Fallon,  who 
died  from  smoke  poisoning. 

John  Mitchell,  editor  of  Dis¬ 
patch,  said  it  has  become  a 
tradition  of  his  newspaper  to 
raise  Public  Appreciation 
Funds  for  widows  and  children 
of  police  and  fire  department 
heroes. 
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Five-Day  Papers 

{Continued  from  page  7) 


the  existing  situation  justiiy  a  week  indefinitely  than  to  pub-  a  baseball  team  here  this  year 
time-and-a-half  pay  for  our  em-  Hsh  six  days  a  week  and  even-  Charley  Young  of  the  Knie]i 
ployes  in  order  to  put  out  a  tually  die.  erbocker  News,  Dick  Walsh  of 

newspaper  on  Saturday.  Other  Faced  with  the  Saturday  the  Times-Union  and  Jack  Mc- 

newspapers  are  following  suit,  problem,  some  dailies  have  Grath  of  the  Troy  (N.  Y.) 

The  Wage  and  Hour  law  .  .  .  sought  other  solutions.  One  of  Record,  formed  a  committee  and 

sounds  the  death  knell  of  small  these  is  the  substitution  of  a  obtain^  pledges  of  16,000  ad- 

newspapers.”  Sunday  “package”  for  the  Sat-  vance  sale  tickets.  Presented 

Problem  of  Overtime  urday  issue.  Another  altema-  with  this.  Owner  Tom  McCaf- 

The  problem  still  exists.  In  ^^7®  ®  lively  weekend  edition  frey  said  he  would  continue  to 

many  small  towns  today,  where  features,  color  comics,  a  operate  a  team  this  Summer, 

there  is  no  extra  help,  pub-  ™^azine  section. 

Ushers  are  paying  overtime  to  Finally,  in  cities  where  both  Top-Level  Appeal 

print  on  Saturday.  Add  to  this  ^  Urged  for  Weeklies 

the  tremendously  increased  cost  published,  the  two  combine,  e 

of  labor,  and  the  lack  of  Satur-  ®ach  dropping  its  weak  edition  Boston 

day  revenue  and  news,  and  the  Saturday  subscribers  of  both  More  than  250  editors,  pub- 
problem  is  a  very  serious  one.  newspapers  receive  a  morning  Ushers  and  their  guests,  top 
The  other  main  reason  for  Pap®’’-  On  Monday,  subscribers  attendance  in  its  short  history, 
dropping  the  Saturday  issue  has  of  papers  receive  an  eve-  ga^ered  here  Jan.  21-22  to 
already  been  suggested.  Satur-  PaPf-.  And  a  combined  Participate  in  the  New  England 

day  doesn’t  pay  for  itself.  Shop-  Sunday  edition  is  published.  Weekly  Press  Association  con- 
ping  habits  have  changed,  and  There  is  a  great  deal  more  to  vention. 

Saturday  is  no  longer  the  big  this  problem  than  meets  the  James  P.  Selvap  public  re- 
shopping  day  And  it  is  causing  some  lations  counsellor,  told  the  group 

Furthermore,  weekends  gen-  among  daily  newspaper  that  “you  members  of  the 

erallv  <!how  a  lark  of  news  Publishers  in  the  United  States,  weekly  field  should  concen- 
local  and  national.  Offices  close  The  Pennsylvania  Newspaper  trate  your  particular  appeal  on 
and  officials  do  no  business  on  Publishers  Association  has  the  level  of  top  management- 
weekends.  Clubs  and  associa-  scheduled  the  topic  for  discus-  He  recommended  the  retaining 
tions  Ho  not  meet  on  weekends.  at  its  June  meeting.  of  a  spokesman  who  could  make 


RoU’O'Hai 


Many  featurdi  mdke 
the  GOSS  RoDrO-Mat 
a  stereotype  favorite. 
Automatic  push  button 
control  and  micrometer 
impr^ion  adjustment 
mi^e  it  an  efficient^  la¬ 
bor  saving  unit.  Stni^y 
built  and  witih  a  free 
wheeling  roller  bearing 
upper  cylinder,  it  prom¬ 
ises  long  life  and  easy 
maintenance. 


WE  OOSS  ntINTINO  MtESS  CO. 
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K,  C.  Star  Case 

(Continued  from  page  11) 

granted.  The  drug  company 
owned  200  shares  in  the  sta¬ 
tion. 

Mr.  Evans  said  that  Mr.  Mc¬ 
Collum  called  him  again  after 
the  power  application  was 
granted.  The  witness  was  asked 
to  relate  the  conversation. 

“Well,  he  was  quite  upset 
about  the  fact  that  we  were 
going  ahead  with  installing  the 
facilities  for  increased  power,” 
Mr.  Evans  said.  “He  told  me 
he  didn’t  think  I  had  any  busi¬ 
ness  whatsoever  in  the  radio 
business.  We  were  both  rather 
angry.  I  told  him  I  thought  I 
had  more  business  in  the  radio 
business  than  he  did.” 

The  last  part  of  the  answer 
was  stricken. 

“Well,”  Evans  said,  “he  just 
said  I  had  no  business  in  the 
radio  business  and  after  con¬ 
siderable  discussion  he  seemed 
to  be  quite  angry.  He  said,  ‘We 
are  going  to  put  you  out  of  the 
radio  business.’  ” 

0 — Did  he  say  that? 

A — He  most  certainly  did. 

Evans  said  the  Star  contin¬ 
ually  gave  less  program  listings 
to  KCMO  and  the  listings  of 
WREN,  at  Lawrence,  Kas., 
were  listed  fully.  .Evans  said 
that  in  1938  he  complained  bit¬ 
terly  to  McCollum. 


of  the  liquor  and  beer  but  only 
to  the  extent  of  50  per  cent 
merchandise,  or  50  per  cent 
liquor. 

Evans  said  he  understood  it 
was  McCollum’s  wish  that 
Crown  spend  half  of  the  money 
in  the  Journal-Post  that  the 
company  was  spending  in  the 
Star.  Three  weeks  later  McCol¬ 
lum  called  and  said  Crown 
wasn’t  following  its  agreement, 
Evans  said. 

2-to-l  Ratio  Ordered 

“He  insisted  that  he  said 
half  of  the  space  that  we  were 
using  in  the  Kansas  City  Star,” 
Evans  said.  “Either  I  misun¬ 
derstood  him  or  he  misunder¬ 
stood  me.” 

Evans  said  McCollum  threat¬ 
ened  to  give  a  double  space  to 
another  drug  competitor  if 
Crown  advertising  wasn’t  dis- 


A  motion  to  strike  out  the 
testimony  of  a  witness  relative 
to  joint  advertising  in  the  Star 
and  WDAF-TV,  its  affiliated 
station,  was  taken  under  ad¬ 
visement  by  Judge  Duncan.  He 
indicated  that  a  ruling  may  be 
made  later  in  the  trial  or  in 
the  instructions  to  the  jury. 

Ronald  Eugene  Tidwell,  for¬ 
mer  operator  of  a  furniture  and 
appliance  store,  said  he  had 


continued  to  a  point  where  the 
ratio  of  space  was  2  to  1  in 
the  Star  over  the  Journal-Post. 

“I  told  him  I  didn’t  think  he 
had  nerve  enough  to  do  that 
after  we  had  used  it  for  so 
many  years,”  Evans  said. 

Evans  said  he  discussed  the 
matter  with  Roy  A.  Roberts, 
then  managing  editor  of  the 
Star,  and  at  Robert’s  sugges¬ 
tion  Crown  signed  a  contract  to 
use  a  double  spread  for  52 
weeks  on  Fridays. 

Evans  said  that  Crown  rela¬ 
tions  with  the  Star  have  been 
completely  satisfactory  since 
Roberts  became  president  in 
1947.  Evans  said  also  that  he 
had  never  discussed  the  radio 
listing  and  advertising  prob¬ 
lems  with  Emil  A.  Sees,  adver¬ 
tising  director  who  is  a  co-de¬ 
fendant  in  the  anti-trust  suit. 


had  a  joint  rate.  Jinkinson 
said  it  was  not  a  question  of 
joint  rate. 

“If  it  was  a  question  of  joint 
rate  I  wouldn’t  be  concerned 
about  it,”  Judge  Duncan  said. 
“It  is  a  question  of  saying  you 
must  advertise  in  both  or  you 
can’t.” 

Tidwell  said  that  he  did  not 
advertise  in  any  newspaper  and 
was  interested  in  radio  and 


ton  an  exhibit  and  asked  if  it 
was  possible  to  purchase  adver¬ 
tising  in  the  Star  and  the 
Times  at  the  same  rate.  The 
witness  replied  that  the  card 
showed  the  open  rate  for  ad¬ 
vertising  in  the  Times  was  4714 
cents  a  line  and  for  the  Star 
was  5214  cents  a  line.  He  said 
the  exhibit  showed  the  every¬ 
day  rate  for  the  Times  was  36 
cents  a  line  and  for  the  Star  it 
was  3814  cents  a  line.  For  the 
Sunday  Star  the  rate  was  4114 
cents  a  line. 

Largely  Theoretical 

Houghton  said  in  cross-ex¬ 
amination  that  he  had  worked 
at  the  Star  for  about  two 
months  in  1952  when  the  gov¬ 
ernment  was  examining  the 
Star’s  records  but  that  he  did 
not  study  the  operation  of  the 
newspaper  or  interview  any  of 
the  officers  in  connection  with 
the  operation. 

The  cross-examination  was 
conducted  by  Elton  L.  Marshall, 
an  attorney  for  the  Star. 

Q — Do  you  know  that  most 
daily  newspapers  in  the  country 
are  24-hour  newspapers? 

A — I  can’t  say.  I  haven’t 
studied  them. 

Q — Do  you  know  that  the 
morning  edition  of  the  Star 
covers  a  12-hour  period  and  the 
evening  edition  a  12-hour  pe¬ 
riod  ? 

A — I  don’t  know  that  to  be 
a  fact. 


Judge  Considers  Motion  to  Strike 
Testimony  of  Newspaper-TV  Tieup 


“He  thought  we  were  getting 
sufficient  listings  and  we  had 
quite  a  discussion,”  Evans  said. 

Complained  to  FCC 

Evans  said  he  then  visited 
the  chairman  of  the  Federal 
Communications  Commission  in 
Washingfton,  brought  the  mat¬ 
ter  to  his  attention  and 
that  the  chairman  dictated  a 
letter  to  the  Star  in  his  pres¬ 
ence. 

“He  wrote  a  letter  to  the 
Star  saying  that  I  had  filed  a 
complaint  and  had  submitted 
copies  of  the  radio  page  to  the 
FCC  and  he  suggested  that 
someone  from  the  Star  come 
I  into  his  office  in  the  near  fu¬ 
ture,”  Evans  said. 

The  witness  said  that  within 
10  days  the  KCMO  listings  were 
fully  reported  in  the  Star. 

Evans  said  that  in  a  later 
conversation  McCollum  asked 
him  why  Crown  Drug  company 
had  to  use  other  newspapers 
for  advertising.  The  witness 
said  he  pointed  out  that  the 
Star  did  not  accept  liquor  or 
beer  advertising  when  the  53 
Crown  stores  all  sold  liquor 
and  beer. 

Evans  said  that  McCollum 
told  him  to  go  ahead  and  ad¬ 
vertise  in  other  papers  because 


been  refused  time  on  WDAF- 
TV  because  he  did  not  adver¬ 
tise  in  the  Star. 

Earl  Jinkinson,  an  attorney 
for  the  government,  pointed  out 
to  the  court  that  it  was  alleged 
in  the  indictment  the  defend¬ 
ants  refused  to  give  advertis¬ 
ing  time  on  WDAF-TV  unless 
the  advertiser  was  an  adver¬ 
tiser  in  the  newspaper. 

The  court  asked  whether  that 
was  an  act  of  monopoly.  Jink¬ 
inson  asserted  it  was  if  that 
condition  existed.  He  pointed 
out  that  the  Star  then  operated 
the  only  television  station  in 
the  area. 

Elton  L.  Marshall,  Star  at¬ 
torney,  said  other  newspapers 


Among  the  government’s  last 
witnesses  were  Harrison  F. 
Houghton  of  Washington,  an 
economist  with  the  Anti-'Trust 
Division  of  the  Department  of 
Justice,  and  Leo  H.  Smith, 
chief  auditor  of  the  Audit  Bu¬ 
reau  of  Circulations. 

Houghton  examined  copies  of 
the  Kansas  City  Star  and  the 
morning  Kansas  City  Times  and 


television  advertising  only. 

Marshall  argued  that  Jinkin¬ 
son  was  trying  the  case  as  a 
utility.  He  said : 

“If  a  newspaper  has  a  right 
to  accept  or  to  refuse  ads  under 
the  general  principles  of  law 
they  have  a  right  as  between 
their  agencies,  so  far  as  the 
law  is  concerned,  to  have  joint 
rates  or  any  other  regulations 
they  wanted.” 

Judge  Duncan  said  this  was 
true  so  long  as  it  was  not  for 
the  purpose  of  monopolizing. 

Marshall  declared  ^so  that 
the  testimony  of  Tidwell  should 
be  stricken  because  he  could 
not  identify  the  solicitor  from 
the  Star. 


said  the  editorials  and  contents 
of  the  two  editions  were  dif¬ 
ferent. 

When  asked  by  Earl  Jinkin¬ 
son  a  government  attorney, 
about  other  differences  Hough¬ 
ton  said  there  were  22  comic 
strips  and  cartoons  which  ap¬ 
peared  in  the  two  papers  and 
none  was  repeated. 

Jinkinson  then  handed  Hough¬ 


Q — Did  you  study  other  news¬ 
papers  with  regard  to  delivered 
subscription  prices? 

A — No. 

Q — Have  you  had  any  adver¬ 
tising  experience? 

A — No,  sir. 

0 — You  know  nothing  about 
the  advertising  department  of 
a  newspaper  except  on  a  theo¬ 
retical  basis,  is  thiat  right? 

A — Yes,  largely  theoretical, 
yes,  sir. 

Q — Have  you  ever  operated  a 
business  of  your  own  where  you 
had  a  pay  roll? 

A — No,  sir. 

Jinkinson  asked  Smith,  if  un¬ 
der  ABC  rules  the  Star  pub¬ 
lishes  a  morning  and  an  eve¬ 
ning  paper.  Marshall  objected, 
saying  it  was  a  matter  of  opin¬ 
ion  but  Judge  said  the  witness 
could  state  the  views  of  the 
ABC  but  that  the  decision  ul¬ 
timately  would  have  to  be  made 
by  the  jury. 

Smith  said  the  Star  was  listed 
as  a  morning,  an  evening  and 
a  Sunday  newspaper  and  not  an 
all-day  newspaper.  Smith  said 
that  under  ABC  rules  the  morn¬ 
ing  and  evening  editions  would 
be  considered  as  two  newspa¬ 
pers. 

(Continued  on  page  66) 
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Star  Publishes  2  Separate  Papers 
Under  ABC  Rules,  Auditor  States 


R.  B.  Page, 
No.  Carolina 
Leader,  Dies 

Wilmington,  N.  C. 

Rinaldo  Burrus  Page,  owner 
and  publisher  of  the  Star  News 
Newspapers,  Wilmington  Civ¬ 
ic  leader  for  50  years,  died 
Feb.  2  at  Duke  Hospital  in 
Durham.  He  was  64  years  old. 

Born  in  Columbus,  Ga.,  the 
son  of  Margaret  E.  and  Rin¬ 
aldo  William  Page,  he  was  a 
member  of  a  family  long 
prominent  in  southern  jour¬ 
nalism.  He  had  devoted  prac¬ 
tically  his  entire  career  to 
newspaper  publishing,  begin¬ 
ning  as  a  member  of  the  staff 
of  his  father’s  paper,  the 
Columbus  Ledger.  Following 
graduation  from  schools  in 
Columbus,  he  attended  Emory 
University  and  completed  his 
education  at  the  University  of 
Georgia. 

He  served  overseas  as  a  mem¬ 
ber  of  the  Medical  Corps  dur¬ 
ing  World  War  I.  Returning 
home,  he  rejoined  the  staff  of 
the  Ledger  and  later  engaged 
in  the  publishing  and  real 
estate  business  in  Palm  Beach, 
Fla.  Afterwards,  he  became 
business  manager  of  the  Sara¬ 
sota,  (Fla.)  Herald  and  came 
to  Wilmington  as  president  and 
publisher  of  the  Morning  Star 
when  it  was  purchased  by  the 
R.  W.  Page  Corporation  in 
1927.  Two  years  later  it  acquir¬ 
ed  the  News  Dispatch.  In  1940, 
Mr.  Page  purchased  the  73- 
year-old  Star,  the  News  and 
Sunday  Star  News  from  the 
parent  company. 

He  was  a  member  of  the 
American  Newspaper  Publish¬ 
ers  Association,  Southern  News¬ 
paper  Publishers  Association 
and  North  Carolina  Press  As¬ 
sociation. 

Survivors  include  his  wife, 
Mrs.  Daisy  Givens  Page;  one 
son,  Rinaldo  B.  Page  Jr.;  one 
daughter,  Mrs.  Marguerite 
Kidd,  all  of  Wilmington;  and 
two  sisters,  Mrs.  A.  H.  Chap¬ 
man  Sr.,  and  Mrs.  Maynard 
Ashworth,  of  Columbus,  Ga. 

• 

$3,712,500  for  TV 

Washington 

FCC  is  being  asked  to  approve 
sale  of  WDEL-TV,  Wilmington, 
Del.,  by  J.  Hale  Steinman  and 
John  F.  Steinman  to  Paul  F. 
Harron,  of  Philadelphia,  for 
$3,712,500.  The  Steinman  fam¬ 
ily  owns  several  broadcast  sta¬ 
tions  in  Pennsylvania  and  also 
the  Lancaster  (Pa.)  Newspa¬ 
pers. 


K.  C.  Star  Case 

{Continued  from  page  55) 


Recalled  by  g;ovemment  coun¬ 
sel,  Houghton  said  a  chait 
showed  the  total  percentage  of 
circulation  of  the  Star  and 
Times,  excluding  Sundays,  for 

1951,  was  94.4.  He  read  these 
percentage  figures  for  1951 : 
Kansas  City  (Kas.)  Kansan, 
3.9;  Independence  (Mo.)  Exam¬ 
iner,  1 ;  Excelsior  Springs 
(Mo.)  Standard,  .4;  Indepen¬ 
dence  (Mo.)  Daily  News  .2, 
and  Daily  Record,  .1. 

Another  chart  examined  by 
the  witness  purported  to  repre¬ 
sent  the  advertising  revenue  in 
the  greater  Kansas  City  area 
for  1951  and  1952.  The  witness 
said  the  chart  showed  the  rev¬ 
enue  of  the  Star  newspapers 
for  1951  was  94.1%  of  the  total 
advertising  revenue. 

A  third  chart  showed  that 
the  weekly  subscription  rate 
for  the  Star  increased  from  15 
cents  for  13  editions  in  1936  to 
40  cents  in  1952.  On  advertising 
rates  the  charge  for  “every 
day”  advertising  w^s  30  cents 
a  line  in  1936  and  40  cents  in 

1952.  For  local  display  adver¬ 
tising  the  change  from  1936  to 
1952  was  from  25  to  40  cents  a 
line;  for  general  advertising 
from  60  to  95  cents  a  line  and 
for  classified  (15  words  a  day) 
from  90  cents  to  $1.35. 

Mr.  Marshall’s  objections  to 
the  charts  as  being  incompetent 
and  immaterial  were  overruled. 

On  cross-examination  Hough¬ 
ton  said  that  he  did  not  know 
the  cost  of  newsprint  in  1936 
and  1952. 

Houghton  testified  earlier 
that  the  Star’s  total  revenue 
from  circulation  and  advertis¬ 
ing  in  1936  was  $7,934,866  and 
in  1952,  $25,963,271.  He  said  in 
cross-examination  that  the  cost 
of  overhead  was  not  included 
in  his  studies  of  the  Star’s 
operations. 

Q — Isn’t  it  a  fact  that  you 
found  that  from  January,  1936, 
down  to  January,  1953,  percent¬ 
age-wise  the  increase  in  over¬ 
head  and  rates  were  approxi¬ 
mately  equal? 

A — Well,  no,  not  in  my 
opinion. 

Q — Isn’t  it  true  that  the 
overhead  expenses  went  up 
about  as  much  percentage-wise 
as  the  rates  went  up? 

A — I  don’t  know  that  as  a 
fact. 

Q — Can  you  say  it  is  not 
true  ? 

A— No. 

Q — The  Star’s  advertising 
rates  are  very  low,  aren’t  they? 

A — Very  low,  yes  sir. 


H.L.  Hawkins, 
Phila.  Bulletin 
BM,  Is  Dead 

Philadelphia,  Pa. 

Harry  L.  Hawkins,  vicepresi¬ 
dent  and  business  manager  of 
the  Philadelphia  Bulletin,  died 
suddenly  Tues¬ 
day  night  (Feb. 
1)  at  his  home 
at  suburban 
Cynwynd.  He 
was  59  years  old 
and  had  been 
with  the  Bul¬ 
letin  34  years. 

His  wife,  the 
former  Jessie 
Loretta  Cutlip, 
Hawkint  whom  he  mar¬ 
ried  in  1919,  died  last  Dec.  8. 

Mr.  Hawkins  started  his 
newspaper  career  in  the  adver¬ 
tising  department  in  the  old 
Philadelphia  Ledger  after  a 
brief  period  with  the  Philadel¬ 
phia  News  Bureau,  affiliated 
with  the  Wall  Street  Journal. 
He  joined  the  Bulletin  in  No¬ 
vember,  1920,  and  worked  up 
through  the  ranks  in  the  adver¬ 
tising  department.  In  1937,  he 
was  made  national  advertising 
manager  and  in  July,  1947,  as¬ 
sistant  business  manager. 

He  became  active  in  the  gen¬ 
eral  management  of  the  news¬ 
paper  and  an  assistant  to  Rich¬ 
ard  W.  Slocum,  then  general 
manager  and  now  executive 
vicepresident. 

Mr.  Hawkins  became  busi¬ 
ness  manager  in  September, 
1950.  He  was  given  the  added 
duties  of  a  vicepresident  in 
April  of  last  year. 

A  big  project  which  occupied 
much  of  his  time  recently  was 
the  construction  of  the  Bul¬ 
letin’s  new  building. 

Mr.  Hawkins  was  recently  re¬ 
elected  president  of  the  Better 
Business  Bureau  of  Philadel¬ 
phia  and  he  was  also  a  director 
of  the  Chamber  of  Commerce. 

He  is  survived  by  his  son, 
Robert,  his  mother,  Mrs.  Frank 
E.  Grussenmyer;  and  a  sister, 
Mrs.  Harry  Moore. 

Another  son.  Sergeant  Philip 
Hawkins,  an  aerial  gunner  with 
the  15th  Air  Force,  was  killed 
in  World  War  11. 

• 

Spotlight  on  Thefts 

Buffalo,  N.  Y. 

The  Buffalo  Evening  News 
put  the  spotlight  on  a  gang 
making  a  racket  of  stealing 
welfare  checks  from  mailboxes 
of  relief  clients,  forging  their 
names  and  cashing  the  checks. 


Quick  Work  Nets 
Bank  Robbery  Extra 

Mesa,  Arii. 
The  Mesa  Tribune,  an  eight- 
page  daily  with  a  circulation 
nearing  the  4,000  mark, 
like  a  metropolitan  sheet  one 
day  last  week  when  it  hurried¬ 
ly  printed  two  additional  edi¬ 
tions  giving  its  readers  a  wrap- 
up  story  of  a  captured  bank 
robber. 

One  hour  after  a  usual 
2  p.m.  press  deadline,  the  Trib¬ 
une  was  on  the  streets  with  a 
bold  face  five-paragraph  bul¬ 
letin  explaining  the  early  de¬ 
tails  of  the  1:54  $1,000  holdup 
at  the  Mesa  Valley  Bank. 

Shortly  thereafter  the  editor¬ 
ial  department  went  into  ac¬ 
tion  when  it  learned  that  a 
suspect  was  captured  with  the 
money  and  holdup  gun.  Editor 
Bernard  Mergen  shot  pictures 
of  the  suspect  and  the  heldup 
bank  teller,  had  them  processed 
and  Scan-O-Graved  at  the  Tri¬ 
bune  plant  and  had  an  extra  on 
the  streets  by  4:45. 

Newsmen  Appointed 
To  Governor’s  Staff 

Columbia,  S.  C. 
A  change  of  administrations 
at  the  State  House  brought  two 
former  newspapermen  onto  the 
staff  of  the  new  governor, 
George  Bell  Timmerman  Jr., 
and  headed  another  former 
newspaperman  to  Washington 
as  aide  to  a  senator. 

Charles  Wickenburg  Jr. 
joined  Governor  Timmerman’s 
staff  as  his  secretary.  Dan  T. 
Henderson,  formerly  assistant 
city  editor  of  the  Charleston 
News  and  Courier,  is  the  Gov¬ 
ernor’s  research  secretary,  who 
handles  press  relations  also. 
Alex  McCullough,  former  man¬ 
aging  editor  of  the  Spartan¬ 
burg  (S.  C.),  Herald,  who 
served  as  research  secretary  for 
Gov.  James  F.  Byrnes,  has 
become  administrative  assist¬ 
ant  to  U.  S.  Sen.  Strom  Thur¬ 
mond. 

• 

‘Abe’  Yeager  Retires 

San  Antonio,  Tex. 
The  San  Antonio  Light  de¬ 
voted  several  columns  to  the 
career  of  A.  H.  “Abe”  Yeager 
upon  his  retirement  as  mili¬ 
tary  reporter  after  31  years  of 
newspaper  service.  They  in¬ 
cluded  a  separate  story  quoting 
military  leaders  and  civilians  in 
praise  of  the  reporter’s  work. 
Abe  said  his  wife  will  reside 
in  a  newly  acquired  home  at 
Corpus  Christi. 
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!  ITU  Politics 
I  Row  Is  Aired 
In  Law  Suit 

Indianapous 
Woodruff  Randolph,  president 
of  International  Typographical 
Union,  denied  that  union-fi¬ 
nanced  publications  were  used 
to  support  the  candidacy  of 
onion  officials  for  office. 

The  denial  came  as  the 
anion’s  top  officials  opened 
their  defense  against  an  injunc¬ 
tion  action  in  Superior  Court 
[  here  this  week,  filed  by  150 
il  locals. 

r  The  Houston  (Tex.)  local, 
backed  by  149  others,  including 
Indianapolis  No.  1,  are  asking 
'  Judge  John  L.  Niblack  to  bar 
Mr.  Randolph  and  other  officers 
from  using  ITU  funds  for  per¬ 
sonal  political  activities. 

The  locals  also  are  asking 
that  the  international  officers 
be  ordered  to  allow  a  referen¬ 
dum  among  all  members  on  an 
amendment  to  the  constitution 
which  would  prohibit  use  of 
ITU  funds  for  union  political 
purposes. 

Also  sought  in  the  court  ac¬ 
tion  is  protection  from  retalia¬ 
tion  ag^ainst  the  Houston  or 
other  locals  by  the  international 
officers  because  the  locals  used 
union  funds  in  the  suit. 

Mr.  Randolph,  ITU  president 
I  since  1944,  testified  that  he 
“was  not  aware”  that  any  offi¬ 
cial  ever  had  used  union  pub- 
[  lications,  including  the  Typo¬ 
graphical  Journal,  for  or 
against  any  candidate  for  union 
office. 

‘Chaotic’  Amendment 
I  He  said  the  amendment  pro¬ 
posed  by  the  Houston  local 
“could  have  tied  up  the  whole 
organization.”  He  termed  it 
“chaotic.” 

i  “It’s  a  question  of  what  is 
political  and  who  shall  say 
what  is  a  political  use  and  what 
isn’t,”  Mr.  Randolph  said. 

He  testified  the  only  reason 
the  officers  refused  to  allow  the 
80,000  members  to  vote  on  the 
amendment  was  that  it  was 
“not  in  proper  form”  as  re¬ 
quired  by  union  law. 

Leroy  M.  Williams,  secretary- 
treasurer  of  the  Houston  local, 
charged  that  the  Executive 
Council  had  tried  as  late  as  last 
December  to  intimidate  his 
local  officials  and  force  them 
to  drop  the  law  suit. 

Don  Hurd,  editor  of  the  Jour¬ 
nal,  denied  any  international 
officer  ever  had  tried  to  use  the 
magazine  for  personal  political 
purposes. 


PRESIDENTIAL  HUDDLE  at  Chicago  Prau  Club:  Laft  to  right — Jara 
Hagan,  Chicago  Amarican  Sunday  aditor,  retiring  pratidant;  Robert  F. 
Huriaigh,  MBS,  Waihington,  honorary  president,  and  George  A. 
Brandenburg,  midwest  aditor  of  E  &  P,  president  for  1955.  Mr.  Hagan 
was  guest  of  honor  at  Prasidants'  Dinner. 


Weather  Prophet 
Has  Good  Tipsters 

Indianapolis 
Tubby  Toms,  outdoor  editor 
of  the  Indianapolis  News  for 
the  past  decade,  is  fast  gaining 
fame  as  the  state’s  outstanding 
weather  prophet. 

Mr.  Toms  has  come  up  with 
some  remarkably  accurate  (so 
far)  predictions  for  this  Winter 
and  most  of  it  comes  from  his 
associations  in  the  great  out¬ 
doors.  He  gets  his  tips  from 
birds,  animals,  trees  and  vari¬ 
ous  other  means  known  only  to 
himself  and  Mother  Nature’s 
children. 

In  June,  Mr.  Toms  predicted 
a  hot  and  dry  Summer  and  said 
that  “just  around  the  21st  of 
September  we’ll  have  a  real 
cold  snap.”  What  happened 
September  21?  The  mercury 
went  down  to  45  degrees  over 
night. 

He  said  there  was  little  rea¬ 
son  to  expect  a  white  Christ¬ 
mas  and  he  was  right. 

He  said  the  first  really  rough 
weather  would  come  around  the 
middle  of  January  and  he  has 
been  right  again. 

• 

No.  1  Movie  Critic 

Pittsburgh 
Harold  V.  Cohen,  Poat-Ga- 
zette,  has  received  the  Screen 
Directors  Guild  1954  award  to 
the  nation’s  outstanding  movie 
critic.  His  reviews  were  judged 
to  be  “the  most  perceptive  and 
conducive  to  the  betterment  of 
motion  pictures.” 

• 

Egypt  Signs  Pact 

United  Nations 
Egypt  formally  signed  the 
Convention  on  the  International 
Right  of  Correction  this  week. 


Ohio  Associations 
Re«Elect  Officers 

Columbus,  Ohio 
All  officers  were  re-elected 
by  Ohio  Newspaper  Association 
and  Buckeye  Press  Association 
at  annual  meetings  here  Jan. 
24-26. 

Re-elected  as  president  of 
ONA  was  Orrin  R.  Taylor, 
Arehbold  Buckeye,  who  was  un¬ 
able  to  preside  at  convention 
sessions,  having  been  called 
home  on  the  first  day  by  the 
death  of  his  mother.  Others  re¬ 
named  are:  Roger  H.  Ferger, 
Cincinnati  Enquirer,  board 
chairman;  William  F.  Maag 
Jr.,  YoungatotOn  Vindicator, 
vicepresident;  and  Gardner  H. 
Townsley,  Western  Star,  Le¬ 
banon,  secretary. 

John  D.  Miller,  Wadsworth 
News-Banner,  heads  the  Buck¬ 
eye  group. 

• 

Chief  Pays  Fine 
Georgre  Gugel,  Newport,  Ky. 
chief  of  police,  has  given  up 
his  fight  to  upset  the  Federal 
Court  jury  decision  which  con¬ 
victed  him  for  denying  the  civil 
rights  of  George  Bailey,  Louis¬ 
ville  Courier-Journal  camera¬ 
man. 

At  Chief  Gugel’s  request  the 
case  was  dismissed  by  the  Sixth 
District  Court  of  Appeals  and 
he  agreed  to  pay  a  $1,000  fine. 
He  must  also  pay  $283  court 
costs. 

• 

‘Art  of  Picture  Editing’ 

Columbus,  Ohio 
Charles  T.  Haun,  picture  edi¬ 
tor  of  the  Detroit  Free  Press, 
has  been  added  to  the  faculty 
of  the  first  Press  Institute  to 
be  conducted  by  the  School  of 
Journalism,  Ohio  State  Univer¬ 
sity,  Feb.  14-18.  He  will  con¬ 
duct  a  seminar  on  the  “Art  of 
Picture  Editing.” 


Democrats’ 
ChairmanTips 
Hat  to  Press 

Washington 

The  reading  diet  of  the  Dem¬ 
ocratic  National  Committee 
embraces  about  200  daily  news¬ 
papers,  80  other  periodicals, 
and  radio  and  TV  scripts.  Na¬ 
tional  Chairman  Paul  M.  Butler 
disclosed  to  a  National  Press 
Cluh  luncheon  audience  Feh.  1. 

“And,”  Mr.  Butler  said,  “we 
get,  I  think,  a  pretty  good 
cross-section  of  what  the  press 
is  saying  and  we  have  every 
lively  appreciation  of  the  con¬ 
tributions  which  this  nation’s 
publishers,  editors  and  reporters 
are  making  to  the  defense  of 
our  first  freedom — the  issue 
that  is,  or  should  be,  the  first 
concern  to  all  of  us:  free  press, 
monitor  of  our  liberties.” 

Discussing  the  Administra¬ 
tion’s  federal  employees  securi¬ 
ty  program,  Mr.  Butler  credited 
— “without  the  light  shed  by  a 
free  press,  there  would  have 
been  no  effective  stand  against 
the  fantastic  injustice  that  was 
done  against  Wolf  Ladejinsky.” 

The  new  committee  head 
dealt  with  the  “one  party  press” 
in  a  much  more  conciliatory 
tone  than  has  been  used  by  his 
recent  predecessors.  He  ob¬ 
served  : 

“There  has  been  frequent 
comment  on  the  fact  that  many 
of  the  reports  and  comments  in 
the  Democratic  Digest  come 
from  Republican  or  pro- Admin¬ 
istration  journals.  Actually, 
there  is  nothing  remarkable  in 
this,  for  the  free  press  knows 
no  party  line.  There  is  still  a 
large  One  Party  Press  in  this 
country  but  there  is  also  a  vig¬ 
orous  ‘no  party  press.’  It  dwells 
in  city  rooms  all  over  the  coun¬ 
try,  and  these  enlightened  in¬ 
dependents  include  some  who 
are  Democratic  and  some  who 
are  Republican  by  inclination. 
But  they  are  all  newspapermen 
first,  and  they  have  a  much 
greater  future  than  the  One 
Party  Press.” 

Sounding  a  note  of  vigilance 
to  the  keepers  of  press  freedom. 
Chairman  Butler  concluded: 

“In  our  own  magazine,  we 
have  told  some  of  the  recent 
instances  of  the  editorial  pro¬ 
fession’s  stout  defense  of  the 
questioning  mind,  and  we  will 
tell  more.  In  this  work,  we  like 
to  think  not  only  that  we  are 
useful  to  the  free  press  but 
that  we  are  in  fact  a  part  of 
the  free  press.” 
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Plain  Dealer 


Gets  Prize  for 


‘Sam’  Stories 


Cleveland 


The  entire  city  staff  of  the 
Cleveland  Plain  Dealer  this 
week  won  the  top  award,  in 
competition  among  Cleveland’s 
three  daily  newspapers,  for  cov¬ 
erage  of  the  Dr.  Samuel  H, 
Sheppard  murder  case. 

In  the  16th  annual  Cleveland 
Newspaper  Guild  contest,  mem¬ 
bers  of  the  staff  of  the  Plain 
Dealer  took  four  other  top 
awards  while  the  Cleveland 
Press  won  four,  Cleveland 
News  two,  and  International 
News  Photo  service,  one. 

James  W.  Collins,  city  editor 
of  the  Plain  Dealer,  accepted 
the  staff  award  for  the  best 
running  news  story — The  Shep¬ 
pard  case  coverage. 

Work  was  judged  by  three 
members  of  the  Guild.  Each  of 
the  three  Cleveland  papers  sub¬ 
mitted  foot-high  bundles  of 
stories  and  pictures  of  the  case, 
from  July  5  to  Dec.  31. 

Mr.  Collins  praised  all  the 
staff,  but  singled  out  Todd 
Simon,  John  G.  Blair  and  San¬ 
ford  Watzman  for  special  com¬ 
mendation. 

The  PD  staff  also  won  an 
honorable  mention  for  coverage 
of  the  jury’s  verdict.  This  was 
in  the  single  news  classifica¬ 
tion. 

Other  top  winners: 

Single  News  Story — Sidney 
E.  Eisner,  Plain  Dealer;  execu¬ 
tion  of  a  murderess,  Mrs.  Dovie 
Dean. 

Feature — Robert  Modic  and 
Herman  Seid,  Cleveland  Press; 
toys  wait  for  boy  who  hangred 
himself. 

Feature  Series  —  Richard 
Murway,  Press,  slum  stories. 

Public  Service — Eugrene  Se¬ 


gal,  Plain  Dealer,  series  on 
slum  landlords  and  housing. 

COLUMNING  —  Howard  Pres¬ 
ton,  Cleveland  News. 

Editorial — John  Huth,  Plain 
Dealer. 

Headline — Robert  O’Malley, 
Plain  Dealer. 

Art  Work  —  Lou  Darvas, 
Cleveland  Press. 

Sports  Story — Jack  Clowser, 
Press. 

Photography — Frank  Kuch- 
irchuk,  INP. 

Dean  of  the  Year — John 
Thompson,  News  makeup  edi¬ 
tor. 

Editor  Louis  B.  Seltzer  of 
the  Press  received  an  honorable 
mention  for  an  editorial  “Quit 
Stalling;  Bring  Him  In.’’  It 
was  in  reference  to  the  Shep¬ 
pard  case. 


T  TT  oridation  were  made  during  hia 

Jury  ll09.rs  early  moming  disc  jockey  Showi 

J  broadcast  from  his  farm  in 

Clermont  County,  25  miles  froa 
Cincinnati. 

Duffield  Responsible 

_  Eugene  Duffield,  Enquirer 

Cincinnati  yicepresident  arid  assistant  pub- 
.  .  T.1  usher,  took  full  responsibility 

A  jury  in  Comnaon  Pleas  Jqj.  publication  of  the  editorial. 
Court  IS  trying  to  decide  wheth-  jje  said  he  believed  Mr.  Me- 
er  the  reputation  of  Newscaster  earthy  had  a  right  to  make  the 
Tom  McCarthy,  plaintiff  in  a  remarks  uttered  in  his  news- 


Hears 
Fluoridation 
Libel  Case 


$1,000,000  libel  suit  against  the 
Cincinnati  Enquirer,  was  either 
damaged  or  enhanced  by  13  jjiin. 
articles,  stories  and  editorials  jjjg 
in  that  paper. 


casts,  but  the  Enquirer  also 
had  the  right  to  differ  with 


Bronze  Star  for  Noel 


DAILY  IN  SOUTHWEST  WANTED 


S75D,0DD.DD 


A  Daily  in  single  newspaper  market  wanted  in 
areas  shown  by  Editor  and  Publisher  Area 
Chart  9-10-12. 


Please  contact  the  nearest  office  of  Blackburn- 
Hamilton  Company  and  be  assured  that  all  ne¬ 
gotiations  will  be  held  in  confidence. 


BLACKBURN -HAMILTON  COMPANY 

Newspaper  Brokers  -  Radio  -  TV  Brokers 


WASHINGTON.  D.  C. 
James  W.  Blackborn 
Clifford  Marshall 
Washinaton  Blda. 
Sterlina  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Delaware  7-2755-4 
Tribune  Tower 


SAN  FRANCISCO 
William  T.  Stnbblefleld 


235  Montcomery  SL 
Ezbrook  2-5671-2 
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newscaster’s  counsel, 
Edward  A.  Doering,  said  at 


Mr.  McCarthy  charged  that  point  he  was  trying  to 

an  editorial  in  the  Enquirer,  prove  that  a  close  relationship 
Feb.  26,  1953,  alone,  impaired  existed  between  the  Enquirer 
his  professional  and  economic  ^ud  radio  station  WLW,  a  coin- 
standing.  petitor  of  WKRC.  He  called 

James  G.  Headley,  Enquirer  stand  James  D.  Shouse, 

attorney,  told  the  court  that  in  general  manager  of  WLW,  who 


Washington 
A  bronze  star  with  bravery 
citation  was  presented  Jan.  26 
to  AP  Photographer  Frank 
Noel,  who  was  for  32  months 
a  Korean  prisoner  of  war. 
Noel  dropped  his  camera  to  go 
to  the  aid  of  Marines  under 
fire  and  was  taken  prisoner 
with  the  wounded  and  the 
survivors.  His  bravery  under 
attack  and  his  leadership  in 
promoting  morale  among  Amer¬ 
ican  POW’s  were  acknowledged 
in  the  citation,  presented  by 
Charles  S.  Thomas,  Secretary 
of  the  Navy. 


1953  Mr.  McCarthy  had  an  in-  ^jg  station  and  the  En- 

come  of  $52,000  and  has  not  quirer  had  an  agreement  to  ex- 


experienced  any  depletion  in  in-  change  space  for  time,  but  he 


come.  “A  Pulse  survey,”  the 
attorney  said,  “shows  that  fol 


denied  he  ever  tried  to  influ¬ 
ence  the  policy  of  the  Enquirer, 


lowing  the  editorial  and  qj.  tjig  paper  tried  to  in- 
throughout  the  campaigpi,  (for  fluence  WLW. 
or  against  fluoridation  of  Cin-  Source  Protected 

cinnati  drinking  water)  and  up  The  Enquirer’s  financial 
to  the  present  time,  his  popu-  statement  was  offered  for  ex- 
larity  has  continued  to  rise,  amination.  Judge  Woeste  in- 
There  has  been  no  decrease  and  formed  the  jury  that  the  law 
the  rate  for  advertising  on  his  permitted  the  financial  stand- 


program  (WKRC)  has  gone  ings  of  both  parties  to  be  placed 
steadily  up.  He  didn’t  lose  a  evidence,  only  to  show  the 


Columbia  Scholar 

Miss  Evette  Dykes  of  Read¬ 
ing,  Ohio,  a  student  at  the  Co¬ 
lumbia  University  Graduate 
School  of  Journalism,  has  been 
awarded  the  $200  scholarship 
offered  annually  by  the  Wom¬ 
an’s  Press  Club  of  New  York 
City  to  an  outstanding  woman 
student  attending  the  school. 
Miss  Dykes,  24,  is  a  graduate 
of  the  University  of  Cincinnati 
where  she  received  a  B.  A. 


steadily  up 
penny  in  income. 

“The  editorial  was  written 
in  a  routine  manner  in  which 
editorials  are  compiled,  and 
there  was  no  malice.” 


importance  of  their  standing 
in  the  community. 

Before  William  H.  Hessler 
took  the  stand.  Judge  Woeste 
ruled  that  the  editorial  writer 


Mr.  McCarthy  opposed  fluori-  could  not  be  questioned  regard- 
dation,  which  afterwards  was  t^e  source  of  the  informa- 

defeated  at  the  polls  in  1953.  tjon  on  which  he  based  the  al- 

The  Enquirer  favored  it.  leged  libelous  editorial. 

Only  3  Articles  AdmHted  Mr.  Hessler  testified  he  wrote 

Judge  Joseph  H.  Woeste  ex-  the  original  editorial  but  that 
eluded  all  but  three  of  the  it  had  been  changed  somewhat 

articles,  stories  and  editorials  tiY  Duffield. 

which  Mr.  McCarthy  sought  to  “The  test  here”,  observed 
introduce.  Judge  Woeste,  “is  what  the  av- 

Judge  Woeste  said:  “There  erage  reader  would  gather,  not 
are  several  of  these  to  which  a  what  Mr.  Hessler  had  in  mind 


jury  may  attach  importance  as 
to  whether  or  not  malice  was 


when  he  wrote  the  editorial." 
After  a  playback  of  some  of 


presented  in  the  original  edi-  recorded  requests,  Mr.  Mc- 
torial.  We  want  newspapers  to  Cnrthy  testified.  As  to  his  r^ 


comment  on  issues,  but  when  to  the  Enquirer  editorial, 

they  step  over  the  line  and  i'®  said,  “I  was  d^ply  shocked 
direct  their  fire  toward  an  in-  first.  When  I  had  a  chance 
dividual,  they  are  on  dangerous  to  read  it,  I  was  outraged  and 
ground.”  deeply  hurt.” 

Roger  H.  Ferger,  president 


and  publisher  of  the  Enquirer,  Meet  ‘In  Sunshine’ 


said  the  paper  endorsed  flu¬ 
oridation  because  the  medical 
and  dental  professions  indorsed 
it  and  “we  relied  on  their  good 


Tallahassee,  Fla. 
A  protest  by  the  Tallahassee 
Press  Club  against  closed  meet¬ 
ings  of  the  State  Board  of  Con- 


judgment  more  than  on  the  ad-  trol,  which  has  jurisdiction  over 


vice  of  a  layman.” 


higher  education,  brought  ad- 


Mr.  McCarthy,  news  editor  of  vice  from  Gov.  Leroy  Collins 
the  Times-Star’s  station  WKRC,  that  the  Board  hold  its  meetings 
is  not  a  resident  of  Cincinnati,  “in  the  sunshine  and  not  in  the 
Many  of  his  comments  on  flu-  shade.” 
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Auto  Dealers’ 
Ad  Complaint 
Before  FTC 

Chicago 

The  practice  of  newspapers 
charging  national  advertising 
rates  to  new  car  dealers,  whose 
ads  appear  over  their  own 
names,  is  in  the  hands  of  the 
Federal  Trade  Commission, 
Frederick  J.  Bell,  executive 
vicepresident  of  the  National 
Automobile  Dealers  Associa¬ 
tion,  told  the  press  here  this 
week. 

Speaking  at  the  '•lose  of  the 
NADA  convention,  Mr.  Bell  said 
the  entire  matter  is  before  the 
FTC  “with  full  documentation 
from  NADA.” 

In  answer  to  a  further  ques¬ 
tion,  he  said  dealers  were  not 
combating  national  advertising 
on  the  part  of  automobile  man¬ 
ufacturers. 

Last  November,  Mr.  Bell  told 
newspaper  promotion  managers 
at  Cincinnati  that  “the  search¬ 
ing  eye  of  government  is  look¬ 
ing  at  this  situation,  and 
wherever  that  eye  needs 
strengthening  we  of  NADA  are 
providing  the  radar.” 

At  that  time  he  attacked 
what  he  termed  the  “tradition 
of  discrimination”  in  which 
newspapers  charged  the  na¬ 
tional  rate  to  local  auto  dealers. 

NADA  members  adopted  a 
program  calling  for  federal 
legislation  to  (1)  eliminate  the 
“bootlegging”  of  cars,  (2)  end 
phantom  freight  charges,  (3) 
reinstate  territory  security 
clauses  in  dealer  selling  agree¬ 
ments. 

New  car  dealers  were  urged 
to  resell  customers  on  the  value 
of  trading  with  franchised  auto 
dealers  instead  of  so-called 
“razzle-dazzle”  operators  who 
give  big  discounts  but  put  no 
emphasis  on  service. 

(Carles  C.  Freed,  Salt  Lake' 
City,  retiring  president,  said 
dealer  profits  were  cut  to  1.9% 
in  the  first  four  months  of  1954. 
They  may  be  even  less  when 
the  full  1954  report  is  in,  he 
added.  “It  is  absurd  for  the  dis¬ 
tributors  in  our  industry  to  try 
to  maintain  business  on  that 
kind  of  profits,”  he  declared. 

• 

Publisher  Appointed 

San  Francisco 
Adam  Kalb  has  been  named 
publisher  of  the  Nampa  (Ida.) 
Free  Press,  it  is  announced  by 
Edward  W.  Scripps,  president 
of  Scripps  Newspapers.  The 
appointment  follows  the  resign¬ 
ation  of  Riley  L.  Allen. 


SO  LONG,  42ND  STREETI — Mr.  and  Mrs.  Earl  Johnson  wava  goodbye 
(as  instructed  by  cameramen)  as  they  board  a  plane  at  Idlewild  Air¬ 
port,  bound  for  a  vacation  in  the  Caribbean.  Mr.  Johnson  is  a  vice- 
president  and  general  news  manager  of  the  United  Press. 


3  Sports  Editors 
To  Receive  Honors 

Three  sports  editors  —  two 
of  them  with  the  Gannett  Group 
— will  be  honored  at  upcoming 
dinners. 

Arthur  B.  McGinley,  Hart¬ 
ford  (Conn.)  Times,  will  be 
guest  of  the  Connecticut  Boxing 
Guild  at  its  annual  dinner 
April  21  “because  of  his  work 
in  behalf  of  boxing  in  the 
past.” 

Charley  Young,  Albany  (N. 
Y.)  Knickerbocker  News,  will 
be  guest  at  a  testimonial  din¬ 
ner  March  6.  He  has  long  been 
known  as  “Mr.  Baseball”  in 
Albany. 

Gerald  P.  Crean,  New  Britain 
(Conn.)  Herald,  will  be  re¬ 
cognized  as  “New  Britain 
Sports  Man  of  the  Year”  Feb. 
8. 

• 

^Boss’  Coll  at  80 

Honolulu 

The  staff  of  the  Honolulu 
Advertiser  saluted  their  editor, 
Raymond  S.  Coll,  on  his  80th 
birthday  Jan.  22.  The  “Boss” 
came  here  in  1922  and  began 
work  on  the  Advertiser  as  a 
police  reporter. 

• 

Utica  Guild  Elects 

Utica,  N.  Y. 

Philip  R.  Spartano  Jr.,  Utica 
Daily  Press  sports  writer,  is 
the  new  president  of  the  Utica 
Newspaper  Guild.  He  succeeds 
John  A.  Urbanek,  Observer- 
Dispatch  reporter. 


Double  Winner 
In  Shaffer  Awards 

Roswell,  N.  M. 

Gordon  Greaves,  editor  of  the 
Portales  Daily  News,  was  a 
double  first  place  award  win¬ 
ner  at  the  Winter  convention  of 
New  Mexico  Press  Association 
here,  Jan.  29.  He  received  the 
E.  H.  Shaffer  award  for  the 
best  editorial  of  1954,  entitled 
“What’s  Wrong  with  Politics,” 
and  he  won  the  feature  pho¬ 
tography  award  for  a  picture 
series  on  learning  to  read. 

Other  winners:  News — Sanky 
Trimble,  Associated  Press;  fea 


Gannett  Grant 
For  Health  Clinic 

Rochester,  N.  Y. 

The  Frank  E.  Gannett  News¬ 
paper  Foundation,  Inc.  this 
week  approved  a  $450,000  grant 
— to  be  paid  over  a  20-year 
period  —  for  construction  of  a 
student  health  clinic  building 
at  Cornell  University  in  Ithaca. 

Construction  will  begin  prob¬ 
ably  by  Summer,  it  was  an¬ 
nounced  by  Deane  W.  Malott, 
Cornell  president.  The  Univer¬ 
sity  will  advance  funds  for  con¬ 
struction. 

The  building  to  be  known  as 
the  Gannett  Medical  Clinic  will 
replace  a  frame  structure. 

Mr.  Gannett  has  long  been 
interested  in  student  health 
needs  and  has  for  10  years  sup¬ 
ported  a  campus  diet  table  for 
Cornell  students  with  unusual 
nutritional  problems.  An  1898 
graduate  of  Cornell,  Mr.  Gan¬ 
nett  has  been  a  trustee  of  the 
university  since  1926. 

Last  year  the  Gannett  foun¬ 
dation  gave  $10,000  to  Cornell 
to  help  finance  preparation  of 
a  textbook  on  the  law  of  libel. 

• 

Expedition  ^Sesqur 

Portland,  Ore. 

In  recognition  of  the  150 
years  of  progress  in  Oregon 
since  the  1805  Lewis  and  Clark 
Expedition,  the  Oregon  Journal 
will  publish  a  special  Sesqui- 
centennial  Edition  next  Sum¬ 
mer,  it  was  announced  here 
by  Publisher  W  il  1  i  a  m  W. 
Knight.  A  special  writer-editor, 
Sonia  Lee,  has  joined  the 
Journal  staff  to  supervise  and 
co-ordinate  the  material. 


ture — Dave  Weber,  Santa  Fe 

New  Mexican;  news  photograph  Free  TV  Logs  Dropped 


Kew,  for  pictures 
in  Santa  Fe  New 


-George 
published 
Mexican. 

Community  service  —  first, 
Belen  News-Bulletin;  honorable 
mention,  Albuquerque  Tribune 
and  Clovis  News-Journal, 

S.  W.  Papert  trophy  for  ad¬ 
vertising  in  daily  —  Carlsbad 
Current  -  Argus;  Southern 
Union  Gas  Co.  award  for  ad¬ 
vertising  in  weekly  —  David 
Dahlberg,  Belen  News-Bulletin. 

A.  E.  Heinsohn  trophy  for 
typography — Roswell  Record. 

• 

Murder  Trial  Shifted 

Phenix  City,  Ala. 

In  a  move  completely  unex¬ 
pected,  Judge  J.  Russell  Mc- 
Elroy  switched  the  Albert  Pat¬ 
terson  murder  trials  from  here 
to  Birmingham,  where  they  will 
be  heard  as  scheduled  on  Feb. 
14. 


Bartlesville,  Okla. 

The  Bartlesville  Examiner 
this  week  announced  discontin¬ 
uance  of  publication  of  daily 
programs  for  television  sta¬ 
tions  in  the  area.  The  paper 
stated  that  when  one  station 
served  the  area  it  ran  the  list¬ 
ings  as  a  public  service  feature. 
But  with  two  additional  sta¬ 
tions  the  management  decided 
it  was  not  economically  sound 
to  continue  publishing  the  pro¬ 
grams. 

• 

Heads  Capitol  Corps 

Harrisburg,  Pa. 

Duke  Kaminski,  Philadelphia 
Evening  Bulletin,  has  been 
elected  president  of  the  Penn¬ 
sylvania  Legislative  Corre¬ 
spondents’  Association  succeed¬ 
ing  John  Paget,  International 
News  Service. 
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George  Kenney,  58,  night 
city  editor  of  the  New  York 
Daily  News  since  1938,  after  a 
long  illness,  Jan.  31.  Mr. 
Kenney  came  to  the  News  in 
1926  after  distinguishing  him¬ 
self  in  covering  the  Hall-Mills 
murder  case  for  the  New 
Brunswick  (N.J.)  Home  News. 


I.  F.  Alofsin,  King 
Features,  Drops  Dead 

I.  F.  (Ike)  Alofsin,  75,  sales¬ 
man  for  the  King  Features 
Syndicate  for  45  years  and  re¬ 
garded  as  dean  of  syndicate 
salesmen,  died  suddenly  Feb.  3 
while  on  his  way  to  his  office 
in  New  York. 


Mr.  Alofsin,  who  began  his 
career  as  a  sports  writer  in  St. 
Louis,  enjoyed  a  wide  friend¬ 
ship  among  newspaper  editors 
and  publishers  throughout  the 
country.  His  son,  Alfred  H. 
Alofsin,  who  lives  in  Overland 
Park,  Mo.,  is  a  salesman  for 
King  Features  in  the  Midwest. 


ANNOUNCEMENTS 


Business  Opportunitias 


INTERTYPE  OPERATOR  with  «  con. 
plete  trade  tyi>e8ettinK  plant  wonU 
like  to  consolidate  with  printer  in  need 
of  the  above. 

KEYSTONE  COMPOSITION  CO. 
12S1  W.  Poplar  St.,  York,  Pa. 


National  Advertising  Space 


Victor  Keen,  56,  former  Far 
Eastern  correspondent  for  the 
New  York  Herald  Tribune  and 
New  York  Daily  News,  Jan.  30. 
While  a  Japanese  prisoner  dur¬ 
ing  the  early  part  of  World 
War  II,  Mr.  Keen  worked  on 
the  Japan  Advertiser  in  Tokyo 
serving  at  the  same  time  as  a 
correspondent  for  the  Chicago 
Tribune  and  Omaha  (Neb.) 
World-Herald. 


Glen  Waller,  73,  former 
sports  editor  of  the  St.  Louis 
Globe-Democrat,  Jan.  27. 


Fred  Weybret,  former  pub¬ 
lisher  of  the  Salinas  (Calif.) 
Index-Journal,  after  a  long  ill¬ 
ness,  Jan.  31. 


William  F.  Wiggins,  74,  the 
Toronto  Star’s  oldest  employe, 
Jan.  21.  Mr.  Wiggins  joined 
the  Star  52  years  ago  and  for 
many  years  was  church  and 
school  editor. 


John  Kilgore,  54,  Talla¬ 
hassee  correspondent  for  the 
Miami  (Fla.)  Daily  News  and 
former  managing  editor  of  the 
Tallahassee  Democrat  who 
conducted  a  political  column 
under  the  pen  name  of  John 
Keigh,  recently. 


Classified  Section 


Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Livinirston  County  Leader 
Geneseo,  N.  Y. 


NEWSPAPER  SERVICES 


LINE  RATES  For  EACH  Consecutive  Insertion  t 


Syndicates  -  F eatures 


SITUATIONS  WANTED— (Payable  With  Order) 

4  times  46c  line  each  insertion ;  8  @  60c ;  2  @  66c :  1  0  66e 
Add  16c  for  Box  Service 


ALL  OTHER  CLASSIFICATIONS: 


I  90c  line  each  insertion ;  8  @  96c ;  2  @  11.00 ;  1  0  tl.lO. 
8  line  minimum ;  16e  additional  for  box  service. 


FOR  YOUR  WOMEN'S  PAGES  -  send 
today  for  samples  and  rates  of  Tin 
ROYAL  CHILDREN  (Prince  Charles 
and  Princess  Anne)  -  our  most  popo. 
lar  three  installment  series.  Three 
photos.  Gordon  Lansley  Hall  News 
Service,  12  West  10  Street,  New  York 
nty.  11,  N.  Y. 


Deadline  Wednesday  2  P.  H.  (After  last  mail). 


ADD  WARMTH.  Wit.  Wisdom  to 
your  writing  with  ideas  from  "Jeet 
Wonderin’’  Paragraphs.  9  Pages  Free. 
Darwin  McFarlin,  Oxford.  Wisconsin. 


COUNT  80  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reseiwes  the  right  to  edit  all  copy. 


AnnOBCCe  Editor  &  Publisher  Classified,  1700  Times  Tower, 
^■^■^*^***»  New  York  36.  New  York.  Phone.  BRyant  9-8052. 


_ Press  Engineers 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experhl 


Wa  will  move,  erect  or  repair  pr 
ANYWHERE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Legal  Notice 


Newspaper  Brokers 


28  E.  4th  Street.  New  York  8,  N.  T. 
Phone  spring  7-1740 


PURSUANT  to  the  Charter  and  By- 
Laws.  the  Annual  Meeting  of  the 
Stockholders  of  the  Editor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  Times  ^uare.  New  York  36. 
N.  Y.,  at  11:00  A.M.,  on  Wednesday, 
February  16.  1955,  for  the  transaction 
of  such  business  as  may  legally  come 
before  the  meeting. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro.  N,  C. 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 


E.  P.  WAU-HAN  4k  CO. 
Machinists,  Movers.  Erectors.  Repaiis, 
Maintenance,  Erections  all  types  cf 
presses  Coast  to  Coast 
Tel.  8-4164  976  N.  Church  Strsst 

Rockford  Hllnelt 


ODETT  ft  ODETT,  Brokers 
O.  Box  627,  San  Fernando,  Calif. 


DISMANTLED  -  MOVED  -  ERECTID 
Service — Maintenance — Repairs 


TRUCKING  AND  RIGGING 


CHARLES  T.  STUART 
January  24,  1955.  Secretary 


Newspaper  Appraisers 


SAM  S.  PUNTOLILLO  CORP. 


Newspaper  Brokers 


PRICED  Right  1  No  Other  Brokers 
Have  Our  California  Listings.  Both 
Dailies  And  Weeklies  Properly  Priced. 


NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purirases. 
Elxperienced  court  witness. 
Ck>mplete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


SPECIALIZING  in  Duplex 
and  Goss  Flat-Bed  Webs 


<11  Lincoln  Ave.,  Lyndhorst,  N.  J. 
Phone  (ieneva  8-8744 


Publications  for  Sale 


Ed  Burns,  64,  Dies, 
Veteran  Sports  Writer 

Chicago 

Edward  H.  Burns,  64,  vet¬ 
eran  member  of  the  Chicago 
Tribune  sports  staff,  died  here, 
Jan.  27,  after  a  long  illness.  He 
had  been  with  the  Tribune  for 
35  years,  having  started  in  the 
art  department.  He  later  cover¬ 
ed  the  Federal  Building  as  a 
reporter  and  switched  to  sports 
writing  in  1927, 


J.  R.  GABBERT 

3937  Orange  Riverside.  California 


LEN  FEIGHNER  AGENCY 
A  83  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ised  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  boys.  Jack  L.  Stoll  ft 
Associates,  4968  Melrose  Avenue,  Los 
Angeles  29.  California. 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTLING 

U1  W.  22nd  St.,  New  York  11.  N.  T. 
PHONE  ORegon  6-7760 


PROVEN  newspaper  properties  in  rich 
mid-west.  Herman  H.  Koch,  2610 
Nebraska  St.,  Sioux  City,  Iowa. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

3570  Frances  Ave.,  Los  Angeles  66,  Cal. 


★  COMPETENT  appraisals  and  con¬ 
sultations  ;  confidentiai  brokerage ;  30 
years  of  honest  dealng.  A.  W.  Stypes 
&  Co..  625>  Market  St.,  San  PVancisco 
5,  California. 


CONNECrnCUT  —  EsUblished  weekly 
in  growing  community,  grossing  over 
$65,000.  Owner  draws  over  $10,000 
yearly.  Will  sell  for  $80,000  building 
included.  If  you  can  pay  cash  answer 
— if  not  save  postage.  Write  Box  623, 

Editor  &  Publisher. _ 

FOR  SALE:  Business  paper,  well 
established.  Excellent  field  and  future. 
Published  in  Chicago.  Box  600,  Editor 

ft  Publisher. _ 

SOUTH  Carolina  weekly  unopposed  in 
lovely  2000  town.  Splendid  equipment, 
wealthy  area.  Priced  at  gross,  $25,000. 
Write  fully  to  DIAL.  640  W.  Willis, 
Detroit  1,  Mich. 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers.  Machinists: 
dismantle,  move  and  erect  anywhciA 
86-26 — 81  St.,  Long  Island  City  6,  N.T. 
STUlweU  6-0098-0099 


MACHINERY  and  SUPPLIES 


Composing  Room 


Publications  Wanted 


Geo.  M.  Kohn  Dies 

Atlanta,  Ga. 

George  M.  Kohn,  73,  former 
general  manager  of  the  Rich¬ 
mond  (Va.)  News-Leader 
(1905-09),  died  here  Jan.  24. 
He  formed  a  publisher’s  re¬ 
presentative  firm  here  in  1910. 
A  son,  George  M.  Kohn  Jr., 
survives  him. 


MAY  BROTHERS.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 
Service  Co.  601,  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


CONFIDENTIAL  INFORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


SU(7CESSFUL  General  Manager  of 
medium-sized  newspaper  wants  to 
operate  property  of  own.  Has  $25,- 
oiw.OO  cash  and  Million  Dollars’  worth 
of  experience  to  invest.  Would  con¬ 
sider  lease-purchase  agreement  or 
would  operate  property  on  a  base 
salary — percentage  contract.  Reply 

Box  412.  Editor  ft  Publisher. _ 

TEXAS,  California  weekly,  small  daily. 
Must  stand  investigation.  Box  531, 
Editor  &  Publisher. 

BUYER  WITH  UP  TO  $150,000  CASH 
would  buy  midwest  daily.  Write  Broker 
Box  396.  Salina,  Kansas. 


LINOTYPES  AND  INTERTYPBS: 
2—488  single  mag.,  #42641  and 
#46479 

1— #8  8  mag.,  #47968 
1— #81  4-mag.,  #66407 
I — Model  C  Intertype,  gas  pot,  I 
mag.,  #7018 

1 — Model  G2  Intertype  #16822,  with 
aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
828  No.  4th  Street 
Philadelphia  6,  Pa. 


LINOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  ReqosM 
lUt.  Roth  200%  W.  24,  N.  Y.  C.,  IL 

IXIR  SALE:  Electric  Monomelt  for 
Intertype  (U-4887)  Serial  No.  19.20A 
Used  very  little  and  in  new  condition. 
With  12  scoops  also  like  new.  Writs 
Hastings  Daily  Tribune.  Hastings. 
Nebraska. 
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MACHINERY  and  SUPPLIES 

Compoting  Room _ 


QUALITY  TYPESEHING 
MACHINES 

model  8  LINO.  #49494  with  Tele- 
wpe  OperstinK  Unit. 

MODEL  14  UNO.  #36.861.  SinKle 
knrboard  —  excellent  condition. 

MODEL  5  UNO.  #16,897.  Low  baae, 
fait  distributor. 

model  C-3  INTERTYPE.  3  magi, 
4  molds,  electric  i>ot,  feeder.  Located 
Oes  Moines,  Iowa. 

MODEL  C-3  INTERTYPE  #17,252. 
New  1947.  Self-<iuadder.  Located  N.C. 
model  B  intertype.  Completely 

rebuilt.  Bargain. _ 

MODEL  B  INTERTYPE.  2  mags,  3 
laalds.  elec.  pot.  feeder. 

MODEL  A  INTERTYPE.  #6043.  Gaa 
not  and  mono.,  1  mag.,  2  molds. 

Write  for  details 

inland  newspaper  supply 

COMPANY 

422  West  8th  St.  Kansas  City  6,  Mo. 


UNO..  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1.000  fonts 
for  immediate  delivery.  Proofs  on  re- 
quiit.  Send  for  latest  list.  Also  maga- 
sints,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phila.  Pa. 


MODEL  32  LINOTYPE 

No.  60072  four  main 
UNOUTE  magazines,  three  side  aux¬ 
iliaries,  electric  pot  Monomelt,  4  molds 
etc.  New  1949  used  actually  less  than 
12  months  time.  Guarantee  as  new. 
SAVE  40%. 

SPEUAL  OFFERING: 

B  Grade  new  Challenge  steel 
IMPOSING  Tops  radically  reduced  in 
|giee  due  to  slight  imperfections. 

1— 28x96"  .  $242. 

2— 28x114"  .  ea.  829. 

2—28x120"  .  ea.  295. 

2—28x144"  . .  ea.  349. 

Satisfaction  Guaranteed! 

TYPE  &  PRESS 
of  Illinois  Inc. 

8312  N.  Ravenswood,  Chicago,  III. 


Mail  Room 


CRAWFORD  SINGLE  WRAPPER 
Standard  model.  Serial  #952-232.  Mr. 
Teniglia,  The  Trentonian,  TVenton, 
N.  J.  Export  2-3401. 


_ Newsprint _ 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Puin  A 

Paper  46  W.  45  St,  N.  Y.  86.  JU  2- 

4830. 


Press  Room 


DUPLEX 
UNITUBULAR 
4  Page  Units 

2  UNITS  -  DOUBLE  COLOR 
1  UNIT,  REVERSIBLE 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave. 

New  York  17.  N.  Y. 


PRESS  DRIVES 
FOR  SALE 

A  PRACTICALLY  new  100/7%  HP 
fully  automatic  GE  drive  and  controls 
308  volt,  3  phase,  60  cycle, 

A  USED  Allis  Chalmers  100/7%  HP 
drive  with  a  Cutler-Hammer  controller, 
320  volt,  3  phase,  60  cycle. 

APPLY  Room  227, 

HEARST  NEWSPAPERS. 

959  Eighth  Avenue, 

New  York  19.  N.  Y, 


MACHINERY  and  SUPPUES 


Press  Room 


HOE  Z  TYPE  PRESSES 

8  TO  60  UNITS  -  22%"  qntoS  • 
Steel  Cylinders  •  Roller  Bearings  - 
Spray  Fountains  -  Double  Folders  and 
Conveyors  -  DC  Drives  -  On  substruc¬ 
ture  with  reels,  tensions  and  pasters. 
Located  Philadelphia,  Available  Now. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  M.  T. 


60  HP_  Cline  AC  motor  drive  com¬ 
plete  with  control  panel  of  very  latest 
design.  New  1952.  Used  only  1  year  on 
Tube  press.  INLAND  NEWSPAPER 
SUPPLY  CO.,  422  W.  8th,  Kansas 
City,  Mo. _ 

Ready  for 
Immediate  Sale 
16  PAGE  HOE 
WEB  PRESS 

Two  8  page  2  plate  wide  nnits  with 
high  speed  folder.  AC.  Motor  anH 
Stereotype  Equipment. 

Good  for  any  small  dally. 
INSPECTION  AT 
OUR  PLANT 

Thomas  W.  Hall  Co. 
Stamford,  Conn. 


100  h.p.  AC  motor  drive  complete  with 
control  hoard.  76  h.p.  AC  motor  drive 
complete  with  control  board.  Also  M. 
16,  40  h.p.  AC  drives.  George  C.  Ox¬ 
ford.  Box  90S.  Boise,  Idaho. 


USED  Quarter  Folders  for  sale.  Con¬ 
tact:  General  Machine  Works  Ltd. 
911  St.  George  St. 

_ Montreal  1,  Quebec. _ 

FOR  SALE— 4  UNIT  GOSS  Low  con¬ 
structed  press,  22% "  sheet  cut-off, 
double  folder,  AC  electrical  equip¬ 
ment.  Fine  condition.  Come  see  it. 
J.  R.  Harrison  Phone  4-8066.  8403 
Elmhurst.  Columbia.  South  Carolina. 


HALL  DRY  MAT  ROLLER 


Fuli  page  size 
Bed  80"  X  45" 

With  chain  drive  A.C.  Motor 


Ample  heavy  for  use  in  any 
small  daily  plant 

THOMAS  W,  HALL 
COMPANY 

Stamford,  Conn, 


SALE  OR  BARTER 

Used  Hoe  Press  Octuple  4-coIor 
Standard  Rolls  Series  W.E.B,  2286 
Two  Folders. 

Box  820,  Editor  4  Publisher. 


Used  Presses 

Is  Since  newspapers  constantly  ars 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  avaUable  soon,  for  newsi>a- 
pers  of  all  sixes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  specifle  needs. 

*  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

6601  W.  81  Street  Chicago,  Illinois 


DUPLEX  TUBULARS 

20  Page  -  Located  Sarnia.  Ontario 
24  Pago  •  Located  Massillon,  Ohio 

ALL  with  Stereotyiw  Equipment 
and  AC  Drives 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  T. 


MACHINERY  and  SUPPUES 


Press  Room 


WEB  FED 

DUPLEX  FLATBED  LATE  MODEL  B 
#  920 

One  of  the  last  ‘‘B”8  built  and  in  daily 
production  for  only  two  years.  Com¬ 
plete  with  20  chases,  two  sets  of  roll¬ 
ers  (one  set  brand  new  and  still  crat¬ 
ed),  extra  vibrator  roller,  dual  con¬ 
trol  stations,  20  hp  variable  speed  AC 
motor  and  10  hp  stand-by  motor.  Press 
reconditioned  June  ’62.  Prints  up  to 
4100  iMr  hour  (2  way.)  Paper  printed 
on  this  press  reached  finals  of  Ayer 
comiwtition  last  year  and  won  honor¬ 
able  mention  year  before.  Available 
end  of  April. 

VALLEY  NEWS— Lebanon,  N.  H. 


_ Stereotype _ 

PONT  AUTOPLATE  easting  machine 
for  81%'  cut-off  press.  George  C.  Ox- 

ford.  Box  908,  Boise.  Idaho. _ _ 

FOR  SALE  —  Sta-Hi  Vacuum  Mat 
former.  Type  J.  R.  Good  condition. 
Includes  motor  and  timer.  Ottumwa 
Courier,  Ottumwa,  Iowa. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  86.  N.  T. 


WANTED — Goss  or  Duplex  8-page  flat¬ 
bed  web  press.  Write  to  Box  4986, 
Editor  A  Publisher. _ 

NEWSPAPER  PLANTS 
Also  individual  machinery  ft  equiiK 
ment  -  anywhere  In  U.  S.  A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 
WANTED  -  Complete  newspaper  en¬ 
graving  plant,  in  good  condition.  Send 
full  details.  Box  526,  Editor  ft  Pub¬ 
lisher.  _ 


WANTED  TO  PURCHASE 
Curved  router,  23  9/16  cutoff.  Must 
be  serviceable. 

H.  L.  Gamer 
e/o  THE  EXAMINER 
Peterborough,  Ontario 
Canada 
Phone  4641 


16-page  press,  with  stereotype  equip¬ 
ment.  Us^,  good  condition.  Texas  City 

Sun,  Texas  City,  Texas. _ 

WANT  Duplex,  Goss  Flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins,  712  S.  Clark,  Chicago.  III. 
WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 


HELP  WANTED 


Administrative 


ASSISTANT  TO  PUBUSHER— Un¬ 
usual  opportunity  on  high  standard 
daily  in  college  town,  population  25,- 
000,  for  well  qualified  man  experienced 
in  directing  news  department  and 
other  phases  of  management.  Elxcel- 
lent  salary  and  chance  to  buy  interest 
now  or  later.  We  seek  high  type, 
civic  minded,  energetic  man,  prefer¬ 
ably  under  45  with  background  or 
exi>erience  on  non-metropolitan  papers 
in  Chart  Areas  8  or  9.  Write  com¬ 
plete  details  of  background,  experience, 
references,  earnings,  jwrsonal  habits, 
etc.  Interviews  will  be  arranged  for 
likely  applicants.  All  replies  held 
strictly  confidential.  Box  616,  Elditor 
ft  Publisher. 


PRODUCTION  MANAGER  for  medium 
sized  metropolitan  daily  newspaper  in 
Canada.  Opening  offers  unusual  op¬ 
portunity  for  iwrson  with  ability  to 
control  entire  plant  and  production. 
Must  be  able  to  keep  a  good  cost  con¬ 
trol  and  get  on  well  with  staff.  Write 
in  confidence,  with  details  of  exiwri- 
ence,  etc.  Box  602,  Elditor  ft  Pub¬ 
lisher. 


HELP  WANTED 


All  Deportments 


JOBS  IN  WYOMING 

NEM)  Reporter-Photographers,  adver¬ 
tising  staffmen,  and  operators  week¬ 
lies  and  dailies.  WYOMING  Press  As¬ 
sociation,  318  South  11th,  Laramie, 
Wyoming. 


_ Classified  Advertising 

A  FAST  GROWING  progressive  metro¬ 
politan  daily  newspaper  In  a  Southern 
resort  city  needs  a  hard  hitting  young 
exiperienced  Classified  Manager  to 
round  out  a  top  flight  executive  team. 
This  paper  has  an  outstanding  classi¬ 
fied  section  and  the  opening  exists 
because  of  the  promotion  of  our  pres¬ 
ent  manager. 

This  is  an  opportunity  to  move  into 
a  well  run  organization  in  a  fast  grow¬ 
ing  market. 

Living  conditions  in  this  Southern  re¬ 
sort  city  are  ideal. 

We  want  the  best  and  are  willing  to 


pay  accordingly. 


Applications  can  )>e  sent  in  confidence 
to  our  personnel  consultant  in  New 
York  City: 

Mr.  Dan  Brower 
153  Lexington  Avenue 
New  York  City 

GIVE  EDLL  information  and  stats 
whether  available  for  interview  in  New 
York  or  in  South  at  our  expense. 


CLASSIFIED  ADVERTISING  MAN¬ 
AGER,  8,000  Circulation  daily,  town  of 
20,000,  salary,  commission,  write  de¬ 
tails  of  self.  News  Journal,  Clovis, 
New  Mexico. 

NEEDED  IMMEDIATELY!  We  have 
a  permanent  position  open  for  a  top 
classified  street  man.  An  ideal  ad¬ 
vancement  for  classified  manager  of  a 
smaller  paper  or  street  man  in  dis¬ 
play  or  classified  who  wants  to  move 
up.  Top  wages  for  a  top  man.  We’U 
arrange  interview  at  our  expense.  Man 
hired  will  be  moved  to  Evansville  at 
our  expense.  Call  or  wire  collect  Ca^ 
roll  Canine.  Classified  Manager,  Courier 
ft  Press,  Evansville,  Indiana. 


Circulation 


CIRCULATION  MANAGER  with  rural 
motor  route  experience  for  7,000  dr- 
eulation  afternoon  daily.  The  Robeaoa- 

ian,  Lnmberton,  North  Carolina. _ 

YOUNG  MARRIED  MAN  who  is  in¬ 
terested  in  permanent  position  on 
small  but  fast  growing  daily  newspa¬ 
per.  Must  be  capable  and  bave  know 
how  to  build  circulation.  Splendid 
opportunity.  Give  complets  history 
and  background  and  salary  requira- 
ments.  Write  D.  W.  Calvert,  Mesa 
Tribune,  Mesa.  Arizona. _ 


CHECK  THAT  LETTER  ONCB 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUMBER  I  I  I 
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HELP  WANTED 


Circulation 


MORNING,  E^'eninK,  and  Sunday  in 
IM.OOO  class  in  Chart  Area  3  has 
opening  for  experienced  circulation 
roadman.  Must  show  successful  produc¬ 
tion  record,  be  high  school  graduate  not 
over  88  years  of  age,  sober,  in  good 
health,  and  be  entirely  free  to  travel. 
The  prospect  held  forth  is  security, 
permanence,  advancement,  and  a  well- 
rounded  circulation  career.  Write  in 
confidence,  giving  complete  background, 
experience,  personal  information,  and 
salary  requirements.  Box  606,  Editor  A 
Publisher. 


SUBSCRIPTION  MANAGER 
Man  (about  32)  who’s  been  2d  or  3d 
in  big-publication  subscription  dei>arb- 
ment  and  wants  to  advance  I  Will  head 
subscription  department  of  company 
publishing  several  smaller-circulation 
consumer  magazines.  Must  know  dis¬ 
tribution-mailing,  promotion,  Chicago. 
Our  employees  know  of  this  ad.  Send 
full  details.  Write  Box  M4,  ^itor  & 
Publisher. 


WE  ARE  looking  for  a  good  all  round 
Circulation  man.  Age  to  36.  Salary 
commensurate  with  ability.  Address: 
P.  P.  Turner,  Circulation  Manager,  The 
Florida  Times-Union,  Jacksonville  1, 
Florida. 


Duplay  Advertising 


DISPLAY  ADVER’nSING  SALES¬ 
MAN  skilled  in  copy  layout  and 
service  to  accounts,  preferably  from 
Chart  Area  4.  List  references  and 
salary  requirements.  Box  467,  Edi¬ 
tor  &  Publisher. 


DISPLAY  SALESMAN  with  at  least 
2  years  experience  to  sell  and  service 
retail  advertisers.  Permanent  position 
for  man  who  can  grow  with  one  of 
America’s  fastest  growing  metropoli¬ 
tan  newspapers  (tabloid).  Prefer  mar¬ 
ried  man.  Tell  us  your  $  needs  and 
sell  yourself.  Write  -  Edward  L.  Win- 
gert.  Director  of  Advertising,  Phila¬ 
delphia  Daily  News,  Philadelphia  1, 
Pennsylvania. 


EXPERIENCED  DISPLAY  MAN,  able 
to  step  in  ad  manager’s  job,  salary, 
bonus  arrangement,  town  20,000.  Write 
details,  including  salary  necessary. 
Advertising  Director,  News  Journal. 
Clovis,  New  Mexico. 


HELP  WANTED 


Display  Advertising 


DAILY  COMBINA'nON  in  beautiful, 
progressive  southern  city  needs  two 
seasoned  advertising  representatives. 
Three  years  experience,  ability  to  do 
layouts,  write  creative  copy.  Submit 
complete  resume  first  letter.  Box  523. 
Editor  &  Publisher. 


HAVE  You  retired  too  soon  ?  Or,  are 
you  one  of  those  ambitious  guys  or 
dolls  who  thinks  he  or  she  can  make  a 
living  selling  display  on  an  old  es¬ 
tablished  metropolitan  New  York 
weekly  T  If  you’re  one  of  those  young¬ 
sters  who’s  too  old  for  some  people  or 
one  of  those  youngsters  who  has  not 
yet  won  his  or  hers  spurs,  we  may  be 
ablq  to  get  together.  Let’s  know  about 
you  now.  We’re  one  of  the  oldest  in 
one  of  the  richest  territories  in  the 
nation.  If  you’ve  got  it,  you  have  no 
ceiling.  Write  Box  6ii9,  Editor  A 
Publisher. 


A  NEW  permanent  position  is  being 
created  on  our  Retail  Staff  of  ten  men 
for  a  top  flight  experienced  newspaper 
salesman,  who  can  service  leading  ac¬ 
counts.  'This  position  can  lead  to  ^tail 
Advertising  Manager.  Prefer  South¬ 
erner,  married,  not  over  35  years  of 
age,  with  high  moral  qualifications. 
Metroiwlitan  coastal  city  of  160,000  in 
Chart  Area  4.  Give  complete  qualifica¬ 
tions,  references,  and  salary  expect^ 
to  Box  602,  Editor  &  Publisher. 


AGGRESSIVE.  young,  advertising 
salesman  wanted,  evening  paper  Chart 
Area  #1.  Excellent  opportunity  for 
advancement.  All  replies  confidential. 
Write  Box  620,  Editor  &  Publisher. 


EXCELLiUMT  ADVER'HSING  POSI 
’nON  to  be  filled  on  Wichita  (Kan¬ 
sas)  Eagle  immediately.  Want  exper¬ 
ienced  solicitor  with  self-starter  en¬ 
thusiasm  and  will-to-work  for  good 
earnings.  Swell  staff,  new  offices,  82 
years  same  ownership  and  carried  over 
million  inches  more  advertising  than 
competitor  in  ’54.  Write  full  exper¬ 
ience,  S.  T.  Sandterg  (RAM)  Widita 
Elagle,  Wichita,  Kansas. 


MIDWESTERN  afternoon  daily  needs 
■xperienced  rewrite-deskman  27-35. 
First  class  job  for  first  class  man. 
Tell  all  first  letter.  Include  references. 
Box  410^  Eklitor  A  Publisher. 


EDITORIAL  WRITER 

Experienced,  Chart  Area  2.  Send  re¬ 
sume  only.  Box  501,  Editor  A  Pub¬ 
lisher. 


TIRED  OF  THE  SUBWAY? 

IN  THE  fresh  air  and  freedom  of  the 
Southwest  there’s  a  job  awaiting  a 
well-trained  news-weekly  rewrite  man 
who’s  tired  of  the  smoke,  slush,  and 
rush  of  the  big  city.  A  top-quality, 
long-established  publishing  house  wants 
a  competent  writer  experienced  in  final 
rewrite  work  on  a  business  paper  with 
high  editorial  standards.  Age  not  im¬ 
portant.  Box  617,  Editor  A  Publisher. 


EXPEffllENCED  desk  man  —  sound, 
workable  knowledge  labor  movement. 
Labors  Daily,  Ralph  S.  White,  Editor, 
720  Crescent  Road,  Charleston,  West 
Virginia.  Telephone  682491. 


AM  daily  of  16,000  wants  general  re¬ 
porter.  Experienced  preferred  but 
others  considered.  Give  age,  experience 
and  salary  expected.  Missoulian,  Mis¬ 
soula,  Montana. 


ASSISTANT  EDITOR  at  Chicago  for 
long-established  weekly  news  magazine 
in  the  business  field.  Age  25-30.  Plenty 
of  work  and  opportunity  for 
right  man.  Good  salary  and  retirement 
plan.  Describe  education,  military 
status,  experience  and  earnings  record 
fully  enough  to  serve  as  example  of 
competence  in  writing.  Box  301,  Editor 
A  Publisher. 


EXPERIENCED  reporter  for  trade  ter¬ 
ritory,  requires  field  work.  ’Two  weeks 
vacation  and  sick  leave  with  full  pay. 
Write  Hastings  (Nebraska)  Daily  Trib¬ 
une  giving  qualifications  and  experi¬ 
ence. 


GUN  PUBUCA’nON  seeks  full  time 
editor  who  has  working  knowledge  and 
enjoys  guns.  Position  open  March  1,  a 
real  opportunity  for  right  man.  Write 
Box  624.  Editor  A  Publisher. 


MANAGING  EDI’TOR  three  to  five 
years  experience  for  progressive  morn¬ 
ing  paper  15,000  circulation  Chart 
Area  9.  Prefer  man  28-35  aggressive 
but  tactful.  Opportunity  for  man  on 
smaller  paper  to  move  up  or  desk  man 
on  larger  one  to  run  own  staff.  Write 
Box  603,  Editor  A  Fubliriier. 


HELP  WANTED 


Mechanical 


COMPOSING  ROOM  of  Indiana  daily 
has  opening  for  hand  composition  ad 
man.  Hospitalization,  life  insurance, 
pension,  sick  leave  benefits.  Top  work¬ 
ing  conditions.  Write  Foreman,  South 
Bend  Tribune,  South  Bend,  Indiana. 


UNION  nite  machinist  in  16  machine 
plant  ijermanent  position ;  sick  and  ac¬ 
cident  policy;  37^  hour  week;  6  paid 
holidays  and  other  benefits.  Write  Box 
618  Editor  A  Publisher. 


Photography _ 


PHOTO  RETOUCHER.  Growing  daily, 
near  New  York,  Man  or  woman  with 
experience.  State  qualifications  and  sal¬ 
ary  desired.  Box  536,  Editor  A  Pub¬ 
lisher. 


Promotion  Public  Relations 


NEWSPAPERMAN  to  train  as  pub¬ 
licity  agent  for  Mills  Bros.  Circus. 
Must  have  car.  typewiiter.  Salary  $75. 
Gasoline  furnished.  Jack  Hills,  2900 
Edgehill  Road,  Cleveland  Heights,  Ohio. 


PUBLICITY-Public  Relations  man. 
Pennsylvania  newspaper  experience  de¬ 
sirable.  Represent  national  organization 
expanding  scope  of  activities.  Involves 
some  public  speaking,  statewide  trav¬ 
el.  Permanent.  Reply  Box  605,  Editor 
A  Publisher. 


Salesmen 


NEWSPAPER  SALESMAN 

now  selling  to  publishers  or  circulators 
to  take  on  popular  editorial  features 
in  addition.  Commission  and  partial 
expenses.  Write  fully  to  Box  607,  Edi¬ 
tor  A  Publisher. 


Syndicate  Salesmen 


SALES  MAKE  THE  MAN  .  . 

...  at  the  world’s  largest 
and  leading  newspaper  syndi¬ 
cate.  If  you  have  a  proved 
record  of  success  in  selling, 
(preferably  to  newspapers  or 
allied  fields),  your  future  may 
lie  with  us.  If  you're  a  go- 
getter  and  have  been  looking 
for  a  place  with  an  alert,  ag¬ 
gressive  sales  staff,  tell  us 
about  yourself.  We’re  noted  as 
an  organization  that  recognizes 
and  rewards  selling  talent. 
Send  resume  with  age  and  sal¬ 
ary  expectations  to  Box  601, 
Editor  A  Publisher. 


SYNDICATE  SALESMAN  for  top  edi¬ 
torial  features.  Experienced,  with 
wide  acquaintanceship  of  editors.  Good 
opportunity.  Write  full  details,  will 
keep  letters  confidential.  Box  608,  Edi¬ 
tor  A  Publisher. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  (X)NFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  th* 
Howard  Parish  Classified  Advertiiiiit 
Course.  20-week  classified  correspond- 
ence  program  gives  expert  step-by-itsp 
want-ad  fundamentals,  selling  ud 
copywriting  methods  which  are  pot 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  pcN 
sonal  guidance  by  classified  specialista 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  |I0. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  II 
weeks. 

Enroll  today  or  request  full  data  hr 
return  mail. 

HOWARD  PARISH 

Sdiool  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida. 


JJJMlLIJMiJJ} 


"PAY  TO  THE  ORDER  OF  .  .  . 
Over  2,700  markets  are  buying  from 
free  lance  writers.  The  staff  of  the 
world’s  largest  writer’s  magazine  helps 
new  writers  break  into  this  field.  For 
free  details  of  Course  in  Short  Story 
Writing  plus  a  FREE  copy  of  WRIT¬ 
ER’S  DIGEST,  write  Dept.  E.  Writ¬ 
er’s  Digest,  22  E.  12th  St.,  Cincinnati 
10,  Ohio. 


Literary  Agents 


WRITERS  I — Have  you  a  manuscript 
you  would  like  to  place  with  pnW 
lishers?  If  so,  suggest  you  call  on  Dan 
Mead,  ORegon  9-1150.  Sales  in  one 
week  included  4  book  contracts!  We 
invite  your  correspondence  and  will 
send  free  literature  by  return  mail. 
Write  Today!  MEAD  LITERARY 
AGENCY,  419  4th  Ave.,  N.Y.  16,  N.T. 

SITUATION  WANTED 

_ Artists — Cartoonists 

YOUNG  CARTOONIST  and  iUustn- 
tor,  Negro,  ^me  experience,  seeks  b» 
ginner’s  position  on  daily,  weekly  any¬ 
where.  Well  qualified,  excellent  refer¬ 
ences.  Will  send  samples.  Box  642, 
Editor  A  Publisher. 

Classified  Advertising 

CLASSIFIED  Manager  desires  spot  in 
Rocky  Mountain  area.  Not  afraid  of 
work.  Box  613,  Editor  A  Publisher. 


NEWSMAN  for  Bureau,  prefer 
New  York  or  Pennsylvania  na¬ 
tive  with  some  experience. 
Camera  knowledge  helpful. 
Write  or  Call  George  H. 
Bevan,  Editor,  Corning 
Leader,  Corning,  New  York. 


SPORTS  EDITOR  for  small  Southwest 
Michigan  daily.  Experience  preferred. 
Good  opportunity.  Write  fully  concern¬ 
ing  yourself  including  military  status 
to  Niles  Daily  Star,  Niles,  Michigan. 


COMPETENT  desk  man.  Give  quali¬ 
fications,  minimum  salary  requirements 
in  first  letter.  Write  K.  L.  'Ihompson, 
Jr.,  Editor,  Martinsville  Bulletin,  Mar¬ 
tinsville,  Virginia. 

_ Free  Lance _ 

SELL  YOUR  feature  materia!  to  the 
huge  house  organ  field.  3,000  home 
organa  buy!  Payment  from  $10  to  $100 
for  single  photo-and-caption  features. 
Free  information.  Gebbie  Press  Serv¬ 
ices,  19  East  48,  N,  Y,  C..  N.  Y. 


Use  CHART  AREA  Namber  in  Ad  copy  for  showinf 

LOCATION  without  IDENTIFICATION _ 

EDITOR  Si  PUBLISHER  for  February  5,  1955 


SITUATIONS  WANTED 


Administrative 


SUCCESSFUL  second  man  in  good 
oifanUation  but  with  little  immediate 
bope  for  promotion  U  interested  in 
general  manager  job.  Excellent  in 
labor  negotiations  due  to  background 
of  law.  Have  directed  aggressive  ad¬ 
vertising  staff  and  have  years  of  ex¬ 
perience  in  business,  editorial  and  cir¬ 
culation.  Know  cost  control  methods, 
how  to  increase  profits.  Community 
builder.  Reply  Box  481,  Editor  &  Pnl^ 
Usher _ 


BUSINESS 

MANAGER 

Heavy  and  successful  experi¬ 
ence  in  Circulation  and  Ad¬ 
vertising  production.  Cost  re¬ 
duction  and  control.  Mechan¬ 
ical  operations  and  Labor  rela¬ 
tions.  Seeking  permanent  con¬ 
nection  where  ability  and  ex¬ 
perience  can  be  fuUy  utilized 
in  development  of  property’s 
potential.  Young  (87),  family. 
Excellent  references.  Send  for 
resume  with  full  particulars. 
Box  646,  Editor  A  Publisher. 


Circulation 


CIRCULATION  Manager  desires  to 
pull  you  out  and  build  you  up.  Now 
employed  but  for  more  opportunity. 
W^t  have  you  ?  Box  446.  Editor  A 

Publisher.  _ 

CIRCULATION  MANAGER  wants 
job.  Good  promotion  and  sales  Di¬ 
rector  Morning.  Evening  and  Sunday 
papers.  Co-ordinate  harmonize  per- 
•onnel  labor  transportation  mechan¬ 
ical  Consider  metropolitan  key  spot 
if  remuneration  satisfactory.  Know 
how  to  get  things  done.  An  interview 
could  solve  our  problems.  A-ONE 
References.  Box  442.  Editor  A  Pub¬ 
lisher; _ _ _ 

ASSISTANT  Manager  ready  to  move 
to  Manager.  Familiar  all  phases 
ABC  Mail  Promotion  Home  Delivery 
prefer  Chart  Areas  6  or  8  A-1  ^fer- 
euces.  Box  610,  Editor  A  Publisher. 
CIRCULATION  MANAGER.  10  to 
15.000  Eastern  Daily.  College  Graduate 
28.  Circulation  Awards  winner,  on 
way  up.  Increased  circulation  present 
daily  24%  in  3  years.  Want  bigger 
'  piece  to  chew  with  more  work.  Re¬ 
sume  on  request.  Write  Box  636,  Edi¬ 
tor  A  Publisher. 

CIRCULATION  Manager,  36,  good 
record,  prefer  Rocky  Mountain  area. 

Box  612,  Editor  A  Publisher. _ 

SEEKING  permanency.  J-grad,  vet, 
married,  age  30.  Two  years  circulation 
manager  7000  daily  presently  city  man¬ 
ager  4  years  of  16,000  ABC  morning, 
evening,  Sunday.  Elxpericnce  all  phases. 
Circulation  gains  Miown.  Box  614,  Edi¬ 
tor  A  Publisher. 


_ Display  Advertising 

WANT  MORE  REVENUE  .  .  . 

A  2  man  team  to  take  over  your  ad¬ 
vertising  departments  and  increase 
your  lineage  and  REVENUE.  Both 
young  (30’s)  with  combined  20  years 
experience  on  4  newspapers  in  20,000, 

I  50.000,  86,000,  and  700.000  circulation 
brackets.  Solid  background  in  classi- 
led,  retail  and  national  advertising. 
Currently  in  executive  capacity  with 
excellent  lineage  and  ad  count  growth 
records.  Family  men  with  a  desire  for 
permanent  connection  with  a  progres- 
live  publisher.  Will  move  anywhere, 
gladly  furnish  references.  Write  Box 
419.  Editor  A  Publisher. 

NOTRE  DAME  Grad  seeks  beginning 
advertising  copy  work  :  28  ;  vet ;  car  ; 
English  major ;  some  daily  newspaper 
experience  in  past.  Glad  to  start  over. 
Box  628,  Elditor  A  Publisher. 


NOTICES 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  os  immediately  in  chang¬ 
ing  your  subscription  address  as  it 

jpode^OuTn'ilmll  as  NEW  address. 
Editor  ft  Publisher  Circulation  Dept. 

editor  8c  publisher  i 


SITUATIONS  WANTED 


Editorial 


AGGRESSIVE,  hard-working,  young 
man  wants  all-around  job  on  large 
weekly  or  medium  daily.  Veteran — 
former  Navy  journalist,  married,  28. 
journalism  graduate,  midwest  back¬ 
ground.  Extensive  camera,  darkroom, 
and  Fairchild  experience.  Will  go  any¬ 
where.  Available  February  7th.  Box 
429,  Editor  A  Publisher. 


ALL-AROUND  NEWSMAN.  Sports, 
news,  features,  editorial  production. 
8H  years  daily  experience.  Vet.  J-Grad. 
28.  single.  Car.  Blast  or  Midwest.  Box 
886.  Editor  A  Publisher. 


BAJ,  26,  8  years  general  reporter, 

sports  editor  and  radio  news  writer. 
Covered  all  beats.  Have  desk  and 
feature  writing  experience.  Am  seek¬ 
ing  spot  on  Metropolitan  or  medium 
size  daily.  Prefer  Chart  Area  6.  Box 
420.  Editor  A  Publisher. 


FORMER  newspaper  reporter,  now 
radio  reporter,  short-hand  thrown  in 
seeking  writing  job  in  New  York 
area.  English  major.  82,  married.  Will 
consider  any  good  proi>osal,  including 
secretarial  work  leading  to  editori^ 
or  writing  assignments.  Box  427,  Edi¬ 
tor  A  Publisher. 


REPORTER,  26,  Ivy  League  grad¬ 
uate;  small  daily  experience.  Will  go 
anywhere.  Box  426,  Editor  A  Pub¬ 
lisher; _ 

SPORTSWRITER  ' 

J-GRAD,  24  single,  vet.  car.  One 
year  sportswriter-Deskman  126,009 
daily;  6  months  sports  editor:  16,000 
daily.  Accurate,  Fast,  Sharp  copy. 
Makeup.  Wants  to  join  sports  STAFT. 

Box  126.  Editor  A  Publisher. _ 

ABLE.  Experienced  deskman-reporter 
seeks  job.  880  minimum.  Box  616,  Edi- 

tor  A  Publisher. _ 

BY  Distaff  Reporter-Editor.  Plenty  ex¬ 
perience.  Easy  disposition.  8125  week 
minimum  start.  Box  626.  Editor  A 
Publisher. 


BEGINNER,  24,  sober,  ambitious,  un¬ 
married,  seeks  general  assignment  re¬ 
porter  spot.  Extensive  freelance  mag¬ 
azine  background,  some  experience  on 
small  midwest  daily.  Marine  Corps  vet. 
New  Yorker  but  will  go  anywhere.  Sal¬ 
ary  no  object.  Box  620,  Editor  A  Pub¬ 
lisher. 

COPY  EDITOR  20  years,  rim.  tele¬ 
graph,  state,  slot,  makeup,  news,  re¬ 
write.  College  Grad,  Married.  Excel¬ 
lent  family  reasons  for  making  change. 

Box  630  Editor  A  Publisher. _ 

EXPERIENCED  Women’s  writer  of¬ 
fers  initiative  where  it  can  ^  used. 
Box  607,  Editor  A  Publisher. _ 

FEATURE  EDITOR,  editor  roto  mag¬ 
azine,  all-round  metropolitan  experi¬ 
ence,  24  years  same  paper,  seeks  bet¬ 
terment.  Box  622,  Editor  A  Publisher. 


FIVE  YEARS  in  press  relations,  writ¬ 
ing  and  makeup  of  news  and  sports ; 
desire  position  with  daily.  Prefer 
sports  in  Chart  Area  6  or  2.  J-grad 

vet.  28,  married,  good  feature  abilities. 

Box  605,  tlditor  A  Publisher. _ 

FREE  Lance  medical,  scientific  editing. 
New  York  Medical  Drug  Trstde  Journ¬ 
als.  MD  with  editorial  experience, 
knowledge  of  scientific  French.  Box 
506.  Editor  A  Publisher. 


LEGIT  &  FIX 

AMUSEMENT  editor-writer  seeks  post 
as  critic,  entertaining  daily  amusement 
feature.  Experienced  byliner  metropoli¬ 
tan  New  York  for  years.  Also  trade 
press.  Intimate  knowledge  personalities 
East  and  West  coasts.  Early  408. 
widower  with  son,  non-drinker.  Box 
638,  Editor  A  Publisher. 


MANAGING  Editor  10.000  circulation 
successful  New  England  daily,  seeks 
broader  opportunity,  challenging  re¬ 
sponsible  a.ssignment.  Experienced,  now 
employed,  age  36.  Beet  references.  Box 
511,  tklitor  A  Publisher. _ 

PRIZE-WINNING  assistant  news  edi¬ 
tor  on  a.m.  metropolitan  daily  ready 
for  next  step  up  seeks  permanent 
challenging  position  p.m.  daily  25,000 
size  or  above.  Box  509,  Editor  A  Pub¬ 
lisher. 

>r  February  5,  1955 


SITUATIONS  WANTED 


Editorial 


REPORTER  —  Some  experience  on 
medium  daily.  Know  camera  and  dark- 
i^m.  A.B.,  English  major,  25.  Want 
job  on  daily  with  circulation  of  10,000 
or  up.  Anywhere.  Resume  on  request. 
Box  541,  Editor  A  Publisher. 
REPORTER:  8  years  Daily  Experi¬ 
ence,  now  in  other  type  job,  wants  to 
return  to  reporting,  single.  81.  car. 
ABJ  degree.  World  War  II  and  Korean 
Vet.  Box  608,  Editor  A  Publisher. 
REPORTER  wants  news  or  public  re¬ 
lations  job  in  JAPAN.  Photo,  publicity 
experience.  Ex-Army  PIO,  investigator. 
Married  ;  36  ;  degree ;  student  of  Asia. 

Box  614,  Editor  A  Publisher. _ 

VERSATILE,  very  hard  working  col¬ 
lege  grad  seeks  thinning  spot  (any¬ 
where).  English  major,  23,  single, 
draft  exempt,  with  car.  Salary  second- 
ary.  Box  637,  Editor  A  Publisher. 
WON’T  someone  give  beginning  female 
reporter  a  chance?  All  I  want  is  op¬ 
portunity  to  show  what  I  can  do. 
Journalism  school  honor  graduate. 
Especially  good  features  and  all  types 
of  reporting.  Will  go  anywhere  (ex¬ 
cept  Siberia)  Salary  secondary.  Box 
623,  Editor  A  Publisher, 

YOUNG  Harvard  grad  wants  hard 
wrork  and  broad  newspaiier  experience 
on  small  town,  small  city  daily.  Some 
experience.  Box  539,  Editor  A  Pub¬ 
lisher. 


ALL  I  WANT  IS  THE  FACTS,  SIR! 

Is  it  true  that  you’d  like  to 
hire  another  reporter,  but 
you’re  sorry  you  can’t  afford 
to  offer  more  than  sweeper’s 
pay?  And  worse,  maybe  the  poor 
guy  actually  has  to  do  some 
sweeping  occasionally?  — 

Well,  give  a  listen  Mister 
Editor  and/or  Publisher — 

City  Hall — Sports — Labor  — 
Interviews — Court — Police — 
and  Features,  both  humorous 
and  thought  provoking  — 

And  all  I  ask  is  a  continued 
chance  to  write  for  you,  and 
enough  for  a  clean  shirt  once 
in  a  while,  and  maybe  a  couple 
of  squares  a  day.  How  about 
it?  Can  you  tise  me?  Age.  31- 
Single-Combat  Veteran-BS  Ed- 
Eight  months  newspaper  work  so 
far — Live  in  Chart  area  1  but  will 
move  pronto  if  you  think  our 
association  can  be  mutually 
satisfactory.  Box  609, 

_ ^itor  A  Publisher. _ 

ASPIRING  Reporter,  BA,  25,  vet,  mar- 
ried.  No  experience  anxious  to  learn. 
Seek  spot  small-medium  daily.  Prefer 
Chart  Area  7-8-10-11-12,  but  anywhere 
right  job.  Box  629,  Editor  A  Publisher. 
COMPETENT  reporter,  28,  seeks  job 
on  well-edited  daily.  Single,  own  car, 
go  anywhere.  A.  Collins.  340  West 

Laurel,  Compton,  California. _ 

DESK  MAN  and  reporter.  Hard-work¬ 
ing.  sober,  versatile  man  with  20 
years  experience  seeks  job  large  or 
small  paper.  Native  southwesterner, 
but  go  anywhere.  A-1  references.  Box 
631,  Editor  A  Publisher. 
EDITORIAL-ADVERTTSING  man  now- 
holding  key  job  on  national  magazine 
wants  change.  Skilled  at  copywriting, 
layout,  production.  Journalism  gradu¬ 
ate.  Box  612,  Editor  A  Publisher. 

EDITOR  OR  MANAGING  EDITOR  for 
a  newspaper  needing  a  new  start.  I 
will  change  a  sad,  weary  paper  into 
an  alert,  vigorous  one.  I  wrill  do  it 
with  fresh  typography,  clean  layout 
principles,  strong  story  lines,  news¬ 
worthy  photos,  bright  features.  I’ll 
bring  out  the  best  in  the  staff  that 
you  have,  bring  in  new  talent  to  fill 
any  gaps  that  remain. 

THE  END  RESULT:  A  crisp,  soundly 
built  paper,  revitalized  in  every  aspect 
from  the  broad  approach  of  the  front 
page  down  to  the  details  of  copyread¬ 
ing  and  photo  retouching.  My  back¬ 
ground  :  An  executive  editor  on  a  top- 
ranking  daily  in  a  great  city ;  a  chief 
of  newspaper  production  ;  a  director  of 
editorial  operations.  Box  613.  Editor 

A  Publisher. _ 

LOOKING  TO  FUTURE,  young  (81) 
Editor  snull  daily  with  N.Y.  desk 
experience  seeks  opportunity,  perman¬ 
ency  in  Chart  Area,  4,  2.  Handle  cam¬ 
era.  Degrees.  Box  625,  fiditor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


EXPERIENCED  NEWSMAN 
Covered  all  beats,  sports  to  politics, 
city  hall  to  courthouse ;  operate  esonera 
and  write  features ;  some  desk  back¬ 
ground.  Eight  years  experience  on 
mid-west  paper,  60,000  circulation. 
Married,  34,  B.J.  degree.  Wish  change 
to  position  with  future  and  to  city 
where  I  can  make  a  home.  Write  Box 

610,  Editor  A  Publisher. _ 

NEWS  EDI'TOR  OR  MANAGING  EDI¬ 
TOR  — -  10  years  in  East,  South,  Mid¬ 
west  as  reporter,  copyreader,  makeup 
editor,  news  editor.  Write  editorials. 
Family  man.  Write  Box  611,  Editor  A 
Publisher.  _ 


OPPORTUNITY  WANTED 

by  Sports  Editor,  Reijorter,  Photog¬ 
rapher,  on  medium-large  paper,  pub¬ 
lication  here  or  abroad.  Experienced, 
comiietent.  available  now.  Vet.  24, 
single.  Box  616,  Editor  A  Publisher. 

MANHATTAN  ONLY 
Seasoned  editor — writer,  30. 

T.  R.  c/o  Kieman,  465  W.  35  St.,  N.Y. 

REPORTER  -  DESKMAN  -  EDITOR— 
Feature  and  Editorial  Writer.  10 
years  First-String  Domestic  and 
Foreign  experience.  Honor  J-Grad ; 
under  30 :  married ;  have  car,  handle 
camera ;  top  references.  Go  anywhere 
for  right  opportunity.  Box  619,  Editor 

A  Publisher. _ 

SOLID  background  in  Reporting,  Edi¬ 
ting,  Wire  ^rvice,  daily.  Know  news- 
papering  from  front  to  rear,  including 
heads,  makeup,  promotion.  28,  mar¬ 
ried.  Ready  to  settle  permanently.  Will 
consider  any  Chart  Area.  Box  615. 

Editor  A  Publisher. _ 

TOP  GRAD  WANTS  BOTTOM  START 
Opening  reporting  break  being  sought 
by  BSJ,  SDX,  K'TA,  top  man  in  class. 
Prize-winner,  some  daily  experience, 
handle  all  cameras,  single,  draft  de¬ 
ferred,  available  anywhere  now.  Box 

680,  ^itor  A  Publisher. _ 

VERSATTLE  reporter,  24,  AW.  Mar¬ 
ried,  car,  draft  free.  Sound  back¬ 
ground.  daily  and  weekly.  Straight 
news,  sports  experience.  Prefer  Chart 
area  2.  Excellent  references.  Box  627, 

Editor  A  Publisher. _ 

YOUNG  WOMAN,  Phi  Beta  Kappa. 
English  Major,  married,  desires  part 
time  position  rewrite,  research,  or  cor¬ 
respondent,  New  York  City.  Box  617, 
Editor  A  Publisher. _ 


BLONDE.  32,  covers  society  balls  and 
skidrow  brawls  equal  aplomb,  seeks 
daily  over  20,000.  Eight  years’  experi¬ 
ence  both  coasts,  Europe,  Far  East : 
all  editorial  hats,  reporting  chores 
plus  Hollywood  column  London  daily 
and  overseas  stringer  3  wire  services. 
Last  spot  3  years,  has  been  and  seen, 
wants  settle  stateside  awhile  with 
memories.  Box  632,  Editor  A  Publisher. 


Mechanical 


COMPOSING  ROOM 
SUPERINTENDENT  or  Foreman 
available.  Years  of  experience  with 
broad  knowledge  for  top  production. 
Excellent  personnel  man.  Box  618, 

Editor  A  Publisher, _ 

SUPERINTENDENT,  Production  man. 
Assistant  to  publisher.  Elxperienced  in 
plant  planning,  equipment  purchasing. 
Capable  leader  of  i)er8onnel  with  low 
operating  costs.  Box  626,  Editor  A 
Publisher. 


Photography 


PHOTOGRAPHER  Lab  man  seeks 
permanent  position  in  Midwestern 
daily.  Car,  married.  Box  436,  Editor  A 
Publisher. _ 

NEWS  Photographer.  Age  81.  6^ 

years  experience  will  go  anywhere. 
George  Day,  115  Ellis  st.,  Peorim  HI. 


Promotion  Public  Relatioms 


HARD  WORKING  City  Editor  seeks 
House  Organ  or  publicity  job.  B.S.  and 
M.S.  in  Public  Relations  plus  9  yean 
exiterience.  40.  Married,  two  children, 
sober,  draft  exempt.  Box  327,  Editor  A 
Publisher; _ 


NEWSMAN,  under  30,  wants  Puh- 
licity  Job  with  Firm  or  College.  Box 
621,  Editor  A  Publisher, 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  adjoining:  picture  created 
for  the  cover  of  the  Pittsburgh 
Press  Family  Magazine  almost 
didn’t  get  printed  because  of 
fear  of  possible  reader  reaction 
to  the  quasi-religious  scene. 
But  Vic  Free,  magazine  editor, 
took  a  chance  on  it  after  these 
words  from  Wally  Forster, 
Press  editor:  “O.  K.,  let  it  go 
through.  But  we  can  be  sure 
of  getting  letters  on  this  one.” 

He  was  right.  But  the  bulk 
of  the  letters  were  not  of  the 
variety  he  expected.  And  the 
drawing  received  such  wide  use 
and  comment  from  pulpits 
around  the  country  that  it 
proved  to  be  a  publicity  getter 
for  the  paper  over  many 
months. 

In  the  words  of  Ralph  Reich- 
hold.  Press  artist  who  created 
it,  writing  in  the  Scripps-How- 
ard  News  which  is  the  house- 
organ  for  S-H  papers,  “Letters 
came  with  every  mail.  Some 
good,  some  of  the  ‘you  cur’ 
variety.  But  the  adverse  ones. 
Without  exception,  conveyed  the 
thought  that  ‘this  thing  ain’t 
funny.  It’s  mighty  serious.’ 
Pastors  and  church  school  su¬ 
perintendents  phoned  kind 
words.  Evidently  a  great  many 
church  bulletin  boards  were 
thumb-tacked  with  the  Family 
Magazine  cover  on  the  Sunday 
after  its  appearance.” 

And  then  the  snow  ball  grew. 

*  * 

The  pastor  of  the  2600-mem¬ 
ber  Mt.  Lebanon  Presbyterian 
Church,  Dr.  John  Calvin  Reid, 
asked  for  a  couple  thousand  re¬ 
prints.  He  wanted  to  use  the 
idea  for  a  Father’s  Day  sermon. 
The  Press  couldn’t  supply  the 
reprints,  but  offered  him  the 
original  artwork  so  he  could 
have  copies  made.  On  Father’s 
Day  every  worshipper  received 
a  copy  of  the  drawing  and  Dr. 
Reid’s  sermon  was  on  the  get- 
up-and-come-to-church  theme. 

“Somehow  I  cannot  get  this 
small  boy  off  my  mind,”  Dr. 
Reid  said.  “I  know  he  is  only 
a  character  in  a  cartoon,  yet 
I  am  convinced  that  he  is  more 
than  an  imaginary  character. 
He  is  too  true  to  life  for  that. 

“The  gifted  cartoonist,  Mr. 
Ralph  Reichhold,  who  brought 
the  youngster  to  life,  tells  me 
that  he  himself  has  been  a 
Sunday  school  teacher,  part  of 
the  time  a  superintendent,  for 
some  40  years,  and  that  during 
that  time  he  became  well  ac¬ 
quainted  with  this  little  boy 
and  with  his  parents  as  well. 


Reichhold's  Cover  Art 

His  cartoon  has  been  criticized 
by  some,  he  went  on  to  say,  on 
the  grounds  that  there  is  noth¬ 
ing  funny  about  the  subject 
with  which  it  deals.  But  of 
course  he  did  not  mean  it  to  be 
funny,  and  it  isn’t. 

“Eye-catching,  yes.  Graphic 
and  pointed,  but  not  humorous. 
It  is  a  dramatic  satire  beamed 
in  the  direction  of  the  many 
parents  who  seldom  attend 
church  themselves  but  who  do, 
with  varying  degrees  of  desire, 
wfant  their  children  to  go  to 
Sunday  school,  and  who  sooner 
or  later  get  around  to  reading 
the  Sunday  newspaper.” 

The  sermon  was  a  success,  re¬ 
ports  Mr.  Reichhold.  Printed 
copies  went  to  the  congrega¬ 
tional  mailing  list. 


The  rector  of  an  Episcopal 
congregation  in  Winston-Salem, 
N.  C.,  called  for  reprints  plan¬ 
ning  a  campaign  to  stir  his 
flock  out  of  bed  on  Sunday 
mornings. 

And  five  months  later  Presby¬ 
terian  Life,  official  organ  of 
the  church,  reprinted  the  cover 
piece  along  with  an  article  by 
Dr.  Reid  titled,  “Doting  but 
Dozing.”  The  Press  and  the 
artist  were  complimented. 

If  there  is  a  moral  for  edi¬ 
tors  in  this  story,  it  would  be: 
Don’t  be  afraid  of  religious  sub¬ 
jects  when  they  are  handled 
with  dignity  and  have  a  pur¬ 
pose. 

We  don’t  advocate  plagia¬ 
rism,  but  we  feel  sure  Mr. 
Reichhold  and  the  Pittsburgh 
Press  would  not  mind  seeing 
this  theme  exploited  by  others 
come  next  Father’s  day,  or 
sooner. 


EDITOR  &  PUBLISHER  CALENDAR 

F*b.  6-8 — New  York  State  Society  of  Newspaper  Editors,  Hotil 
Syracuse,  Syracuse,  N.  Y. 

Feb.  6-11 — ^The  Copley  Press,  26th  annual  conference,  Borre9e 
Springs,  Calif. 

Fab.  10-13— Canadian  Managing  Editors'  Conference,  Montreal, 
Que. 

Feb.  1 1 — Chesapeake  Associated  Press  annual  meeting,  Balti¬ 
more,  Md. 

Feb.  11-12 — Maryland  Press  Association,  annual  meeting,  Balti¬ 
more,  Md. 

Feb.  11-12 — Northwest  Daily  Press  Association,  36th  annuel 
meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  14 — Associated  Dailies,  meeting.  Hotel  Statler,  Buffalo,  N.  Y. 

Feb.  14-15 — Inland  Daily  Press  Association,  Winter  meeting,  Drake 
Hotel,  Chicago. 

Feb.  14-18 — Seminar  on  municipal  affairs  for  city  editors,  their 
assistants,  and  political  reporters,  Ohio  State  University  School  of 
Journalism,  Columbus,  Ohio. 

Feb.  14-25 — American  Press  Institute,  newspaper  advertising  semi¬ 
nar,  Columbia  University,  New  York. 

Feb.  15— New  York  State  Publishers  Association,  35th  winter  eoe- 
vention.  Hotel  Statler,  Buffalo. 

Feb.  18-19 — Newspaper  Advertising  Executives  Association  of  the 
Carolines,  Mid-Winter  meeting,  Columbia  Hotel,  Columbia,  S.  C. 

Fob.  18-19— Oregon  Press  Conference,  co-sponsored  by  ONPA 
and  University  of  Oregon  School  of  Journalism,  Eugene,  Ore. 

Feb.  18-19— lAMA-PNPA  Advertising  Conference,  Penn  Ham's 
Hotel,  Harrisburg. 

Feb.  19 — Nevada  State  Press  Association,  annual  mooting,  Journel- 
Ism  Building,  University  of  Nevada,  Reno. 

Feb.  20-21— Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  73rd  semi-annual  meeting.  President  Hotel,  Kansas  City, 
Missouri. 

Feb.  25 — New  Jersey  Press  Association,  Circulation  Clinic, 
Rutgers  University,  New  Brunswick,  N.  J. 

Feb.  25-26 — Seminars  for  editorial,  circulation  and  advertising 
personnel,  daily  and  weekly  newspapers.  University  of  Wisconsin 
School  of  Journalism,  Madison,  Wis. 

Fob.  27-28— N  ew  York  State  Dailies,  Advertising  Managers'  Bureau. 
Spring  meeting.  Hotel  Syracuse,  Syracuse,  N.  Y. 

Feb.  28-March  1st— New  England  Advertising  Executives  Associ¬ 
ation,  Winter  meeting,  Parker  House,  Boston,  Mass. 

March  4-5 — Southwestern  Journalism  Congress,  Jung  Hotel, 

Tulane  University,  host.  New  Orleans,  La. 

March  5-6— Missouri  Newspaper  Management  Clinic,  School  of 
Journalism,  Columbia,  Mo. 

March  6-8 — SNPA  Mechanical  Conference  (Western  Division), 
Hotel  Adolphus,  Dallas,  Tex. 

March  13-15— Central  States  Circulation  Managers  Association, 
Spring  meeting,  LaSalle  Hotel,  Chicago. 

March  14-25 — American  Press  Institute,  managing  editors  and 
news  editors  seminar,  Columbia  University,  New  York  City. 

March  16-19 — Association  of  National  Advertisers,  Spring  meet¬ 
ing,  The  Homestead,  Hot  Springs,  Va. 

March  17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference, 
Ambassador  Hotel,  Atlantic  City,  N.  J. 

March  19 — White  House  News  Photographers  Association,  annuel 
dinner,  Statler  Hotel,  Washington,  D.  C. 

March  22-25 — Press  Photography  Short  Course,  14th  annual,  Kent 
State  University,  Kent,  Ohio. 

March  25-27 — Inter-American  Press  Association,  semi-annual  board 
of  directors  meeting,  Antigua,  Guatemala. 
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LEADERSHIP  THROUGH  RESEARCH 


Printed  in  U.  S.  A. 


There’s  a  Lot  of  SALES  POWER 
in  the  PRESS 

and  in  this  Pittsburgh  Market  Information! 


To  speed  up  your  sales  planning  .  .  .  £Uid  keep  pace  with  the 
booming  Pittsburgh  area  ...  see  your  “Press  Man”  or  Scripps- 
Howard  representative. 

Consiuner  studies  .  .  .  automotive  sales  reports  .  .  .  wine  and 
liquor  volume  .  . .  grocery  surveys  .  .  .  travel  and  toiuist  informa¬ 
tion  .  .  .  suburban  trends  and  projects  ...  all  the  vital  statistics 
are  all  wrapped  up  in  a  package  for  you. 

Use  the  power  of  the  PRESS  .  .  .  and  the  power  of  edl  this  infor¬ 
mation  yoiu’  “PRESS  MAN”  will  provide. 


The  Pittsburgh  Press 
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